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Again  in  October  the  Herald 
Tribune  leads  every  New  York 
morning  and  Sunday  newspaper 
in  volume  of  radio  advertising  car¬ 
ried.  Since  the  inception  of  radio 
the  Herald  Tribune  has  led  the 
field  in  radio  advertising  as  it  leads 
in  the  presentation  of  radio  news. 
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The  Philadelphia  trading  area  consists  of 
about  550,000  homes.  And  The  Bulletin  is 
averaging  548,952  copies  per  day!  It  seems 
unbelievable,  but  it  is  true. 
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The  high  character  and  tone  of  The  Bulletin 
make  it  the  preferred  newspaper  in  nearly 
every  Philadelphia  home. 
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Barnes  Reveals  How  New  I.  A.  A.  Research 
Bureau  Will  Function  For  Advertising 

Contacts  Being  Made  With  Existing  Agencies,  and  Available  Information  Collected — Compilation  of 

1 ,000  Cases  of  Advertising  Successes  and  Failures  Projected 


An  international  tile  ot  advertising 
research  data  is  being  collected  by 
N.  \V.  Barnes,  director  of  the  Bureau  of 
Research  of  the  International  Advertising 
Association,  and,  within  six  months,  the 


By  PHILIP  SCHUYLER 

present  spasmodic,  sporadic  system  of  mittee  backing  Mr.  Barnes’  bureau,  a 


segregation 

“I  have  already 


warning  note  was  emphasized. 

talked  with  Prof.  Mr.  Strong  quoted  a  statement  re- 


“\Ve  will  divide  these  1,000  cases  evenly 
into  successes  and  failures.  It  will  be 
the  first  time  that  advertising  has  ever 
had  its  own  case  book,  one  of  the  funda¬ 
mentals  of  modern  legal  training.  Adver- 


first  real  steps  will  be  taken  toward  put-  Daniel  Starch,  research  director  of  the  garding  the  bureau  made  by  a  buyer  of  tising  success  stories  are  common  enough 


ting  advertising  on  a  scientific  basis,  a 
movement  cradled  and  nourished  by 
Walter  A.  Strong,  publisher  of  the  Chi¬ 
cago  Daily  News. 

Mr.  Barnes  was  at  I.  A.  headquar¬ 
ters  in  New  York  this  week,  where  he 
was  interviewed.  He  left  Nov.  19  for 
Chicago,  where,  on  the  campus  of  the 
University  of  Chicago,  the  cultivation  of 
this  latest  project  in  advertising  will 
immediately  proceed. 

Hitherto,  this  newest  undertaking  of 
America’s  forces  of  organized  advertising 
has  been  veiled  in  grandiose  and  visionary 
phrases.  Mr.  Barnes  ‘sat  down  and  told 
the  story  in  simple  practical  language,  and 
it  took  on  stature  by  the  telling. 

The  beginning  of  the  five-year  program 
of  education  and  research,  approved  only 
last  week  by  the  .\dvertising  Commission 
of  I.  A.  A.  in  Boston,  will  be  concerned 
with  a  collection  and  correlation  of  the 
now  segregated  masses  of  advertising 
information. 

Mr.  Barnes  has  already  learned  that 
the  most  conservative  estimate  of  the 
number  of  agencies  now  engaged  in  ad¬ 
vertising  research  is  500.  But  so  far  this 
scientific  energy  has  been  flowing  down 
selfish  channels.  The  full  force  of  the 
available  material  has  never  been  co¬ 
ordinated  for  the  benefit  of  advertising 
itself  as  a  whole. 

“It  is  true  that  advertising  has  been 
put  on  the  defensive  during  this  past 
year  as  never  before,’’  Mr.  Barnes  de¬ 
clared.  “But  it  is  an  attack  that  can  be 
easily  met  by  simply  mobilizing  the 
already  prepared  but  now  separated  units 
of  scientifically  conducted 
research. 


.\merican  Association  of 
Agencies.  Prof.  Starch,  having  com¬ 
pleted  a  qualitative  analysis  of  magazine 


Advertising  advertising.  G.  R.  Schaeffer,  advertising 
manager  of  Marshall  Field  &  Co.  The 
ciuotation  read  as  follows ; 


“Organized  advertising 
has  for  years  had  an  amaz¬ 
ing  mass  of  scientific  in¬ 
formation  concerning  it¬ 
self  at  its  fingertips.  It 
required  energy  and  in¬ 
spiration  to  reaeh  for  it 
and  firing  it  in.  Mr.  Strong 
was  that  inspiration.” 

— N.  W.  Barnes. 


circulations,  intends  shortly  to  make  a 
advertising  similar  survey  of  newspaper  circulations. 

I  have  met  and  discussed  our  mutual 
“In  the  I.  A.  A.  alone  there  are  27  plans  with  Walter  Mann,  in  charge  of 


in  the  trade  press.  But  we  want  to 
uncover  the  failures  as  well,  believing  that 
there  is  as  much  profit  in  them  as  in  the 
delineation  of  success. 

“A  series  of  conferences  between  repre¬ 
sentative  educators  and  practitioners  with 
a  view  to  determining  the  minimum  edu¬ 
cational  standards  in  advertising,  has  also 
been  proposed. 

“We  hope  to  tone  up  the  curricula  of 
colleges  and  universities  as  they  concern 
advertising  and  marketing.  We  want  to 
see  to  it  that  better  material  for  instruc¬ 
tion  is  obtainable  than  at  present ;  that  the 
teachers  are  more  qualified  than  they 
sometimes  are  today  to  explain  the  the¬ 
oretical  and  practical  aspects  of  the 
business. 

“Only  the  other  day  a  suggestion  was 
made  to  me  of  an  opportunity  for  service 
for  the  new  Bureau.  Gordon  C.  Corbaley, 
president  of  the  Meinrath  Brokerage 
Company,  Chicago,  and  also  president  of 
the  institute  of  Food  Distribution,  wa.- 
in  New  York.  He  is  confused  on  the 
subject  of  food  stuff  advertising.  There 
are  so  many  methods  offered  to  him  for 
the  most  successful,  efficient  means  of 
merchandising  food  stuffs.  It  was  sug¬ 
gested  that  a  study  of  advertising  of 
food  products  be  made  by  the  Bureau, 
perhaps  jointly  with  the  Institute  ot 
Fpod  Distribution.’’ 

By  Jan.  1.  the  Bureau  expects  to  begin 
the  publication  of  official  bulletins,  con¬ 
taining  general  announcements  and  find¬ 

ings. 

Also  under  immediate  consideratiwi 
“The  Bureau  of  Research  and  Educa-  organization  of  a  clearing  house 

t-on  just  announced  by  the  International  of  advertising  employment  information. 

■Advertising  Association  is  most  oppor-  There  are  at  present  several  sources, 

tune.  Satirical  books  and  articles  about  where  advertising  or  publishing  companies 


N.  W.  Barnes 


different  groups,  each  one  of  which  is  research  for  the  Association  of  National  advertising  are  becoming  rather  numerous,  ^orn  when  they  need  employees,  but 
performing  some  research.  Added  to  this  .Advertisers,  now  chiefly  concerned  with  a  In  some  cases  they  are  clever  and  plans-  specialized.  The  Bureau’s  efforts 

are  at  least  a  hundred  prominent  adver-  study  of  newspaper  and  market  trading  ible  enough  to  make  an  impression  on  .  furnish  a  more  general  service  than 
tising  agencies.  There  are  hundreds  of  territories.  the  public  mind.  exists  at  the  moment, 

individual  firms  and  publishing  houses  “Both  indicated  tome  that  they  would  “If  they  are  not  met  with  reliable  “A  very  important  suggestion  which 
also  which  are  applying  the  microscope  be  glad  to  co-operate  in  this  process  of  information  they  will  do  much  to  under-  we  have  considered  as  a  project  to  be 
to  their  own  particular  advertising  prob-  research  amalgamation.  mine  public  confidence  in  advertising.  undertaken  as  speedily  as  possible  by 

‘®|us.  “The  Associated  Business  Papers,  the  “By  supporting  the  International  Ad-  the  bureau  is  a  comparative  study  of 

‘Newspapers  are  studying  their  markets.  Direct  Mail  Advertising  .Association,  the  vertising  .Association  in  this  effort  to  distribution  costs  for  advertised  and 
Advertisers  are  studying  the  newspaper  Outdoor  Advertising  Association,  and  establish  an  authoritative  source  of  infor-  unadvertised  products.’’ 
markets.  Agencies  are  studying  news-  others  have  also  agreed  to  furnish  me  mation  about  advertising,  the  advertiser  Other  projects  marked  for  early  con- 
^per  and  mag^azine  circulations.  No  one  with  statistics  and  general  research  data  will  help  make  one  of  his  most  profitable  sideration,  Mr.  Barnes  said  include : 
before  has  ever  attempted  to  bring  to-  concerning  their  respective  fields  which  selling  instruments  more  useful. 


gether,  to 
researches. 

“My  first  undertaking,  directing  the 
bureau  of  education  and  research  of  the 


“Moreover,  I  firmly  believe  that  the 
work  of  this  bureau  will  do  much  to 
increase  the  respect  of  business  men  gen- 


co-ordinate  these  separate  can  be  merged  into  one  international  file 
of  advertising  information. 

“Our  Bureau  in  Chicago  will  grow. 

, -  —  -  --  While  we  do  not  claim  monumental  ambi-  erally  for  advertising  and  for  advertising 

f-  A.’  will  be  to  establish  contact  with  tions,  we  do  expect  that  eventually  we  men  who  are  really  doing  earnest,  con- 

all  these  sources  of  advertising  facts,  to  will  be  a  reliable  source  for  all  important  structive  work.’’  •  -  •• 

collect  all  available  data,  to  study  its  advertising  facts.  If  we  haven’t  in  our  Mr.  Barnes  believes  that  the  preliminary  jointly  with  the  National  Association  of 
quality  and  limit  ourselves  to  that  which  files  the  information  asked,  we  will  know  work  of  gathering  available  advertising  Teachers  of  Marketing  and  Advertising 
®od  generally  germane  to  at  least  where  all  available  facts  on  information  will  require  the  first  half  of  Association  of  Collegiate  Schools 

adwtising  as  a_  profession.  _  advertising  and  marketing  merchandise  the  first  year  of  the  five-year  program,  of  ^  Business. 


“A  survey  of  work  done  by  all  agen¬ 
cies  which  conduct  advertising  research, 
using  the  1927  edition  of  the  ‘Market  Re¬ 
search  Agencies’  as  a  point  of  departure. 

“Survey  of  work  done  by  all  educational 
agencies  in  the  advertising  field,  made 


‘Certainly  it  is  not  too  harsh  to  say  can  be  found.” 


.Already,  however,  he  is  looking  ahead 


that  there  has  been  a  loss  of  efficiency  Mr.  Barnes  did  not  stress  the  need  of  and  considering  possible  projects, 
through  the  current  lack  of  co-ordination  defense  for  advertising.  He  was  con-  One  important  undertaking  he  is  con- 

in  research  work.  If  done  co-operatively,  fident  that  there  was  no  such  need.  He  sidering  which  has  hitherto  not  been 

It  brought  together,  weeded  out,  and  did  argue  preparedness.  discussed  is  the  compilation  and  analysis 

cultivated,  the  present  garden  of  adver-  And  in  a  letter  sent  out  this  week  to  of  1,000  cases  representative  of  many  uses  by  associations,  perhaps  made  jointly  with 

using  statistics  will  obviously  yield  a  fellow  newspaper  publishers  by  Mr.  of  advertising  and  many  types  of  adver-  the  American  Trade  .Association  Execu- 

tar  greater  harvest  for  all  than  the  Strong  as  chairman  of  the  advisory  com-  tisers.  tives.” 


A  survey  of  the  present  status  of 
women  in  advertising,  made  jointly  with 
the  Federation  of  Women’s  Advertising 
Clubs  of  the  World. 

“A  study  of  co-operative  advertising 
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U.  S.  JUDGE  WOULD  GAG 
PRESS  DURING  TRIALS 


St.  Loui*  Jurist  Orders  New  Trials  for 
Accused  Man  Claiming  One 
Jury  Was  Influenced  by 
Newspapers 


the  paper,  are  now  to  be  gathered  in  one 
section.  Marion  Qyde  McCarroll  has 
been  appointed  editor  of  the  page.  Several 
new  features  of  interest  to  women  have 
been  added,  including  “Recipes”  by  George 
Rector,  “Diet  and  Health,”  by  Dr.  Lulu 
Hunt  Peters,  and  "Vour  Brains — If  Any.” 


St.  Louis,  Mo.,  Nov.  16. — Federal 
District  Judge  Charles  B.  Faris  has 
asked  District  Attorney  Breuer  to  make 
inquiry,  with  a  view  to  filing  contempt 
proceedings  against  newspaper  reporters 
and  editors  responsible  for  publishing 
facts  about  the  government’s  two  liquor 
cases  against  Joseph  M.  Hobbs,  a  drug 
clerk,  while  Hobbs  was  on  trial  before 
two  successive  juries  last  week. 

Judge  Faris  does  not  charge  that  any 
untrue  statements  were  published,  or  that 
the  news  articles  were  written  in  a 
prejudicial  tone.  He  holds  that  nothing 
at  all  should  have  been  published. 

“It  is  a  duty  which  the  newspapers 
owe  to  society  and  to  decency,  as  well  as 
to  the  law,”  Judge  Faris  said,  “to  take 
their  hands  off  a  case  the  minute  the 
courts  puts  its  hands  on  this  case,  and 
not  to  put  their  hands  back  on  the  case 
until  the  court  has  removed  its  hands. 
That  is  the  English  rule. 

“The  rule  has  not  been  changed  by 
any  statute ;  perhaps  it  has  not  been 
changed  by  the  Constitution.  I  do  not 
think  it  has.  The  English  rule  comes 
from  the  same  law  from  which  we  draw 
our  law.  The  rule  ought  to  be  the  same, 
except  for  such  laxity  in  enforcement  as 
has  been  brought  about  by  perhaps 
political  consideration.” 

Hobbs  was  arrested  twice  in  similar 
cases,  and  demanded  jury  trials  in  both. 
The  first  jury  heard  the  first  case  Wed¬ 
nesday,  Nov.  9,  and  as  soon  as  it  retired, 
a  jury  was  impaneled  for  the  second  case. 
The  jurors  in  the  second  case  saw  the 
selection  of  the  first  jury  and  Hobbs’ 
lawyer  asked,  for  this  reason,  that  the 
second  case  be  postponed,  but  Judge  Faris 
overruled  the  request,  and  remarked  that 
he  believed  higher  courts  would  sustain 
his  ruling. 

St.  Louis  papers  made  news  items  of  the 
fact  that  Hobbs  was  on  trial  twice  in  one 
day.  The  earlier  items  were  printed  in 
time  to  be  seen  by  members  of  the  first 
jury,  and  were  seen  by  some  of  them. 
Later  items,  stating  that  Hobbs  was  found 
guilty  in  the  first  case,  were  seen  by 
some  of  the  jurors  in  the  second  case 
Wednesday  evening.  The  second  jury 
reported,  late  Wednesday  afternoon,  that 
it  was  unable  to  agree  and  the  members 
w'ere  sent  home.  After  returning  Thurs¬ 
day  morning,  the  jury  agreed  on  a  verdict 
of  guilty. 

Hobbs’  lawyer  asked  for  new  trials, 
on  the  ground  of  possible  influence  of  the 
newspaper  publications  on  the  jurors. 
Judge  Faris,  in  granting  new  trials  in 
both  cases  Saturday,  made  his  comment 
on  the  action  of  the  newspapers  and 
asked  the  District  Attorney  to  take  the 
matter  up.  No  action  has  been  taken  thus 
far. 

The  foremen  of  both  juries  said,  in 
answer  to  a  reporters’  questions,  that  they 
believe  the  cases  were  determined  on  their 
merits.  The  first  jury,  it  was  stated,  was 
8  to  4  for  conviction  at  first,  and  the 
second  was  7  to  5  for  conviction.  Those 
who  voted  for  acquittal,  the  foreman  said 
were  won  over  by  arguments  based  on  the 
evidence  and  not  by  the  newspapers.  The 
second  jury  knew  of  its  own  knowledge, 
its  foremen  remarked,  that  a  previous  case 
against  Hobbs  had  been  on  trial,  members 
were  naturally  interested  in  learning  from 
the  papers  how  the  first  case  came  out  but 
the  foreman  says  this  did  not  appear  to 
him  to  have  affected  their  decision. 


GAUVREAU  APPOINTED 
GRAPHIC  PUBUSHER 

Lee  Ellmaker  New  Business  Manager 
of  Evening  Tabloid — Staff  Changes 
Mark  No  Alterations  in 
Publishing  Policy 


E.  H.  Gauvreau,  managing  editor  of 
the  .Vrti’  Yorl;  EtTiiing  Graphic  since  its 
inception.  Sept.  1.^,  1925,  was  appointed 
publisher  of  the 
tabloid  at  its 
board  of  direc¬ 
tors’  meeting  two 
weeks  ago,  it  was 
announced  last 
week.  Bernarr 
Macfadden  form¬ 
erly  held  that  ti¬ 
tle.  Mr.  Gau¬ 
vreau  will  retain 
his  present  duties 
as  managing  edi¬ 
tor. 

M  a  r  t  in  H. 
Weyrauch,  assist¬ 
ant  managing  edi¬ 
tor,  has  become,  in  addition,  secretary  of 
the  company.  Lee  Ellmaker,  formerly 
connected  with  the  auditing  department, 
has  been  promoted  to  business  manager. 

Mr.  Gauvreau  was  formerly  with  the 
Hartford  Courant  and  Mr.  Ellmaker  with 
the  f^hiladelphia  Daily  News,  now  a 
Macfadden  tabloid. 

The  shift  was  announced  as  marking 
no  changes,  either  in  the  editorial  or 
business  policies  of  the  Graphic. 

Pete  Williams,  formerly  of  the  Nc^e 
York  American,  has  joined  the  Graphic 
staff  of  cartoonists. 


BOISE  DAILIES  PRINTING 
SCHOOL  LESSONS 
'^HE  newspapers  of  Boise,  Idaho, 
the  Capital  News  and  the  Idaho 
Statesman,  are  taking  school  les¬ 
sons  to  3,60U  rhildren  of  the  city 
during  a  quarantine  for  infantile 
paralysis  which  has  closed  the 
school  buildings. 

Home  lessons  for  the  first  eight 
grades  have  been  published  by  the 
Boise  papers  since  Nov.  9.  ’fhe 
suggestion  that  school  work  be 
continued  in  this  manner  was 
made  by  Calvin  Cobb,  editor  of 
the  Idaho  Statesman. 

The  Lexington  (Ky.)  Herald 
and  the  Lexington  Leader  recently 
operated  the  same  plan  in  a  simi¬ 
lar  emergency. 


HEARST  ASKS  BEAUTY 
IN  HiS  NEWSPAPERS 

Sends  Letter  to  All  Publishers  and  Man. 
aging  Editors  Calling  Attention  to 
Article  in  Magazine  and  Urging 
Them  to  Watch  Beauty  Appeal 


E.  H.  Gauvreau 


NEW  OKLAHOMA  DAILY 

News,  Successor  to  Sunday  News, 
Launched  by  Tom  R.  Phillips 

The  Holdcnz'illc  (Okla.)  Daily  Nezvs, 
successor  to  the  Sunday  News,  made  its 
initial  appearance  Nov.  15  as  a  six-day 
afternoon  paper.  Tom  R.  Phillips,  26, 
youngest  Southwest  publisher,  already 
operating  the  Holdenville  Weekly  Demo¬ 
crat,  is  sole  owner  and  editor.  The  week¬ 
ly  continues. 

Another  daily,  the  Holdemdlle  Journal, 
five  afternoons  and  Sunday,  is  scheduled 
to  start  Dec.  1,  published  by  Todd  Miller, 
former  advertising  manager  of  the 
IVcwoka  (Okla.)  Daily  Democrat,  with 
Harper  G.  Akins  as  advertising  manager 
and  Orville  Leister  as  circulation  and 
assistant  advertising  manager.  Akins  and 
Leister  are  under  30. 

Holdenville  already  has  another  weekly, 
the  Hughes  County  Tribune,  which  will 
give  the  city  two  dailies  and  two 
weeklies. 


William  Randolph  Hearst  has  sent  a 
letter  to  the  publishers  and  managing  edi¬ 
tors  of  his  newspapers  asking  them  to 
“make  use  of  the  appeal  of  beauty.”  In 
the  letter  he  enclosed  a  copy  of  an  ar¬ 
ticle  called  “Beauty,  the  New  Business 
Tool,”  by  Ernest  Pllmo  Calkins  which  was 
printed  in  a  recent  issue  of  the  Atlantic  I 
Monthly,  ^ 

“There  is  no  business  in  which  beauty 
is  more  important  than  in  journalism,” 

Mr.  Hearst  wrote  to  his  executives. 

“Taste  and  beauty  in  make-up  and  illus¬ 
tration  and  typography  each  has  its  appeal 
to  the  public.  In  fact,  a  paper  which  does 
not  excel  in  these  directions  has  a  dis¬ 
tinctly  cheap  and  ordinary  appearance, 
and  makes  conditions  difficult  for  the  cir¬ 
culation  manager  and  the  advertising  de¬ 
partment. 

“Beauty  in  advertising  is  important 
also,  and  where  a  newspaper  has  taste  and 
appreciation  of  beauty,  it  can  often  help 
its  advertisers  to  make  their  appeal  to 
the  public  more  effective. 

“This  is  an  age  of  education, — one 
might  say,  of  culture. 

“All  the  people  are  educated  to  a  sense 
of  beauty  through  the  beauty  that  sur¬ 
rounds  them — beauty  in  architecture  as 
well  as  in  art — beauty  that  reaches  them 
through  the  moving  pictures  and  through 
the  higher  grade  of  publications ;  beauty 
even  in  the  posters  that  now  adorn  as 
they  used  to  disfigure  the  blank  walls. 

“Anyone  who  does  not  -  stand  and 
make  use  of  the  api)eal  of  beauty  is  not 
up  to  the  times  in  employing  of  the  : 
rnost  effective  methods  of  attracting  pub-  1 
lie  attention  and  approval.”  ^ 


60th  WEDDING  ANNIVERSARY 


MELLETT  NAMED  EDITOR 


$100,000  GROUP  MEETS 


Wm.  Southam,  Canadian  Publisher, 
and  Mrs.  Southam  Celebrate 

William  Southam,  president  of  ex¬ 
tensive  printing  and  publishing  enterprises 
in  Canada,  and  Mrs.  Soutliam  on  Monday, 
Nov.  14,  celebrated  the  sixtieth  anniver- 
sarv  of  their  wedding,  which  took  place 
in  1867. 

William  Southam  was  born  in  Lachine, 
Que.,  in  1843.  His  parents  had  come 
from  Northampton,  Eng.  Later  they 
settled  in  London,  Ont.,  where  the  father 
worked  as  a  stonemason  and  where  Wil¬ 
liam  became  apprenticed  in  the  office  of 
the  London  Free  Press.  During  the  last 
40  years  Mr.  Southam’s  business  life  has 
involved  the  establishment  of  printing 
plants  in  Toronto  and  Montreal  and  the 
control  of  daily  newspapers  in  six  Cana¬ 
dian  cities. 

He  has  six  children,  27  grand  children 
and  13  great  grand  children. 

Mrs.  Southam  was  Miss  Wilson  Mc- 
Neilage  Mills,  daughter  of  the  late  James 
Mills,  of  London,  Ont. 

MERGENTHALER  PROHTS 


Scrippt-Howard  Executive  to  Direct 
Washington  Daily  News 

Lowell  Mellett  has  been  appointed 
editor  of  the  Washington  Daily  News, 
Scripps-Howard  newspaper  at  the  capital. 

Mr.  Mellett  was 
previously  editor 
of  the  Scripps- 
Howard  News¬ 
paper  Alliance, 
which  also  has 
its  headquarters 
i  n  Washington. 

When  the 
Washington 
Daily  News  was 
started,  Mellett 
was  its  first  ed¬ 
itor. 

During  the  war 
Mellett  served  as 
war  correspon- 
dent  for  the 
serving  first  with  the 
with  the  French,  and 
British  and  Belgian 


Charlotte,  N.  C.,  Added  to  List  of 
Member  Cities  at  Chicago 

Chicago.  Nov.  17. — .At  a  meeting  of 
the  100,000  Group,  held  Wednesday  in 
Hotel  LaSalle,  Charlotte,  N.  C.,  was 
added  to  the  list.  John  F.  Tims,  Jr.,  busi¬ 
ness  manager  of  the  New  Orleans  Tinies- 
Ptcayune,  Louis  Wiley,  of  the  New  York 
Times,  and  W.  J.  Hofmann,  advertising 
director  of  the  Portland  (Ore.)  Oregonian 
were  elected  directors. 


POLACHEK  SUCCEEDS  MERRILL 


Lowell  Mellett 

I’nited  Press, 
.American,  then 
finally  with  the 


N.  Y.  POST  BOWS  TO  LADIES 


Evening  Paper  Starts  Woman’s  Page 
Beginning  Nov.  21 

The  New  York  Evening  Post  will  start 
a  woman’s  page  beginning  Nov.  21,  Ralph 
E.  Renaud,  managing  editor  announced 
this  week. 

The  woman’s  page  will  be  placed  op¬ 
posite  a  full  page  devoted  to  features 
which,  previously  scattered  throughout 


Net  for  Period  Ended  on  Sept.  30  Is 

$1,802,555,  as  Against  $2,625,033 

The  Mergenthaler  Linotype  Company 
reports  for  the  fiscal  year  ended  Sept.  30 
net  profit  of  $1,802,555,  after  depreciation 
and  taxes,  equal  to  $7.04  a  share  earned 
on  the  256,000  no-par  shares  of  stork  out¬ 
standing.  This  compares  with  $2,625,033, 
or  $10.25  a  share,  in  the  previous  year. 

The  comparative  balance  sheet  shows 
that  total  assets  on  Sept.  30  were  $29,- 
942,093,  as  against  $29,959,123  at  the  close 
of  the  previous  fiscal  year.  Current 
assets,  including  cash,  and  bills  and  ac¬ 
counts  receivable,  totaled  $14,099,522, 
against  $14,591,700. 

In  his  report  to  stockholders  Philip  T. 
Dodge,  president,  said  that  throughout  a 
large  part  of  the  year  there  have  been 
unusual  business  disturbances  at  home  and 
abroad. 


Later,  he  helped  to  cover  the  Versailles 
Peace  Conference.  While  in  charge  of 
the  Scripps-Howard  Newspaper  Alliance 
he  wrote  editorials  and  directed  a  large 
staff  in  various  editorial  and  news  activi¬ 
ties. 


WASHINGTON  STAR  M.  E.  NAMED 

Sheldon  Cline,  formerly  assistant  man¬ 
aging  editor,  has  been  promoted  to  man¬ 
aging  editor  of  the  Washington  (D.  C.) 
Star,  Frank  B.  Noyes,  president,  an¬ 
nounced  this  week.  Mr.  Cline  succeeds 
the  late  Rudolph  Kauffmann. 


A.P,  COMMITTEE  TO  MEET 

Next  regular  meeting  of  the  executive 
committee  of  the  Associated  Press  will 
be  held  at  New  York  headquarters, 
Nov.  28. 


Take*  Over  Work  of  Hearst  Manager 

Seriously  III  at  Long  Island  Home 

Victor  H.  Polachek,  since  1922  a  mem¬ 
ber  of  the  Hearst  executive  council,  has 
succeeded  Bradford  Merrill,  general  man¬ 
ager  of  the  Hearst 
newspapers,  who 
is  seriously  ill  at 
his  Long  Island 
home. 

Mr.  Polachek 
began  his  news- 
pajKr  career  in 
Chicago  on  the 
Chicago  Times  in 
1893.  He  was 
later  telegraph 
editor  on  the  old 
Chicaigo  Inter- 
Ocean.  In  1897 
he  joined  the  staff 
of  the  New  York 
World,  becoming 

connected  with  the  Hearst  organization 
the  following  year.  He  was  city  editor 
of  the  Nezo  y’ork  American  from  1903  to 
1004,  and  managing  eciitor  of  the  Chicago 
Herald  Examiner  from  1904  to  1914. 

In  the  latter  year  he  returned  to  New 
York  to  become  publisher  of  the  .Amer¬ 
ican.  In  1919  he  resigned  from  the  Hearst 
service  and  spent  a  year  as  publisher  of 
the  Nezo  York  Sun,  rejoining  the  organ¬ 
ization  in  1922. 


Victor  II.  Polachek 


Editor  &  Publisher  for  November  19,  1927 
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5  FORD  ADVERTISING  NOW  SET  FOR  EARLY  BREAK 

I  Representatives  Hear  10,000  Line  Newspaper  Orders  to  Go  Out  for  Publication  Last  of  This  Month — 
O’Brien,  Editor  of  Brighton  (Mich.)  Argus,  Scores  Beat  with  Pictures 
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NEW'SPAPER  advertising  for  the  new  Renaud,  who  replied  with  the  following  discouragement  of  hearing  Ford  publicity  Since  these  early  days  young  Fred 

Ford  car  was  this  week  thought  likely  wire :  agents  tell  him  from  day  to  day  there  O’Brien  has  stuck  closely  to  the  printing 

to  start  within  a  very  short  time  by  “Answering  telegram  15th.  Cannot  was  nothing  doing.  trade.  He  has  worked  on  the  Greenville 

special  repre-  understand  basis  your  questioning  our  He  merely  looked  up  from  his  desk  Indef'etident,  Howard  City  Record,  and 
sentatives  in  close  right  to  resell  Ford  car  photos.  We  one  noon,  and  noticed  that  the  main  street  Escanaba  Journal  and  Mirror.  In  1920 

touch  with  the  bought  pictures  without  restriction  on  suddenly  had  become  alive  with  excite-  he  established  the  Laingsburg  Press  which 

situation.  use.  There  was  no  mention  or  indication  uient.  t-  j  •  u  u  •  i  j  Y^ars  ago  to  become  manager 

While  N.  W.  of  copyright.  Understand  copyright  not  .  “The  new  Ford  is  here — she  s  {^rhed  of  the  Brighton  (Mich.)  Argus.  He  was 
Ayer  &  Son.  claimed  or  obtained  until  after  sale  to  us.  north  of  the  First  National  Bank,  married  12  years  ago  and  has  three 

Philadelphia,  the  Before  used  and  in  response  to  our  in-  ^  townsman  shouted  to  him. 


“I  thought  it  was  just  another  one  of 
those  Ford  jokes,”  said  O’Brien  yesterday. 
“Then  I  went  over  and  looked.  I  was 


agency  appointed  quiry,  our  correspondent  who  bought 
last  May  to  handle  from  you  advised  there  was  no  reason 

the  reported  $15,-  for  not  syndicating,  and  we  then  sold  ,  ,  ,  a-  •  .  .  .  • 

000.000  account  small  number  in  regular  routine  of  our  t>2ck  to  the  office  in  about  two  jumps,^  got 
continued tomain-  news  bureau.  Picture  was  generally 
tain  silence,  sev-  syndicated  by  others.  Moreover  we  paid 
eral  reasons  were  your  price  and  hold  receipt  for  full  pay- 
put  forward  sup-  ment.' 


children,  a  boy  and  two  girls. 


porting  the  belief  Two  weeks  ago  NEA  Service  obtained 
F.  W.  O'Bhien  that  the  exoected  a  picture  in  Detroit  of  what  was  thought 


last  ready  to  break. 


campaign  was  at  to  be  the  new  model.  A  mat  of  this 


-y  -  has  been  held  for  some  time  by  mltteTS 

Blank  contracts  sent  out  to  newspapers  W.  L.  Sturdevant,  editor  of  the  New  j  been  ^awaiting  anxiously  for 

by  N.  W.  Ayer  &  Son  made  out  simply  Vork  Evening  Telegram.  Herbert  Walk-  been  awaiting  anxiously  tor 

»»  MT7A  xxrUe-.  Vine  In  niOninS 


JOURNAUSM  GROUP 

That  was  on  a  Thursday.  '  The  Argus  ELECTS  STUART 

would  not  come  out  again  until  the  next  - 

Wednesday.  O’Brien  developed  the  films  Indianapolis  Star  M.  E.  New  Presi¬ 
dent  for  Sigma  Delta  Chi — Harvey 
Ingham  Is  Honorary 
President 


The  Argus  presented  to  the  folks  of 


Lawrence,  Kan.,  Nov.  16. — James  A. 

Picwes  p„,p<,r,™  ,o  r™re,e„t 


,hP  «w  have!b^lishek:‘i:«^^ 

quick  to  deny  their  authenticity.  They  professional  jour- 

were  merely  experimental  cars.  The  n  a  1 1  s  t  ic  trater- 

elusion  of  its 
thirteenth  con¬ 
vention  at  the 
U  n  i  V  e  r  sity  of 
Kansas,  here, 
Wednesday. 

Harvey  In¬ 
gham,  editor  of 
the  Des  Moines 
Register,  was 
chosen  national 
honorary  presi¬ 
dent,  and  Erie  C. 


Hakvky  Ingham 


believed  to  be  for  the  Ford  Motor  Com-  Detroit  on  the  Ford  story,  has  reported 

pany,  have  been  renewed  twice  in  the  last  that  the  road  between  Detroit  and  Dear-  occasion  the  Ford  Company  has  been 

four  months.  The  contracts  are  for  30  born  is  thick  with  new  Ford  models,  no  ^,.n„  tViAir  rnoViontiVitw  Ttii»v 

or  60  day  periods.  The  sixty  day  con-  four  of  which  are  alike.”  .... 

tracts  were  signed  Sept.  15  and  expired  Scripps-Howard  editors  are  generally  Brighton  *Argus^mcturer'havV*'not  been 
Nov.  15.  decided  against  printing  any  picture  of  discredited 

Scores  of  representatives  went  to  Phila-  the  car  which  is  not  officially  authenti-  y^us  did  Editor  O’Brien  record  the 
delphia  from  New  York  this  w;eek,  their  cated.  „  epochal  event  of  the  Ford’s  visit  to 

hopes  that  the  campaign  was  ready  revived  Herbert  Bayard  Swope,  executive  editor  Brighton : 

by  rumors,  the  publication  of  pictures  of  the  New  York  World,  also  informed  “One  of  the  most  exciting  and  pos- 

taken  by  F.  W.  O’Brien,  editor  of  the  the  writer  this  week  that  more  than  two  sibly  the  most  interesting  events  of  the 

Brighton  (Mich.)  Argus,  a  weekly,  pur-  weeks  ago  he  saw  a  picture  which  was  j^st  week  occurred  last  Thursday,  shortly 

porting  to  show  the  new  model,  and  by  purported  to  be  of  the  new  Ford  model,  after  the  noon  hour,  when  it  was  found 

the  announcement  of  detailed  specifications  He  has  adopted  a  policy  of  waiting  until  that  one  of  the  first  new  model  Ford  cars 

to  a  large  section  of  the  press  through  the  official  picture  rsent  out,  he  said.  co^e  off^  Hne  It  the  River  Lug^ 

Will  Rogers,  the  humorist,  writing  his  Ralph  E.  Renaud  managing  editor  of  the  plant  of  the  Ford  Motor  Company  was 
daily  boxed  comment  for  the  McNaught  New  York  Evening  Post,  said  he  received  parked  on  the  north  side  of  the  First 

Syndicate.  .  a  query  last  Saturday  from  his  Detroit  National  Bank.  News  of  the  appearance  .  - - 

Information  regarding  the  newspaper  correspondent,  Mr.  Weitschat,  telling  him  of  the  new  car  spread  like  wildfire,  al-  Hopwood,  editor  of  the  Cleveland  Plain 

schedules  will  be  made  public  before  the  that  pictures  of  the  new  model  had  been  though  many  who  were  called  by  tele-  Boeder,  an  honorary  member, 

end  of  the  week,  some  of  the  leading  published  by  the  Brighton  Argus  and  had  phone  by  some  of  their  friends  took  the  After  a  spirited  contest  with  the  Uni- 

representatives  were  confident.  They  not  been  repudiated  by  Ford.  The  corre-  news  as  a  joke  and  did  not  seize  the  versity  of  Texas,  and  Ohio  State  Uni- 

professed  to  have  inside  information.  spondent  was  ordered  to  buy  the  pictures  opportunity  to  go  and  give  the  new  car  versity,  Northwestern  University,  at 

The  first  schedule  will  be  for  more  and  send  them  in  by  air  mail.  The  the  once  over.  Evanston,  Ill.,  was  selected  by  Sigma 

than  10,000  lines  that  will  be  eaten  up  Evening  Post,  as  far  as  could  be  learned,  “When  information  came  to  the  Argus  Delta  Chi  as  its  meeting  place  for  1928 

in  60  days,  it  was  said.  was  the  first  metropolitan  newspaper  to  office  the  local  reporter  produced  his  Other  officers  selected  included  •  Frank 

One  report  was  that  the  orders  and  reproduce  the  pictures  taken  and  published  camera  and  got  some  very  good  snapshots.  Reck,  associate 
the  copy  would  go  out  the  last  of  this  first  and  exclusively  in  the  weekly.  considering  the  fact  that  the  car  was  editor  of  the 

week  or  early  next  for  publication  the  One  of  the  many  rumors  floating  around  parked  in  the  shade  of  the  bank  building.  American  Boy, 
last  of  this  month.  New  York  this  week  was  that  Ford  had  “R  was  found  upon  investigation  that  Detroit  first  vice- 

On  Thursday  morning  the  Philadelphia  ordered  stricken  from  the  advertising  list  two  officials  of  the  Ford  Motor  Com-  president ;  Bris- 
man  of  one  of  the  largest  special  agencies  any  newspaper  that  published  an  unofficial  pany  were  eating  lunch  at  the  Hotel  tow  Adams,  di- 
reported  to  his  home  office :  picture  of  the  new  model.  Lincoln  and  when  they  returned  to  the  rector  of  ’  the 

“Be  on  the  watch.  While  there  is  no  For  the  moment,  Frederick  William  car  were  approached  as  to  the  time  the  School  of  Jour- 
positive  information  forthcoming  from  ' —  -j:—  -f  *i.~  —  a — -  - •  ...j  ..  ~ 


Ayer,  we  are  confident  here  Ford  adver 
tising  may  break  any  day 


O’Brien,  editor  of  the  Brighton  Argus,  car  would  be  placed  on  the  market,  and  nalism  at  Cor- 
who  “can’t  remember  when  he  didn’t  know  would  only  say  ‘in  the  near  future.’  nell  University, 

_  ,  .  .  his  type  case”  is  experiencing  a  new  This  no  doubt  means  soon,  as  the  public  second  vice-presi- 

Editor  &  Publisher  talked  over  long  sensation  of  being  in  the  public  eye.  realizes  that  the  Ford  Motor  Company  dent;  Robert 

distant  telephone  with  Wilfred  Fry,  As  soon  as  news  spread  that  a  picture  does  not  lose  any  time  once  they  get  a  Tarr,  city  editor 
president  of  N.  W.  Ayer  &  Son.  He  of  the  Ford  car  had  been  published,  orders  car  off  the  line.  of  the  Pontiac 

declined  to  discuss  reports  that  the  began  coming  in  to  picture  syndicates  by  “The  new  car  that  appeared  in  this  (Mich.)  Press 

advertising  schedule  was  nearing  release,  telephone,  cable,  and  wireless  from  all  city  was  of  the  Tudor  style,  but  vastly  secretary;  Edwin 

referring  the  inquiry  to  the  publicity  over  the  world.  They  in  turn  pestered  different  from  the  Model  "r  Tudor.  V.  O’Neel.  In-  James  A.  Stttart 

department  of  his  agency.  A  man  in  this  Mr.  O’Brien,  who,  unfortunately  for  him-  “This  car  was  carrying  a  pea-green  dianapolis  Times 

department,  who  refused  to  allow  his  self,  had  neglected  to  copyright  the  photo-  body,  completely  equipped  with  five  alumni  secretary ;  Maurice  O.  Ryan  edi- 
name  to  be  published,  said  that  the  rumor  graph  which  he  himself  had  taken  and  wire  wheels,  spe^ometer,  oil  pump,  water  q£  j^e  Devil’s  Lake  (N.  D. )  Ip’nrld 
that  the  campaign  was  ready  was  “news”  kept  secret  until  he  had  published  it  first,  pump,  bumpers,  four-wheel  brakes,  stand-  treasurer.  Four  executive  councilors 
to  him.  He  said  the  publicity  department  It  wasn’t  long  before  these  unofficial  but  ard  gear  shift,  and  bullet  shaped  head-  named  by  the  convention  were  Walter 
of  N.  W.  Ayer  &  Son  had  as  yet  issued  unrepudiated  photos  were  available  from  lights.  The  car  has  a  wheelbase  which  Humphrey  Fort  Worth  (Tex.) 
no  publicity  whatever  on  the  new  car.  several  sources.  we  believe  to  be  at  least  six  inches  longer  manaiypr’^nf  «;ivakpr’<!  RnrMii* 

He  said  that  the  agency  had  refused  either  Mr.  O’Brien  seemed  content  with  the  than  the  old  model  T.  It  is  generally  Robert  Kerr  associate  editor  of  TIu 
to  confirm  or  deny  the  photograph  which  fact  that  he  had  “scooped  the  world.”  understood  this  is  only  one  of  the  many  National  Lumberman  •  Charles  Snvder 
was  unceremoniously  snapped  last  week  by  “I  suppose  I  could  have  sold  these  pic-  models  that  the  Ford  Motor  Company  pA, tnr  nf  The  Inuninl  rViientm’ 

H  n  to  some  big  paper,  maybe  in  De-  will  produce,  and  one  can  truly  say  that  Hormzn  J.  Radder,  professor  in 

?  lot  of  money,  O  Bnen  the  waiting  public  will  receive  the  surprise  journalism  at  the  University  of  Indiana. 
Weitschat,  the  Detroit  correspondent  ot  said  to  the  Evening  Post  s  correspondent,  of  their  lives  when  the  car  is  finally  re-  t-,  .  ,  u-m  •  n 

the  Ne7v  York  Ez’cniiig  Post.  The  Post  “But  you  know  a  small  town  editor  of  a  leased  for  sale  through  the  local  dealers.”  .5,,  '-^P’ 

sold  it  to  the  Nezv  York  Times  and  sev-  weekly  paper  gets  just  as  much  satisfac-  Mr.  O’Brien,  who  “beat  the  nation  with  ,  'if  outstanding  chapter  ot 

eral  other  papers.  Pacific  &  Atlantic  tion  out  of  a  scoop  as  the  daily  paper  men  the  new  Ford  pictures”  is  33  years  old,  ra  ernit>,  was  gi\en  'o  fie  leiauw 
Photos  and  International  Newsreel  also  do  in  the  big  cities.  It  doesn’t  happen  the  oldest  son  of  Frederick  U.  O’Brien,  ^ 

have  unofficial  pictures  of  the  new  Ford  often.  Once,  anyway,  the  Argus  scooped  who  was  also  a  printer  and  publisher,  ,,  ‘iT,  ‘Dakota  third,  .'^ward  ot  the 

car  which  this  week  was  sent  out  to  the  country.”  His  father  established  the  Coral  (Mich.)  }.  ,  -  lemorial  Key  to  past  first  na- 

clients.  Reporters  from  many  large  cities  have  .fjews  and  it  was  there  that  the  young  'ice-president.  Lawrence  .  lur- 

dispute  arose  after  publication  of  been  stationed  for  weeks  at  the  Ford  O’Brien  developed  his  “nose  for  news.”  head  of  tne  Departrnent  of  Joumal- 

the  pictures  concerning  their  copyright  plant,  hoping  to  get  a  glimpse  at  the  car.  Like  most  small  town  editors  of  35  Univepity  of  Illinois,  for  out- 

and  whether  or  not  Mr.  O’Brien  had  and  perhaps  a  photograph.  All  their  ef-  years  ago,  his  father  was  poor  and  when  standing  service  during  the  year,  was  an- 

sold  them  to  the  Evening  Post  for  syndi-  forts  have  met  with  naught  but  polite  Frederick  got  old  enough  to  know  that  nounced. 

cation.  Mr.  O’Brien  claimed  he  had  sold  refusal.  5  cents  would  buy  candy.  Dad  taught  him  Alfred  Spender,  editor  of  the  West- 

them  to  the  Evening  Post  with  the  under-  O’Brien,  the  country  editor,  endured  no  the  case.  When  the  youngster  wanted  a  minster  (England)  Gazette,  wa.s  speaker 
standing  that  they  would  not  be  re-sold  weary  hours  of  heel-cooling  in  Ford  nickel  he  had  to  earn  it  by  setting  a  at  the  closing  afternoon  meeting,  Wedne#- 
to  any  other  papers.  He  so  wired  Mr.  offices,  nor  did  he  have  to  suffer  the  stick  of  type.  day. 
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PUBLISHER  TELLS  RESULTS  OF  DROPPING 
MORNING  EDITION  IN  SOUTH  BEND 

News-Times  Lost  Only  622  of  9,700  Morning  Circulation 
Transferred  to  Evening — Advertisers  Pleased — 
Editorial  Force  Cut  15  Percent 


COMPLETE  satisfaction  is  expressed  every  subscriber  who  stops  and  explain  in 
by  J.  M.  Stephenson,  publisher  of  the  detail  the  reason  why  they  should  support 
South  Bend  (Ind.)  News-Tinws,  with  a  strictly  evening  edition. 

the  results  of  his  "As  far  as  morning  circulation  is  con- 
announcement  of  cerned  the  News-Times  has  crossed  the 
Oct.  22  that  the  bridge  and  then  burned  it.  There  will  be 
paper  would  be  no  retracing  of  steps, 
published  evening  “It  will  be  interesting  for  other  pub- 
and  Sunday  only  Ushers  to  know  the  effect  this  change  has 
after  that  date.  had.  First  of  all  the  stops  were  negligi- 
Formerly  it  was  ble.  Secondly,  advertisers,  almost  without 
a  24-hour  paper,  exception,  are  congratulating  us  and  say- 
publishing  at  2.30  ing  in  substance,  Tt  was  a  smart  thing 
p.  m.  and  again  for  you  folks  to  do.’ 
at  2.30  a.  m.  All  “The  editorial  force  has  been  reduced 
advertising,  edi-  about  15  per  cent. 

torials  and  fea-  “It  has  not  affected  our  local  rates  as 
tures  started  in  yet  because  of  the  paper’s  policy  in  charg- 
the  evening  edi-  >ng  three  cents  per  inch  per  thousand  for 
tion  and  carried  circulation  up  to  25,000  and  after  that 
over  to  the  morning.  Both  editions  were  two  cents  per  inch  per  thousand.  For 
alike  with  the  exception  of  make-over  example,  if  our  circulation  drops  to  25,999, 
pages  for  spot,  telegraph  and  local  news,  the  local  advertiser  will  be  charged  for 
Fiditions  were  not  sold  separately,  nor  25,000  circulation,  or  75  cents  an  inch, 
were  subscriptions  received  for  the  two  “In  the  mechanical  department  the  force 
daily  editions.  It  was  sold  to  subscribers  has  been  reduced  but  slightly  and  there 
for  either  morning  and  Sunday  or  else  are  good  reasons  for  this.  First  of  all, 
evening  and  Sunday.  have  an  excellent  location  in  the  heart 

“For  a  number  of  years  there  has  been  cf  the  city  and,  with  other  businesses  sur- 
a  continuous  demand  on  the  part  of  ad-  rounding  us  on  all  sides,  we  have  little 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  24-26 - T  e  x  a  s  Editorial 

Assn.,  annual  convention,  Mc¬ 
Allen,  Tex. 

Nov.  25-26 — Wisconsin  High  School 
Press  Assn.,  University  of  Wis¬ 
consin,  Madison. 

Dec.  27-28 — Assn,  of  Teachers  of 
Advertising  &  Marketing,  annual 
convention,  Washington,  D.  C. 

Dec.  30 — Northeast  Missouri  Press 
Assn.,  annual  convention.  La 
Plata,  Mo. 

Jan.  12-14 — O  r  e  g  o  n  Newspaper 
Conference,  Portland,  Ore. 

Jan.  13-15 — Kansas  Press  .■Vssn.,  an¬ 
nual  meeting.  Wichita,  Kan. 

Jan.  23-24 — Club  Officers  Confer¬ 
ence,  I.  A.  A.,  St.  Louis,  Mo. 

Feb.  23-25 — Nebraska  Press  Assn., 
annual  meeting.  Grand  Island, 
Neb. 


PAPER  COLOR  WORK 
IMPROVED,  TEBBS  SAYS 

Hearst  Executive  Says  Dry  Plate  Pro. 
cess  and  Color  Standardiz.^tion 
Has  Aided  in  Production  of 
Weekly  Sections 


J.  M.  Stephenson 


20,000  TRIED  TO  NAME 
TRIPLETS  FOR  DAILY 


Memphis  Evening  Appeal  Swamped 
with  Names  in  $30  Prize  Contest 
— Printed  Solid  Pages  in 
Agate 


(Bv  Teteeraph  to  Editor  &  Publisher) 

Memphis,  Nov.  16.— More  than  60,000 


Advertisers  are  waking  up  to  what  color 
can  do  for  them  in  Sunday  newspapers, 
according  to  Charles  E.  Tebbs,  general 
art  director  of  the  Hearst  Newspapers. 
A  year  ago  Mr.  Tebbs  began  devoting 
his  time  exclusively  to  the  study  of  fast 
color  printing  on  newsprint  stock,  his 
survey  taking  him  abroad  where  he 
visited  the  most  important  British  and 
European  plants.  He  has  instituted  sev¬ 
eral  innovations  on  Hearst  Saturday  and 
Sunday  colored  sections  as  a  result.  The 
Saturday  edition  of  the  New  York  Eve¬ 
ning  Journal  on  Nov.  19  will  have  six 
full  pages  in  color,  a  new  high  record 

The  most  far-reaching  innovation  in 
newspaper  color  printing,  according  to 
Mr.  Tebbs,  is  the  introduction  in  this 
country  of  the  dry  plate  process  of  print¬ 
ing. 

“We  have  been  using  this  process  with 
success  since  last  April,”  Mr.  Tebbs  de- 
declared.  “It  far  surpasses  the  old 
American  system  of  wet  plate  color 
printing.  In  Europe  it  has  been  in  use 
for  a  number  of  years,  but  the  American 
shops  continued  to  stick  to  emulsions,  and 
were  always  at  the  mercy  of  the  emulsion 
man. 

“Using 


“  — . . . . . —  ■  —  _  1  r.  r  u  -  1  *  1-,  J  *,v,.  iiici,  w,\/w  d  drv  I'late  susceptible  to 

vertisers,  both  local  and  national,  for  eve-  room  left  for  physical  expansion.  Dead  names  were  contributed  by  20,000  readers  color  we  can  do'three  times  the  work  in 
ning  circulation”  said  Mr.  Stephenson,  ex-  hne  for  advertising  is  at  6  p.  m.  the  da^y  of  the  Memphis  Evening  Appeal  when  the  same  time  as  we  can  using  the  emul- 
plaining  the  decision  to  Editor  &  Pub-  previous  to  publication.  Owing  to  crowd-  Mr.  and  Mrs.  Walter  Sharp,  of  Canton,  sion 

USHER.  “They  were  paying  for  approxi-  ed  quarters  much  advertising  copy  for  the  ^  asked  for  name  suggestions  for  “Another  improvement  in  newspaoer 

mately  18,000  evening  and  10,000  morning  ollowmg  day  is  set  ^  at  night  and  fin-  their  triplets  When  the  request  was  made  color  reproductL  has  been  the  staffi 

circulation.  About  two  >ears  ago  t  e  de-  years  ago  the  News  Times  took  ,  Evening  Appeal  ization  of  inks  through  the  efforts  of  tht 

mand  for  evening  circulation  began  to  |  thre^stor^huildiiTg  of  $10  for  each  name,  or  Association  of  National  Advertisers.  As 

grow  in  volume,  so  much  so  that  frequent  over  a  three-story  building  because  ot  ^30  f^r  the  combination,  Mr.  Sharp  to  earlv  as  last  Deremher  if  a  mlor  inh  wac 
meetings  of  the  various  heads  of  depart-  crowded  quarters  and  from  present  indi-  choose  three  names  from  the  list  in  the  cent  out  to  ^  Srent  shonfone^^ 
ments  of  the  News-Times  were  held  for  cations  the  time  is  approaching  when  we  newspaper.  Each  reader  could  submit  fnf  tr  J  af  least 
.hediKussionotthissubi^,  .  _  .  j;;!!  ag.m  be  forced  ,o  seek  add,„.„al  ,hre,  names,  one  for  ,be  boy  and  two  “fL'.inViS  a?dard  Srs'.'bb^S 


“At  that  time,  or  in  1925,  an  intensive  floor  space. 


for  the  girls. 


results.  With  standard  colors  this  prob¬ 
lem  has  been  solved.  All  methods  of 


drive  was  begun  for  evening  subscribers.  ■m  preparing  tor  tms  cnanp  tnere  jhe  announcement  was  made  in  a  noon 
The  first  step  taken,  and  a  most  successful  were  frequent  meetings  of  the  heads  of  edition  two  days  before  the  contest,  to  «  ectrotypmg  and  press  work  are  now 
one,  was  to  inform  our  132  employes  that  all  departments.  Every  angle  was  dis-  run  a  week,  was  opened.  Two  hours  after  standard.  u-  u  t. 

a  sm<ai  bonus  would  be  granted  on  the  cussed  and  almost  every  difficulty  that  the  edition  was  off  the  presses,  names 

first  of  each  month  to  all  employes  obtain-  might  arise  was  anticii»ted.  Each  de-  started  coming  in.  By  the  time  the  contest  1®.  newspa^r  use  differs  m  v^ 

ing  new  evening  subscribers,  the  amount  partment  had  explicit  instructions  with  ^.35  ready  to  begin,  it  was  found  three  particulars  from  the  four-color 

of  the  bonus  depending,  of  course,  upon  fhe  result  that  the  change  has  been  made  stenographers  working  eight  hours  a  day,  magazines.  We  receive  cop> 

the  number  of  subscriptions  received.  Be  and  the  regular  routine  maintained,  all  would  be  necessary  to  sort  the  mail.  t:olor  as  do  the  monthly  or  wwkly 

it  said  in  credit  of  the  personnel  of  the  with  the  loss  of  only  622  subscribers.  By  phone,  wire,  special  and  regular  Publications.  Formerly  the  agencies  have 

News-Times  that  this  step  was  more  sue-  “Circulation  prices  and  advertising  rates  ^ail  deliveries  the  names  poured  in,  full  furnishing  newspapers  black  and 


cessful  than  any  executive  anticipated,  remain  the  same.’ 
Other  schemes  embodying  this  funda¬ 
mental  principle  were  tried  and  were  suc¬ 
cessful.  The  demand  of  advertisers  for 
evening  circulation  continued  and  it  was 
supplemented  and  aided  by  numerous  let¬ 
ters  from  agencies  asking  that  they  be 
allqi^ed  to  purchase  the  evening  circula- 
tun  only. 


GEORGE  AGATE  RETIRES 


S.  Holden  Succeed*  Veteran  Cleve* 
land  Plain  Dealer  Treasurer 


pages  of  the  names,  run  overs  from  the  white  phottvprints  when  color  jobs  havt 
daily  story  on  page  one,  were  carried  in  been  wanted, 
agate  type.  Over  one  of  the  pages  was 
a  line  “Here  is  evidence  of  the  amazing 
reader  interest  held  by  the  Evening  Ap¬ 
peal.”  Advertisers  congratulated  the 
paper. 

Advertising  solicitors  clipped  the  pages 


SHOPPING  NEWS  WINNING 


Detroit  City  Council  Move*  to  Permit 
Di*tribution  of  Store  Paper 

The  Detroit  Shopping  News  appears 


George  R.  Agate,  veteran  treasurer  of 

the  Cleveland  Plain  Dealer,  has  been  for  sales  tallTs.  George  Morris,  vice-pres- 
I^the  middle  of  September  another  placed  on  the  retired  pay-roll  of  the  paper  ident,  in  congratulating  the  men  who  have  won  its  fight  to  amend  the  dty 
conference  was  called.  It  was  then  de-  and  is  succeeded  by  Guerdon  S.  Holden,  engineered  the  stunt — Managing  Editor  ordinance  under  which  labor  unions 
ckled  that  we  would  discontinue  our  morn-  son  of  the  late  Liberty  S.  Holden,  founder  A.  D.  Mynders,  News  Editor  Frank  R.  sought  to  bar  its  distribution.  Oscar 
iriju^ition  on  Saturday,  October  22nd.  of  the  paper.  Mr.  Holden  is  one  of  the  Ahlgren,  and  Tri-State  Editor  W’.  A.  Webber,  of  the  J.  L.  Hudson  Company, 
l?wlW»d  to  the  first  page  of  every  morn-  three  living  trustees  of  the  Holden  estate.  Copeland — declared  that  circulation  dur-  the  head  of  the  merchants’  group  that 
ing  edition  delivered  on  that  day  was  the  He  has  been  secretary  of  the  publishing  ing  that  week  had  advanced  nearly  500  supports  the  shopping  paper,  appeared  be- 
following  letter  from  the  publisher:  company  since  1905.  When  the  elder  and  much  of  it  could  be  traced  directly  fore  the  city  council  last  week  to  urge 

To  Morning  Subscribers  of  the  News-Times;  Holden  was  failing  in  health  in  1913,  he  to  the  interest  in  the  contest.  that  the  ordinance  be  amended,  and  the 

The  increase  in  evening  circulation  of  your  decided  to  Create  a  living  trust,  and  Mrs.  The  stories,  written  by  Mr.  Ahlgren,  council  instructed  the  corporation  counsel 

newspaper  has  been  extremely  rapid,  particu-  L.  E.  Holden,  A.  F.  Holden,  G.  S.  Hol-  avoided  the  Use  of  the  word  “contest”  and  to  prepare  the  amendment, 

jarly  during  the  past  >^ar.  We  believe  that  den,  F.  H.  Goff,  and  Ben  P.  Bole  were  but  a  small  percentage  of  the  replies  could  An  unofficial  poll  showed  that  the 
«ery“anreffort"u^  ‘thftTsk  Srg“"ing  South  trustees.  Goff  was  president  of  the  be  attributed  to  the  $30  in  prizes,  he  said. 

Bend  the  most  complete  afternoon  newspaper  Cleveland  Trust  Company  and  founder  of  - 

that  money  and  thought  preduce^_ . .  the  Qeveland  Foundation.  Mrs.  Holden  SPHINX  ELECTS  HUNTSMAN 


This  will  therefore  be  the  last  MORNING  i:™-  California  She  Role  and  Gner- 

edition  you  will  receive.  In  its  stead  there  “ves  m  yaiiiornia.  sne,  Doie  ana  uuer 


amendment  would  undoubtedly  be  passed. 
The  ordinance  as  it  now  stands  provides 
that  no  free  distribution  of  any  sort  of 
circular  or  publication  may  be  made  with- 


will  be  delivered  to  ;^vou  in  the  AFTERNOON  don  Holden  are  the  only  trustees  now  BrooUyn  Standard  Union  Publisher  out  the  permission  of  the  owners  or 


New  President  of  N.  Y.  Group 


News-Times.  TTie  Sunday  edition  will  pub-  living,  and  are  the  trustee  owners  of  the 
lish^  and  delivered  as  usual.  newspaper.  Holden  and  Bole  are  also 

reader  the  nJ^Lt'  adJlqurte'^'^ervice  *  nd  “e  directors,  but  the  management  and  ope-  R.  F.  R.  Huntsman,  publisher  of  the 

({reatest  South  Bend  newspaper  they  have  ever  ration  of  the  paper  are  in  control  of  regu-  Brooklyn  Standard-Union,  was  chosen  to 
*1,.  named  executives,  other  directors  head  the  Sphinx  Club,  the  oldest  adver- 

you  will ‘receive  the  specia/iM  we’^'stfosi^h  ^>ng  E.  H.  Baker,  president;  GwrgeM.  tising  club  in  America,  for  the  coming 


lessees  of  the  premises  where  the  material 
is  left. 


STUDY  AIR  RIGHTS  PROBLEM 

iw  u  II  -  -  -  I-  _  --  _  ---  -  . . o  connection  with  the  petition  of  the 

.VlleV‘‘R<Jto‘ EdiS^n,'^he‘  lar"g«St“^o'to^^^  Rogers,  general  ma'nager;  E.  C.  ~Hop-  year,’ at  the  club’s  luncheon  and  election,  Chicago  Daily  News  and  the  Chicago 

iupplement  ever  minted  by  a  newspaper  any-  wood,  editor;  J.  S-  McCarrens,  business  Friday,  Nov.  11.  He  succeeds  James  P.  Union  Station  company  for  approval  of 

where  m  the  world.  Please  watch  for  it.  manager;  Paul  Ballamy,  managing  edi-  Gilroy.  F.  St.  John  Richards,  New  York  the  sale  of  air  rights  to  the  Daily  News 

J.  M.  tor;  and  C.  C.  Conkie,  comptroller.  representative  of  the  St.  Louis  Globe-  for  its  new  building,  David  H.  Jackson, 

x-ru  I  u-  •  •  Florida  where  he  has  Democrat,  and  Roger  O’Donnell,  New  chairman  of  the  Illinois  Commerce  Com- 

spending  his  winters  of  late  years.  York  representative  of  the  Standard-  mission,  and  W.  J.  Smith  and  Paul  Kuhn, 
stops.  T^re  were  guesses  of  everywhere  The  mutual  benefit  and  insurance  fund  Union,  retained  their  offices  as  secretary  members  of  the  commission,  made  a  two- 
from  1,500  to  3,000.  We  were  prepared  of  the  employes  of  the  paper  has  paid  in  and  treasurer.  day  investigation  of  the  methods  used  by 

to  lose  3,000  subscribers.  More  than  death  benefits  $7,700  since  last  February,  Charles  Dana  Gibson,  George  Ethridge,  New  York  in  handling  the  question  of  air 
three  weeks  have  elapsed.  Our  records  not  including  the  sick  benefits  paid.  The  William  H.  Rankin,  of  the  William  H.  rights.  The  hearing  on  the  petitions  of 
show  th^  622  subscribers  only  have  fund  is  now  about  $55,000.  Rankin  Company,  John  Irving  Romer,  The  Daily  News  and  of  Marshall  Field  & 

stoj^d  the  paper.  _  Many  of  /these  will  The  newspaper  goes  fifty  fifty  with  the  editor  of  Printer’s  Ink,  and  James  W.  Co.,  whose  prospective  $15,000,000  ware- 
doubtless  within  thirty  days.  A  employes  in  paying  dues  to  the  employes’  Brown,  publisher  of  Editor  &  Publisher,  house  is  being  held  up  by  the  commission, 

trained  staff  of  circulation  men  call  upon  organization.  were  continued  in  office  as  vice-presidents,  will  be  reopened  Nov.  22. 
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SANTA  CLAUS  EXILED  FROM  CHRISTMAS  COPY 

Arthur  Munn,  of  Young  &  Rubicam,  Prefers  to  Use  Space  for  Selling  Rather  Than  Decoration — He 

Lists  Four  Essentials  of  Good  Advertisements. 


CAN'T  A  CLAUS  has  been  exiled  from 
the  Christmas  advertising  copy  being 
produced  by  Young  &  Rubicam,  Inc.,  New 
iork  advertising 
agency.  Arthur 
Munn,  the  art  di¬ 
rector,  who  issued 
the  edict  banning 
the  merry  Kris 
Kringle  from  his 
agency’s  land  of 
selling,  has  also 
given  orders  to  his 
staff  of  artists 
forbidding  them 
from  drawing  in 
my  advertisement 
a  single  sprig  of 
jolly  holly,  the 

old  time  symbol  Arthur  Munn 

of  the  happy  holiday  season. 

In  one  advertisement  prepared  for  Col¬ 
gate’s,  an  initial  letter  did  creep  in  dressed 
up  with  one  tiny  candle  and  a  corner  of 
a  Christmas  tree. 

“But  that  is  incidental,”  said  Mr. 
Munn,  “so  very  incidental.” 

Mr.  Munn  thinks  Santa  has  been  over¬ 
played.  There  he  stands,  a  thousand  of 
him,  at  every  street  corner,  ringing  a  bell, 
his  stringy  false  whiskers  waving  in  the 
breeze.  He  doesn’t  come  to  a  single  de¬ 
partment  store  in  a  city.  He  comes  to 
all  of  them. 

“Santa,”  Mr.  Munn  proclaimed,  “has 
become  buckeye.” 

Mr.  Munn  probably  coined  that  word 
“buckeye”  for  himself.  Or  maybe  it’s 
Germantown  slang.  He  said  it  means 
“obvious  and  banal.” 

Since  Mr.  Munn  is  president  of  the 
Art  Directors  Club  of  New  York  which 
has  some  200  members,  most  of  whom 
decide  upon  the  art  that  goes  into  adver¬ 
tising,  what  he  says  has  considerable 
weight. 

“Why  waste  good  white  space  in  a 
newspaper  or  a  magazine  with  a  picture 
of  the  over-publicized  Mr.  Oaus,”  Presi¬ 
dent  Munn  reasoned.  “Why  isn’t  it  better 
to  fill  the  same  space  with  good  selling 
material  ?” 

That  is  what  Mr.  Munn  is  doing  with 
Christmas  copy  being  prepared  by  his 
agency,  notably  for  two  important  clients, 
Spaulding’s  and  Colgate’s. 

“National  Christmas  advertising  should 
be  handled  like  local  retail  advertising,” 
he  argued.  “We  call  it  here  ‘Shopping 
Copy.’  In  other  words  the  advertising 
space  should  be  handled  like  the  floors  of 
a  department  store  and  laid  out  with 
counters  with  merchandise  displayed  on 
them,  carefully  priced. 

“The  theme  we  have  carried  through 
all  our  copy  for  Colgate’s  has  been  ex¬ 
pressed  in  the  headline  of  one  of  the  ad¬ 
vertisements  which  reads :  ‘Shop  in  com¬ 
fort  on  this  page  of  Colgate  Christmas 
gifts.’ 

“On  this  page  we  pictured  with  de¬ 
tailed  drawings  and  brightly  written  text 
12  different  products  made  by  the  Colgate 
company  which  are  suitable  for  Christmas 
presents.  A  great  deal  of  care  was  taken 
in  the  pen  and  ink  sketches  of  the  articles. 
We  had  them  arranged  artistically  and 
took  photographs  of  them  and  an  artist 
was  assigned  to  make  drawings  from  the 
photos.” 

The  copy  is  headed  “Colgate’s  Xmas 
List”  and  there  is  evident  care  taken  to 
keep  the  captions  beneath  each  picture 
smart  and  not  in  the  least  a  mere  cata¬ 
logue.  One  of  the  captions,  for  example, 
reads  r 

“Whether  she  is  a  tall  brunette — or  just 
a  slip  of  a  blonde — the  Florient  Gift  box 
has  everything  to  please  her.  Perfume 
delicately  suggestive  of  the  far  East 
.  .  .  toilet  water  .  .  .  loose  face  powder 
and  a  vanitv  case  to  hold  it.  All  in  an 


By  PHILIP  SCHUYLER 


ElltCl*  here  •  •  •  fo  do  your  Christmas  shopping 

Vi  ilhoui  my 
fiTtaietC  Uui-min^ 
ute  searrhing  for 
suiUibie  gi/^»  •  •  •  • 


The  department  store  idea  in  national  advertising  now  being  placed  by  Colgate’s 
carrying  Christmas  gift  suggestions,  “Santa  Claus”  ruts  and  the  customary 
holly  decorations  are  notably  absent. 


Mr.  Munn  lists  four  essentials  of  a 
good  advertisement: 

1.  Provocative  headline. 

2.  Brightly  written  text. 

3.  Significant  picture. 

4.  Carefully  chosen  type 

“I  am  a  firm  believer  in  the  importance 
of  advertising  headlines,”  Mr.  Munn  said. 
“But  an  advertisement  headline  should  not 
try  to  tell  the  whole  story.  Its  purpose 
should  be  to  provoke  interest,  to  make 


tisement  carries  on  the  theme  as  ex¬ 
pressed  in  the  headline. 

“Picture  yourself  in  the  crowded  shops,” 
it  reads.  “The  confusion  and  turmoil 
.  .  .  the  nerve-racking  delays  .  .  .  Now 
— settle  down  in  your  favorite  chair  and 
select  your  gifts  here  in  comfort.  Col¬ 
gate  offers  a  Christmas  list  to  save  you 
time  and  trouble.  You  can  choose  your 
gifts  here — and  buy  quickly,  easily,  in  a 
drug  or  department  store  anywhere !  The 
Colgate  gifts  for  women  are  dainty  and 
smart — colorful  and  charming.  The  gifts  the  casual  observer  read  the  main  copy. 


for  men  are  goodlooking  and — please 
note! — useful.  On  each  one  is  the  name 
of  Colgate — a  promise  of  highest  possible 
quality.  And  the  prices  are  not  the  kind 
that  take  the  joy  out  of  Christmas! 
Select  your  gifts  now — and  finish  your 
shopping  today.  It  certainly  means  a 
merrier  Christmas.” 

All  the  advertisements  in  the  campaign 
carry  the  tag  line: 

“Take  this  Colgate  Christmas  list  with 
you  to  your  favorite  drug  or  department 
store.” 

Nine  different  articles  are  conveniently 
listed  in  another  newspaper  advertisement 
in  the  Colgate  Christmas  campaign  pre¬ 
pared  under  Mr.  Munn’s  direction.  This 
copy  is  unusual  in  that  the  “store  idea” 
is  emphasized  in  the  text,  the  headline 
of  which  reads  “Enter  here  ...  to  do 
your  Christmas  shopping.”  Emerging 
from  the  foreground  as  though  walking 
between  the  rows  of  Colgate  merchandise 
on  display  in  the  advertisement  is  a 
smartly  dressed  couple.  These  figures 
take  the  place  of  the  conventional  Santa 
Gaus  or  holly  decoration. 

“But  why.”  Mr.  Munn  was  asked,  “don’t 
you  think  the  picture  of  this  couple  is  a 
waste  of  space  as  much  as  Santa  Claus?” 

“They  serve  a  purpose  beyond  mere 
decoration,”  he  explained.  “They,  dressed 
as  they  are  in  the  newest  of  styles,  sug¬ 
gest  far  more  clearly  than  any  writing 
could  that  the  articles  advertised  beside 
them  are  used  by  the  smartest  and  wealth¬ 
iest  people!” 

If  the  merry  face  of  Santa  is  taboo  in 
Young  &  Rubicam  copy,  laughter  is  not 
forbidden.  A  humorous  touch  is  being 


given  to  copy  which  this  agency  is  pre- 
attractive  box  lined  with  gay  and  colorful  paring  for  Spaulding’s.  One  advertise- 
satin.”  ment.  illustrated  with  a  cartoon,  has  the 

Beneath  the  lay-out  showing  the  differ-  headline :  “How  to  be  Popular  the  Day 
ent  articles,  the  main  text  of  the  adver-  .After  Christmas.” 


which  should  be  written  brightly,  terse! 
and  convincingly.” 

As  an  example  of  his  idea  of  a  provoca¬ 
tive  advertising  headline  Mr.  Munn 
showed  several  that  Young  &  Rubicam 
had  placed  over  newspaper  advertisements 
prepared  for  the  Larvex  Corporation. 
One  of  them  was  mysteriously  headed 
“Eggs  $50  each !” 

“You  will  notice  that  the  headline 
doesn’t  explain  anything,”  Mr.  Munn 
pointed  out.  “It  attracts  attention,  cer¬ 
tainly.  But  the  re.ider  is  compelled  to 
read  the  text  to  find  out  what  it  means.” 

The  text  goes  on  to  explain  that  $50  is 
“about  what  each  moth-egg  costs  you 
when  it  hatches  into  a  moth-worm  that 
eats  your  valuable  woolen  things.  .And 
remember,  the  moth  lays  eggs  before  she 
flies  around.  That’s  why  insecticides, 
moth-balls  and  ce<lar  chests  won’t  stop 
moth  holes.  But  Larvex  is  not  an  in¬ 
secticide.  ...” 

The  headlines  of  the  Larvex  advertise¬ 
ments  are  in  large  heavy  bold-faced  type, 
with  the  body  of  the  advertisement  in 
much  smaller  but  black  bold  face.  The 
name  of  the  Larvex  Corporation  is  played 
down.  A  reader  must  reach  the  last  line 
of  the  advertisement  to  find  out  the  name 
and  address  of  the  company  manufactur¬ 
ing  the  product. 

“This  is  what  we  call  a  ‘blind  advertise¬ 
ment.”  Mr.  Munn  declared.  “The  name 
of  the  product  and  the  company  is  pur¬ 
posely  played  down,  because  we  want  the 
readers  to  read  through  the  text  and  get 
the  story  and  the  name  at  the  same  time. 
\Ve  consider  it  a  good  form  of  news¬ 
paper  advertisement.  The  newspapers  are 
apt  to  be  hastily  read.  If  a  reader  thinks 
he  has  got  the  whole  story  by  reading  the 
headline  and  the  signature  of  an  adver¬ 
tisement,  he  is  very  likely  to  flip  the  page 
without  reading  the  main  message.  We 


try  to  hold  him  back  long  enough  so  that 
he  will  find  out  what  the  headline  means 
to  him,  personally.” 

Some  of  the  other  headlines  in  the 
1  arvc.x  campaign  are  just  as  enigmatical 
as  this  first  example.  Two,  for  instance, 
are:  “they  won’t  e.\t”  and  "nothing 
TO  E.\T.”  One  must  read  on  to  find  out 
what  they  mean. 

The  same  idea  of  provocation  headline 
may  be  seen  in  advertisements  prepared 
by  Young  &  Rubicam  for  the  Postum 
Company.  Without  the  text  it  would  be 
hard  to  understand  what  they  mean.  But 
with  the  text  and  the  illustration  beckon¬ 
ing,  readers  are  theoretically  drawn  in  to 
re;id  the  entire  advertising  story.  Some 
of  these  headlines  as  cited  by  Mr.  Munn 
are :  “The  Late  Mrs.  Smith,”  “Born 
Tired,”  “I’d  Give  a  Million  for  a  Good 
Night’s  Sleep.”  and  “Once  in  Every  Man’s 
Life.” 

Pictures  play  an  important  part  in  the 
general  elTiciency  of  an  advertisement,  ac¬ 
cording  to  Mr.  Munn.  For  magazine  ad¬ 
vertisements  he  has  paid  as  high  as  $3,500 
for  a  single  painting  used  once  by  an 
advertiser.  This  figure  is  compart  to 
$.'00.  the  highest  he  has  ever  had  to  go 
for  a  picture  to  be  used  illustrating  a 
newspaper  advertisement.  A  common 
price  for  a  painting  for  a  magazine  cam¬ 
paign  is  $1,200.  While  it  is  seldom  used 
in  more  than  one  drive,  on  that  one  drive 
it  goes  into  a  dozen  or  more  different 
publications,  the  combined  space  in  which 
costs  $35,000.  The  average  cost  of  line 
drawings  for  newspaper  reproduction  in 
advertisements,  Mr.  Munn  said,  was  about 
$100. 

“.About  five  years  ago  the  tendency  was 
toward  elaborate  and  expensive  art  in 
advertising,”  Mr.  Munn  continued.  “Now 
agencies  appear  to  be  less  extravagant  and 
more  particular  about  the  significance  of 
the  picture  purchased  for  an  advertise¬ 
ment.  We  don’t  buy  a  painting,  simply 
because  it  is  beautiful.  An  advertising 
story  must  be  woven  into  it  by  the  artist, 
and  the  painting  must  be  useful  as  well 
as  decorative. 

“Simplicity  should  be  the  keynote  of 
newspaper  advertising  illustrations,  and 
simplicity  can  be  more  effective  and  tell¬ 
ing  than  elaborate  and  costly  detail.  A 
few  strokes  of  a  pen  will  often  tell  more 
than  a  fussy,  talkative  line  drawing.  ^ 

“Newspapers  are  wise  in  having  har<l 
and  fast  rules  against  excessive  blacks  in 
advertising  copy.  The  ]/i  inch  rule'  of 
the  -VcTi’  York  Times  is  a  good  rule. 
Blacks  can  be  used  intelligently  in  adver¬ 
tising.  When  used  in  small  areas,  blacks 
make  a  page  look  crisper,  however,  I 
believe.” 

The  Art  Directors  Club  of  which  Air. 
Munn  is  president  is  at  present  making  a 
survey  of  the  best  forms  of  art  for  news¬ 
paper  reproduction.  Maurice  Collette, 
vice-f'resident  of  the  George  Batten  Com¬ 
pany,  was  appointed  chairman  of  the  com¬ 
mittee  in  charge  of  this  work  by  Mr. 
Munn.  The  club  also  issues  a  book 
annually  of  advertising  illustrations, 
which  is  made  up  of  the  prize  winners 
and  other  worthy  examples  of  advertising 
illustrations  hung  at  an  exhibit  held  each 
year  under  the  auspices  of  the  club.  A 
course  of  lectures  on  advertising  repro¬ 
duction  will  also  be  given  under  the  club’s 
sponsorship  beginning  next  March. 

Mr.  Munn  has  bwn  associated  with 
Young  &  Rubicam  since  the  agency  was 
started  four  years  ago.  He  had  bero  art 
director  of  M.  W.  Ayer  &  Son  in  Phila¬ 
delphia  for  six  years,  and  left  that  agency 
to  join  the  new  firm  when  it  was  first 
organized  in  Philadelphia.  His  first  busi¬ 
ness  connection  had  been  with  Peters  & 
Co.,  a  firm  of  advertising  artists  in  Phila¬ 
delphia. 

For  his  agency,  Mr.  Munn  won  the 
Bok  Advertising  .Award  in  1926  for  a 
campaign  prepared  for  the  Postum  Com¬ 
pany.  He  also  was  awarded  a  certificate 
by  the  Art  Directors  Gub  for  copy  pre¬ 
pared  for  the  same  client. 
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MULTIPLE  PLANT  SYSTEM  SOLUTION  OF 
TRAFFIC  PROBLEM,  N.  Y.  SUN  BELIEVES 

Expansion  Plans  Call  for  Additional  Units  on  East  Side  and  in 
Brooklyn,  Hasenack  Says — Now  Using  Its  Own  and  Herald 
I  Tribune  Presses  to  Speed  Distribution 


A  FOUK-PLANT  system  of  mechanical 
production  will  be  the  eventual  solu¬ 
tion  of  the  traffic  jam  distribution  problem 
by  the  New  York  Sun,  according  to 
James  Hasenack,  circulation  manager  of 
that  newspaper,  who  in  an  interview  with 
Editor  &  Publisher  this  week  charac¬ 
terized  crowded  city  streets  as  the  most 
serious  obstacle  now  being  faced  by  the 
circulators  of  metropolitan  newspapers. 

The  Sun  is  now  printed  from  two 
plants,  its  owm  on  lower  Broadway  and 
that  of  the  New  York  Herald  Tribune 
at  40th  street.  Mr.  Hasenack  declared 
that  the  newspaper’s  expansion  plans 
called  for  additional  plants  on  the  east 
side  in  the  mid-town  section  and  also  in 
Brooklyn. 

Meanwhile,  with  costs  of  distribution 
increased  a  minimum  of  $100  a  day  due 
to  congested  streets.  Mr.  Hasenack  is 
experimenting  with  novel  ways  of  mov¬ 
ing  the  Sun  quickly  to  the  newsstands. 

His  experiments  and  study  so  far  have 
been  with  speed  boats  and  hydroplanes 
for  transporting  copies  of  the  paper  to 
uptown  Manhattan,  Long  Island,  the 
Jersey  Coast  and  up  the  Hudson  River 
as  far  as  Albany. 

Tests  of  a  fast  motor  boat  on  the  East 
River  have  been  particularly  successful, 
Mr.  Hasenack  said.  Speed  boats  have 
been  used  by  the  Sun  with  good  effect 
from  Pier  27  to  138th  street,  a  “Canada 
point,”  where  trucks  picked  up  bundles  to 
supply  the  Bronx. 

“It  takes  a  truck  usually  an  hour  and  a 
quarter  to  get  to  the  same  point  up-town 
from  our  plant  at  280  Broadway”  Mr. 
Hasenack  said.  “With  the  motorboat  we 
made  it  in  31  minutes.” 

Mr.  Hasenack  said  the  speed  boat  had 
proved  practical,  but  that  the  Sun  was 
trying  to  develop  a  vessel  that  would  be 
designed  specially  for  carrying  papers. 
Experiments  so  far  have  been  with 
pleasure  boats. 

In  this  connection  it  is  recalled  that 
when  Cyrus  H.  K.  Curtis  first  announced 
his  intention  of  building  a  plant  for  his 
New  York  Evening  Post  on  West  street, 
he  told  Editor  &  Publisher  that  he  in¬ 
tended  to  use  fast  motor  boats  for  de¬ 
livery  purposes  on  the  Hudson.  A.  New¬ 
man,  circulation  manager  of  the  Evening 
Post,  said  this  week  that  nothing  had 
been  done  about  this  idea  yet. 

*Tt  is  only  a  question  of  time  that  in 
addition  to  speed  boats  we  will  use  hydro¬ 
planes  on  the  Hudson  and  East  River,” 
Mr.  Hasenadc  of  the  Sun  declared  this 
week.  ‘‘We  are  now  seriously  consider¬ 
ing  the  possibility  of  using  hydroplanes 
which  we  would  fly  up  the  Hudson  as 
far  as  Albany,  and  use  also  to  deliver  the 
Stock  Market  edition  of  the  Sun  to  Long 
Island  communities  and  Atlantic  City  on 
the  Jersey  Coast.” 

While  these  spectacular  measures  are 
in  the  experimental  stage,  Mr.  Hasenack 
is  looking  ahead  to  the  four-plant  system. 
This  would  be  an  extension  of  the  present 
plan  of  mechanical  operation.  As  con¬ 
ducted  today  a  staff  of  eight  boys  are 
used  as  runners  carrying  mats  from  the 
Broadway  office  to  the  Herald  Tribune 
plant  by  subway.  The  boys  start  making 
trips  at  intervals  beginning  at  1  o’clock 
in  the  afternoon.  Early  editions  are 
printed  exclusively  down  town.  The 
runners  carry  from  40  to  70  mats  during 
the  afternoon,  a  mat  for  each  page  and 
extra  mats  for  make-overs. 

The  Sun  has  a  fleet  of  40  trucks  now, 
and  because  of  traffic  jams  additional 
automobiles  must  be  engaged  each  day  at 
an  extra  cost  of  nearly  $1,000  a  week, 
according  to  Mr.  Hasenack.  He  declared 
he  has  tried  motorcycles  for  delivery  pur¬ 
poses,  hut  they  proved  unsuccessful,  be¬ 
cause  they  “didn’t  carry  a  large  enough 
load  and  were  not  reliable.”  Meanwh’le 
traffic  conditions  are  growing  steadily 
worse. 

“Four  years  ago  we  used  to  be  able  to 
drive  our  stock  market  edition  from  the 


Sun  plant,  280  Broadway,  to  the  Grand 
Central  Station  in  12  minutes.  Today, 
under  the  most  favorable  conditions  it 
takes  22  minutes  and  sometimes  as  long  as 
30  minutes. 

“When  we  first  contracted  with  the 
Herald  Tribune  in  1923  to  use  their  plant 
in  the  afternoons  we  could  drive  from  the 
Tribune  Building  to  the  Grand  Central 
station  in  seven  minutes.  Today  it  takes 
us  22  minutes.  In  fact  we  can  make  better 
time  from  the  Sun  plant  to  the  Grand  Cen¬ 
tral  station  than  from  the  Tribune  plant 
across  town. 

“Traffic  conditions  driving  crosstown 
are  very  much  worse  than  driving  up  and 
downtown.  This  is  partly  accounted  for 
by  the  fact  that  the  lights  on  the  various 
up  and  downtown  streets  do  not  work  in 
unison.  While  lights  on  Fifth  Avenue 
may  give  the  crosstown  traffic  the  right 
of  way,  the  lights  on  Madison  Avenue 
may  block  this  traffic,  consequently  caus¬ 
ing  confusion.  The  fact  that  up  and 
downtown  signals  give  the  automobiles 
right  of  way  for  three  minutes  and  cross¬ 
town  traffic  from  one  to  two  minutes  also 
affects  crosstown  traffic. 

“We  formerly  drove  from  the  Sun  plant 
to  the  Pennsylvania  Station  in  ten 
minutes.  Today  it  takes  us  25  minutes. 
The  traffic  conditions  throughout  the  mid¬ 
town  sections  of  New  York  City  are  the 
worst  in  the  history  of  the  city. 

“It  is  possible  to  stand  on  the  sidewalk 
in  front  of  the  Herald  Tribune  plant  and 
look  down  Fortieth  street,  and  see  our 
trucks  in  the  traffic  below  Eighth  avenue, 
and  it  will  take  over  IS  minutes  to  get  the 
truck  one-half  a  block  to  the  loading  door 
at  the  Tribune,  and  it  takes  a  truck  load 
of  papers  ten  minutes  to  reach  the 
Seventh  avenue  corner  from  the  Tribune 
Building  located  on  Fortieth  street,  mid¬ 
way  between  Seventh  and  Eighth  avenues. 
On  several  occasions  we  have  loaded  a 
truck  at  the  Tribune  plant,  and  it  has 
taken  our  men  40  minutes  to  drive  to 
Sixty-sixth  street,  and  Broadway,  which 
should  take  but  15  minutes. 

“We  formerly  were  able  to  drive  a 
truck  load  of  papers  from  the  Sun  plant 
to  the  Jersey  Central  Ferry  in  three  and 
one-half  minutes.  Today  it  takes  us  from 
seven  to  eight  minutes. 

“Formerly,  we  were  able  to  make  the 
Atlantic  Avenue  Station  from  the  Sun 
plant,  at  280  Broadway,  in  eleven  minutes. 
Today  it  takes  from  18  to  22  minutes. 

A  part  of  this  bad  traffic  condition  is, 
of  course,  accounted  for  by  the  number 
of  main  arteries  that  are  torn  up  and 
under  construction.  The  rebuilding  of 
Park  avenue  ties  up  traffic  on  Madison 
avenue,  so  that  it  is  backed  up  downtown. 
Park  avenue  was  formerly  one  of  the 
heaviest  traffic  streets  of  the  city,  carry¬ 
ing  most  of  the  north  bound  traffic.  The 
building  of  the  subway  on  Eighth  avenue 
is  another  cause  of  bad  traffic  conditions.” 

Mr.  Hasenack  has  been  with  the  Sun 
since  1919.  Previously  he  was  connected 
with  the  Philadelt>lna  Press,  Mihvaukee 
Sentinel  and  Detroit  Nervs.  He  started 
his  newspaper  career  in  1902  on  the  Kala¬ 
mazoo  (Mich.)  Gazette  in  charge  of  the 
mailing  room,  and  was  later  promoted  to 
circulation  manager  of  that  paper. 


TRADE  COMMISSION  SUIT 
POSTPONED  TO  DEC.  5 

'^HE  illness  of  Harold  S. 

Rankine,  counsel  for  the  Six 
Point  League,  caused  the  post¬ 
ponement  from  Nov.  14  to  Dec.  5 
of  the  Federal  Trade  Commission 
hearing  in  New  York  of  the 
government  case  against  the  Amer¬ 
ican  Association  of  Advertising 
Agencies,  Southern  Newspapers 
-Association,  American  Press  Asso¬ 
ciation,  -American  Newspaper  Pub¬ 
lishers’  -Association,  and  the  Six 
Point  League  of  New  York  City. 

The  last  hearing  was  held  in 
Boston,  Oct.  10-12. 


RAG  PAPER  EDITIONS 
ARE  INCREASING 


Other  Newspapers  Follow  New  York 
Times  Lead  in  Issuing  Permanent 
Reference  Volumes 


ANDREWS  IN  DETROIT 


The  example  of  the  New  York  Thnes 
in  printing  a  rag  paper  edition  for 
library  and  other  reference  files  has  been 
followed  by  several  newspapers  since  its 
innovation,  Jan.  1,  and  similar  editions 
are  projected  by  others.  The  United 
States  Daily  and  the  Jezvish  Daily  For- 
ivard  are  now  printing  rag  paper  editions. 
Labor  prints  a  small  number  of  copies  on 
rag  paper  for  its  directors. 

The  Chicago  Tribune  is  planning  to 
issue  a  rag  paper  edition  and  the  Ameri¬ 
can  Mercury  will  print  1,(XX)  copies 
monthly  on  rag  paper,  beginning  with  the 
January  number. 

There  are  now  more  than  1(X)  sub¬ 
scribers  to  the  Times  edition,  which  sells 
for  $170  a  year.  The  rag  paper  issue 


Assumes  Office  as  Publisher  of  Timei 
Mulcahy  Named  Editor 

Roger  M.  Andrews.  Menominee.  Mich.,  printed  after  the  last  edition  has  been 
newspaper  publisher  who  has  for  the  past  issued  to  subscribers  in  two 

eight  years  lived  on  the  west  coast  where  volumes  a  month. 

he  was  a  vice-  The  cost  of  the  all-rag  paper  used  by 
^  president  of  the  fhe  Times  is  about  20  cents  a  pound,  from 

Bank  of  Italy  at  five  to  six  times  that  of  ordinary  news- 
Los  Angeles,  took  Print.  The  rag  paper  edition  does  not  pay 
A  office  this  week  as  for  itself  and  does  not  promise  to  do  so, 
^■jjk  J  publisher  of  the  but  is  offered  to  encourage  the  use  of  the 

■ni 


Roger  M.  Andrews 


Detroit  Times  for  Times  as  a  contemporary  record  of 
vVilliam  Randolph  permanent  value,  according  to  Arthur  H. 
Hearst.  Sulzberger,  vice-president  of  the  Times. 

The  new  editor  Satisfactory  interest  has  been  shown  in 
of  the  paper  is  the  new  edition,  he  told  Editor  &  Pub- 
Joseph  A.  Mul-  lisher  this  week.  It  has  been  discussed 
cahy,  for  the  past  before  such  or^nizations  as  the  American 
two  years  man-  Library  Association  and  has  brought  in¬ 
aging  editor  on  quiries  from  publishers  throughout  the 
the  New  York  country.  A  considerable  number  of  in- 
Ez'cning  Journal,  dividual  copies  of  the  rag  paper  Times 
From  1921  to  1925  are  sold  to  be  placed  in  cornerstones  and 
he  was  managing  editor  of  the  Detroit  for  other  occasional  purposes. 

Times.  John  C.  Manning  is  city  editor.  About  one-fourth  of  the  normal  number 
Prior  to  going  to  southern  California  of  purchasers  of  bound  volumes  of  the 
eight  years  ago  Andrews  was  owner  and  Times  have  availed  themselves  of  the  rag 
publisher  of  the  Menominee  (Mich.)  paper  volumes,  he  stated. 

Herald- Leader,  for  approximately  20  _ 

years.  While  in  Menominee  he  also  was 
active  in  civic  and  political  affairs,  having 
served  as  state  commissioner  of  minerals 
one  term.  “Inexplicable  Art,”  Says  Jobneon — 

Garrett  of  World  Succeeds  at  It 

Nunnally  Johnson,  roving  reporter  of 
the  New  York  Evening  Post  now  in 
Hollywood,  Cal.,  sent  back  word  last 
week  that  Oliver  H.  P.  (jarrett,  former 


WRPnNG  MOVIES 


FURNISHES  RETAILERS  SCHEDULE 


Paper  Enables  Local  Merchants  to  Fol¬ 
low  National  Advertising 

The  Waterloo  (la.)  Evening  Courier  reporter  of  the  New  York  World, 

has  distributed  to  manufacturers  and  completed  a  sti^y  for  the  movies 

agencies  a  copy  of  a  schedule  furnished  by  tentatively  called  The  Night  Stick, 

.  -  which  his  company  officials  declare  is 

“more  promising  than  ‘Underworld.’” 
Mr.  Johnson  and  Mr.  Garrett  are  two 


the  paper  to  14l  druggists  and  484  grocers 
in  its  territory,  which  enables  the  retailer 
to  see  what  national  products  will  be  ad¬ 
vertised  in  the  Courier  during  the  follow-  ^  'vriters  taken  to  the  Paci¬ 

fic  Coast  by  Paramount,  which  is  seeking 
to  uncover  new  writing  talent  for  the 
screen. 

“There  is  something  inexplicable  about 


ing  month,  and  on  which  days 

Sixty-nine  nationally  advertised  articles 
are  listed  on  the  druggists’  calendar,  and 
37  on  the  grocers’. 


The  slogan,  “When  They  Read  It  in  the  art  of  writing  movies,”  Mr.  Johnson 


The  Courier,  Can  They  Buy  It  in  Your 
Store?”  is  used  below  the  paper’s  mast¬ 
head,  at  the  top  of  each  card.  The  cal¬ 
endars  furnish  retailers  a  buying  guide, 
and  also  a  reminder  as  to  the  items  they 


wrote  last  week.  “A  dozen  or  more 
professional  fictionists  have  been  im¬ 
ported  by  a  movie  company  during  the 
last  year,  and  none  of  them  so  far  has 
yielded  up  a  script  from  which  the  execu- 


should  feature  in  counter  and  window  dis-  tives  have,  in  their  set  phrase,  ‘got  a 


play. 


INDICTED  FOR  LIBEL 


JOINS  A,  N.  P.  A. 

The  Fall  Rk’er  (Mass.)  Herald  Neivs 
has  been  elected  to  membership  in  the 
American  Newspaper  Publishers’  .Asso¬ 
ciation. 


A.  R.  Sauer,  publisher  of  the  San  Diego 
Herald,  a  wee’^ly  newspaper,  w'as  arrested 
recently  on  a  grand  jury  indictment  con¬ 
taining  five  counts  chareing  criminal  libel. 
Sauer  is_  at  liberty  under  $2,500  bond. 
The  indictment  charged  the  publisher 


glow,’  Garrett  has  never  written  fiction. 
His  achievi'ments  ha'^e  been  extra¬ 
ordinary  newspaper  stories.  Yet  at  pres¬ 
ent  he  looks  to  be  the  one  wholly  suc¬ 
cessful  experiment.” 


PRIEST  “COVERS”  EXECUTION 


Dudley  Davis,  assistant  city  editor  of 
with  having  criminally  libeled  Col.  Ed  ,  ^fonston  Press  who  covered  the 
Hetcher,  F.  M.  White,  the  directors  of  k  i- Lt 


K.  C.  VETERAN  RETIRES 

W.  L.  Baker,  for  42  years  foreman  of 
the  Kansas  City  Star’s  stereotyping  de¬ 
partment.  retired  with  the  edition  of  Fri¬ 
day.  Nov.  11.  He  had  been  connected 
with  the  Star  for  a  year  or  two  prior  to 
becoming  foreman.  Baker  has  not  def¬ 
initely  decided  on  his  future  plans.  He 
may  retire  to  his  21-acre  farm  tract  in 
T.ces  Summit.  Mo. 


the  La  Mesa  water  district,  Superior 
Court  Judges  Lacey  D.  Jennings  and  C. 
N.  Andrews  and  State  Senator  Ed 
Afueller.  according  to  E.  N.  Clark,  deputy 
district  attorney. 

64.PAGE  ROTO  SECTION 


Texas  State  Prison,  obtained  an  unusual 
story  when  he  persuaded  the  priest  who 
accomp''*''''d  the  condemned  man  to  the 
death  chamber  to  write  his  imnres  ’  of 
the  electrocution  under  a  bv-line. 


NEW  TEXAS  DAILY 


The  Hoboken  (N.  J.)  Jersey  Observer  The  Midland  (Tex.)  Daily  Telezram 
on  Nov.  12,  printed  a  64-page  tabloid  has  begun  publication,  with  C.  C.  Watson 
rotogravure  section  celebrating  the  open-  as  editor  and  publisher,  C.  C.  Watson, 
ing  of  the  new  Holland  vehicular  tunnel  Jr.,  as  managing  editor  and  Mrs.  J.  B. 
under  the  Hudson  River.  Smith  as  city  editor. 
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PUBLISHER  TELLS  OF  BOYCOTT  THAT  FAILED 

Advertising  Club  Wielded  by  Merchants  Failed  to  Change  Policy  of  California  Paper — Readers 

Shunned  Stores  Joining  in  Movement — Paper  Prospered 


MV  i>apcr.  the  Diiiuba  Daily  Sentinel 
came  through  the  toughest  experi¬ 
ence  of  its  troubled  existence  in  August 
last.  I  know  you  have  been  reading  of 
late,  of  attempted  boycotts  on  newspapers 
the  country  over  and  at  least  of  one  at¬ 
tempt  by  the  combined  newspapers  of  a 
city  to  boycott  merchants  who  set  up  a 
publicity  medium  in  opposition  to  them. 

It  is  generally  admitted  that  I  am  fair. 
I  will  always  publish  both  sides  and  mat¬ 
ter  has  appeared  in  my  paper  condemning 
myself  more  bitterly  than  1  have  ever 
cciidemned  anyone  else  in  print  or  out, 
and  so  it  came  about  at  a  meeting  in 
Dinuba,  called,  it  was  announced,  to  “ce¬ 
ment  all  interests”  back  of  a  plan  to  re¬ 
habilitate  the  city,  that  it  developed  the 


By  J.  RAYMOND  LOCKE 

Publisher,  Dinuba  (Cal.)  Daily  Sentinel 

(Follou'ing,  in  part,  is  the  text  of  an  address  deliz’ered  by  Mr.  Locke  before 
the  meeting  of  the  California  Press  Association  in  San  Francisco  last  week. 


traying  the  directors  and  depositors  of  the 
L’nited  States  National  bank  which  had 
faiWl. 

The  raisin  association  head  had  after 
the  bank  failure  come  to  Dinuba  and  in 
a  meeting  of  local  business  men  and 
Chamber  of  Commerce  boosters  said  that 
the  town  would  continue  to  go  to  the 
dogs  until  the  Sentinel  and  its  editor 
were  silenced  or  at  least  made  to  “be 
good.”  Committees  of  40  were  appointed 

jjan  proposed  ail  depended  on  first  dis-  to  keep  all  valley  editors  in  line  but  they  pendent  and  Bolshevik, 
cipiining  the  Daily  Sentinel  ami  its  editor  could  not  control  the  Sentinel.  But  the  prize  of  all  is  the  present  boy- 

■  ■  ■  The  upshot  of  it  all  was  that  the  paper 


Farm  Bureau  for  being  independent,  has 
been  boycotted  because  it  was  wet  and 
also  because  it  was  dry.  It  has  been  boy¬ 
cotted  by  the  labor  unions  and  the  so¬ 
cialists  because  it  is  an  open  shop  and 
is  bt)ycotted  by  the  banks  and  capitalists 
because  it  is  always  fighting  the  inter¬ 
ests.  It  has  been  boycotted  by  one  group 
of  the  Republican  party  because  it  is 
with  the  conservative  wing  and  by  the 
regular  organization  because  it  is  inde- 


forcibly  earlier  and  oftener  than  1  have, 
arnl  could  I  have  lived  up  to  m\’  full  duty 
as  an  editor  in  my  fiekl,  1  might  have 
done  much  more  good  rather  than  harm. 
Such  at  least  is  my  belief,  and  on  it  I 
stand,  boycott  or  no  boycott,  aiul  t(vlay 
my  readers  and  advertisers  stand  loyally 
with  me.  I  will  hardly  be  boycotted  again 
myself,  though  the  general  boycott 
against  my  community  seems  to  yet  re¬ 
main  on.  From  this  however  will  rise 
a  stronger  and  more  independent  Sentinel 
and  a  stronger  and  more  independent 
Dinuba.  recognized  in  its  own  dominion 
and  right,  I  fairly  think  and  believe. 


by  means  of  a  boycott  resolution  to  be 
subscribed  to  by  all  the  merchants  and 
business  interests  if  I  did  not  give 
right  then  bow  down  and  be  good. 

I  simply  remained  silent  and  the  attack 
waxed  hotter  and  hotter,  until  the  attor¬ 
ney  who  had  written  the  condemnation 
resolution  had  mad-  some  digs  because, 
as  he  said,  the  paper,  which  had  for  years 
battled  on  “moral  issues  alone”  had  of 
late  forgotten  those  mighty  issues  to 
viciou.sly  attack  “our  leading  citizens,  our 
banks  and  our  co-operative  institutions — 
which  means  our  material  all,  our  daily 
bread.” 

•Another  speaker  went  on  to  say  that 
not  alone  had  the  paper  fallen  low  mor¬ 
ally  but  its  editor  as  well,  and  seemed 
to  be  about  to  repeat  vicious  things 
mouthed  under  cover  a  year  or  so  before 
in  Klan  attacks  on  the  newspaperman 
when  he  was  opposed  by  that  organization 
when  running  for  a  public  office. 

Others  in  the  audience  shouted  offensive 
things,  such  as  run  him  out  of  town,  make 
him  shut  up  (when  he  had  been  called 
to  his  feet  to  make  a  statement  by  the 
chairman  of  the  meeting)  while  others 
cursed  and  whispered  unmentionably. 

The  meeting  was  about  to  break  up  in 
disorder  when  the  chairman’s  attention 
was  called  to  the  fact  that  the  motion 
on  the  resolution  had  not  been  put,  this 
by  the  editor  himself,  and  it  was  then 
passed  without  a  dissenting  voice  and  with 
a  bang. 

But  the  community  generally  was  still 
to  be  heard  from.  The  editor  had  post- 
ponpd  his  vacation  three  days  to  be  pres¬ 
ent  at  the  meeting  and  left  immediately 
afterwards,  putting  his  son  and  the  ad¬ 
vertising  manager  in  charge.  The  ad¬ 
man  wrote  the  story  of  the  meeting, 
printed  in  detail  what  had  happened  and 
the  boycott  resolution  that  had  resulted 
in  full  and  left  the  situation  “In  the  lap 
of  the  Gods.” 

The  result  w-as  that  the  people  of  the 
district  rose  up  nearly  as  one  man  back 
of  the  paper,  demanded  that  the  merchants 
advertise  in  it,  if  thev  -'’re  American, 
and  if  they  wanted  to  hold  their  business. 
Despite  the  fact  that  a  committee  waited 
on  all  merchants  who  did  advertise  dur¬ 
ing  the  week  that  followed  while  the  edi¬ 
tor  was  away,  saying  that  800  raisin 
growers  would  boycott  them  if  they  ad¬ 
vertised  in  the  Sentinel  at  all,  yet  most 
of  the  advertisers,  many  of  whom,  had 
even  been  at  the  meeting,  stuck  to  the 
paver,  and  on  the  editor’s  return  at  the 
week’s  end,  all  but  six  advertisers  re¬ 
turned  to  the  fold,  in  two  weeks  all  but 
four  in  three  weeks  all  but  two  and  after 
a  month  all  but  one.  and  he  practically 
a  non-advertiser. 

The  pulling  power  of  the  paper  was 
demonstrated  as  never  before.  Non-ad¬ 
vertising  merchants  heard  almost  from 
every  reader  and  subscriber.  Two  stores 
side  by  side,  one  advertising  had  60  cus¬ 
tomers  one  morning  and  the  other  two, 
and  the  one  not  advertising,  almost  the 
le^xt-r  in  its  line. 

The  direct  reason  for  the  boycott  was 
that  the  Daily  Sentinel  had  directly  ac¬ 
cused  the  raisin  association  head  of  be- 


flourishcd  as  never  before.  Subscriptions 
came  in  rapidly,  advertising  got  better  re¬ 
sults  and  there  was  more  of  it;  job  work 
came  to  the  office  from  all  independent 
sources.  Everything  was  and  is  “jake  ” 
When  we  first  bought  the  Sentinel  13 
years  ago  the  opposition  paper  and  its 
backers,  because  we  did  not  buy  them 
out  too,  tried  to  work  an  “e.xclusive  ad¬ 
vertising  boycott”  on  us  among  the  mer¬ 
chants  and  succeeded  much  better  for  a 
time  than  did  this  effort.  We  broke  it 
by  issuing  oftener  than  he,  by  getting 
more  circulation  and  putting  out  a  livelier 
paper  all  around.  He  went  out  of  busi¬ 
ness  in  less  than  a  year.  We  have  had 
the  pool  hall  proprietors  try  to  boycott 
us  with  their  element  because  we  stood 
back  of  the  school  principal  in  his  effort 
to  keep  the  hoys  in  hand.  We  have  had 
the  dance  hall  proprietors  try  to  boycott 
us  with  all  amusement  people  because  we 
showed  them  up  once  when  with  a  string 
of  dances  night  after  night  in  different 
valley  towns,  we  found  that  a  group  of 
San  Francisco  procurers  were  following 
them  and  picking  up  girls  for  the  city’s 
red  light  houses.  We  have  had  the  base¬ 
ball  crowds  try  to  blacklist  us  when  we 
exposed  lottery  and  pool  gambling  on  the 
scores  at  the  games.  We  have  had  the 
Catholics  boycott  us  because  we  were 
strong  Protestants  and  have  gone  through 
five  or  six  attempted  boycotts  on  the 
part  of  the  Klan.  one  of  which  cost  us 
nearly  500  subscribers  and  a  number  of 
advertisers  for  a  short  time.  In  this  case 
the  editor  refused  to  let  a  Klan  speaker 
talk  in  a  church  of  which  he  was  trustee, 
had  run  a  news  story  derogatory  to  the 
Klan  that  came  over  the  press  wire,  had 
refused  to  join  the  Klan  and  perhaps  a 
few  other  things,  all  his  freeborn  right 
as  an  American  citizen. 

The  paper  has  been  boycotted  by  the 
independents  for  favoring  the  co-ops.  It 
has  been  boycotted  by  the  co-ops  and  the 


cotting  of  the  town  and  district  by  the 
interests  just  because  the  paper  is  allowed 
to  exist  by  the  community,  is  subscribed 
to  by  its  people  and  patronized  by  its 
merchants. 

I  said  I  would  not  generalize,  but  I 
will  say  that  what  the  people  as  a  whole 
really  want,  and  what  the  people  need 
today  is  a  fighting  press.  They  are  sick 


TELLS  TOY  MAKERS 
HOW  TO  “CLEAN  UP” 

Charles  W.  Hoyt  Says  $500,000  Cam¬ 
paign  Properly  Placed  Would  Sell 
$35,000,000  Worth  of 
a  $7  Product 


Toy  manufactures  were  told  this  week 


of  the  mollycoddle,  dollar  worshipping  I’ow  to  turn  $500,000  into  $35^1^,000. 

The  entrepreneur  was  Charles  W . 


press  we  largely  have  today.  The  paper 
that  is  to  make  the  big  money  and  do  the 
big  things  In  the  next  decade  is  the  old- 
fashioned  paper  fighting  for  the  people’s 
rights.  The  time  is  coming  shortly  when 
the  head  of  the  average  man  is  going  to 
go  clear  through  the  bottom  of  the  full 
dinner  pail  and  he  is  going  to  learn  some¬ 
thing  of  the  rights  and  privileges  he  has 
surrendered  for  creature  comforts  in  the 
past  decade  or  two,  either  that  or  we 
are  destined  to  be  a  race  of  servile  slaves 
and  that  within  the  next  ten  years.  We 
have  too  many  men  in  this  country  satis¬ 
fied  never  to  think,  always  to  take  orders, 
as  long  .as  they  are  fed.  hut  there  will 
be  a  turning  and  it  looms  just  around  the 
corner. 

.As  for  myself,  as  long  as  I  run  news¬ 
papers,  they  will  be  fearless  and  inde¬ 
pendent.  and  I  would  rather  have  com¬ 
petition  than  not.  I  do  not  like  to  have 
a  fight  on  me  directed  on  the  community 
as  a  whole,  even  to  advocating  the  re¬ 
moval  of  the  city’s  largest  industry,  just 
to  get  a  whack  at  its  free  and  independent 
press,  but  what  am  I  to  do?  I  have,  at 
times  perhaps,  had  to  temper  my  writ¬ 
ings  to  “get  by,”  but  T  have  never  been 
cowed  or  bought,  nor  will  I  ever  be.  I 
have  told  the  people  all  the  truths,  in 
my  own  community  that  they  would  listen 
to.  and  more  than  some  cared  to  listen  to, 
at  that,  else  the  attempts  to  control  me 
hv  the  boycott  would  not  have  come  so 
fast  and  furious  in  the  years  gone  by. 

In  all  this  I  have  no  regrets  except 
that  I  might  have  told  the  truth  more 


IN’TERVIEW 
By  Tom  Smith 

You  ask  my  views  on  this  bank  hold-up  news. 

But  I  really  don’t  care  to  be  quoted. 

I  was  there  it  is  tme,  but  I  think  that  both  you 
And  the  Man  on  the  Desk  would  have  noted 
That  I'm  not  what  you’d  call  a  publicity  hound 

Though  conditions  ARE  stable;  my  business  IS  sound- 
Now  the  hold-np  scene,  I  was  right  there  on  the  ground. 
But  I  really  don’t  care  to  be  quoted. 

I  was  spending  the  day  on  a  business  survey 
To  see  what  bank  figures  denoted 
When  I  lifted  my  eyes  to  look  with  surprise 
At  a  man  and  the  gun  that  he  toted. 

I  was  led  with  the  others  right  into  the  vault. 

’The  bank  is  now  trying  to  find  who’s  at  fault. 

My  name  is  McChesney — the  first  name  is  Walt 
But  I  really  don’t  care  to  be  quoted. 


Hoyt,  head  of  the  Charles  W.  Hoyt  Com¬ 
pany,  Inc.,  New  A’ork  advertising  agency. 
He  was  advising  toy  makers  how  to  get 
Christmas  trade. 

Given  a  sum  of  $500,000,  Mr.  Hoyt  de¬ 
clared,  he  could  place  advertising  that 
would  reach  12,.30(),00()  boys  able  to  pay 
$7  for  a  go<id  Christmas  toy.  It  would 
be  concetitrateci  in  space  purchased  dur¬ 
ing  October,  November,  and  December. 

“The  advertiser  might  start  by  purchas¬ 
ing  dominating  space  in  all  boys’  papers,” 
Air.  Hoyt  said.  “This,  however,  would 
only  give  him  a  comparatively  small  pro¬ 
portion  of  the  12,300,000  boys  he  is  after. 
The  boys’  papers  reach  only  a  small  pro¬ 
portion.  He  might  also  purchase  all  pos¬ 
sible  si>ace  in  the  comic  section  of  the 
Sunday  newspapers.  This  would  give 
him  a  large  amount  of  new  circulation. 

“In  addition  he  would  be  able  with  this 
large  amount  of  money  to  purchase 
double-pages  in  colors  in  all  big,  worth¬ 
while  media  which  go  to  parents  of  boys. 
In  almost  every  issue  of  every  paper  of 
big  size  which  appeared  in  October,  No¬ 
vember,  and  December  he  could  buy  col¬ 
ored  pages  or  double  pages.  He  would 
have  money  enough  to  do  a  complete  piece 
of  work.  What  would  happen? 

“This  is  not  a  guess  or  a  prophecy. 

I  have  already  admitted  that  probably 
it  is  not  commercially  practicable  but  I 
like  to  think  he  would  succeed  in  in¬ 
fluencing  5,000,000  different  boys  or  their 
parents  to  purchase  his  $7  toy,  in  which 
case  he  would  have  sold  (at  consumers’ 
price)  $35,000,000  worth  of  toys.  Per¬ 
haps  I  should  repeat  that  figure  and  spell 
it  out :  ‘Thirty-five  million !’  Expressed 
in  what  would  be  the  probable  net  amount 
he  would  have  sold  $17,500,000  worth  of 
toys. 

“The  result  of  this  stupendous  piece  of 
work  would  be  (not  to  influence  boys  to 
decide  between  different  brands  of  one  ar¬ 
ticle  )j  to  sell  them  the  thought  that  that 
I^rticular  product  as  well  as  that  par¬ 
ticular  brand  of  product  was  the  one  ideal 
Christmas  present  for  the  boy  to  have. 

“Yes,  I  know,  it  is  not  practical.  May¬ 
be!  No  manufacturer  in  this  country 
could  make  $17,500,000  worth  of  toys. 
The  principle  is  sound. 

“I  wonder  if,  so  far,  anybody  making 
a  Christmas  present  has  done  a  real  piece 
of  work.  I  wonder,  if  a  firm  like  Gen¬ 
eral  Motors  were  making  a  ^  Christmas 
present,  whether  they  wouldn’t  make  the 
rest  of  the  manufacturers  gasp  at  the 
development. 

“The  Christmas  habit  of  giving  and 
receiving  was  made  to  order  so  that  some 
genius  might  clean  up  a  fortune. 

“VV'here  is  he?” 
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“YELLOW  BEAK”  RENDS  FASCISM  WITH 
GIBES  DESPITE  DRASTIC  CENSORSHIP 

Satirical  Weekly,  Printed  in  Paris,  Circulates  Over  All  Italy — 
High  Facist  Officials  Receive  It  Mysterously — Heavy 
Penalty  for  Having  It  in  One’s  Possession 


By  ALBIN  £.  JOHNSON 

(Geneva  Correspondent,  Editor  and  Publisher) 

WHH;X  Benito  Mussolini  put  a  padlock  Fascism  to  death”  and  the  convulsions  of 
on  the  bill  of  The  Yellow  Beak,  the  populace  could  easily  shake  Vittorio 
as  the  leailing  humorist  publication  of  Emanuel,  the  Italian  monarch  from  his 
Italy  was  known  in  pre-Fascist  days,  bolstered  throne. 

when  non-political  papers  as  well  as  party  The  King,  next  ^to  Mussolini,  is  the 
organs  enjoved  comparative  freedom,  he  target  of  II  Becco’s  darts.  While  the 
probably  believed  he  would  have  no  more  periodical  in  its  “legitimate”  days  was  an 
difficulty  in  suppressing  that  satirical  upholder  of  the  dynasty,  the  King’s  weak- 
periodical  than  he  had  had  in  effacing  from  ness  in  submitting  to  Mussolini’s  domina- 
the  journalism  of  Italy  the  papers  of  tion,  his  vacillating  position  at  the  mo- 
Amendola,  Matteoti,  Turati  and  others,  ment,  have  made  him  subject  to  a  scorn 
Of  recent  davs,  however,  II  Becco  that  is  withering,  and  ridicule  which  has 
Giallo,  “The  Yellow  Beak,”  has  become  —or  would,  were  it  given  a  chance— make 
the  greatest  thorn  in  the  Fascist  chieftain’s  him  a  laughing  stock  rather  than  a  re- 
jijg  vered  monarch. 

1  have  just  passed  through  Italy,  and  Usually  pictured  as  a  “whipper  snap- 
from  personal  observation,  and  private  Iff.  the  King  plays  the  foil  to  II  Becco’s 
information  can  vouch  for  the  claim  thrusts  at  Mussolini.  Prominent  States- 
that  the  contraband  weekly,  floods  the  men  of  the  Blackshirt  regime  likewise  are 
Kingdom  of  II  Duce,  from  the  nether-  lampooned  without  mercy.  Even  the 
most  jKiint  of  Sicily  to  the  Swiss  Alps.  Church  is  not  spared. 

Just  as  the  Germans  found  it  impossible  _  \\  hether  II  Becco  Giallo  will  succeed 
to  suppress  Libre  Belgique  despite  their  in  underrnining  the  structures  of  Fascism 
military  occupation  of  that  country  during  pr  not  is  immaterial.  Like  Libre  Belgique 
the  war,  Mussolini  and  his  followers  find  it  it  has  proved  that  censorship,  no  matter 
equally  if  not  more  difficult  to  keep  the  what  the  conditions,  is  virtually  an  im- 
stinging  yellow  sheet  out  of  Italy.  _  _  possibility. 

II  Becco  Giallo.  at  the  present  writing 
is  published  in  Paris.  With  the  Intel¬ 
ligence  Service  of  the  Fascisti,  and  the 
d'^astic  punishment  meted  out  to  political 
offenders  in  Italy,  it  would  be  foolish  to 
print  the  weekly  inside  those  borders. 

But  through  every  grape-vine  channel, 
through  almost  every  mail,  and  into  every 
hamlet,  the  stinging  sheet  makes  its  way 
into  Italy. 

Business  men,  politicians,  students,  even 
Mussolini  and  King  Victor  Emanuel  him¬ 
self  receive  their  copies  regularly.  The 
frank  on  the  postage  even  bears  such 
marks  as  the  foreign  office  and  Royal 
Palace. 

A  recent  issue,  containing  revelations 
concerning  the  Italian  Budget  and  financial 
situation,  was  sent  to  many  bankers  and 
financiers  through  the  postal  station  in 
the  Ministry  of  Finance — a  warning  to 
the  Fascists  that  even  their  own  house 
was  not  entirely  in  order. 

The  exact  number  of  copies  of  II  Becco 
Giallo  that  circulate  in  Italy  every  week 
is  hard  to  determine.  It  runs  into  the 
thousands.  The  circulation  even  reaches 
New  York  City  where  prominent  Fascists 
receive  regularly  the  tantalizing  reminder 
that  censorship  is  a  double-edged  instru¬ 
ment. 

To  be  caught  with  a  copy  of  II  BeKO 
Giallo  in  Italy — be  the  possessor  an  Italian 
or  a  foreigner — amounts  almost  to  treason, 
so  bitter  is  the  hatred  of  the  Fascist 
Regime.  One  prominent  business  man — 
whose  name  is  known  the  length  and 
breadth  of  Italy  and  whose  reputation 
reaches  even  to  the  United  States  and 
South  America— after  receiving  three 
copies  in  one  mail,  one  posted  in  Paris, 
another  in  Amsterdam  and  a  third  in 
Italy— carried  the  copies  to  the  Fascist 
authorities  of  his  home  city  and  informed 
them  that  he  was  the  unwilling  recipient. 

He  preferred  to  have  them  know  in_  ad¬ 
vance  that  he  was  on  the  II  Becco  mailing 
list  than  to  have  copies  found  by  the 
Blackshirts  in  his  offices  or  home.  And 
this  precaution  was  taken  despite  the  fact 
that  the  personage  concerned  holds  a  high 
decoration  “for  services  rendered”  from 
Mussolini  himself. 

The  contributors  to  II  Becco  Giallo  are 
legion.  Its  columns  are  filled  with  com¬ 
munications  from  such  leading  opponents 
of  Fascism  as  ex-foreign  ministers  Nitti, 

Count  Sforza,  Don  Sturzo.  Turati,  Pro¬ 
fessor  Salvemini  and  others.  They  sel¬ 
dom  sicn  their  own  name — neither  does 

“Mustafa”  and  others— from  within  and  .  ,  .  ,  ,  ,  . .  .  . 

without  Italv.  Above  is  reproduced  a  front  page  of  the  tabioid-sized  weekly  published  in 

Satire  is  the  chief  weapon  of  II  Becco  Paris  by  militant  opposers  of  Fascism.  Printed  on  yellow  paper,  and  written 

Giallo.  whose  padlocked  beak  has  already  i"  a  style  sometimes  too  highly  spiced  for  American  reading,  it  spares  no 

torn  manv  Fascist  reputations  into  rib-  factor  in  Italian  ruling  circles.  Even  the  Church  receives  attention,  as  in  the 

hons.  Were  free  circulation  permitted  cartoon  above.  The  Pope  is  quoted:  “The  will  of  the  Lord  be  done.”  To 

for  one  month  in  Italy  it  would  “laugh  which  the  attendant  priest  replies:  “And  of  the  Duce,  too.  Your  Holiness.” 
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GARIBALDI  TORN A„ 


Nod  ritei 
cwOf«  e  i« 

fti  orlU  caiuqctc  pop»* 

i«M.  «OMr  fuiaiMBie  se^  di  vi|. 
iQfiA,  aeJi'uIttiu  guetrs  CMtro  I'iiii* 
^  oppmnMte  del  mJilammo 
•bihifpco  Le  lue  o  u  fremone,  j 
nrlU  seliiana  teaaba  ^t  Caprera,  ' 
aa»or-di  pattia  r  di  iibcrta.  ^tna 
c  hbrrta.  otgi  Vgi^n»cate  iraue  *  | 
calpnffete  da-  aa'ietcnM  domioa-  { 

Clti  rilonta.  «  ane  dei  aipofi  de< 
a^ii  Rxeion^  Mptiko  dalla 

Fiancia,  non  deamraie  dall'Aote- 
■lea.  moepielo  dall'lafliilletra  verao 
I'aaKo  luafo  cat  il  mm  tradmeelo 
pai  av«rc  taOetaaic.  caQaeaai  c 
prt«i;  ritaka  Imch!* 

Se  Giaatppi  Garibaldi  fot.e  vivo, 
d  faverae,  cW  da  ciaqae  aaai  di- 
•aaorm  arl  memdo  d  aoctra  pacae. 
^  aatibht  awipito  3  draiae.  the 
•Mkaaa  Icracia  Mtraoufeale  riaetba 
■p  a  aatmari until  »  atatrlori  di 
Marti  c  di  dfacraiiai  a  I'aiaai 
■iaia.  caoK  pet  Matteatti  cd  Asms- 
“p*  pa  rUiiRO 
Tat^  a  a  domcOia  ceaMa  Mate 
pee  rarri  c  Re  telli,  a  rerfp<ta4-j 
case  per  Capdle.  Pa  iat^  con- 


parte  ^Ua  patria  o^i^e  a  Rkcialb, 
OnuncPIe  ddla  pM  itnutininta 
oaccliiaaXMac  pabiietca  dd  faaei- 
■no  M  terra  itramera,  cerratie  ria- 
■Cfatare  dA  ptincipi  e  defl'inaefoa- 
■xnb  deO'Avo,  linibale 
pef  tulle  te  fenti  chiL 

Nan  la  irantini  taaaa  tilaen^  oa 
a^a:  rtloraa 


Vv  iGLI  APOLITI 


-r-  la  alcuai  fia^aii  aabfaaaab 
•i  parla  quakke  volta  di  Mnaaabii 
cooe  di  aa  Ncrane.  Trappo  enan 
pa  3  Tracia.  Nerone  era  ua  peeia 
e  ua  artwta  raffiaalo.  Maaabai  i, 
iavece,  uaa  tprapo«italore  vd^tc. 
ua  taffo  icDoraale  ebe  praide  afie* 
di  tapienle  a  aloeae  di  lacceala. 

dopa  breve  rtpto. 


:  la  raviaa  dellltalta  nTglirrMaa 
Mi  aa  rioarw  aella  Ma  teibada 
oaa  patrebbe  cbe  e- 
—  Qua/u  cttwihx 


I  P.  Gimnene.  ba  i 


I  na  enrtare. 

Gar^bald^  cbe  aaa  era  aa  poe^ 
ba  aciitte  vom  iafiaanaaft  pa  dire 
eba  pideriva  vedare  U  patria  Ih 
bara  a  paaaip.  piaHoato  cbe  rkca  e 


Frit  cbe  *3crfc  — 

-Satta  3  bnrtan  in  ^andala. 

^  Mawoliai  ha  tdia  a^  ^ 


Llialia  fMcbp 
•ttja  teaipa  eerTa  e  mmn. 
Ctarinczxat  Gtaaincuat 


pcasicri  deOo  Kcttico" 

**•  Cd  cidM  nan  wna  /arhi- 
nala.  Trt  faath  *en‘  c  gwM  dm 
»*•  4t  pnemrmtt  (a  Snwaaiaia  tin- 
nanciate  I  mi  «ara  oanfarta.  Poi. 
w  dm  MM  CMina  di  Mmsmtmi 
Aan  baMaaa  la  Dncbwia  J'AttIt? 

*  *  *  Caria  A^trU,  T  a  tfala 
Amleit  a>  BtU  Id  am  pcrlaman# 
pafoa  awere  dd  daUt. 

**  *  FiOaia  Emnmimde  3  a 
^  JdUparit  a  (/alberta  a  3 
boana  ■.  £  a  Ktiiaria  4  Fit- 
ianaw  a.  L'fm  Idlt  in  an  On  di 
lettun  pa  le  acaalc  ditwnah. 

***  Caie  dedme  a  Lmfi  aadi- 
ccMna3  , 

L’d^me  dm  Aderednfi? 
***  n  fmeimrm  me  tmdaiiid 
mmdt  araabbficant.  Admte  i  me- 
rmrchce.  TaMe  m  nettimenderm 
m3  mpnifictU  deUe  pmde. 

***  ly Ammmuie  dime  a  Qaar- 
d;  a  jtfa^  del'  Re  msertte  aw 
praoMM  a.  Che  anbiw  prafMiea/ 


N.  v'c  ouelU  dellapdii..#  cbe. 
I  c  delle  pMi  M  •ilia,  p'.i  mc 
quakhe  alleniione 
Miane  aiuatale,  wpaieniemeate  an 
iropeiaerle,  «i«e  U  «>'a  pavtd*  ad 
dr|lt  tpiniualaienie  diaeicdai 

TcU 

Ha  ^ 

■eUda  ipocntia.  awdrCpciUii  I'uae 
pauta  veide  e  Tahra  di  Mtetica 

Qualuaque  coaa  la  cloaca  vent 
tiu-  *  einpre  aettare  a  aadKOWa  pa 
il  viacata  apalihca.  Deaira  di  d,  tin 
vaiva  e  val*a.  ataitKa  aware  e  pra- 
tala  taleelta  per  la  wvetcbia  am- 
Montaca  e  3  non  ben  doMto  acida 
■oKidiicn  cbe  deve  lafauarc.  Ma 
le  3  ftancbie  a  la  (cppia,  la  fra- 
Irma  aitfaUU  a  3  varace  werluzia 
di  c^andaaa  cbe  ae  penti  dri  lila 
ebr  d*  teabri  del  in 


wtU.  3 


Perebe  il  auava  (c  partrofipa  an- 
lickmifaa)  pralatipa  deUimretW- 
bralo  i,  in  foi^,  canw  3  buan  arte 

ouaada  ■  lrai*a  £  tcedicre.  pnrSa 
live  traipre  raaocitia  delle  p^ 
celea  canad**  •  qwrtta  ded>  ■* 
•acui  calaatuatM. 

£  non  M  caaienu  A  dim  t 
em  M^la  faccia  —  cbe  b  eaeS- 
lira.-  vi  ipieta  anebe  3  pnrbe 
rSa.  la  tana  capa...  di  Mia...  pawio 

nan  paoa . ;  ta,  ia  tana  I  fidia 

dd  capo...  ^  tuna...  qaiami.,. 


artvo...  net  fianwli;  penti  da  ta 
•ana  della  ptavincta  dl  FaHT...! 
oda.  ia  tam...  wa  fiinpiew  d 
caiatM.. ;  Id  nan  WMiiacina  da 


^ffrirt 


r  Id 


conabaadonTtoMraru  d  Peartat- 
ber3e  ^Itelim:  ia  bade  dia  dpM 
c  tire  a  coMpb;  drva  avert  dd  ri> 
piardi  pa  an  care  bitcudna  cbe  k 
tatta  le  arw;  ba  oa  frandie  davere... 

3  Tamig  ritobe  mi  ) 

p^  cbe  atpetlo^  ttoiieinpae  w.- 
Cad  efBuna  di  quetli  c  ^dtoi 


rtie  di  cavanda  tbbatfaaTa 


DAILY  GIVING  VACATION 
TRIP  FOR  BEST  REPORTING 

TYURING  the  months  of  Novem- 
her  and  December  an  analysis 
of  all  stories  written  by  the  local 
staff  of  the  Los  Angeles  Examiner 
will  be  made.  At  the  end  of  that 
time  the  reporter  who  has  achieved 
the  highest  score  for  excellent,  or 
unusual,  writing  coupled  with  ac¬ 
curacy,  will  be  given,  as  a  reward, 
a  vacation  of  ten  days  in  New 
York  City  with  all  expenses  paid 
from  and  to  Los  .Angeles,  theatre 
tickets  provided,  etc. 

The  judgment  of  local  stories 
will  be  made  regardless  of  their 
length. 


RAISING  FLOOD  FUND 

-A  flood  fund  of  more  than  $15,000  for 
stricken  cities  and  villages  of  Vermont  is 
expected  to  be  realized  by  the  Albany 
(N.  Y.)  Knickerbocker  Press  and  Even¬ 
ing  Neivs  through  daily  appeals.  More 
than  $6,000  was  raised  in  the  first  week. 
Between  $5,000  and  $7,500  more  is  esti¬ 
mated  as  revenue  from  a  Sunday  movie 
benefit  which  the  Times-Union  produced. 


HAMILTON-DEUSSER  NAMED 

The  Malden  (Mass.)  Evening  News 
has  announced  the  appointment  of  Ham- 
ilton-Delisser,  Inc.,  as  its  national  adver¬ 
tising  representative. 


MEXICO  CENSORSHIP  STIJICT 


Offending  Reporters  Can  Be  Dep<  rted 
Instantly,  Folger  Reports 

Refwrting  real  news  of  the  Mexican 
situation  offers  its  difficulties  to  Ai.ieri- 
can  correspondents,  according  to  A.  W. 
Folger,  former 
United  Press 
manager  in 
Mexico  City,  who 
passed  through 
New  York  re¬ 
cently  on  his  way 
to  a  new  assign¬ 
ment  at  Lima, 

Peru. 

“American 
press  correspond¬ 
ents  in  Mexico 
are  subjected  to  a 
dual  censorship,” 

Mr.  Folger  said. 

‘First,  the  formal 
direct  censorship  begun  on  all  press  mat¬ 
ter  in  .April  of  this  year  and  suspended 
for  only  two  weeks  in  September,  and 
secondly,  the  danger  of  deportation  under 
constitutional  article  33,  whereunder  the 
government  may  deport  any  foreigner 
deemed  undesirable,  and  which  migrht  ^ 
exercised  against  any  news  writer  send¬ 
ing  out  a  story  considered  contrary  to 
government  interests. 

“No  reason  is  usually  given  for  the 
deportation  of  forei^ers.  Joseph  de 
Courcy,  New  York  Times  correspondent, 
was  arrested  one  night,  remained  in  jail 
without  an  opportunity  being  given  him 
to  communicate  with  anyone  until  the 
following  night,  when  he  was  placed 
aboard  a  train  for  Laredo.  Only  the 
efforts  of  some  fellow  correspondents 
permitted  him  to  see  his  family  at  the 
out-of-town  station  from  which  he  was 
sent.  Seeing  that  he  was  not  aboard  the 
train  in  Mexico  City,  they  rushed  his 
family  outside  the  city  to  a  small  sta¬ 
tion  where  they  found  him  accompanied 
by  two  federal  agents.” 


A.  W.  Folger 


FESS  PRAISES  REPORTERS 

United  States  Senator  S.  D.  Fess  told 
the  members  of  the  Sigma  Delta  Chi  at 
their  meeting  in  Columbus  last  Saturday 
about  the  “scolding”  he  received  from 
President  Coolidge,  and  declared  that  in 
the  15  years  of  his  association  with  news¬ 
paper  men  he  has  never  had  a  cwifidence 
broken  by  a  newspaper  man.  He  highly 
praised  the  Washington  newspaper  writers 
for  their  high  character  and  fairness. 
Delegates  from  42  chapters  were  in  at¬ 
tendance  at  the  meeting,  the  Ohio  State 
University  Chapter  acting  as  the  host. 
Charles  J.  Rieker,  managing  editor, 
Columbus  Dispatch;  Henry  G.  Edwards, 
sports  writer,  Clcxvland  Plain  Dealer,  and 
J.  F.  Beaman,  United  Press  correspondent, 
Columbus,  were  made  associate  members. 


N.  Y,  AMERICAN  TO  MOVE 

Plans  are  nearing  completion  for  the 
removal  of  the  New  York  American  from 
its  present  headquarters  at  238  William 
street  to  the  new  $3,000,000  plant  at  South 
street  near  Gold.  The  move  will  proba¬ 
bly  be  made  about  Christmas,  and  the 
present  aim  is  to  accomplish  it  without 
missing  an  edition. 


LONDON  DAILY  BUYS  SITE 

The  Daily  Mirror  Newspapers,  Ltd., 
proprietors  of  the  London  Daily  Mirror, 
illustrated  tabloid,  have  acquired  a  site  in 
London  with  an  area  of  20,000  square  feet, 
centrally  situated,  not  far  from  Fleet 
Street,  on  which  it  is  proposed  to  erect 
large  new  buildings,  housing,  it  is  under¬ 
stood,  eight  new  double-octuple  presses. 


SHUN  “WET”  ADVERTISERS 

Methodist  ministers  hereafter  will  give 
their  patronage  to  business  concerns  in 
Chicago  which  do  not  advertise  in  “wet” 
newspapers.  A  resolution  to  that  effect 
was  adopted  at  a  conference  of  preachers 
of  the  W’esleyan  faith  Monday,  after 
criticism  was  directed  against  (Thicago 
newspapers  “which  print  wet  propa¬ 
ganda.” 


Editor  &  Publisher  for  November  19 ,  19  27 


11 


Receive  The  News 


concentration  of  Detroit  News  circula¬ 
tion  in  the  homes  of  Detroit  is  the  significant 
fact  for  advertisers.  It  is  distinctly  the  HOME 
newspaper,  read  by  the  whole  family  and  re¬ 
garded  as  the  buying  guide. 

Through  its  pages,  reaching  eight  out  of 
every  ten  homes  taking  any  English  newspaper, 
you  can  talk  directly  to  the  purchasing  agents 
of  Detroit  households  without  waste  of  money 
and  with  the  least  possible  duplication.  It  is 
cash  register  circulation  that  The  News  pro¬ 
vides  —  circulation  delivered  by  carrier  to  the 
homes  where  it  is  read  by  the  family  circle. 


In  a  recent  survey  of  77,000  Detroit  houses  The 
News  was  found  in  82%  of  all  homes  taking  an 
English  newspaper,  and  it  was  also  disclosed  that 
The  News  had  64%  more  circulation  among 
Detroit  householders  than  any  other  newspaper. 


The  Detroit  News 


The  HOME  newspaper 


346y000  Sunday  Circulation 


324,000  Weekday  Circulation 


8  10 

Detroit  Homes  Taking 
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DAILY’S  CIRCULATION  REVENUE  RAISED 
BY  HIGHER  PRICE,  COMMISSION  PLAN 

Drastic  Steps  Taken  by  Los  Angeles  Illustrated  Daily  News — 
Distant  Sales  Eliminated  and  Efforts  Confined  to  30-Mile 
Radius — District  Men  on  Commission 

By  HAROLD  J.  ASHE 


TOURING  1927  the  Los  Angeles  (Cal.) 

Illustrated  Daily  News,  morning 
newspaper,  has  tremendously  increased  its 
revenue  from  the 
c  i  r  c  u  lation  de¬ 
partment  by  mak¬ 
ing  three  radical 
moves  within  that 
period  of  time. 

First,  distant 
circulation  w  a  s 
eliminated ;  sec¬ 
ond.  district  man¬ 
agers  were  placed 
on  practically  a 
commission  basis ; 
and  third,  the 
street  sale  price 
„  was  raised  from 

"  R*”^**^  one  to  two  cents. 

Not  only  have  these  moves  commanded 
attention  for  their  strictly  economical 

significance  to  the  circulation  department, 
but  they  have  also  had  a  healthy  effect 
on  the  advertising  department. 

Within  a  short  time  after  W.  N.  Ro- 
bare  was  appointed  circulation  manager, 
he  made  an  analysis  of  circulation  ex¬ 
penses  and  found  that  it  was  costing  too 
much  to  deliver  and  distribute  papers  in 
the  hinterland.  This  was  proving  es¬ 
pecially  unprofitable,  in  that  Los  Angeles 
and  environs  was  not  being  completely 
circulated.  Therefore,  the  first  saving  for 
the  News  was  effected  through  elimina¬ 
tion  of  high-cost  circulation  at  a  dis¬ 
tance,  including  points  100  and  200  miles 
away.  Now  circulation  efforts  are  con¬ 
centrated  on  a  radius  within  30  miles  of 
the  city  where  distribution  costs  are  low. 


trict  manager  estimates  his  outstanding 
accounts  at  $619.90;  collected,  $478.00; 
estimated  loss,  $83.10;  balance,  $55.60. 
His  estimated  costs  and  earnings  look 
like  this  for  a  given  month: 

COST 

Paper  bill  . $256.65 

Carriers’  Payroll  .  251.20 

Collection  Cost  .  88.90 

I'lstimated  Loss  . 

Total  Cost . $5%.75 

EARNINGS 

Monthly  Bonus  . $248.46 

Route  Bonus  .  85.00 

Collections  .  478.00 

Balance  Collectible  .  39.81 

Gross  Income . $851.27 

Les  Cost  .  596.75 

Net  Earnings . $254.52 

“We  next  figured  out  at  what  figure 
we  could  wholesale  our  newspapers  to 
these  district  managers,  so  that  they 
could  take  care  of  the  various  items  of 
expense  we  had  formerly  been  sharing. 

“.\t  this  point  I  would  like  to  empha¬ 
size  that  the  wholesale  figures  we  ar¬ 
rived  at  were  net  wholesale  cost,  as  con¬ 
trasted  with  our  former  higher  gross 
wholesale  cost.  That  is,  formerly  we  re¬ 
ceived  theoretically  a  much  higher  rate 
per  hundred,  but  we  then  turned  around 
and  in  the  customary  fashion  gave  it 
back  to  the  district  managers  in  the  form 
of  bonuses,  carriers’  payrolls,  etc.  Now 
the  district  managers  have  every  incen¬ 
tive  to  be  most  watchful  of  these  items 
because  they  are  responsible  for  all  costs 


TOO  MI  CH  NEWS.  SO  PAPER 
MISSES  PUBLICATION 

^HE  editor  of  the  Birdsboro 
(Pa.)  Dispatch,  Berks  County's 
oldest  weekly  newspaper,  was  too 
busy  Nov.  10  gathering  news  to 
get  out  his  paper. 

The  Dispatch  was  due  to  make 
its  appearance  on  that  day,  hut 
Harry  Hart,  the  e<litor.  said  a  pay¬ 
roll  holdup,  in  which  a  postal 
clerk  was  beaten  and  robbed  of 
a  registered  package  containing 
$22,000,  had  made  so  much  news 
that  he  found  it  necessary  to  hold 
up  publication. 

He  said  the  Dispatch  would 
come  out  the  next  day, 

the  circulation  end  of  publishing  and 
place  that  department  on  a  self-main¬ 
taining  basis,  was  the  increase  of  the 
street  sale  price  from  one  cent  to  two 
cents. 

“The  experience  of  other  newspaper 
publishers  would  indicate  that  we  could 
not  increase  the  price  of  our  paper  with¬ 
out  experiencing  a  tremendous  fluctua¬ 
tion  in  the  circulation,”  stated  E.  Man¬ 
chester  Boddy,  publisher  of  the  News. 

“However,  we  had  faith  in  our  ability 
to  be  the  exception.  Prior  to  the  change 
in  price  we  had  a  circulation  of  106,285, 
and  after  the  new  price  went  into  effect 
we  averaged  105,578,  or  a  negligible  loss 
of  707. 

“We  consider  it  is  essentially  an  edi¬ 
torial  performance.  We  had  been  find¬ 
ing  no  trouble  selling  the  papers,  and  we 
agreed  that  the  public  should  pay  some 
of  the  burden.  Tbe  attitude  of  our  en¬ 
tire  organization  has  been  one  of  making 
the  public  want  the  paper,  rather  than 
one  of  forcing  its  circulation. 

“What  did  we  do  to  prepare  the  pub¬ 
lic  for  the  change  in  price,  and  what  did 
we  do  to  hold  them?  Well  on  the  12th 
and  13th  of  .August,  two  and  three  days 
before  the  price  change  became  effective. 


we  published  full-page  announcements  on 
the  back  page  explaining"  what  prompted 
the  increase. 

“We  might  have  used  the  old  excuses 
of  white  paper  costs  or  the  poor  news¬ 
boy.  Instead  we  printetl  the  plain  facts. 
We  were  already  giving  the  public  a 
two  cent  paper  and  felt  we  were  en¬ 
titled  to  that  two  cents.  We  didn’t  offer 
them  any  more,  but  as  a  matter  of  fact 
we  have  ma<le  improvements  since  the 
price  change. 

“This  change  without  the  loss  of  sub¬ 
scribes  was  done  in  the  face  of  a  di¬ 
minishing  promotional  fund. 

“This  change  from  one  cent  to  two, 
with  our  attendant  ciroilation  figure, 
which  is  a  vote  of  confidence  from  our 
readers,  has  also  had  a  healthy  effect  on 
the  advertising  department.  We  find  that 
the  holding  up  of  our  circulation  in  spite 
of  the  increase  has  demonstrated  to  ad¬ 
vertisers  that  the  News  is  a  good 
medium,”  concluded  Mr.  Boddy. 

The  street  edition  now  has  a  green 
cover  and  red  ink  headlines,  instead  of 
the  conservative  dress  formerly  used. 

“We  did  not  change  the  home  price  at 
be  time  the  increase  in  street  sales  went 
into  effect,”  continued  Mr.  Boddy.  “How¬ 
ever,  the  change  on  the  streets  proved  so 
successful,  and  so  plain  a  demonstration 
of  the  public’s  valuation  of  the  paper,  we 
decided  to  raise  the  home  delivered  price 
to  45  cents  beginning  the  17th  of  October. 

“The  only  notice  of  this  change  was 
contained  in  a  letter  to  subscribers.  These 
were  inserted  in  one  issue  of  the  paper, 
giving  the  present  subscribers  an  oppor¬ 
tunity  to  pay  in  advance  for  six  months 
or  more  at  the  old  price,  with  a  time  limit 
of  one  week.  As  a  result  we  received 
hundreds  of  these  paid  in  advance  ex¬ 
tensions.” 


PROMOTES  USE  OF  BALLOT 

The  night  before  city  election,  Nov. 
8,  the  Salt  Lake  City  Deseret  News  in¬ 
serted  the  slug  line  “ — ^Vote — ”  after  each 
news  story  on  the  first  page  of  the  local 
or  second  section  of  the  paper. 


“The  loss  in  circulation  by  dropping 
distribution  in  distant  cities  was  regained 
within  a  short  time  in  the  city  of  Los 
Angeles,”  declared  Mr.  Robare. 
ther,  this  concentration  of  distribution  in 
the  logical  shopping  territory,  lias  at¬ 
tracted  the  attention  of  local  space  buy¬ 
ers.  and  has  aided  the  advertising  de¬ 
partment  materially.” 

For  six  months  following  the  re-or¬ 
ganization  of  the  former  Vanderbilt  tab¬ 
loid  under  its  present  management,  the 
circulation  department  continued  to  op¬ 
erate  under  the  salary  and  bonus  plan 
of  paying  district  managers.  Both  Mr. 
Robare  and  Paul  R.  \’andyke,  country 
circulator,  had  been  district  managers 
under  this  plan,  before  coming  into  their 
present  positions,  and  both  knew  the 
weak  points  of  the  salary  and  bonus  plan 
from  the  standpoint  of  the  News  as  well 
as  of  the  managers. 

“Under  the  salary  and  bonus  plan.” 
declared  Mr.  Robare,  “district  managers 
were  prone  to  take  the  line  of  least  re¬ 
sistance.  Even  though  they  were  con¬ 
scientious  men,  as  most  of  them  were, 
nevertheless  there  was  every  incentive  to 
be  careless,  and  no  incentive  to  work 
wholeheartedly  for  the  interests  of  the 
newspaper.  We  realized  that  this  in¬ 
centive  must  be  injected  and  that  it  must 
further  be  a  financial  one.  How'eyer, 
greater  bonuses  were  not  the  solution, 
and  besides  that  would  only  be  giving  the 
circulation  department  that  much  heavier 
a  burden. 

“First  of  all,  we  determined  to  find 
out  just  how  each  district  manager  stood 
financially  in  his  own  estimation,  and 
therefore  asked  him  to  prepare  a  finan¬ 
cial  statement  as  to  his  expenses  and  in¬ 
come. 

“These  statements  showed,  route  by 
route,  the  amount  of  money  standing  out 
in  collectible  accounts,  the  amount  col¬ 
lected,  the  estimated  loss,  and  the  bal¬ 
ance.  These  figures  were  then  totaled  to 
find  the  condition  of  the  district.” 

Mr.  Robare  reached  into  his  files  and 
took  out  several  sheets. 

“Let  us  take  a  specific  case.  Here  is 
one  district  for  instance  where  the  dis- 


under  the  new  plan,  and  can  directly 
benefit  through  every  reduction  in  their 
district  expense.” 

Taking  this  same  typical  district,  here 
is  the  way  Robare  figured  how  the  dis¬ 
trict  manager  would  make  out  on  the 
straight  merchandising  plan  of  buying 
and  reselling,  and  carrying  his  own  ex¬ 
penses.  This  route  has  2,493  subscribers 
on  the  routes  at  30  cents  a  month,  or 
$747.90  revenue;  309  papers  a  day  at 
cent  a  day  to  newsstands  amounts  to 
$46.35  for  the  month,  or  a  total  revenue 
of  $794.25.  The  expenses,  as  estimated 
figured  thus:  Collection  expense  (10 
percent  of  the  revenue)  $79.42;  carriers 
$251.20;  bad  accounts  $30;  supplies  (a 
high  estimate)  $10;  paper  bill  $140.50, 
or  a  total  of  $511.12.  'Thus,  the  net  to 
the  district  manager  amounted  to  $283.13. 
This  means  about  $28  more  than  the  dis¬ 
trict  manager’s  own  estimated  earnings, 
as  shown  on  his  financial  sheet. 

“The  changing  of  the  city  distribution 
from  salary  and  bonus  to  a  small  rate 
for  papers  and  no  salary,”  stated  Mr. 
Robare,  “threw  the  responsibility  of  the 
job  on  the  shoulders  of  the  district  men 
instead  of  the  News  carrying  the  bur¬ 
den.  In  my  estimation,  the  success  of 
the  plan  was  only  made  possible  by  the 
fact  that  the  district  men  have  more  con¬ 
fidence  in  the  organization  and  because 
of  the  fact  that  the  paper  has  been  im¬ 
proved. 

“Under  the  present  plan,  the  district 
managers  are  reimbursed  in  exact  pro¬ 
portion  to  what  they  do.  They  have  a 
sense  of  responsibility  in  each  subscriber 
and  unless  they  hold  that  subscriber  they 
do  not  get  a  profit  on  him.” 

Besides  putting  the  circulation  on  the 
firm  footing  that  it  has  never  before 
known — a  position  where  the  department 
knows  exactly  what  the  papers  are  going 
to  bring  to  the  department  and  exactly 
what  the  revenue  will  be  without  deduct¬ 
ing  sliding  extra  expenses — besides  all 
this,  the  radical  move  has  cut  down  clerical 
costs,  and  has  resulted  in  a  much  lighter 
turnover  in  district  men. 

The  third  move  in  the  News’  unified 
plan  to  bring  about  greater  revenue  from 
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A  Study  in  Cause  and  Effect 

I  yin  amended  version  of  a  full-page  1 
I  advertisement  released  November  9,1927  I 

I 

For  the  six  months’  period  ending  September  30th,  1927,  THE 
Evening  World  reported  to  the  Post  Office  Department  an  aver¬ 
age  net  daily  circulation  of 

314)491 

— a  gain  of  18,759  over  the  corresponding  period  last  year,  the 
equivalent  of  6.3%. 

II 

The  abo\e  is  the  largest  circulation  registered  by  THE  EVENING 
World  since  the  New  York  evening  papers  adopted  the  3-cent  price, 
in  June,  1920. 


— and  the  Effect 


III 

The  Largest  Day 

On  Monday,  November 

7th.  the'  evening 

WORLD  carried  303  col¬ 
umns  of  advertising  —  the 
largest  volume  carried  in 
any  one  day  in  its  40  years' 
history. 


Tribune  Tower 
Chicago  - 


IV 

The  Largest  W eek 

During  the  week  ending 
November  12th,  THE 
EVENING  WORLD 
printed  1,019  columns  of 
advertising,  a  greater  vol¬ 
ume  than  it  ever  carried 
before  in  a  single  week. 


Pulitzer  Building 
New  York 


V 

The  Largest  Month 

THE  E  V  E  N I N  G ' 
WORLD  in  the  month  of 
October  carried  997,186 
lines  of  advertising  —  the 
largest  volume  carried  in 
any  one  month  since  its 
establishment. 


General  Motors  Building 
Detroit 
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NEWS  LEADS  AS  SEEN 
BY  A.  P.  EXECUTIVE 


Elliott,  Assiftant  General  Manager  Re¬ 
news  lO-Year-Old  Challenge  Against 
Quotes  Beginning  News  Story — 

Is  for  Writers’  Independence 


Jackson  S.  Elliott 


Jackson  S.  Elliott,  assistant  general  man¬ 
ager  of  the  Associated  Press,  has  renewed 
a  10-year-old  challenge  to  news  writers  the 
country  over.  He 
phrased  it  this 
week,  in  an  inter¬ 
view,  as  follows : 

“Show  me  a 
news  story  that 
begins  with  a 
quotation, 
n  o  matter  how 
striking  it  is,  and 
I  will  show  you 
how  it  could  be 
improved  by  tak- 
i  n  g  the  quoted 
statement  out  of 
the  lead  and  plac¬ 
ing  it  in  the 

body  of  the  story.” 

During  the  interview  which  was  on 
news  lead  writing,  this  challenge  was 
the  nearest  the  A.  P.  executive  came  to 
formulate  any  rules  for  the  craft.  He 
is  opposed  to  rules  for  writing  men.  In 
fact  he  was  the  original  signer  of  the 
“As.sociated  Press  Declaration  of  Re- 
portorial  Independence.”  When  he  was 
first  placed  in  charge  of  the  A.  P.  news 
department,  the  association  was  well 
stocked  with  a  set  of  rules.  Mr.  Elliott 
twisted  M.  E.  Stone’s  famous  saying, 
“Never  follow  a  rule  out  of  a  seven 
story  window.”  He  threw  all  the  rules 
out  of  the  window.  .\nd  while  there 
have  been  a  number  of  general  orders 
issued  since  suggesting  some  points  in 
news  writing  and  opposing  others,  the 
A.  P.  has  never  again  had  any  set  book 
of  rules  or  style. 

The  style  used  sometimes  of  leading  off 
a  story  with  a  direct  quotation  is  one 
of  Mr.  Elliott’s  pet  aversions,  he  ex¬ 
plained  this  week. 

“I  don’t  think  it  is  ever  justifiable  to 
begin  a  newspaper  story  with  a  quota¬ 
tion,”  he  said.  “It  seems  to  me  it  often 
gives  a  false  editorial  emphasis  to  the 
subject  quoted.  A  story  is  given  con¬ 
siderably  more  force  if  the  situation  is 
pictured  first  and  the  quotation  is  used  in 
a  second  or  following  paragraph  as  a 
climax.” 

Mr.  Elliott  reached  his  conclusion  on 
this  point  of  lead  writing  during  the 
Democratic  convention  the  year  it  was 
held  in  Denver.  With  him  covering  the 
story  at  the  time  was  L.  C.  Probert, 
former  manager  of  the  Associated  Press 
Washington  bureau.  William  Jennings 
Bryan  arose  to  speak  after  it  was  cer¬ 
tain  that  his  attempt  to  get  his  favorite 
prohibition  law  on  the  Democratic  plat¬ 
form  had  been  defeated.  Probert  began 
his  lead  for  the  day’s  story  with  the 
opening  sentence  of  Bryan’s  speech, 
which  was : 


“THE  MAKING  OF  A 
GREAT  NEWSPAPER” 

A  Three-Reel  Film 

showing,  step  by  step,  the 
publication  of 

€l)e  |5cUj  gorh  Cimejef 
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Times  Square 
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"My  heart  is  in  the  grave.” 

It  seemed  to  Mr.  Elliott  that  an  op¬ 
portunity  for  real  picture  writing  in  the 
lead  was  missed  when  the  story  was  be¬ 
gun  this  way.  Mr.  Probert  argued  for 
it  because  he  said  it  was  “such  a  strik¬ 
ing  sentence.” 

"I  think  the  story  would  have  been 
stronger  if  the  lead  had  first  pictured 
Bryan  watching  the  defeat  of  his  pro¬ 
hibition  plank  and  then  had  followed  up 
with  the  striking  quotation,”  Mr.  Elliott 
declared. 

“That  is  the  fundamental  requirement 
of  a  good  news  lead  in  my  opinion — ^that 
it  picture  the  whole  story.  When  I  first 
started  newspaper  work  my  city  editor 
used  to  ask  his  reporters  when  they  came 
in  with  a  story  to  give  him  ‘a  picture  of 
it.’ 

“The  reporters  would  sum  up  briefly 
what  had  happened  in  common  every  day 
words. 

“  ‘All  right,’  the  city  editor  would  say, 
‘write  it  that  way.’ 

“The  simplest  way  of  telling  the  whole 
story  is  the  way  to  write  a  news  lead. 
In  press  association  work  this  is  par¬ 
ticularly  true  because  our  stories  often 
must  be  cut  off  short.  We  like  to  have 
the  whole  story  told  first  in  50  words. 

“But  generally  a  reporter  should  not  be 
hampered  with  rules  when  he  sits  down 
to  write  a  story.  And  I  object  to  un¬ 
necessary  changes  in  a  young  reporter’s 
story,  it  is  a  good  idea  to  ask  a  copy- 
reader,  ‘Can  you  give  a  good  reason  for 
changing  this  story?  If  not,  don’t 
change  it.’  ” 

Mr.  Elliott  is  opposed  to  newspaper 
“Don’t  Lists.”  His  antipathy  dates  back 
to  1902  when  he  was  working  on  the 
Washington  Times.  The  editor  intro¬ 
duced  the  old  “Don’t  List”  of  the  Nezv 
York  Tribune.  Mr.  Elliott  still  remem¬ 
bers  the  first  rule.  It  read : 

“  ‘Gents’  are  not  ‘dined’  and  do  not 
wear  ‘pants.’  Say  gentlemen,  not  dined 
when  you  mean  feted  or  the  guest  of 
honor  at  a  dinner.  Men  wear  trousers 
not  pants.” 


RED  HEAD 

By  Edgar  Wallace 


“Betty  teas  mute.  A  cold 
sensation  ran  doicn  her 
spine.  She  could  only  thrust 
forward  the  letter.  In  the 
top  left  hand  corner  was  a 
queer  sign.” 

HE.4D”  whirls  beautiful, 
loyal  Betty  Carewe  and  her 
tw'o  suitors  through  kaleidoscopic 
thrills  and  dangers  as  Edgar  Wal¬ 
lace,  with  a  master’s  touch,  weaves 
a  burning,  sinister  plot  such  as 
he  alone  can  conceive.  This  story, 
with  illustrations  if  desired,  is  one 
of  a  series  of  Edgar  Wallace 
serials  offered  by  the 

Syndicate  Department 

THE  CHICAGO 
DAILY  NEWS 


N.  Y.  WORLD  MARKET 
SURVEY  COMPLETED 


Population  Analysis  Just  Released 
Prepared  by  N.  Y.  University  Stud¬ 
ents — Shows  Buying  Power 
by  Groups 


“A  Study  of  the  New  York  Market 
and  its  Newspaper  Situation,”  made  for 
the  Nezv  York  World  by  the  Bureau  of 
Business  Research,  New  York  Univer¬ 
sity,  has  just  been  released  by  the  World. 

The  city  is  mapped  in  colors,  grouping 
the  population  according  to  annual  family 
expenditures,  in  three  classes.  It  is 
shown  that  79,321  families  or  6.1  per  cent 
of  the  city  total  have  averaged  annual  ex- 
jienditures  in  excess  of  $7,500.  In  the 
next  group  the  investigation  revealed 
that  807,266  or  61  per  cent  of  the  families 
have  an  average  of  $3,000  to  $7,500  and 
431,207,  the  remaining  32.7  percent  of  the 
total,  have  average  annual  expenses  below 
$3,000. 

To  relate  the  circulation  of  newspapers 
to  the  various  districts  mapped,  30  dif¬ 
ferent  districts  throughout  the  city  were 
tested  to  determine  the  best  method  of 
allocating  calls.  The  result  proved  to  the 
investigators  that  it  was  not  necessary  to 
call  upon  more  than  one  per  cent  of  the 
families  within  the  district,  in  order  to 
obtain  a  good  cross  section. 


The  report  states  that  20  investigators 
conducted  the  field  work,  none  of  them 
knowing  the  client  for  whom  the  work 
was  being  done.  Statistics  were  tabu¬ 
lated  upon  specially  designed  cards  for 
electrical  recording,  allowing  easy  access 
to  them. 

Circulation  analyses  are  shown  for  the 
Einglish  reading  market  both  by  the  three 
classes  and  by  sub-dividing  the  news¬ 
papers  into  morning,  evening  and  Sunday 
classifications. 

Home  owners  are  also  tabulated  and 
related  by  colored  cards,  to  the  circula¬ 
tion  of  different  newspapers.  Rent  payers 
receive  similar  treatment  as  do  automobile 
owners,  who  are  classified  as  to  possible 
high  price,  medium  price  and  low  price 
cars. 

.4n  unusual  development  in  marketing 
data  is  a  table  showing  the  “overlaps” 
between  the  various  newspapers,  each 
combination  receiving  lucid  explanation. 


$1  LIBEL  AWARD 

A  jury  in  Dyersburg,  Tenn.,  last  week 
awarded  Marvin  Maxey,  local  youth,  but 
$1  in  his  libel  suit  for  $25,0W  against 
the  Dyersburg  State  Gazette.  The  judge 
held  that  the  story  complained  of,  which 
concerned  Ma.xey,  two  other  boys  and 
three  girls,  was  libel  per  se,  and  that  a 
judgment  of  $1  or  more  must  be 
awarded.  The  $1  award,  under  the  law, 
forced  the  complainant  to  pay  the  costs 
of  the  action. 


Make  Your  Pa^es 

More  Attradiive 


JBorders  and  ornaments,  brackets 
and  special  cKaradlers  are  all 
available  on  tbe  Ludlow  in 
unlimited  quantities,  new  for 
every  issue  of  your  paper. 

Z/l/cZ/ou?  decorative  units  will  not 
only  make  your  paper  more 
attractive,  but  also  more  effec¬ 
tive  for  your  advertisers  — 
with  a  consequent  increase  in 
space  sales. 

Ludlow  ornamental  units,  like 
Ludlow  typefaces,  are  cast  in 
slug,lines  at  tbe  same  low  cost 
of  production — without  mold 
or  machine  changes. 


j  May  ive  send  you  showings  of  ~1 
^  j  the  decorative  charadiers  we  1  ^ 
h  have  recently  cut?  J 


Ludlow  Typo^raph  Company 

2032  Clybourn  Avenue.  Chicag,o 


Boston:  470  Atlantic  Ave. 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  St. 
San  Francisco:  5  Third  St. 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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THE  STAR 

Is  Greater 
Washington’s^ 
Preferred 
Newspaper 


- - 

Rural  Routes  of  Auto  Delivery 
Service  of  The  Evening  and 
Sunday  Star  in  Washington's 
Nearby  Trading  Area 


The  populous  and  prosperous  sections  of  Maryland  and  Virginia,  contiguous  to  the  National 
Capital,  are  intimately  asociated  with  Washington — and  The  Star,  Evening  and  Sunday,  is  the  one 
newspaper  relied  upon  for  current  news  and  the  offerings  of  the  shops. 

The  map  gives  a  detailed  idea  of  how  far-reaching  is  this  close  relationship,  which  combines  to 
give  Greater  Washington  a  population  of  more  than  three-quarters  of  a  million  people. 

It  shows  how  completely  The  Star  covers  this  territory  every  day  in  the  year,  by  direct  carrier 
service;  supplemented  by  auto,  trolley  car  and  railroad — making  delivery  to  the  thousands  of  homes, 
even  to  the  most  remote  rural  points,  with  the  same  promptness  and  regularity  that  attends  city  delivery. 

They  have  their  Evening  Star  for  supper  every  evening,  and  The  Sunday  Star  at  breakfast  time 
every  Sunday. 

Home  circulation  is  the  circulation  that  counts  for  most.  Eighty-five  percent  of  the  homes  in 
Washington  are  served  daily  by  The  Star  carrier  •  service;  and  in  the  great  majority  of  these  homes 
The  Star  is  the  ONLY  newspaper  that  is  read  regularly. 


Eastern  Representative  WASHINGTON,  D.  C. 

DAN  A.  CARROLL  ,  ’ 

1 10  E.  42nd  Street  Member  of  The  Aeeociated  Preee 

New  York,  N.  Y. 


Western  Representative 
J.  E.  LUTZ 
110  Tower  Building' 
Chicago,  Ill. 
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N.  E.  DAILIES  PUBLISHED 
DESPITE  FLOOD 

Job  Presses  Used  to  Print  Hand-Set, 
Tabloid  Editions  When  Plants 
Were  Stopped  by  Rising 
Waters 

How  to  get  out  a  daily  newspaper 
without  electricity,  gas,  heat,  water,  and, 
in  several  cases,  with  plants  completely 
wrecked,  was  the  situation  that  faced  a 
number  of  Vermont  publishers  on  the 
morning  of  Friday,  Nov.  4,  when  the 
greatest  flood  in  Vermont’s  history 
brought  death  and  destruction  to  the 
State.  But,  with  few  exceptions,  N'ermont 
publishers  continued  to  "carry  on"  and 
some  of  the  dailies  did  not  miss  an  edition. 

The  plant  of  the  Barre  Daily  Tivies 
was  under  several  feet  of  water,  its  press 
room  flooded,  its  paper  stock  covered 
with  water  and  mud,  its  linotypes  in  sev¬ 
eral  feet  of  water.  Publisher  Frank  P'. 
Langley  did  not  let  such  conditions  block 
him,  however.  He  printed  a  four-page 
tabloid  paper  run  off  on  a  job  press  and 
kept  this  up  for  several  days  until  con¬ 
ditions  were  more  normal.  He  used  paper 
shipped  from  his  Concord  (N.  H.) 

Patriot. 

>  The  Monte  ('Her  Argus  was  so  com¬ 
pletely  wrecked  with  15  feet  of  water  on 
the  main  floor  of  the  building  that  publica¬ 
tion  was  out  of  the  question.  The  St. 
AHhuis  Messenger  was  likewi.se  hopelessly 
blocked  by  the  flood. 

In  Northeastern  Vermont  the  only  daily 
newspaper  is  the  St.  Johnsbury  Caledo¬ 
nian-Record.  The  publisher,  Herbert  A. 
Smith,  a  former  Worcester,  Mass.,  and 
Boston  newspaperman,  found  himself 
without  heat,  light,  power  and  gas  but 
not  only  were  editions  printed  but  in 
the  excitement  of  the  forenoon  Friday 
when  militiamen  and  firemen  were  rescu¬ 
ing  people  from  their  homes  he  issued  a 
one-page  extra  on  a  job  press. 

The  flood  had  swept  away  electric  light 
plants,  washed  out  the  water  pipes  and 
without  electricity  there  was  no  heat 
obtainable.  Getting  a  quick  survey  of  the 
flood  conditions  and  the  great  menace  of 
lire  to  a  city  of  9,000  people  without  a 
water  supply,  the  first  extra  was  pub¬ 
lished  at  noon.  This  was  distributed  free 
to  the  anxious  throng  along  the  river 
front  who  were  witnessing  the  scene  of 
rescue.  This  first  extra  was  issued  with 
handset  type  and  on  a  job  press  which  is 
used  merely  for  office  work. 

In  the  meantime  a  gasoline  engine  was 
obtained  and  had  been  attached  to  one  of 
the  three  Intertypes  in  the  Caledonian- 
Record  office  and  was  operating  splendidly 
when  the  gas  supply  went  off  due  to  the 
carrying  out  of  gas  mains  and  the  flooding 
of  the  gas  plant.  This  brought  a  new 
climax.  Three  employes  who  had  not  set 
hand  type  for  seven  years  were  not  partic¬ 
ularly  fast  at  the  case.  How  to  heat  the 
metal  pots  was  the  next  problem.  This 
was  solved  by  gasoline  torches  which  had 
♦o  be  made  with  a  specially  long  burner  so 
as  to  reach  under  the  pots. 

The  one-page  edition  of  Friday  night 


was  run  oft  under  footpower  on  a  job 
press  with  several  men  taking  turns  at 
keeping  the  press  going  while  the  plant 
foreman,  (jlenn  Perry,  did  the  “feeding” 
by  light  furnished  by  two  lanterns.  Two 
thousand  papers  went  like  proverbial  "hot 
cakes”  to  the  eager  and  anxious  crowds 
outside  the  newspaper  office. 

Saturday  morning  a  gasoline  engine  had 
been  attached  to  the  job  press  and  with 
one  Intertype  turning  out  type  the  force 
felt  they  were  “sitting  pretty.”  The  As¬ 
sociated  Press  wire  and  all  outside  com¬ 
munication  had  been  cut  off  from  Friday 
morning  to  Saturday  night  at  10 :30  o’clock 
when  Publisher  Smith  received  a  call 
from  the  wire  chief  stating  that  a  line 
into  Boston  had  been  established  through 
Littleton,  N.  H..  Portland.  Me.,  to  Boston. 
He  routed  out  his  operator.  “Bill”  Carey, 
and  3,000  words,  the  first  news  of  the 
flood  from  Northeastern  Vermont,  was 
given  the  Boston  office  of  the  .\ssociated 
Press.  By  return  wire  came  a  lead  show¬ 
ing  general  conditions  in  the  State. 

On  Sunday  the  Caledonian-Record  pub¬ 
lished  its  first  Sunday  edition.  The  Asso¬ 
ciated  Press  wire  was  in  operation  and 
hundreds  of  people  gathered  outside  the 
office  windows  to  read  the  bulletins  which 
were  pasted  up  showing  conditions  outside 
of  the  city.  The  extra  on  Sunday  carried 
the  first  real  news  of  the  flood  devastation 
outside  of  St.  Johnsbury. 

Saturday  night  had  seen  restoration  of 
the  gas  service  and  on  Sunday  night  came 
electricity  and  water. 

In  the  opinion  of  Publisher  Smith  the 
most  harrowing  part  of  the  whole  situa¬ 
tion  to  a  real  newspaperman  was  to  have 
the  biggest  local  story  in  50  years  breaking 
on  all  sides  and  no  way  to  tell  it  in 
detail  to  the  public.  No  demand  for 
"copy”  but  reporters  coming  in  every 
minute  with  fresh  details  of  the  disaster 
but  with  the  knowledge  that  about  two 
typewritten  pages  must  carry  the  whole 
story — local  and  State-wide. 

TO  RESUME  ADVERTISING 

San  Antonio  Will  Continue  Its  Cam¬ 
paign  for  Winter  Tourists 

San  Antonio  is  planning  to  resume 
through  the  Chamber  of  Commerce  it.s 
rather  ambitious  campaign  of  community 
advertising.  Supported  by  the  various 
co-operating  member  agencies,  the 
Chamber  of  Commerce  has  been  spend¬ 
ing  $40,000  to  $60,000  annually,  chiefly 
to  attract  winter  tourists. 

A  suggestion  has  been  made  that  a 
municipal  tax  be  levied  for  community 
advertising,  but  no  definite  action  has 
been  taken.  Porter  Whaley,  general 
manager  of  San  .\ntonio  Chamber  of 
Commerce,  found  that  a  tax  of  1  mill  on 
the  $100  valuation  would  yield  revenue 
of  about  $200,000  a  year. 

Fred  M.  Herndon,  publicity  secretary 
of  the  Chamber,  who  handled  the  adver¬ 
tising  last  year,  will  handle  the  campaign 
again.  Mr.  Herndon  carried  large  dis¬ 
play  advertising  in  14  daily  newspapers, 
mostly  Sunday  editions,  in  the  leading 
cities  of  the  East  and  North  last  year, 
and  will  continue  that  policy. 


MEDAL  AWARDED  ALBANY 
TIMES-UNION  MEN 


The  world’s  best  known  celebrities  retell  their  favorite  funny  stories 
in  our  daily  feature 

“Favorite  Jokes  Of  Famous  People” 

AMONG  THE  MANY  CONTRIBUTORS  ARE: 


OUEEN  MARIE 
MCE-PRES.  DAWES 
GEN.  PERSHING 
CONAN  DOYLE 
PADEREWSKI 
THOS.  A.  EDISON 
JACK  DEMPSEY 
GENE  TI^NNEY 
JOHN  BARRYMORE 
IRVIN  S.  COBB 
“ROXY” 

SENATOR  BORAH 
CHAS.  D  ANA  GIBSON 


JOHN  PHILIP  SOUSA 
WM.  T.  TILDEN 
CHARLIE  CHAPLIN 
CLARENCE  DARROW 
RUPERT  HUGHES 
FLORENZ  ZIEGFELD 
HERBERT  HOOVER 
DOUGLAS  FAIRBANKS 
HOWARD  CHANDLER 
CHRISTY 
RACHMANINOFF 
MILTON  SILLS 
GLENN  CURTISS 


JOHN  GILBERT 
DAVID  STARR  JORDAN 
DE  WOLF  HOPPER 
MARY  ROBERTS 
RINEHART 

JUDGE  BEN  LINDSEY 
HAROLD  LLOYD 
E.  PHILLIPS 
OPPENHEIM 
KERMIT  ROOSEVELT 
BOOTH  TARKINGTON 
ANNE  NICHOLS 
MARY  PICKFORD 


Photo  shows  medal  presented  to  Wil¬ 
liam  F.  Wilson,  photographer  and 
Charles  H.  -Moran,  reporter  of  the 
.4lbany  (N.  Y.)  Times-L’nion,  for 
their  flight  to  Montpelier,  Vt.,  to 
cover  the  flood  story.  Presentation 
was  made  on  hehalf  of  the  paper  by 
E.  W.  Waldron,  publisher. 

WOUNDED  EDITOR  RECOVERS 

Howard  .A.  tiuilford,  editor  of  a  com¬ 
munity  newspaper  who  was  shot  and 
seriously  wounded  by  Minneapolis,  Minn., 
gunmen  while  he  was  driving  his  automo¬ 
bile  into  the  city  Sept.  26.  has  been  dis¬ 
charged  from  the  hospital. 


^l^yUtdoes  National 
Advertising  become 


ihc  JOURNAL 

Vorttand  Ort^on 
uses  Cei-tiy.e<Cs,roo 


ANTHRACITE  OWNERS 
URGED  TO  ADVERTISE 

Speakers  Recommend  Large  Appropri- 
ation  at  Mt.  Carmel  Conference 
— 20  Reporters  Cover 
Meeting 

Newspaper  men  who  covered  the  recent 
conference  at  Mt.  Carmel,  Pa.,  to  pro¬ 
mote  a  comeback  for  the  anthracite 
industry  in  Pennsylvania  had  their  own 
troubles  getting  their  stories  back  to 
their  papers.  About  20  men  were  at  the 
meeting. 

Several  speakers  at  the  conference  told 
the  mine  owners  to  spend  more  money  on 
advertising  if  they  want  to  win  back  the 
market  and  compete  with  coal  substitutes. 
(Jne  New  Jersey  dealer  said  he  knew  of 
some  coal  retailers  who  had  spent  $30,- 
000  in  newspaper  advertising  to  promote 
the  sale  of  fuel  and  that  the  operators’ 
talk  of  simply  using  $500,000  for  news¬ 
paper  and  magazine  space  was  far  too  low. 

The  conference,  which  was  attended 
by  some  of  the  biggest  men  in  the 
coal  industry.  Secretary  Hoover,  Mayor 
Thompson  of  Chicago,  Gov.  Fisher,  Penn¬ 
sylvania,  and  John  L.  Lewis,  president 
of  the  United  Mine  Workers,  was  held 
in  a  theater.  No  wires  ran  into  the 
building.  Instead  the  copy  had  to  be 
carried  to  a  Western  Union  office  in 
Mt.  Carmel  where  there  was  only  a  few 
wires  to  handle  the  bulk  of  copy.  When 
this  office  was  unable  to  handle  the 
material  a  good  portion  of  it  had  to  be 
carried  to  a  telegraph  office  on  the  Phila¬ 
delphia  and  Reading  railroad,  two  miles 
away.  The  railroad  company  arranged 
to  have  press  matter  handled  over  its 


HILLS  HERE  FOR  VISIT 

Laurence  Hills,  editor  of  the  Xeu>  York 
Hera'd,  Paris  wlition  of  the  .Vett’  York 
Herald  Tribune,  arrived  on  the  He  de 
I'rance  on  Nov.  15,  for  a  visit  of  several 
weeks. 


Vo 


- 

%  A 


Daily  In  Half-Column  Installments 


INDEPENDENCE  SQUARE 


PHILADELPHIA.  PA. 
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SOARING 
TO  NEW 
HEIGHTS ! 

Breaking  Our  Own  Past  Records  and  Making  New  Ones 

Muncle  and  Eastern  Indiana  Families 
Show  Their  Preference  for 


The  Muncie  Morning  Star 

By  Boosting  The  Starts  Circulation  to 

24,202 

Total-Net  Paid  Subscribers  as  of  Friday,  _ 
November  4th,  1927 


— 9,693 — 

Subscribers  in 

MUNCIE 

Alone 

An  average  of  95  out  of  every 
100  Muncie  homes  buv  The  Star. 


— 20,022 - 

Subscribers  Within  an  Average 

18  MILE  RADIUS 

This  figure  includes  Muncie  Circula¬ 
tion  and  covers  that  territory  from 
which  Muncie  draws  its  business. 


— 12,880— 

Subscribers  in 

DELAWARE  COUNTY 

Alone 

There  are  14,646  homes  in  this 
county.  This  is  an  88%  coverage. 


The  Muncie  Star  is  a  member  of  The  Star  League  of  Indiana — The 
Indianapolis  Star,  The  Muncie  Star  and  The  Terre  Haute  Star. 

By  using  all  three  papers  the  advertiser  can  save  four  cents  a  line. 


National  Representatives 


KELLY-SMITH  CO. 


New  York  Chicago  Philadelphia  Boston 
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CALIFORNIA  EDITORS  DENOUNCE  FREE 
PUBLICITY  METHODS  AND  PUFFERY 


Recommend  Wastebasket  for  All  Handouts  at  San  Francisco 
Meeting — Speaker  Says  Small  Publishers  Fail  to 
Sell  Advertising  on  Its  Merit 


'T'HE  California  Press  Association  on 
Xov.  12  t'lukd  one  of  the  most  in¬ 
teresting  and  best  attended  business  meet¬ 
ings  in  the  history  of  the  organization. 
Appro.ximately  150  editors  from  all  parts 
of  California  participated  in  the  two-day 
session  in  San  Francisco  and  discussion 
of  current  topics,  such  as  publicity  prac¬ 
tices,  advertising,  subscription  contests, 
newspajicr  competition,  advertising  agen¬ 
cies  and  legislation. 

The  Association  took  a  strong  stand 
against  the  “free  publicity  menace”  by 
unanimously  adopting  the  following 
resolutions ; 

“Whereas,  The  demand  for  free 
publicity  is  increasing  so  rapidly  that  it 
is  becoming  a  great  menace  to  the  news¬ 
papers,  and 

“WtiEREAS,  in  many  cases  publicity 
men  are  employed  for  the  purpose  of  secur¬ 
ing  free  space  for  those  who  are  not 
advertisers,  sending  their  propaganda  in 
the  guise  of  news,  frequently  illustrated, 
and  in  the  form  of  mats  and  plates,  in 
lieu  of  advertising  for  which  regular 
rates  should  be  paid,  therefore  be  it 

“Resolved,  That  the  members  of  this 
Association  are  urged  not  to  print  free 
reading  notices  of  merchandise,  on  for 
shows,  exhibits,  races,  fairs,  piditical 
candidates  or  •  propagandist  who,  while 
providing  budgets  to  defray  other  ex¬ 
penses.  do  not  advertise  in  the  news¬ 
papers.” 

The  Association  also  adopte<l  a  resolu¬ 
tion  “commending  the  good  work  of  the 
National  Editorial  Association  in  its 
Effort  to  obtain  enactment  of  a  law 
{ibolishing  the  practice  of  printing  special 
feouest  corner  cards  on  envelopes  fur¬ 
nished  by  the  government.”  After  dis¬ 
cussing  recent  price  lists  issued  by  paper 
houses  which  the  editors  said  “show  in¬ 
creases  in  the  prices  of  paper  and  changes 
in  customs  and  methods  of  selling  that  are 
^  disadvantage  to  the  country  printer”  a 
resolution  was  adopted  for  the  appoint¬ 
ment  of  a  committee  of  three  to  meet  with 
and  co-operate  with  the  committee  of  the 
California  Graphic  Arts  in  investigating 
the  effect  of  the  changes. 

h'ormer  Governor  Friend  W.  Richard¬ 
son.  who  has  been  president  of  the  Cali¬ 
fornia  Press  Association  for  25  years, 
presided.  Other  members  of  the  execu¬ 
tive  committee  ■"•ho  attended  were : 
Justus  F.  Craemer,  Orauf’e-Xczvs;  Oran 
A-  King,  San  Francisco,  .secretary  of  the 
Association:  Louis  ^leyer,  Oakdale 

Leader;  F.  B.  MacKinder,  St.  Helena 
Star;  George  G.  Radcliffe,  U’atsonznlle 
Pajaronian;  and  John  E.  Olmsted. 
Petaluma  Arsus.  The  resolutions  com¬ 
mittee  comprised  John  E.  King,  Hemet 
Xncs;  George  M.  Blair,  Corona  Inde¬ 
pendent;  and  F.  B.  MacKinder,  St. 
Helena  Star.  A  pleasing  incideqt  was 
the  election  by  resolution  of  Mrs.  S.  S. 
Boynton.  Orozille  Re<’ister,  and  A.  B. 
Smith,  Pacific  Graze  Rezdezi’.  both  long 
identified  with  the  Association,  to  the 
honorary  roll  as  life  members. 

President  Richardson  who  recently  re¬ 
turned  from  a  trip  around  the  world 
“covered”  in  two  talks  his  impressions 
gained  abroad  as  a  newspaperman  and 
as  a  former  governor  of  California. 

“The  outstanding  thing  in  my  trip,” 
said  President  Rithardson.  “was  the  ad¬ 
miration  of  America  by  the  people  of 
various  countries  of  the  world.  Contrary 
to  much  of  the  news  we  read  in  the  United 
States,  America  is  not  hated  by  the  people 
of  other  lands.  This  is  looked  upon  as 
the  chosen  lrin<l.  the  land  of  promise,  to 
which  they  desire  to  go. 

“American  articles  are  the  leaders  in 
their  line.  American  sewing  machines, 
typewriters,  farm  implements,  safety 
razors,  adding  machines,  automobiles, 
cash  registers,  and  other  lines  lead  the 
world.” 

One  of  the  outstanding  addresses  of 
the  meeting  was  made  by  James  E.  Wales, 


managing  editor  of  the  Berkeley  Gaiette, 
who  presented  a  searching  analysis  of 
present-day  publicity  practices' 

“It  is  my  belief,”  said  Mr.  Wales, 
“that  people  are  jjiorc  interested  in  and 
more  likely  to  re^^  and  lx. Impressed  by 
legitimate  advertising  'containing  es¬ 
sential  information  about  this  or  that 
make  of  machine  than  the  most  cleverly 
disguised  reader-ad  that  can  be  produced. 
.•\nd  I  think  it  is  the  business  of  news¬ 
papers  to  convince  advertisers  of  that  fact. 

“The  thing  that  arouses  my  ire  is  the 
ever  growing  demand  for  the  news-story 
sop:  the  column  upon  column  of  theatrical 
and  movie  drivel  so  many  of  the  news- 
pajters  are  forced  to  accept  in  order  to 
obtain  advertising  contracts.  Xine- 
tenths  of  the  stuff  is  opinionated,  it  oozes 
commendation  of  the  play  or  picture  in 
every  line  to  a  degree  that  must  nauseate 
intelligent  readers  of  newspapers.” 

“Selling  Advertising  on  its  Merit”  was 
the  subject  of  Alen  Griffin,  editor  of  the 
Monterey  Herald.  Mr.  Griffin  declared 
that  “  ‘special  edition’  advertising,  free 
publicity,  and  padded  pages  will  not  main¬ 
tain  advertising  conlidence’’  and  that 
“small  town  patter  advertising  is  the  most 
economical  on  earth — when  the  publisher 
uses  ordinary  merchandising  intelligence.” 

“.Small  town  publishers,”  asserted  Mr. 
Griffin,  “blame  the  local  merchants  for 
lack  of  advertising;  yet  the  fault  is  the 
puhlisher's  for  he  neglects  to  sell  adver¬ 
tising  on  its  merit — and  for  advertising 
to  be  sold  on  its  merit  the  publication 
itself  should  l)e  meritorious,  not  merely 
large  in  circulation.  If  it  is  no  more  than 
the  ‘daily  blah,’  then  its  advertisements 
are  merely  a  ‘daily  blah.’  Bulldog 
editions  of  metropolitan  papers  are  no 
suhstitute  for  reader  interest  and  reader 
confidence  if  the  local  pajter  is  an  influence 
in  its  community,  a  welcome  friend,  giv¬ 
ing  news  that  is  daily  history  of  the 
small  things  that  are  significant  in  the 
lives  of  small  communities." 

Representatives  of  the  H.  K.’ McCann, 
Honig-Cooper,  Lockwood  -  Shackelford, 
and  K.  L.  Hammon  advertising  agencies 
were  invited  to  participate  in  the  round¬ 
table  talk  about  advertising  agencies. 
One  of  the  features  of  the  round-table 
was  a  discussion  of  rate  structures  by 
Vernon  R.  Churchill,  vice-president  of  the 
Honig-Cooper  Company,  San  Francisco, 
who  illustrated  his  talk  with  charts  show¬ 
ing  comparative  milline  and  agate  line 
rates  in  various  groups  of  Pacific  Coast 
newspapers.  Mr.  Churchill  held  that  met¬ 
ropolitan  papers  on  a  milline  basis  have 
the  call  on  small  dailies  when  a  space 
buyer  is  considering  only  economical 
coverage.  The  charts  used  by  Mr. 
nnirchill  demonstrated  that  in  the  Pacific 
Coast  area  there  is  a  remarkable  uni¬ 
formity  of  agate  line  rates  between  papers 
in  the  same  circulation  group. 

Mr.  Churchill  also  declared  that  “the 
smaller  daily  which  national  advertisers 
are  using  to  intensify  and  supplement 
their  coverage  obtained  from  publications 
with  lower  milline  rate,  can  not  be  sold 
on  a  circulation  basis  but  instead  must 
sell  their  reader  influence,  thoroughness 
of  coverage,  and  similar  features.” 

In  discussing  “The  Special  Representa¬ 
tive  of  the  Country  Newspapers,”  John  E. 
Olmsted,  editor  of  the  Petaluma  Argus, 
said : 

“The  special  representative  is  an  ad¬ 
ditional  middleman.  He  can  sit  in  his 
office  chair  and  do  ahsolutely  nothing  to 
get  business  for  the  paper  and  still  collect 
his  commission.  He  acts  as  a  cleaning 
house  for  the  advertising  agency,  it  is 
true,  but  let  us  bear  in  mind  that  no 
agency  has  ever  requested  any  newspaper 
to  engage  a  special  representative  to  take 
this  work  out  of  the  hands  of  the  adver¬ 
tising  agency.  The  newspaper  man  him¬ 
self  is  to  blame  for  the  innovation.  I 
do  not  doubt  that  every  legitimate  adver¬ 
tising  agency  has  information  as  to  the 


HOSPITAL  GIVES  TABLOID 
DEATH-BED  PICTURE 


w 


HILE  Signa  Seaholm  lay  dy¬ 
ing  in  Holy  Family  Hospital, 


Brooklyn,  N. 
inflirted  shot 
quarrel  with 
Sew  York 
photographer 


Y,,  from  a  self- 
whieh  followed  a 
her  sweetheart,  a 
Evening  Graphic 
entered  the  room 
and  obtained  an  “exclusive”  photo 
of  the  girl  for  his  paper. 

The  picture  appeared  in  the  is¬ 
sue  of  Wednesday  evening. 

The  girl,  her  eyes  fixed  on  the 
raniera,  had  apparently  made 
some  attempt  to  draw  a  sheet 
over  her  face. 

Officials  of  the  hospital,  ques¬ 
tioned  about  a  rumor  that  the 
photographer  had  forced  his  way 
to  the  dying  girl's  bedside,  said 
that  it  was  customary  to  give  news¬ 
paper  photographers  access  to  such 
subjects. 


relative  merits  of  newspapers  and  their 
communities  on  file  or  can  easily  get  it 
when  needed,  without  the  aid  of  the 
special  representative. 

“Does  the  special  representative  get 
enough  additional  business  to  justify  the 
Commission  expense?  Does  he  get  busi¬ 
ness  for  the  smaller  paper  in  a  town,  and 
would  not  the  larger  paper  get  the  busi¬ 
ness  without  his  urging?  The  exjxrience 
of  the  country  papers  is  practically  the 
only  answer  to  this.  Their  experience  is 
that  they  pay  commissions  needlessly — 
that  the  special  representative  does 
nothing  substantial  for  them.” 

Both  sides  of  the  debate  on  “Is  News¬ 
paper  Competition  Beneficial?”  were 
handled  by  Crombie  .Allen,  editor  of  the 
Ontario  Report,  and  former  president  of 
the  Southern  California  .Associated 
Dailies.  Judge  Harlan  G.  Palmer,  editor 
of  the  HollyzLvod  Citicen,  who  was  to 
have  presented  the  affirmative,  was  un¬ 
able  to  be  present,  and  Mr.  .Allen, 
scheduled  for  the  “No”  side  headed  his 
talk  by  saying  that  it  would  be  an 
“affirmative  answer  from  the  negative.” 
Mr.  .Allen  said  in  part: 

“  ‘Competition’s  the  life  of  trade’  ac¬ 
cording  to  the  ancient  axiom — and  it  is — 
where  there  is  sufficient  trade.  But,  where 
it’s  simply  a  struggle  to  see  which  will 
pick  a  very  poor  bone  it  is  not  only  not 
beneficial,  but  actually  harmful  to  the 
public.  Honest  competition  is  fine  where 
there  is  room  for  competition.  It  stimu¬ 
lates  and  the  public  benefits  by  increased 
and  better  service,  but  where  it  is  simply 
a  price-cutting  war  the  last  state  of  the 
public  i?  worse  than  the  first. 

“Too  frequently  in  sparsely  settled  fields 
where  one  adequate  newspaper  would  give 
the  public  fine  service,  two  inadequate 
sheets  struggle  for  the  survival  of  the 
less  unfit.  Meanwhile  the  public  is  poor¬ 
ly  served  at  double  cost. 

“Competition  where  competition  is  not 
needed  usually  ends  in  a  petition  in  bank¬ 
ruptcy.  Even  in  a  one-newspaper  city 
there  will  always  be  enough  competition 


of  all  sorts  and  conditions  to  let  the  pub¬ 
lisher  know  he  has  competition.”  ♦ 

Wether  subscription  contests  are  bene-  * 
ficial  to  newspapers  depends  upon  the 
elements  and  conditions  under  which  they 
are  conducted,  in  the  opinion  of  D,  A 
W'eir,  editor  of  the  Solano  County  Re¬ 
publican  and  Fairfield  Enterprise,  who 
gave  an  account  of  a  subscription  contest 
with  detailed  figures,  resulting  in  a  suc¬ 
cessful  outcome. 

Schools  of  journalism  were  discussed 
by  G.  F.  Rinehart,  editor  of  the  Ci^  ino 
Citizen,  in  a  paper  presenting  corres¬ 
pondence  with  Dr.  W.  W.  Campbell, 
president  of  the  University  of  California. 

Mr.  Rinehart  expressed  the  view  that 
“the  average  college  and  university  pub¬ 
lication  on  which  the  student  secures  his 
training  is  wholly  impractical  from  any  ■ 
standpoint  of  utility.” 

The  report  on  legislation  was  made  by 
Justus  Craemer,  editor  of  the  Orange 
Xezi'S,  and  vice-president  of  the  Associa¬ 
tion.  and  Ben  H.  Read,  manager  of  the 
California  Newspaper  Publishers  Associa¬ 
tion,  Los  .Angeles.  Mr.  Craemer  re¬ 
viewed  work  of  the  last  session  of  the 
state  legislature  and  Mr.  Read  urged  that 
the  editors  should  hold  a  meeting  at 
Sacram.ento,  the  state  capital,  during  the 
session  of  the  legislature  while  bills  were 
being  considered. 

.A  first  hand  account  of  a  small  news¬ 
paper’s  successful  struggle  against  “The 
Newspaper  Boycott”  was  given  by  J.  Ray¬ 
mond  Locke,  editor  of  the  Dinuba  Sen¬ 
tinel.  It  is  carried  at  length. 

John  .A.  McGilvray,  attorney  for  the 
California  Press  .Association,  spoke  on  the 
writ  of  mandate  pending  in  the  Superior 
Court  of  Siskiyou  County  to  compel  city 
trustees  to  re-advertise  a  paving  resolu¬ 
tion  in  a  newspaper  of  general  circulation. 
Making  the  general  circulation  law  ap¬ 
plicable  to  publication  of  advertisements 
of  all  street  improvement  proceedings  is 
the  issue  involved. 

Elliott  M.  Epsteen,  San  Francisco  at¬ 
torney,  spoke  on  “Truth  in  Advertising— 
an  Economic  Force,”  and  John  S.  Pinney, 
of  the  -American  Type  Founders  Com¬ 
pany  made  an  informal  talk  to  the  edi- 
tors. 

The  leading  general  event  of  the  meet¬ 
ing  was  a  banquet  held  at  the  Clift  Ho¬ 
tel.  A  mes.sage  of  goodwill  was  sent  by 
Edwin  A.  Bemis,  field  manager,  in  behalf 
of  the  Colorado  Editorial  Association. 


INTRODUCING  PUBLIC  TO  A.  P. 


Milton  Garges,  of  the  executive  staff 
of  the  Associated  Press  in  New  York,  has 
started  a  campaign  to  teach  the  public 
something  about  the  romance  of  news¬ 
gathering.  In  the  feature  service  now 
being  issued  by  the  A.  P.,  frequent  stories 
are  included  which  picture  activities  be¬ 
hind  the  scenes  of  news-gathering.  It 
is  a  continuation  of  the  recently  changed 
A.  P.  policy  whereby  its  correspondents 
are  now  being  given  more  publicity  in 
member  papers. 


Everybody  is  curious  to  see  what  the 
new  Ford  looks  like,  particularly  the 
executives  of  General  Alotors — Florence 
(Ala.)  Herald. 
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-FOR  PROMPT  SERVICE<^ 


TYPE 


BORDERS  «  ORNAMENTS  «  BRASS  RULE 
Pri n  ters  S iippli es 


KELLY  PRESSES  ♦  KLYM.YX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 


C  urn 


ieJ  in  stock  for  prompt  shipment  at  the /ollouuntf  Sedling  Houses  of  the^ 


)  American  Type  Founders  Company 


Ro<>ton 
New  York 
PUilaclelphi 


B.iltimure  PittsLtirgli  Cincinnati 
Riclimund  Cleveland  St.  Louis 
Detroit  M-ilwauke 


Atlanta 

Butfalo 


CLtcago  A4inncapoli.«  Los  Angeles 


ICansasCity  San  Francisco 
De«  .Nloiiies  Portland 
Denve*  Spokane 
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Editor  &  Publisher  for  November  19,  1927 


Announcement  / 

the  management  of  the 
Houston  Post-Dispatch 
wishes  to  announce 
the  appointment  of 

A.  M.  COHEN 

formerly  Advertising  Manager  of  the  Post-Dispatch 


ADVERTISING  DIRECTOR 


MR.  COHEN  ANNOUNCES  THE  FOLLOWING  APPOINTMENTS  EFFECTIVE  NOVEMBER  1,  1927 

O.  M.  LOWE 

formerly  National  Advertising  Manager  of  the  Shreveport,  La.,  Times 


NATIONAL  ADVERTING  MANAGER 

.  .  .  and  .  .  . 

LESTER  E.  LLOYD 

...  as  ..  . 

ASSISTANT  NATIONAL  ADVERTISING  M.4NAGER 

Continuing  in  Charge  of  the  Merchandising  Service  Department 

l{au0tan  ftost-Bispatct; 

OWNERS  AND  OPERATORS  OF  RADIO  STATION  KPRC 

R.  S.  STERLING,  Chairman  of  Board  W.  P.  HOBBY,  President 

C.  C.  MAES,  General  Manager  A.  M.  COHEN,  Advertising  Director 


THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

NATIONAL  REPRESENTATIVES 

New  York  Chicago  St.  Louis  Kansas  City  Detroit  Atlanta  Los  Angeles  San  Francisco 


TEXAS  REPRESENTATIVES 

GEORGE  T.  PROVINE,  S.  W.  PAPERT,  510  MERCANTILE  BANK  BUILDING,  DALLAS,  TEXAS 


Editor  &  Publisher  for  November  19, 


KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Alabama  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality  and 
Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  S'  Publisher  Company.  All  rights  are  re- 
serx'cd  and  zcarning  is  girrn  that  reproduction  of  these  results,  in  zohole 
or  in  part,  zvithout  zvritten  permission  of  Editor  Sr  Publisher  Co.,  zeill 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  ALABAMA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 

ALABAMA  .  20184  17147  14110  11073  8036  7805 

AUTAUGA  .  144  115  87  59  30  34 

BALDWIN  .  178  143  109  75  40  41 

BARBOUR  .  244  197  150  103  56  41 

BIBB  .  187  151  115  79  43  35 

BLOUNT  .  221  173  126  78  30  28 

BULLOCK  .  192  152  112  71  31  36 

BUTLER  .  239  192  146  100'  53  48 

CALHOUN  .  432  369  305  241  178  173 

Anniston  .  175  164  152  140  129  123 

CHAMBERS  .  352  279  207  134  61  57 

CHEROKEE  .  169  132  96  60  23  26 

CHILTON  .  172  137  102  67  32  37 

CHOCTAW  .  175  138  100  62  25  23 

CLARKE  .  201  161  121  80  40  44 

CLAY  .  187  146  106  65  24  21 

CLEBURNE  .  101  80  58  36  15  11 

COFFEE  .  257  202  148  94  39  43 

COLBERT  .  294  248  203  157  111  102 

CONECUH  .  211  168  125  82  39  4: 

COOSA  .  112  88  64  40  16  12 

COVINGTON  .  332  267  202  137  72  7S 

CRENSHAW  .  174  137  100  63  26  27 

CULLMAN  .  285  227  169  111  53  56 

DALE  .  186  147  109  70  31  31 

DALLAS  .  459  402  345  287  230  148 

Selma  .  153  161  169  177  185  107 

DE  KALB  .  302  238  174  109  45  4^ 

ELMORE  .  214  172  130  87  45  3^ 

ESCAMBIA  .  197  162  126  90  55  .  71 

ETOWAH  .  424  357  290  223  156  9. 

Gadsden  .  164  147  130  113  96  4^ 

FAYETTE  .  156  125  93  61  30  28 

FRANKLIN  .  188  149  110  71  32  28 

GENEVA  .  247  196  144  92  41  67 

GREENE  .  138  109  81  52  23  3( 

HALE  .  185'  148  111  74  37  2< 

HENRY  .  175  138  101  64  27  28 

HOUSTON  .  323  263  204  144  84  5( 

Dothan  .  119  104  89  74  59  27 


Bessemer 


LAMAR  . 

LAUDERDALE 

Florence  . 

LAWRENCE  .. 
LEE 

LIMESTONE  . . 
LOWNDES  .... 

MACON  ., . 

MADISON  .... 
MARENGO  .... 
MARION  . 


MONTGOMERY 


PERRY  . 

PICKENS  .. 

PIKE  . 

RANDOLPH 


SAINT  CLAIR 

SHELBY  . 

SUMTER  . 

TALLADEGA  . 
TALLAPOOSA 
TUSCALOOSA 
Tuscaloosa  . . . 


WASHINGTON 


WINSTON 
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This  chart  shows  the  relative  variation  of  the  State  of  .Alabama  above  or  below 
the  United  States  average  for  cities  of  10,000  or  more  population,  cities  of 
less  than  10.000  and  rural  population  and  the  entire  State  of  each  merchan* 

diaing  dan. 
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Are  Your  Sales  Messages  Covering 

The  City  of  Influential  America  ? 


Suppose  some  giant  hand  were  to  gather  up  the  business  centers  and 
fine  residential  sections  of  6,000  American  communities  and  from  them 
build  one  great  city.  .  .  . 

Such  a  city  would  be  the  most  important  in  the  entire  country.  It 
would  bring  together  the  financial  strength  and  the  business  brains  that 
lead  America  forward.  The  driving  power  of  San  Francisco  would  be 
merged  with  the  strength  of  New  York.  The  key  people  of  New  Or¬ 
leans  would  be  next  door  to  the  leaders  in  the  Twin  Cities.  The  smaller 
centers  lying  between,  as  well  as  the  larger,  would  all  be  merged  into 
one  master  city.  The  influence  of  such  a  city  would  extend  into  every  sec¬ 
tion  and  corner  of  the  country.  Its  citizens  would  mould  the  thought  of 
America.  It  would  set  the  pace  for  the  entire  nation. 

But  such  a  city  just  as  certainly  exists  as  though  it  were  all  located 
in  one  place.  It  is  a  city  of  power.  It  is  a  city  of  influence.  It  is  a  city 
of  intelligence.  It  is  a  city  of  great  financial  strength.  It  is  the  City  of 
Influential  America. 

Because  of  its  great  buying  power  and  control,  this  city  is  being 
stormed  every  day  by  the  ranks  of  those  who  sell.  Its  buying  character¬ 
istics  are  twofold- — great  quantities  of  things  for  fine  homes  and  personal 


use,  and  tremendous  purchases  for  the  business  enterprises  controlled. 
But  its  inhabitants  are  not  easy  to  get  at.  With  so  many  anxious  to  sell 
and  so  much  of  the  buying  being  done  behind  closed  doors,  getting  sales 
messages  through  is  difficult. 

What  an  opportunity,  therefore,  is  afforded  by  the  fact  that  the  City 
of  Influential  America  now  has  its  own  daily  newspaper.  The  United  States 
Daily  seeks  out  wherever  they  are  the  inhabitants  of  this  city,  and  places 
in  their  hands  each  day  news  of  compelling  interest — news  important  to 
them  in  their  broad  responsibilities. 

An  average  of  85%  of  the  articles  published  in  the  United  States  Daily 
appear  nowhere  else — and  these  articles  are  complete,  comprehensive 
and  authoritative.  With  such  a  reader  interest,  your  sales  messages  are 
sure  to  penetrate  and  reach  the  influential  people  when  they  are  In  an 
action  mood.  Here  for  the  first  time  you  can  tsJk  to  a  quality  audience, 
not  intermittently  but  every  day — you  have  the  nation-wide  distribution 
of  a  national  magazine  with  the  flexibility  and  display  of  a  daily  news¬ 
paper.  You  can  therefore  appear  before  this  audience  directly,  frequently, 
and  hence  effectively.  • 

Are  your  sales  messages  reaching  the  City  of  Influential  America? 


A  MUST  PAPER  FOR  MEN  OF  AFFAIRS 
Circulation  Now  in  Excess  of  Thirty  Thousand  Net  Paid  A.  B.  C. 


i  Pailig 


FOREIGN  PRESS  MEN 
ENTERTAIN  CLAUDEL 


French  Ambassador  Says  America’s 
Power  in  World  Affairs  Well  Dis¬ 
posed  in  Hands  of  American 
Newspapermen 


M.  Paul  Claudel,  French  Ambassador 
to  the  United  States,  was  entertained  by 
the  Association  of  Foreign  Press  Cor¬ 
respondents  in  the  _ _ 

United  States, 
dinner,  Tuesday, 

Nov.  5,  the 
Sherry  -  Nether-  Wf 

land  Hotel,  New  *  ■ 

York  City.  M.  H 

Claudel  was  H 

troduccd  by  Le-  H 

once  Levy,  of  Le 
Matin,  Paris.  Dr. 

Marcel  Knecht, 
secretary  -  general  ^ 

of  Le  Matin,  the 

first  president  of  - 

t  h  e  association,  Knecht 

was  present. 

The  Ambassador,  seeking  a  subject  “as 
distant  as  possible  from  diplomacy,” 
spoke  in  general  on  moving  pictures  but 
with  some  references  to  the  profession 
of  his  audience.  Newspaiier  men  and 
young  girls,  he  said,  were  the  most  diffi¬ 
cult  types  of  audience. 

“They  both  have  dreadfully  keen  eyes 

and  pitiless  hearts.  Everyone  knows 
that  the  best  thing  diplomats  can  do  is 
to  take  their  information  and  inspirations  Publisher  Sayi 
from  the  newsi>aper,  because  newspaper  Now  Rival  L 
men  know  the  truth  about  everytning,  or,  Interi 

if  it  isn't  the  truth,  something  nearly  as 
good.” 

Protesting  humorously  against  the  or¬ 
dinary  movie  portrayal  of  the  French,  By  A 

.Ambassador  Claudel  made  a  reference  to  London  Corresfo 
the  cartoon  styles  of  the  day.  “I  know  j  o.vnox  \o\ 
that  it  takes  much  time  to  change  a  type  .1  inrcrVfCnrti 

which  has  once  caught  the  eye  and  the  England^  is 

fancy  of  the  public.  For  instance,  it  took  ,,rosent  gra 
a  long  time  to  persuade  the  French  public  ,;ountrv  T 
that  not  all  English  people  had  long  Xortficrn 
teeth  and  flowing  side-whiskers.  Even  hi,r„  "savs  in  an 
now,  the  only  thing  that  many  American  been  repri 
cartoonists  know  about  Frenchmen  is  that  widelv  distribu 
they  are  funny  people  with  pointed  beards  Q^e  per 

and  flat-rimmed  top  hats."  carried  on  bv 

M.  Claudel  ended  his  address  with  a  „red  the  freed 
compliment  to  American  newspapermen,  during  journals 
“I  quite  agree  with  Mr.  Wickham  Steed,  clean  and  splei 
that  all  by  herself,  America  can  do  more  recent  vea 


Banquet  scene  at  Sherry-Netherland  Hotel,  New  York,  when  Association  of  Foreign  Press  Correspondents  gave  a  dinner 
Tuesday  night  to  M.  Paul  Claudel,  French  Ambassador  to  the  United  States.  M.  Claudel  poked  fun  at  U.  S.  car¬ 
toonists  and  their  “standardized  Frenchman”  with  pointed  beard  and  flat-rimmed  top  hat. 


IS  an  organization  to  insure  the  passing  by  Mr.  .Anderson  went  to  Marion  two 
Parliament  of  a  law  regulating  newspaper  years  ago  at  the  suggestion  of  Julian 
N  competitions  with  money  prizes  and  free  Harris,  of  the  Columbus  (Ga.)  Enquirer- 
insurance  schemes.  Sun,  a  winner  of  one  of  the  Pulitzer 

aj-g  - -  prizes  in  journalism. 

_j  HOW  NOVELIST  VIEWS  NEWS  .As  weekly  editor,  the  novelist  asked 

his  new  “public”  to  “like  me  as  much  as 
you  conveniently  can  and  help  me  all 
you  can.” 


Sherwood  Anderson  Will  Put  “Things 
Seen  and  Fell’’  Into  His  Weekly 

Sherwood  .\nderson,  the  novelist  who 
has  taken  over  the  Marion  (Va.)  Demo¬ 
crat  and  the  Smyth  County  Nezvs,  week¬ 
lies,  last  week  told  his  readers  what  they 
may  expect  to  find  in  their  paper  now  ti^e  Post’; 
that  he  is  the  editor.  tie-ups  fo 

“I  want  to  put  into  it  things  seen  and  _ 

felt,  strange  happenings  in  this  and  other 
communities  that  have  attracted  my  at-  ^ 

tention,”  he  wrote  in  his  first  editorial. 

“.As  I  go  along  I  think  I  shall  re-  ■ 

print  here  some  of  my  own  tales.  .All  ■ 

my  life  I  have  been  a  story  teller,  listen-  J 

ing  to  stories,  telling  stories.  I  shall 
hardly  be  able  to  keep  out  of  these  pages  “If 

some  of  the  stories  I  am  (Kcasionally  A  - 

picking  up.” 


^  ^C'.rc-r- 

Babies  Make  **Good  Copy^^ 

SCIENCE  SERVICE  is  issuing  a 
“baby  questionnaire”  that  will 
make  definite  appeal  to  the  proud 
possessors  of  this  youngest 
younger  set. 

“How  Bright  Is  Your  Baby”  is  a 
feature  giving  questions  and 
answers  each  week  day  for  live 
weeks.  Dr.  June  Downey  and  Dr. 
Lovisa  Wagoner,  psychologists, 
have  written  and  edited  the  series 
— a  series  every  mother  and  father, 
aunt  or  uncle,  will  follow  closely 
and  enthusiastically.  Each  day’s 
copy  is  illustrated  with  a  cunning 
youngster  “demonstrating”  the  story. 

ff'ire  for  option,  sample  and  price. 

SCIENCE  SERVICE 

21st  and  B  Sts.,  Washington,  D.  C. 


will  soon  be  available  on  the 
most  powerful  of  all  news- 
paper  combinations  i  n 
Southern  Kansas. 


The  new  Evening  Eagle  is  grow¬ 
ing  rapidly. 


The  Wichita  Eagle 


Morning — Evening — Sunday 

Wichita,  Kansas 


Represented  by  The  S.  C.  Beckwith 
Special  Agency 
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AYPOGRAPHIC  equipment  equal  to  the 
contents  of  seven  type  cases  lies  beneath  the  fingers  of  an  operator 
working  at  a  Model  26  Linotype.  Caps  and  lower  case  in  several 
sizes,  small  caps  and  italics  are  at  his  finger-tips — an  ample 
variety  to  enable  this  one  operator  to  set  job  after  job  without 
leaving  his  place  at  the  keyboard. 

He  is  not  limited  to  straight  composition,  either.  Matrices 
from  all  four  magazines  may  be  assembled  in  the  same  line.  They 
will  cast  in  an  instant  and  return  to  their  respective  magazines 
without  the  least  attention  from  the  operator.  He  will  not  be 
obliged  to  handle  pi  mats:  his  whole  time  is  rendered  productive. 

And  when  intricate  composition  can  be  handled  with  the  ease 
of  straight  matter,  profit  follows;  a  profit  that  soon  makes  the 
Model  26  a  well-paying  investment. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 


Representatives  in  the  Principal  Cities  of  the  World 
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1  he  Constituents  of  thei 

; 

In  presenting  our  pressroom  to  the  trade  we  have  said  that  it  comprises 
three  things:  a  new  form  of  newspaper  printing  press,  an  automatic  paper  • 
replenishing  device,  and  an  apparatus  which  we  have  named  the  production 
controller  I 

In  our  announcement,  which  appeared  in  EDITOR  &  PUBLISHER  on 
November  5th,  it  was  made  clear  that  the  Wood  ultra-modern  newspaper 
printing  press  is  not  merely  another  press,  as  some  have  assumed,  but  a 
complete  reconstruction  of  the  modern  newspaper  printing  press. 
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It  was  asserted,  moreover,  that  its  introduction  would  inaugurate  a  revo¬ 
lution  in  the  production  of  the  metropolitan  newspaper,  and  bring  about 
the  replacement  of  existing  pressroom  machinery;  that  this  would  follow 
because  of  its  saving  of  time,  space,  operating  cost,  and  waste,  and  its  im¬ 
provement  of  newspaper  typography.  The  day-in  and  day-out  operating 
speed  of  this  press,  using  ordinary  newsprint,  is  above  fifty  thousand  im¬ 
pressions,  or  twenty-five  thousand  cylinder  revolutions,  an  hour. 

In  the  present  announcement  I  shall  describe  the  automatic  paper  re¬ 
plenishing  device  and  the  production  controller. 

While  the  work  of  revising  the  modern  press  was  in  progress  it  became 
apparent  that  however  swift  the  new  press  might  be,  it  would  have  still  to 
be  reduced  to  slow  motion  for  paper-roll  replenishment,  with  consequent 
loss  of  production  and  increase  of  ‘‘spoils'". 

In  order  to  avoid  this  and  rid  the  new  press  of  the  need  of  “slow-downs" 
for  paper  changing,  a  simple  and  efficient  device  was  made,  which  was  found 
to  work  admirably  at  speeds  approaching  forty  thousand  impressions,  or 
twenty  thousand  cylinder  revolutions,  an  hour. 

This  paper  replenishing  apparatus  is  applied  to  a  standard  reel  and  is 
operated  in  connection  with  it.  Paste  is  applied  to  the  new  roll  in  the 
usual  manner.  No  other  function  of  the  hand  thereafter  is  necessary  ex¬ 
cept  the  pressing  of  a  button,  whereupon  the  splicing  of  the  new  web  to 
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the  old  web  occurs  automatically  at  running  speed,  as  well  as  the  severing 
of  the  expiring  web. 

The  production  controller  is  an  electrical  device  which  keeps  track  of 
the  run.  It  adds  up  the  output  of  the  various  presses,  and  when  their 
combined  product  equals  the  number  for  which  the  control  counter  in  the 
delivery  room  has  been  set,  a  horn  is  blown  and  all  presses  are  stopped  auto¬ 
matically.  Thus  over-runs  and  under-runs  are  avoided,  waste  is  saved, 
disputes  are  eliminated,  and  pressroom  count-keeping  becomes  unnecessary. 

The  control  counter  has  two  series  of  dials.  One  is  set  at  the  numbei 
of  copies  to  be  run,  the  other  at  zero.  After  the  run  starts  the  number  of 
copies  produced  is  always  to  be  seen  on  one  series  of  dials,  while  the  num¬ 
ber  still  to  be  run  is  to  be  seen  on  the  other.  By  this  arrangement  the  de¬ 
livery  room  is  always  informed  of  the  state  of  the  run. 

In  the  foreman's  office,  and  in  the  manager's  also  if  he  desires  it,  is  in 
operation  a  duplicate  of  the  delivery  room's  double  counter.  And  in  the  fore¬ 
man's  office  there  is  a  counter  connected  with  each  press  in  the  room, 
which  shows  the  state  of  its  run.  Thus  the  foreman  is  always  informed  of 
I  the  run  as  a  whole,  and  of  the  contribution  which  each  press  is  making  to  it. 

i  As  each  press  is  equipped  with  a  double  counter,  to  be  set  for  the  num¬ 
ber  of  copies  allotted  it,  its  pressman  always  knows  precisely  where  he 
stands,  without  himself  keeping  count. 

These  devices  constitute  what  we  have  called  the  New  Pressroom,  a 
'  pressroom  in  which  the  rate  of  production,  whether  based  upon  figures  of 
time,  of  space,  of  operating  cost,  or  of  newsprint  waste,  will  far  exceed  that 
which  is  possible  in  any  pressroom  existing  at  the  present  day.  That  we 
have  at  last  completed  this  series  of  inventions  and  placed  them  upon  the 
^  market  is,  I  need  not  add,  an  event  of  the  first  importance  to  the  news¬ 
paper  industry 

[  Henry  A.  Wise  Wood 


^aihinery  Corporation 

AVa,NEW  YORK 
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TOO  MANY  CONFIDENCES 

HE  current  press  association  row  in  Washington 
over  the  charge  that  the  Associated  Press 
violated  a  confidence  in  its  early  release  of  the 
Pinchot  revelations  of  jury-fixing  raises  again  the 
question  whether  the  essential  confidences  between 
newspaper  men  and  public  officials  cannot  be  carried 
to  the  point  of  mechanizing  and  stultifying  news¬ 
paper  initiative  and  enterprise. 

The  facts  in  tiie  present  case  are  fairly  clear.  The 
District  Attorney  on  Saturday  morning  gave  to  the 
court  house  reiwrters  under  the  pledge  of  strictest 
confidence  that  the  news  would  not  be  released  before 
Sunday  morning  the  details  of  the  allegedly  false 
affidavits  by  the  former  Burns  operative.  This  pledge 
was  accepted  by  ali  present,  including  the  Associated 
Press  reporter.  Meanwhile,  and  acting  in  entire  in¬ 
dependence  of  its  court  house  reporter,  the  -Associated 
Press  desk  detailed  a  man  to  meet  Mr.  Pinchot  at 
his  home.  Mr.  Pinchot,  evidently  unaware  of  the 
District  Attorney’s  activities  and  plans,  told  the  story 
without  reservations  as  to  source  or  time  of  release 
and  the  Associated  Press  broke  the  story  for  its 
afternoon  members.  The  A.P.  courthouse  reporter  did 
not  notify  his  office  of  the  District  Attorney’s  revela¬ 
tions  nor  of  the  restrictions  imposed.  He  returned 
to  the  office  in  time  to  write  the  night  lead  which 
appeared  in  Sunday  morning  papers. 

We  see  in  this  no  evidence  of  super-intelligence  on 
the  part  of  the  A.P.  desk,  nor  stupidity  on  the  part 
of  other  press  associations  and  newspapers  which 
accepted  the  District  -Attorney’s  story  and  his  wishes 
as  to  release  date.  The  former  presumably  did  not 
know  of  the  confidence,  and  in  the  absence  of  that 
knowledge  used  ordinary  enterprise  to  develop  its 
story  from  an  obvious  source. 

Its  competition,  knowing  of  the  release  date,  felt 
themselves  bound  not  to  break  the  news  from  any 
other  source  in  advance  of  the  stipulated  hour. 

To  our  mind,  the  press  agent’s  device  of  a  release 
date  has  no  place  in  the  gathering  or  transmission 
of  spot  news  of  the  highest  national  imixirtance,  as 
were  the  revelations  of  the  Burns  operative.  ■ 

The  release  date  has  an  entirely  proper  place  when 
it  is  designed  to  give  the  press  advance  information 
of  a  .scheduled  event.  It  is  artificial  and  extended 
far  beyond  its  sphere  when  it  is  used  to  gratify  the 
desire  of  a  public  official  to  have  his  revelations  before 
the  army  of  Sunday  newspaper  readers  rather  than 
before  the  more  limited  number  of  Saturday  afternoon 
readers.  We  still  favor  the  old-fashioned  idea  of 
getting  to  press  with  the  big  story  as  soon  as  it 
breaks,  no  matter  when.  We  do  not  believe  that  the 
newspapers  and  press  services  are  at  their  best  when 
they  subordinate  the  prompt  presentation  of  news  to 
the  desire  of  a  public  official  acquainted  with ‘the 
simpler  devices  of  press-agentry. 

The  protests  against  the  A.P.  action  of  breaking 
the  story  on  Saturday  can  no  doubt  be  justified  on 
tlie  ground  that  the  practices  of  the  craft  during  the 
l>ast  few  years  have  sanctioned  the  implied  extension 
of  the  confidence  and  “hold  for  release’’  idea.  That 
extension  deserves  the  sharp  scrutiny  of  responsible 
news  executives  and  the  present  controversy  is  an 
auspicious  occasion  for  a  start. 

Many  “business  prophets’’  might  be  called 
“total  losses.” 

SCRAP-HEAP  CANDIDATES 

MONO  other  bits  of  misinformation  dragged  to 
light  in  Oiicago  by  the  Thompson  investigation 
of  British  propaganda  in  American  information 
channels  is  the  suggestion  that  .American  newspapers 
are  generally  pro-British  because  their  editorials  are 
usually  written  by  Englishmen.  We  hadn’t  thought 
of  that.  For  that  matter,  we  hadn’t  noticed  that  the 
general  tone  of  editorials  was  pro-British,  or  pro- 
German,  pro-French,  or  pro-Albanian,  any  more  than 
it  was  pro-General  Motors  or  pro-Royal  Baking 
Powder.  The  “pro”  tag  belongs  in  the  scrap-heap 
with  a  lot  of  other  labels  born  of  war  hysteria,  and 
beside  it  should  rest  the  absurd  generalizations  that 
the  press  is  owned  by  the  Jews,  that  70  per  cent  of 
news  service  employes  are  Roman  Catholics  under 
direct  orders  from  the  Vatican,  and  that  editorial 
policies  are  dictated  according  to  the  religious  beliefs 
or  ancestry  of  salaried  writers. 


STABILITY  APPROACHES 


tj  XW-ARR-AXTED  pessimism  gets  into  the  con- 
I  versation  of  a  good  many  newspaper  men  as 
they  compare  the  first  10  months  of  1927  with 
the  two  years  that  immediately  preceded  it.  -Adver¬ 
tising  revenues  are  well,  though  not  disastrously, 
below  the  figures  for  last  year  and  about  abreast  of 
those  of  two  years  ago,  a  strange  and  not  pleasant 
situation  for  a  btisiness  which  has  come  through  habit 
to  feel  itself  entitled  to  an  automatic  annual  increase. 

A'et  those  unpleasant  facts  have  their  pleasing 
aspects.  It  is  forgotten,  and  it  should  not  be,  that 
1925  and  1926  were  years  of  unusual,  if  not  abnormal, 
activity  in  business  the  country  over.  Some  branches 
of  agriculture,  it  is  true,  missed  their  portion  of  the 
riches,  as  did  a  few  lines  of  industry,  but  the  general 
picture  was  one  of  high-nding  prosperity  in  which 
tlie  newspapers  took  their  share.  Their  profits  and 
their  margins  of  profit  for  1925  and  1926  were  cer¬ 
tainly  in  many  cases,  far  in  excess  of  those  earned 
by  other  industries  with  a  comparable  hazard. 

We  doubt  whether  the  far-sighted  publisher  wants 
any  such  prosperity  to  continue.  The  immediate 
effect  is  to  inflate  the  apparent  value  of  his  property, 
to  give  him  an  unthoughtof  profit  if  he  decides  to 
sell.  The  secondary  effect  is  to  attract  the  competi¬ 
tion  that  always  flocks  to  a  field  where  money  can 
earn  15  to  20  per  cent  without  undue  risk.  That 
class  of  competition  is  generally  not  the  kind  that 
the  established  publisher  would  choose. 

The  future  holds  no  prospect  that  the  abnormal 
profits  of  1925  and  1926  will  be  soon  duplicated.  The 
present  year  has  been  fortunately  quiet,  permitting 
wise  executives  to  adjust  their  affairs  to  a  day  when 
profits  will  come  harder.  The  drop  in  revenues  has 
not  been  sufficient  to  wupe  out  the  margin  of  profit, 
but  it  has  reduced  that  margin  to  a  point  which  will 
not  vary  much  from  the  average  of  the  next  few 
years.  The  newspaper  owner  who  has  seen  1927 
in  that  light  is  not  leaking  to  the  future  with  appre¬ 
hension. 

Approach  of  Christmas  is  heralded  by  deluge 
of  press-agent  material,  indicating  P.  A.  belief 
that  publishers  are  generous  Santas. 

NO  FREE  LIST 

-AYIXG  the  base  for  an  extensive  survey  of  all 
publications  in  the  United  States  and  Canada, 
General  Motors  recently  requested  publishers  to 
place  its  publication  department  on  their  mailing  lists 
for  two  copies  of  each  issue  until  further  notice.  The 
subtle  touch  was  added  that  besides  the  General  Mo¬ 
tors  corporations,  all  of  manufacturing  and  sales  divi¬ 
sions  of  E.  I.  duPont  de  Nemours  &  Co.  were  also 
interested.  The  divisions,  many  of  them  well  known 
advertisers,  were  listed. 

W  hatever  the  purposes  of  the  survey,  the  methcxl 
of  gathering  material  is  unbusinesslike.  None  of  the 
corporations  listed  obtain  raw  materials  for  their 
manufacturing  operations  free  by  asking  the  “co¬ 
operation”  of  the  steel  mills  or  cotton  growers.  Gen¬ 
eral  Motors,  we  surmise,  would  scorn  any  proposed 
survey  of  its  products  by  a  newspaper  association  if 
it  were  asked  to  supply  free  two  weekly  samples  of 
each  product.  The  newspaper,  however,  is  called 
upon  without  apology  to  supply  gratis  the  commodity 
upon  the  proven  sale  of  which  its  entire  structure  de¬ 
pends.  It  will  be  time  for  publishers  to  approve  such 
methods  when  the  .AC  Spark  Plug  Company  does  its 
jKirt  to  keep  the  wheels  turning  by  supplying  all  own¬ 
ers  of  General  Motors  cars  with  free  spark  plugs  and 
ignition  service. 


I  A 


THE  SACRED  BENCH 

rr^HE  interesting  proposition  is  advanced  by  United 
I  States  District  Judge  Faris,  sitting  in  St.  Louis, 
that  newspapers  take  their  hands  off  a  case  as 
soon  as  a  court  puts  its  hands  on  it,  and  keep  their 
hands  off  until  the  court  has  removed  its  hands.  He 
has  directed  an  inquiry  with  contempt  proceedings 
in  view  against  rep<trters  and  editors  who  printed 
the  facts  that  a  man  was  defendant  in  one  day  in 
the  same  court  before  two  juries  on  similar  charges 
of  violating  the  liquor  laws,  and  for  printing  the 
verdict  of  the  first  jury  before  the  second  had  mde 
known  its  views.  Judge  Faiis  granted  new  trials  in 
both  cases,  upon  the  contention  of  defendant’s  attorney 
that  jurors  might  have  been  influenced  by  the  news¬ 
paper  reports.  The  juries  claim  that  their  verdicts 
were  based  upon  the  evidence  and  not  upon  anything 
they  read  in  the  newspapers. 

Here  again  is  a  statement  of  fact  in  a  conflict  of 
press  and  law — and  again,  in  our  opinion,  the  burden 
of  guilt,  if  any,  rests  with  the  law  rather  than  with 
the  press. 

If  the  rights  of  the  defendant  could  be  impaired 
by  having  the  second  jury  become  aware  that  the 
defendant  was  already  on  trial,  or  had  been  convicted 
of  a  similar  offense,  why  did  the  court  schedule  the 
trials  as  it  did?  Why  did  it  not  heed  the  plea  of 
defendant’s  attorney  that  the  second  trial  be  post¬ 
poned?  Is  it  unheard  of  that  a  jury  retires  for  the 
night  unable  to  agree,  to  reassemble  the  ne.xt  morning 
and  reach  a  quick  verdict?  Is  such  an  event  pritna 
facie  evidence  of  improper  influence? 

It  appears  that  Judge  Faris  became  zealous  in 
protection  of  the  defendant’s  rights  only  after  routine 
news  reports  had  revealed  that  his  conduct  of  the 
cases,  though  possibly  in  accord  with  precedent,  might 
itself  have  been  prejudicial  to  the  defendant. 

There  w  ill  be  no  contempt  proceedings  in  this  case, 
we  are  confident.  There  will  be  no  adoption  of  what 
Judge  I'aris  calls  the  “English  rule”  forbidding  news¬ 
papers  to  touch  upon  matters  before  the  courts.  Such 
matters  are  definitely  witnin  the  province  of  our  free 
press  and  we  feel  sure  that  further  judicial  encroach¬ 
ments  beyond  the  pre.sent  recognized  limits  will  meet 
with  resistance  certain  to  insure  their  failure. 

Question:  Is  it  good  taste  or  good  journalism 
to  publish  a  bedside  picture  of  an  obscure 
zooman  dying  from  a  zvound  self-indicted  in 
the  despair  of  unreturned  affection? 

CHAIN  STORE  PROFITS 

XE-THIRD  of  the  sales  of  the  chain  stores 
in  the  United  States  are  made  without  a  profit, 
according  to  a  recent  survey  by  a  chain  store 
economic  and  financial  bureau.  Eight  per  cent  of  the 
total  volume  of  chain  store  business  represents  goods 
.«old  at  an  actual  loss;  26  per  cent  are  sold  at  cost 
plus  expense.  The  remaining  66  per  cent  of  the 
volume  bears  not  only  its  own  share  of  the  profit, 
but  that  of  the  lines  which  are  priced  low  as  bait 
to  lure  the  customer  within  the  doors. 

Most  of  the  non-profit  sales,  it  is  apparent,  are 
on  goods  well  known  to  the  public  through  national 
advertising.  The  con.sumer  is  given  an  easily  recog¬ 
nizable  “break”  on  the  price  of  an  article  which  to 
her  represents  genuine  value  at  regular  cost.  The 
chain  store  has  adapted  .and  capitalized  the  advertising 
of  others  to  its  own  needs  to  increase  its  already 
great  advantage  over  the  independent  retailer  in  the 
purchase  and  warehousing  of  large  stocks. 

But,  just  as  independent  retailers  all  over  the  coun¬ 
try  are  uniting  in  local  groups  to  offset  the  buying 
handicap,  they  are  also  applying  the  chain  store’s 
•advertising  method.  Buying  in  large  quantities  and 
at  some  discount  nationally  known  staples,  they  are 
using  them  as  leaders  in  local  newspaper  advertising; 
they  have  organized  their  advertising  into  definite 
campaigns,  and  in  the  grocery  trade,  at  least,  the 
outlook  for  the  independent’s  survival  is  no  longer 
dark.  Intelligent  new-spaper  advertising,  which  has 
been  the  principal  factor  in  changing  the  grocery 
situation,  is  available  for  every  other  independent 
menaced  by  chain  competition. 

Get  ready  for  plenty  of  business  in  1928, 
Presidential  election  notzvithstanding. 
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will  join  the  staff  of  the  graphic  depart- 

PERSONAL  “f. .  ^ 

\\  ebb  C.  Artz,  managing  editor  of  the 
-  Houston  Press,  and  Ward  C.  Mayborn, 

RF.  R.  huntsman,  publisher  of  general  business  manager  of  the  South- 

•  the  Brooklyn  Standard-Union  is  in  west  group  of  Scripps- Howard  news- 

Virginia  this  week  for  his  annual  turkey  papers,  with  three  other  men  flew  150 


shoot  near  Yprktown. 

R.  J.  Cromie,  publisher  of  the  Fan- 


miles  by  airplane  recently  to  go  duck 
hunting.  They  left  on  a  Friday  afternoon 


coin-er  Sun  is  in  New  York  this  week  on  and  returned  Sunday  evening.  They 


business. 

VV'.  J.  Blundell,  managing  director  of 


bagged  150  ducks. 

Bill  Cunningham  of  the  Boston  (Mass.) 


the  ll'ellington  (New  Zealand)  Evening  Post  sporting  staff,  was  re-elected  presi- 
Post,  arrived  in  New  York  this  week  on  fl^^nt  of  the  American  Soccer  League  at 


a  business  trip. 

Richard  Henry  Little,  the  “R.  H.  L.”  of 
the  Chicago  Tribune’s  “Line  o’Type,”  was 


the  Biltmore  Hotel,  Providence,  R.  L, 
Nov.  9. 

Guy  C.  Stafford  and  W.  Pledge  Brown, 


the  speaker  at  the  first  meeting  for  the  have  joined  the  reportorial  ^aff  of  the 

vear  of  the  University  of  Iowa  dinner  f-os  Angeles  Tones,  Mr.  Brown  was 

dub,  Nov.  9.  Iowa  newspaper  men  formerly  with  the  New  York  Amertcan. 

present  included  W.  W.  Waymack,  asso-  John  Gardiner  has  resigned  as  executive  .... 

ciate  editor,  Des  Moines  Register;  E.  P.  editor  of  the  Richmond  (Va.)  Times-Dis-  j,  k.  \v.  Trueman  Porters  and  ex- 
Adler,  head  of  the  Lee  Syndicate;  J.  N.  patch.  porters,  in  Ger- 

Darling,  cartoonist  for  the  Des  Moines  Bruce  Rae,  staff  member  of  the  New  T.>anre  Holland  ^ 

Register  ond  \e%o  \  ork  Herald  Tribune;  York  Times  and  Mrs.  Rae  who  is  Ishbel  v  j  ’ 

Verne  Marshall,  Cedar  Rapids  Gacette  Ross  oi  the  New  York  Herald  Tribune,  *  xTrYmem^n  k  3^  vefrf  S  ^H^Ss 

“  bora  and  educaKd  in  England,  ami  served 

UrsA  MadiSimwm  for  a  six  months  tour  of  the  world.  They  the  British  army  from  1914  to  1919. 


j  FOLKS  WORTH  KNOWING 

T  K.  W.  TRUEMAN  has  been  the 
d  *  American  business  representative  of 
the  London  Daily  Mail  and  its  associated 
newspapers,  the 
Evening  News, 
Weekly  DisMtch, 
Atlantic  Daily 
Mail,  Over¬ 
seas  Daily  Mail 
and  Conti- 
nental  Daily  Mail 
since  1925.  Before 
that  time,  from 
1920  to  1925,  he 
represented  the 
firm  of  A.  W.  K. 
Trueman  &  Son, 
Ltd.,  paper  im- 

T  porters  and  ex- 

J.  K.  \\.  Trueman  r,,- 

porters,  in  Oer- 

many,  Austria, 


Nov.  8,  is  editor  publisher  and  owner  tinue  with  that  ship  on  its  trip  around  the  Exchange,  and  two  years  in  the 

of  the  Allston-Bnghton  (Mass.)  Re-  world.  They  will  be  back  in  New  \ork  accounting  and  export  departments  of 
corder.  He  was  formerly  reporter  for  the  late  in  May  of  next  year.  Lever  Bros  Ltd 

old  Boston  Record  and  later  City  Hall  Kenneth  C.  Hughes,  rewrite  man  for  - ’ - - -  _ 

reporter  and  ^litipl  writer  for  the  Boi-  ,hc  Springfield  (Mass.)  Republican,  and  i-,  ..AmnnH  the  Town” 

/cn  rruir/cr  for  about  10  years  before  he  Mrs.  Hughes  are  parents  of  a  daugter,  ^  ^ T’ r  '  u  .  a  o 

established  the  Recorder.  Marsiaret  Katherine  born  recently.  Joseph  Butler  of  the  news  staff,  ScKOft- 

Leon  H.  Conwell,  publisher  of  the  Hughes  was  formerly  with  the  adver-  ^tnd  Mrs.  Butler  are 

Somcnille  (Mass.)  Journal,  last  week  tising  departments  of  several  New  York  of  son. 

was  re-elected  mayor  of  that  city.  state  dailies.  illiam  Gordon  Leverty  has  been  trans- 


was  re-elected  mayor  of  that  city.  state  dailies.  illiam  Gordon  Leverty  has  been  trans- 

R.  O.  Burrows,  editor  of  the  Belle  Roy  G.  Larsen  has  been  named  news  ff’Tcd  from  the  rei»rtorial  staff  to  the 
Plaine  (la.)  Union,  has  been  appointed  editor  of  the  Sioux  City  (la.)  Tribune.  Richmond  (Va.)  Times- 

Benton  county,  Iowa,  coroner,  succeed-  Harry  K.  Whitted  has  succeeded  him  as  patch. 

ing  C.  L.  Modlin,  who  has  resigned.  day  telegraph  editor.  Frank  Weiler,  re-  William  B.  Southall,  formerly  of  the 

Henry  M.  James,  editor  of  the  Hudson  «ntly  of  Macon.  Ga.,  is  night  telegraph  reportial  staff  of  the  Richmond  (Va.) 


(N.  Y.)  Daily  Star,  was  elected  last  editor. 
Tuesday  for  his  third  term,  as  Member 
of  .\ssemb!y  from  Columbia  county.  ^ 


Times-Dispatch,  has  been  made  associate 


Les  Goates,  sporting  editor  of  the  Salt  editorial  writer,  to  succeed  Richmond 
Lake  City  Deseret  News,  is  on  a  vacation  Maury,  who  has  been  made  financial,  busi- 
which  he  is  combining  with  a  tour  of  the  ness  and  real  estate  writer. 


\o^rk’"oLe' S^he' Mountain  athletic  conference.  William  Snyder,  Los  Angeles  Times, 

now  president  of  the  Internstional  of  the  staff  of  the  Arte  photographer,  was  attacked  and  his 

Service.  Paris,  will  arrive  in  New  York  York  Herald  Tribune,  who  has  been  visit-  camera  smashed  by  the  father  of  a  young 

\*nv  20  to  onen  a  New  York  office  for  ing  h's  family  in  Texas  for  a  month,  re-  woman  whose  picture  he  was  trying  to 
hi,  cnmVnv  turned  to  New  York  last  week.  take.  The  only  picture  taken  was  by 


his  company. 


IN  THE  BUSINESS  OFnCE  on  WendrrecentTy"‘in''We‘ offi^^^  Snyder  arguing. 

T\OUGL.\S  G.  MONTELL,  formerly  Binghamton  (N.  Y.)  Press.  Roland  T.  Kain,  staff  member  of  the 

^  assistant  manager  of  the  national  ad-  R  D  Cannon  for  many  years  news  edi-  ^ork  Herald  Triintne,  who  has  been 

vertising  department  of  the  Oakland  tor  of  the  Portland,  (Ore.)  Telegram,  ill,  is  recuperating  in  the  French  Hospital 
(Cal.)  rribioie,  has  taken  charge  as  man-  has  returned  to  his  home  after  several  ^^w  York  City. 

ager  of  the  San  Francisco  office  of  the  weeks  in  the  hospital.  William  Halloran,  Jr.,  of  Fall  River, 


turned  to  New  York  last  week.  take.  The  only  picture  taken  was  by 

Roland  R.  Harrison,  executive  editor  Joseph  Mingo,  of  the  Los  Angeles  Ex- 
of  the  Christian  Scietice  Monitor,  called  aj»iner,  showing  the  enraged  man  and 


T\OUGL.\S  G.  MONTELL,  formerly  Binghamton  (N.  Y.)  Press. 

assistant  manager  of  the  national  ad-  R.  D.  Cannon,  for  many  years  news  edi- 


paper.  He  succeeded  John  K.  Evans,  re¬ 
signed. 


weeks  in  the  hospital.  William  Halloran,  Jr.,  of  Fall  River, 

Hubert  Tillerv,  until  recentlv  state  edi-  Mass.,  a  graduate  of  N^re  Dan^  Lni- 
tor  of  the  Richmond  (Va.)  Times-Dis-  Chicago 


H.  R.  Pickens,  Montreal  publisher,  patch,  has  been  granted  a  furlough  by  that  Tribune. 


former  advertising  manager  of  the  old  newspaper.  .\n  exhibition  of  pictorial  photography. 

Des  Moines  (la.)  Register  and  Leader,  Edward  Scanlon,  column  conductor  of  the  work  of  William  H.  Zerbe,  staff 
visited  his  mother,  Mrs.  E.  M.  Holman,  the  Buffalo  Evening  News,  returned  re-  nhotographer  of  the  .Wet'  York  Herald 
Des  Moines,  last  week.  Mr.  Pickens  now  cently  from  a  European  tour  and  is  giving  Tribune,  is  being  held  by  the  Brooklyn 
publishes  the  Shipping  Register,  Farm  aiut  i-te  cvnericurps;  in  a  hnmorons  fn^Viinn  ^n  {A  n»f  hnan  2R^ 


Edward  Scanlon,  column  conductor  of  the  work  of  William^  H.  Zerbe,  staff 
the  Buffalo  E.vening  Nexos.  returned  re-  photographer  of  the  .Wtc*  York  Herald 


publishes  the  Shipping  Register,  Farm  and  t 
Dairy  Products  News  and  Golf  and 
Social  Sports  in  Montreal. 

D.  C.  Barrow  has  resigned  as  general 
manager  of  the  Pensacola  (Fla.)  New.x- 
Joumal. 

Harry  I.  Cohen,  foreign  advertising 
manager  for  the  Houston  Press,  and  Mrs. 
Cohen  are  parents  of  a  son,  born  Nov.  6. 

William.  F.  Rogers,  advertising  man¬ 
ager  of  the  Boston  Transcript,  was 
chosen  by  the  directors  of  the  Boston 
Better  Business  Bureau,  as  one  of  three 
delegates  to  represent  that  bo<ly  at  the 
meeting  of  the  New  England  Council  at 
Springfield,  Mass.,  this  week. 

Cyril  Donahue  has  joined  the  foreign 
advertising  department  of  the  Buffalo 
Times. 

Charles  E.  Sevigny  has  been  appointed 
assistant  to  General  Manager  Edward  D. 
Toohill  of  the  Fall  River  (Mass.)  Herald 
Sews.  He  will  also  be  advertising  man¬ 
ager  of  the  paper,  succeeding  John  P. 
Piley,  recently  resigned. 


mi  finat*  7®^ 


IN  THE  EDITORIAL  ROOMS 

lyjARCUS  DUFFIELD,  who  has  been 
associated  with  the  London  bureau 
or  the  l^ew  York  Herald  Tribune  for  the 
past  year,  returned  this  past  week,  and 


WINDY  RILEY 

is  a  bluffer!  BUT  FUNNY,  OH  MY!  He  is  a  creation  of 
Ken  Kling,  and  he’s  in  a  new  strip — 

WINDY  RILEY 

GOOD  FOR  YOUR  SPORT  PAGE! 
GOOD  FOR  YOUR  COMIC  PAGE! 
WELL,  IT*S  GOOD-GOOD! 

CONTINUITY— A  WOW  OF  A  STORY! 

Windy  Riley  has  been  to  the  city.  He  has  bet  on  the  ponies. 
Has  he  won?  Well,  Windy  says  he  won! 

You’ll  like  Windy  Riley — and  your  readers  will  like  him. 
Ready  for  release.  Wire  your  order,  collect! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt. 
President 


TIMES  BUILDING, 
NEW  YORK.  N.  Y. 


Charles  V.  McAdam. 
V'ice-President 


DASHING 
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|l 

A  Brilliant  Series  ^ 

of  Eight  Articles 

I 

by 

George  Creel 

I 

I 

As  Pulsating  as  j 

They  are  Authentic  ' 

Depicting 

HERANDO  DE  SOTO 
DANIEL  BOONE 
STEPHEN  DECATUR 
ANDREW  JACKSON 
SAM  HOUSTON 
WINFIELD  SCOTT 
KIT  CARSON 
NATHAN  B.  FORREST 

Exploit 

and  Adventure 
in  Destiny! 

Served  as  Proofs  and  Mats  of 
Illustrations,  or  in  Full-Page 
Mat  Form 


Starting 

Sunday, 

November  27,1927 

Order  Now 

Metropolitan  Newspaper 
Service 

Maximilian  Elaer,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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(  Ctmtinufd  from  page  27) 

Institute  of  Arts  of  Sciences  in  the 
Academy  of  Music,  Brooklyn. 

Edward  A.  Mahar,  assistant  city  editor 
of  the  Albany  (N.  Y.)  Times-Union,  at¬ 
tended  the  Army-Xotre  Uame  football 
game  in  Yankee  Stadium,  New  York,  ac¬ 
companied  by  George  Harder,  former 
political  writer,  now  secretary  to  Lt.  Gov. 
Corning. 

Miss  Elizabeth  Tuttle,  daughter  of 
Clyde  C.  Tuttle,  sports  editor  of  the 
Columbus  Ohio  State  Journal,  was  oper¬ 
ated  on  this  week  at  Grant  Hospital,  in 
that  city. 

Irving  E.  Rogers,  managing  editor  of 
the  Laxorence  (Mass.)  Daily  Eagle,  was 
among  those  stranded  in  Vermont  during 
the  recent  flood.  He  escaped  uninjured. 

James  J.  Delaney,  capitol  correspondent 
for  the  Albany  (N.  Y.)  Titnes-Union, 
has  returned  to  work  after  several  days’ 
illness. 

J.  Fred  Baab  has  resigned  from  the 
news  staff  of  the  WUkes-Barre  (Pa.) 
Next'S,  to  enter  the  insurance  business. 

J.  Clark  Samuel,  re-write  man  on  the 
Albany  (N.  Y.)  Times-Union,  spent  the 
weekend  in  New  York  City  visiting  his 
father,  who  just  returned  from  a  Euro¬ 
pean  tour. 

William  L.  Blair,  associate  managing 
editor  of  the  Pasadena  (Cal.)  Star-News, 
has  been  elected  president  of  the  Kiwanis 
Club. 

Joel  Sayre  has  joined  the  staff  of  the 
Nexv  York  Herald  Tribune.  Hs  is  a 
graduate  of  Oxford  University  and 
worked  for  some  time  for  the  Columbus 
Ohio  State  Journal. 

Walter  H.  Cobb,  dean  of  Quincy,  Mass., 
newspapermen  and  correspondent  for  the 
Boston  Herald,  has  returned  from  a  trip 
to  Washington,  D.  C. 

Edward  Cush'ng,  music  critic  of  the 
Brooklyn  Daily  Eagle,  and  his  wife, 
Mary  F.  Watkins,  of  the  Nexv  York 
Herald  Tribune  music  staff,  have  pur¬ 
chased  from  Dr.  David  Spence  the  farrn- 
house  known  as  “the  oldest  house  in 
Silvermine,”  the  colony  of  artists  and 
writers  on  the  hills  back  of  South  Nor¬ 
walk,  Conn. 


MARRIED 


lyriSS  BERTHA  DORRIS  for  the  past 
six  years  with  New  York  Evening 
World,  to  Guy  Richard  Carpenter,  in  New 
York,  Nov.  4. 

SPECIAL  EDITIONS 

pHOENIX  (Ariz.)  GAZETTE,  148- 
page  Annual  Resource  edition,  Nov.  1, 
with  13  sections.  It  contained  more  than 
17,000  inches  of  advertising  according  to 
H.  H.  Fries,  general  manager. 

Chattanooga  News,  special  Welcome 
edition  for  National  Association  of  Manu¬ 
facturers,  Oct.  25. 

Gastonia  (N.  C.)  Daily  Gazette,  Ameri¬ 
can  Legion  edition,  Nov.  10. 

Chatham  (Ont.)  Daily  Apexes,  special 
Canadian  Legion  Commemorative  edition, 
Nov.  4. 


CHANGES  OF  OWNERSHIP 


R.  COOK  has  sold  to  Thomas  R. 

”  'Brown,  for  four  years  publisher  of 
the  Sherman  (Cal.)  Courier,  two  Los 
•Angeles  community  papers,  the  Glassel 
Park  Next’S  and  the  York  Nexvs. 

W.  T.  Lambert  has  bought  from  E.  L, 
Clemons  the  Laguna  Beach  ((3al.)  South 
Coast  Nexvs. 

Don  T.  Foster,  formerly  of  Red  Bluff, 
Cal.,  has  purchased  the  San  Anselnw 
(Cal.)  Marin  Herald. 

Dayton  (Ore.)  Tribune  has  been 
bought  by  C.  W.  Van  Wormer  of  Yam¬ 
hill,  Ore.,  who  takes  immediate  possession. 

C.  S.  Bonygne,  reporter  for  the  Morri¬ 
son  (Ill.)  Whiteside  Sentinel  the  last 
year  has  purchased  the  Dodgexnlle  (Wis.) 

Star-Rcpi<i'hc- 

Los  Gatos  Mail-Next'S,  one  of  the  larg¬ 
est  country  weeklies  in  California,  was 
sold  last  week  by  A.  E.  Falch  to  H.  L. 
Baggerly,  formerly  the  owner  of  the  San 
Jose  News.  Mr.  Falch,  former  State 
Building  and  Loan  Commissioner,  has 


Photo  shows  memhers,  with  Mayor  Walker,  who  are  appearing  in  the  minstrel  show  to  be  put  on  in  conjunction  with 
the  annual  New  York  Press  Cluh  frolic  to  he  put  on  at  the  Casino  Theatre,  Sunday  evening,  Nov.  20.  Left  to  right  are 
shown  William  A.  Brady,  Harry  Hershfield,  William  Collier,  Mayor  James  J.  Walker,  who  will  act  as  interlocutor,  Ed 
Wynn  and  George  White.  They  are  shown  reading  their  respective  parts. 


owned  the  Mail -News  for  12  years.  He 
is  now  president  of  the  State  Guaranty 
Corporation  and  a  director  of  the  Paci¬ 
fic  States  Savings  and  Loan  Company  of 
San  Francisco  and  is  retiring  from  the 
newspaper  field  to  give  his  entire  time 
to  these  connections. 

Harrison  (Idaho)  Searchlight  weekly, 
has  been  sold  by  Sam  Logan  to  R.  E. 
Seward.  Mr.  Seward  has  been  associated 
with  the  paper  for  several  years.  Mr. 
Logan  editetl  the  pajter  for  30  years. 

Washington  (.Ark.)  Telegraph,  the 
oldest  weekly  newspaper  in  the  state, 
which  suspended  two  months  ago  will 
resume  publication  Dec.  1,  with  W.  A.  R. 
Cogswell  of  Fort  Smith,  as  owner  and 
editor. 

Belle  Center  (O.)  Herald-Voice,  has 
been  sold  by  J.  C.  and  M.  J.  Martin  to 
Preston  Davis  of  Columbus.  The  sale 
also  includes  the  Huntsx'ille  News.  The 
transfer  of  the  properties  will  be  made 
Nov.  25.  Sale  of  the  properties  was  made 
through  the  Litchfield,  Ill.,  office  of  the 
H.  F.  Henrichs  Agency. 

\V.  G.  Weaver,  formerly  circulation 
manager  of  the  Fresno  (Cal.)  Bee,  has 
bought  the  I^arkspur-Corte  Madera  (Cal.) 
Next’S  and  Fairfa.v  (Cal. )  Gazette. 

William  A.  McClean,  owner  of  the 
Gettysburg  (Pa.)  Compiler,  a  weekly, 
has  announced  the  sale  of  the  publica¬ 
tion  to  a  group  of  Adams  county  resi¬ 
dents  headed  by  W.  Clarence  Sheeley, 
of  Gettysburg. 

Charles  L.  Snyder,  president  of  the 
.Steubenville  (O.)  Press,  announced  the 
sale  of  the  Press,  a  tri-weekly  publica¬ 
tion,  to  Howard  L.  Wickersham. 

PRESS  ASSOCIATION  NOTES 

ULIAN  CASPERS,  Jr.,  Ohio  manager 
of  the  International  News  Service  at 
Columbus,  O.,  has  been  transferred  to  the 
Washington  staff.  Edward  Mayl,  assis¬ 
tant  manager,  will  succeed  him,  and  Rob¬ 
ert  Wallace  will  be  transferred  from  the 
Cleveland  office  to  Columbus. 

Percy  Winner,  for  three  years  with  the 
Rome  bureau  of  The  Associated  Press, 
has  been  transferred  to  Paris.  Previously 
he  had  served  the  AP  for  several  years 
in  New  York  and  London. 

Boyd  D.  Lewis  is  the  new  night  man¬ 
ager  for  the  Boston  (Mass.)  bureau  of 
the  United  Press,  succeeding  Cecil  Owen, 
w  ho  has  been  transferred  to  the  Washing¬ 
ton  bureau  of  the  U.  P. 


ASSOCIA’nONS 

.\SON  W.  ROGERS,  general  manager 
of  the  Kansas  City  Journal-Post,  and 
Walter  Williams,  dean  of  the  Missouri 


School  of  Journalism,  will  be  speakers  af 
the  December  program  of  the  Northk.xst 
Mis.soiri  Press  Associ.vtiox  in  La- 
Plata,  Mo.,  Dec.  30,  President  Omar  D. 
Gray  of  Sturgeon,  Mo.,  announced. 

O.  C.  Hooper,  professor  in  journalism, 
Ohio  State  University,  was  chosen  presi¬ 
dent  of  the  Cextr.al  District  of  the 
Ohio  Newsp.\pe;r  Associ.\tiox  at  a  meet¬ 
ing  in  Columhus  this  week.  A.  E.  Huls, 
Logan  Republican,  was  made  vice-presi¬ 
dent,  and  B.  B.  Gaumer,  Marysx’ille 
Journal,  serretary.  The  next  meeting 
will  be  held  in  Columbus  in  January.  The 
executive  committee  is  made  up  of  .-\.  J. 
Kyle,  Somerset  Press;  H.  J.  Bierly,  Next' 
Lexington  Tribune;  Fred  L.  Tipton,  IVil- 
Hajnsport  Nexvs;  D.  E.  Weaver,  Graxtville 
Times,  and  C.  B.  Shields,  Bremen  Der¬ 
rick. 

New  Exgl.vxd  Press  Associatiox  will 
present  a  benefit  all-star  performance  at 
the  Colonial  Theater,  Boston,  Dec.  2,  in 
aid  of  the  New  England  flood  sufferers 
The  association  also  is  collecting  a  fund 
for  the  same  purpose.  Walter  D.  .Allen, 
publisher  of  the  Brookline  (Mass.) 
Chronicle,  president  of  the  association, 
has  appointed  Frank  E.  Langley,  pub¬ 
lisher  of  the  Barre  (Vt.)  Times,  and 
.Arthur  Morrison,  publisher  of  the  Little- 
tim  (N.  H.)  Courier,  regional  directors  of 
flood  relief  activities. 

Natiox.al  College  Press  Associ.atiox 
held  its  annual  conference  at  Norman, 
Okla.,  Nov.  11  and  12,  with  Henry  J. 
Haskell,  who  presides  over  the  Kansas 
City  Star  editorial  page,  and  Richard 
Lloyd  Jones,  publisher  of  the  Tulsa 
(Okla.)  Tribune,  the  principal  speakers. 

Senator  James  A.  Reed,  of  Missouri, 
will  make  the  principal  address  at  the  16th 
annual  entertainment  and  dance  of  the 
Baltimore  Press  Club,  to  be  held  at  The 
Alcazar,  Cathedral. 

SCHOOLS 

TYEAN  H.  F.  HARRINGTON  of  the 
Medill  School  of  Journalism  at 
Northwestern  University  expects  shortly 
to  leave  the  .American  hospital  of  Paris 
and  pass  a  month  on  the  Riviera,  accord¬ 
ing  to  word  received  in  Chicago.  Dean 
Harrington  is  recovering  from  the  effects 
of  an  automobile  accident  in  which  both 
his  legs  were  fractured.  He  is  expected 
back  in  Evanston  some  time  in  January. 

Annual  fall  conference  of  the  Jour¬ 
nalism  Association  of  Ohio  Schools  will 
be  held  at  Ohio  State  University,  Colum¬ 
bus,  Dec.  2  and  3.  Faculty  advisers,  edi¬ 
tors  and  business  managers  will  attend. 
Prof.  _G.  S.  Lasher  of  Ohio  State  Univer¬ 
sity  is  president  and  Prof.  Lester  C. 
Getzloe,  secretary-treasurer. 


-Alleged  naughty  jokes  in  the  homecom¬ 
ing  edition  of  the  Orange  Oxvl,  student 
publication  of  the  Oregon  State  Agricul¬ 
tural  College  at  Corvallis,  has  resulted 
111  a  request  from  the  college  authorities 
that  Dallas  Moore,  editor  of  the  pub¬ 
lication,  tender  his  resignation  both  as 
editor  and  president  of  the  fraternity.  A 
petition  is  being  circulated  amongst  the 
students  of  the  college,  protesting  against 
the  removal  of  Moore. 

Vernon  McKenzie  of  New  York,  chief 
associate  editor  of  the  International  Mag¬ 
azine  Company,  publishers  of  HarpeYs 
Bazar,  Good  Housekeeping  and  the  Cos¬ 
mopolitan  Magazines,  has  been  appointed 
dean  of  the  school  of  journalism  of  the 
University  of  Washington,  Seattle.  He 
will  join  the  school  Jan.  8.  He  succeeds 
M.  Lyle  Spencer,  who  resigned  to  be 
later  made  president  of  the  University  of 
Washington. 

-A  homecoming  banquet  was  given  by 
the  students  of  the  School  of  Journalism 
of  Missouri  University  to  Dean  and  Mrs. 
Walter  Williams,  Nov.  1.  Dean  Will¬ 
iams  returned  from  a  trip  to  the  Orient. 


FLASHES 


The  longest  felt  jolt  comes  from  fall¬ 
ing  in  love. — Wall  Street  Journal. 


“The  two  great  factors  in  human  prog¬ 
ress,’’  says  the  Brandon  Sun,  “are  gas 
and  oil.”  Yes,  political  and  banana.— 
Windsor  (Ont.)  Border  Cities  Star. 


It  might  simplify  football  a  little  to 
make  a  rule  limiting  the  number  of 
coaches  to  the  number  of  men  in  the 
souad. — J.  J.  Montague  in  New  York 
Herald  Tribune. 


Chicago  has  gained  more  than  a  million 
in  population  in  seven  years.  Think  how 
that  town  could  grow  if  it  would  only 
disarm ! — Florence  (.Ala.)  Herald. 


When  Mexico  goes  to  the  polls,  the 
survivors  will  be  considered  elected.— 
Lorain  (O.)  Journal. 


Most  politicians  who  pretend  to  culti¬ 
vate  the  farmers  really  only  harrow  them. 
— Wall  Street  Journal. 


There  is  this  about  that  Oregon  hen 
which  just  won  the  egg-laying  champion¬ 
ship  of  the  world.  She’s  going  to  have 
a  tough  time  breaking  into  the  cold  cream 
ads. — Rttssell  Croxtse  in  New  York  Eve¬ 
ning  Post. 
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Mr.  PRINTER 


^he  famous 

PICTORIAL  REVIEW  BUILDING 

Seventh  Avenue  at  39th  Street 

OFFERS 

The  finest  Building  ever  erected  in  America  for  the 
Publishing  Trade. 

Unusual  space  with  wonderful  light,  in  the  heart  of  New 
York  City . 

Arranged  to  secure  the  greatest  efficiency  of  offices  and 
plant  on  one  floor . 

Heavily  constructed  floors  for  the  accommodation  of 
machinery  and  stock  rooms . 

Reasonable  rentals.  Terms  for  moving  will  be  made  to 
suit  tenant. 

For  further  information  and  details 

LORING  M.  HEWEN  CO.,  Inc. 

Managing  Agent 

271  MADISON  AVENUE 
New  York 


TELEPHONE  ASHLAND  5090 
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CLASSIFIED  ADVERTISING 

1 

WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Football  Contest  Helps  Build  Business  for  F.  E.  McCray  of 

1 

Ruth  Elder’s  Story  Brought  Aviatrix  Only  $15,000 — Will  Durant  to 

Des  Moines  Register — “Skeleton  Ad’’  Fails  in  Test 

Write  for  Metropolitan — NEA  Releases  New  Beauty  Series 

Conducted  by  A.  N.  C.  A.  M. 

1 

by  Woman  Pharmacist 

'T^HERE’S  nothing  like  tying  a  contest 
to  a  subject  everybody  is  interested 
in,  and  this  axiom  applies  to  the  classified 
department  of  a  newspaper  when  extra 
business  is  the  goal. 

F.  E.  McCray,  classified  advertising 
manager  of  the  Dcs  Moines  (la.)  Regis¬ 
ter  ami  'Iribune-Capital,  realized  that  and 
this  fall  when  football  was  holding  the 
center  of  the  athletic  stage,  he  arranged 
a  ‘“football  contest’’  for  his  classified 
staff  which  is  hereby  awarded  the  cham¬ 
pionship  of  the  season. 

“The  biggest  game  of  the  year  in  Des 
Moines  hapjK'ns  to  be  the  final  game  of 
the  season  when  Drake  University  plays 
Notre  Dame  on  Xov.  19,”  Mr.  McCray 
said. 

“h'ivc  weeks  prior  to  the  game  we  an¬ 


nounced  a  Drake- Notre  Dame  football 
contest.  Points  were  awarded  as  fol¬ 
lows  ; 


“Five  yards  for  every  ad  increase  over 
the  same  day  the  week  before. 

“Five  \-ards  for  every  30-day  order. 

“Five  yards  for  a  touchdown.  A  touch¬ 
down  being  attained  by  making  100  yards 
or  more  during  the  week. 

“Penalties:  2  yards  penalty  for  any  30- 
day  order  cancelled  during  the  contest. 

"Quite  a  little  scenery  was  thrown 
around  this  contest.  On  Saturday  after¬ 
noon,  Oct.  15,  a  carpenter  came  into  the 
phone  room  and  stretched  a  series  of 
tight  wires  across  it,  about  seven  and  one- 
half  feet  from  the  floor.  The  girls  were 
extremely  curious  to  know  what  the  wires 
were  for.  Their  curiosity  was  not  an¬ 
swered  until  the  following  Monday  morn¬ 
ing.  When  they  arrived  Monday,  they 
found  that  the  wires  were  split  up  into 
ten  equal  sectors  with  heavy  paper  clips. 
Suspended  from  each  wire  was  a  rubber 
football  about  regulation  size.  There 
was  a  wire  and  a  football  for  each  girl. 
Each  football  carried  a  label  with  one 
of  the  girls’  names  on  it. 

“As  a  prize  we  are  giving  the  winner 
two  tickets  to  the  football  game  and 
Saturday  afternoon  off.  Saturday  after¬ 
noon  off  is  a  coveted  prize  because  we 
take  ads  until  five  o’clock  Saturday  for 
the  Sunday  Register  and  Saturday  is  our 
busiest  day,  so  that  usually  only  in  an 
emergency  can  a  girl  get  off  on  Saturday. 

“We  have  had  contests  before  but  never 
were  we  able  to  generate  the  enthusiasm 
that  this  football  game  is  doing.  At  the 
time  this  is  written  the  fourth  week  of 
the  contest  is  closing.  The  contest  ends 
next  Friday  night.  Interest  has  not 
wavered  at  all. 

“The  girl  who  makes  the  most  yards  in 
the  five  weeks  is  winner. 

*  “Probably  the  best  indication  of  the 
success  of  this  contest  is  the  fact  that  sev¬ 
eral  of  the  girls  have  made  touchdowns 
fach  week.  Every  week  the  girl  is  work¬ 
ing  against  higher  figures  than  the  week 
Wfore.  The  contest  was  started  just  at 
the  time  of  the  normal  fall  slump.  In 
'spite  of  all  this  the  girls  have  made  nice 
increjases  each  week,  which  means  real 
selling. 

“Further  interest  was  developed  by  set¬ 
ting  up  two  financial  teams.  We  have  six 
girls  on  the  telephone  sales  staff.  Every 
week  the  three  high  girls  are  designated 
as  the  winning  team  for  the  week.  The 
other  three  girls  are  on  the  scrub  team. 
The  fact  that  a  girl  will  fight  to  get  off 
the  scrub  team  the  next  week  has  added 
a  little  psychological  twist  to  the  contest 
that  has  tended  to  keep  the  girls  quite 
even.  There  is  no  great  disparity  between 
the  leading  star  and  the  lowest  score.  A 
great  deal  of  football  jargon  has  entered 
into  the  bantering  among  the  girls. 
Everybody  tries  to  be  Red  Grange. 

“The  effect  on  the  sales  sheets  each 
week  has  been  gratifying  so  far,  and  next 
week  ends  the  contest.  It  promises  to  be 
a  spectacular  finish.” 


How  much  more  effective  is  the  want 
ad  that  fully  describes  its  wares  than  the 
one  which  stints  on  linage? 

In  an  interesting  experiment  just  con¬ 


ducted  by  Ralph  S.  Thompson,  classified 
manager  of  the  Portland  (Ore.)  Journal, 
at  the  request  of  C.  L.  Perkins,  president 
of  the  Classified  Advertising  Managers 
Association,  a  detailed  want  ad,  with  the 
same  sale  offering,  brought  over  50  per 
cent  more  replies  than  a  skeleton  ad. 

A  four-line  advertisement  was  placed 
with  (i0  representative  newspapers  on 
three  consecutive  days.  Then  a  14-liner 
was  inserted,  likewise  on  three  consecu¬ 
tive  days. 

Reports  from  21  newspapers  showed 
that  20  replies  rewarded  the  small  ad, 
while  the  larger  drew  32. 

The  test,  made  under  certain  handicaps, 
such  as  the  tendency  of  the  smaller  ad  to 
detract  from  the  number  of  answers  which 
the  large  might  have  drawn  had  it  ap¬ 
peared  first,  offers  unmistakable  evidence 
for  the  first  t>me  that  the  want  ad  which 
tells  its  story  in  full  has  the  stronger  pull. 


Carroll  Robey  has  been  transferred 
from  the  real  estate  advertising  depart¬ 
ment  to  the  classified  advertising  depart¬ 
ment  of  the  Kiehnwnd  (Va.)  Tiines-Dts- 
fateh. 


Evangelism  and  the  want  ad  may  seem 
worlds  apart,  yet,  in  the  establishment  of 
a  speakers’  bureau  for  the  conversion  of 
advertisers  to  the  classified  columns  the 
Association  of  Newspaper  Classified  Ad¬ 
vertising  Managers  has  done  just  that  and 
with  remarkable  results. 

C.  L.  Perkins,  president  of  the  associa¬ 
tion,  has  just  returned  from  such  an 
“evangelical”  trip  to  Chattanooga,  Ten¬ 
nessee,  where  he  spoke  before  the  Tennes¬ 
see  Real  Estate  Association,  using  as  his 
subject:  “Daily  Representation  in  the 
Want  -Ud  Columns  is  more  Productive 
than  the  Spasmodic  Use  of  Bulk  Space.” 

Under  Mr.  Perkins’  direction,  the 
bureau,  maintained  in  the  Chicago  head¬ 
quarters  of  the  C.  A.  M.  A.,  sends  speak¬ 
ers  out  on  request  to  point  out  the  merits 
of  the  want  ad.  A  network  of  representa¬ 
tives  is  maintained  throughout  the  country 
and  a  request  brings  the  speaker  located 
nearest  the  city  where  his  evangelistic 
services  are  desired. 

The  bureau  was  created  in  response  to 
frequent  queries  from  real  estate  and 
other  bodies  throughout  the  United  States 
for  advice  on  the  form  of  classified  ad¬ 
vertising  to  be  used  in  campaigns. 


Albert  L.  Rice,  for  the  last  six  years 
manager  of  the  Boston  office  of  Street  & 
Finney,  Inc.,  New  York  advertising 
agency,  has  been  made  a  vice-president. 


TENTH  DISTRICT  ELECTS 


Otto  Bruck  of  Beaumont  Journal  and 
Enterprise  New  President 

Choosing  Wichita  Falls  over  Houston 
and  Amarillo  for  the  1928  meeting,  the 
Tenth  District,  International  Advertising 
.Association  ended  its  1927  convention  at 
El  Paso  with  the  election  of  Otto  Bruck 
as  the  new  president.  Bruck  is  advertis¬ 
ing  director  of  the  Beaumont  Journal  and 
Knterprise. 

Among  resolutions  adopted  at  El  Paso 
was  one  urging  establishment  of  a  chair 
of  advertising  at  the  University  of  Texas. 

Alfonso  Johnson,  Dallas  Ne^vs  and 
Journal,  was  elected  first  vice-president: 
W.  S.  Abbott,  Wichita  Falls,  second 
vice-president,  and  A.  D.  Collins,  Hou¬ 
ston,  secretary-treasurer.  Directors  in¬ 
clude  A.  R.  Millican  and  Paul  O.  Ser- 
gent,  El  Paso;  James  Simpson,  Dallas; 
Zula  I^e  MacCauley,  Dallas ;  W.  W. 
Watson,  Beaumontffi  Lowry  Martin,  Cor¬ 
sicana  :  Ralph  Henderson,  Fort  Worth ; 
Bertie  Lee  Walters,  Houston ;  George 
Forristall,  Houston;  Helen  McCoy,  San 
.Antonio :  T.  .A.  Bradley,  Wichita  Falls ; 
.A.  E.  Kelly,  Wichita  Falls ;  Beeman 
I'isher.  Dallas,  and  John  Payne,  Houston. 


TJUTH  ELDER’S  story,  coming  as  the 
last  of  the  summer’s  flight  stories, 
brought  the  aviatrix  only  $15,000  for 
syndication  rights,  it  was  learned  this 
week.  Miss  Elder’s  backers  originally 
asked  $100,000  for  the  news  rights  on 
the  flight. 

The  Payne  Syndicate’s  guarantee  for 
the  story  was  $10,000,  and  this  amount 
was  increased  only  alx)ut  $5,000  by  the 
flyer’s  share  in  the  syndication  proceeds. 


NE.A  has  prepared  a  new  beauty  series, 
written  by  a  registered  woman  pharma¬ 
cist,  called  “Beauty — How  and  Why,” 
and  appears  over  the  pseudonym,  Ann 
Alysis. 


As  part  of  its  Pre-Eminent  Article 
series.  Metropolitan  Newspaper  Service 
will  .soon  release  four  articles  bv  Will 
Durant,  author  of  “The  Story  of  Phi¬ 
losophy,”  “Your  Character ;  Can  It  Be 


Changed?”  “Negative  and  Positive  Per¬ 
sonalities:  Measuring  Y^our  Own  At¬ 
tributes,”  “Health  as  the  Cornerstone  of 
Achievement,”  and  “Building  Character 
Like  Ships  and  Planes.” 


Jay  N.  Darling,  Des  Moines  Register 
cartoonist,  whose  cartoons  are  syndicated 
by  the  A'ctt'  York  Herald  Tribune,  is 
visiting  in  New  A'ork  City. 


King  Features  Syndicate  has  purchased 
the  newspaper  rights  to  “We,”  written 
by  Col.  Charles  .A.  Lindbergh. 


.A  new  serial  by  Ruby  Ayres,  “The 
Luckiest  Lady,”  has  been  obtained  by 
the  McClure  Newspaper  Syndicate.  It 
is  illustrated  with  line  drawings  by  Natalie 
Jenkins  Bond.  Irwin  Barbour,  general 
manager  of  McClure’s  has  returned  to 
New  York  atfer  a  month  in  the  west  and 
south. 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Georgia  Governor  Appoints  Newspaper  Woman  to  State  School  Board — 
League  of  Advertising  Women  Holds  Thanksgiving  Dinner — 
Craftwork  Opened  Gate  to  Syndicate  Field 


ATISS  EMILY  WOODWARD,  of 
A’ienna,  Ga.,  president  of  the  Georgia 
Press  Association,  and  a  well-known 
Georgia  newspaper  woman,  has  been  ap¬ 


Emily  Woodward 


pointed  by  Governor  Hardman  to  succeed 
Lawton  Evans  on  the  board  of  trustees 
of  the  State  Training  School  for  Boys. 


The  Thanksgiving  Dinner  of  the  League 
of  Advertising  Women  of  New  York  was 
held  Tuesday  evening  at  the  Advertising 
Club,  23  Park  .Avenue,  New  A’ork,  G. 
Lynn  Sumner,  president  of  the  G.  Lynn 
Sumner  Company,  addressed  the  League 
on  “Making  Advertising  Pay  the  Adver¬ 
tiser.”  Miss  Fern  Bradley,  designer  and 
lecturer,  spoke  on  “Beauty  in  Dress.” 

Gilbert  C.  Hodges,  president  of  the 
-Advertising  Club  of  New  A’ork,  was  the 
guest  of  honor.  Mrs.  Mabel  P.  Hanford 
was  chairman  of  the  program  committee, 
and  Mrs.  Mary  Brooks  was  chairman  of 
the  evening. 


Jennie  Hirsch  of  Rutherford,  N.  J., 
did  not  study  to  be  a  writer.  Instead, 
and  it  is  often  very  advisable,  she  studied 
something  to  write  about.  Today  she  is 
writing  articles  which  are  being  sold  to 
newspapers  nationally  by  the  Ledger 
Syndicate  under  the  general  heading 
“Make  it  A’ourself.” 

Miss  Hirsch  studied  art  at  the  Pratt 
Institute  in  Brooklyn,  specializing  in  de¬ 
signing  and  arts  and  crafts.  As  a  craft- 
worker  she  exhibited  at  various  art 


societies,  among  them  the  Architectural 
Ix‘ague.  -As  her  craftwork  had  been 
mainly  in  the  textile  line  and  had  consisted 
of  hand-decorated  articles  for  interior 
decoration  or  personal  use,  designing  for 
I)rinted  te.xtiles  was  a  natural  step.  She 
made  designs  for  printed  silks,  selling 
them  to  silk  manufacturers. 

Next  she  turned  to  making  embroidery 
patterns  for  household  linens  and  dress 
decorations,  and  finally  found  that  she  had 
something  to  set  down  on  paper  for  others 
to  read  and  profit  by.  She  commenced 
working  for  the  various  women’s  maga¬ 
zines,  and  out  of  this  work  grew  the  idea 
of  the  feature  she  has  placed  with  Ledger, 
“Make  it  A' ourself.” 


Miss  Emily  Lingard  of  the  Bridgeport 
(Conn,)  Herald  gave  a  dinner  Nov.  8 
to  13,  to  delegates  to  the  New  England 
Advertising  Convention. 


Mrs.  Annie  Russell  Marble,  literary 
editor  of  the  IVoreester  (Mass.)  Sunday 
Telegram,  is  presenting  a  course  of 
lectures  this  season  on  modern  fiction  for 
the  Worcester  Women’s  Club. 


Mary  Graham  Bonner,  NEA  staff 
writer,  author  of  numerous  children’s 
books,  is  the  author  of  “Mrs.  Cucumber 
Green — the  Story  of  a  Little  Girl.”  (Mil- 
ton  Bradley  Company,  Springfield,  Mass.) 


Miss  Louise  Aaron,  formerly  society 
editor,  Riehmcnid  (Va.)  Times-Dispateh, 
who,  upon  her  recent  resignation,  was 
succeeded  by  Miss  Jeanne  Hunton  Witt, 
has  joined  the  reportorial  staff  of  the 
Petersburg  (Va.)  Index-Progress. 


Ella  Pearl  Smith,  editor  of  the  Clinton 
(Mo.)  Eye,  was  awarded  second  prize  of 
$30  offered  by  the  Omaha  Chamber  of 
Commerce  for  the  best  story  of  Nebraska 
by  members  of  the  National  Editorial 
-Association  who  visited  that  state  during 
the  national  convention  last  June. 


Mrs.  E.  -A.  Palmer  of  the  Kingman 
(Kan.)  Journal,  has  just  returned  from 
Paris  where  she  attended  the  American 
Legion  Auxiliary  convention.  She  also 
toured  Europe. 


Helene  Cole,  society  editor  of  the 
Seattle  Post  Intelligeneer,  is  touring 
Europe  with  her  father  and  mother  and 
sister. 


Mrs.  Margaret  Getchell  Parsons,  special 
writer  for  the  IVoreester  (Mass.)  Sun¬ 
day  Telegram,  has  published  a  new  book 
containing  a  collection  of  Bible  plays. 


Editor  &  Publisher  for  November  19,  1927 


31 


INTERTYPE  IDEAL  NEWS  FACE 


Do  You  Remember 
Your  First  School  Days? 


When  your  eyes  were  young  and  ten¬ 
der — when  you  began  studying  the  first 
primer — when  you  were  reading  for  the 
first  time — 

You  were  not  reading  a  bold  type.  You 
were  not  reading  an  evenly  colored  mon¬ 
otone  type.  Your  first  letters  were  a 
Modern  Roman  t>T)e  that  was  very  simi¬ 
lar  to  Intertype  IDEAL  News  Face.  Get 
out  your  old  books  or  take  a  look  at  your 
children’s  books. 

Modern  Roman  type  faces  are  natural 
when  they  are  really  balanced — when 
they  do  not  get  too  far  away  from  the 
first  Modern  Roman  faces. 

Folks  recognize  in  Intertype  IDEAL 


News  Face  the  natural  face  that  they 
were  raised  on,  because  this  face  is  less 
removed  from  a  pure  Modem  Roman  let¬ 
ter  than  any  other  news  face. 

Here’s  the  balanced,  properly  propor¬ 
tioned,  easily  read,  natural  type  face 
that  will  add  new  life,  new  interest  and 
new  readers  to  your  newspaper. 


The  nearest  Intertype  sales  office  will 
be  glad  to  give  you  more  of  the  reasons 
why  The  New  York  Times,  New  York 
Sun,  Cleveland  Plain  Dealer,  Dallas 
Times-Herald,  Seattle  Times  and  nearly 
two  hundred  others  have  dressed  up  with 
Intertype  IDEAL  News  Face. 


Intertype  matrices  are  standard  for  slug-casting  machines 


INTERTYPE  CORPORATION 


1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  in  10  Point  Intertype  Ideal  News 
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Once  off  the  press  a  newspaper  grows 
obsolete  faster  than  an  egg.  So  with  most 
printed  matter.  Distribution  must  be 
immediate.  Schedules  are  figured  to  the 
split  second  by  printers  and  publishers. 

Hundreds  of  them,  year  after  year,  depend 
upon  fleets  of  speedy,  powerful  Graham 
Brothers  Trucks  and  Commercial  Cars. 

Whatever  your  business  you  can  profit 
by  this  same  reliability  of  performance— 
by  the  exceedingly  low  prices  made  pos¬ 


sible  only  by  great  volume  production. 

Graham  Brothers  Trucks  are  built  in 
chassis  sizes  from  ’^'Ton  to  2'Ton. 
Bodies  are  built  to  fit  your  business. 
Service  is  available  from  Dodge  Brothers 
Dealers— always  and  everywhere. 

Ask  your  local  dealer  about  this  com' 
plete  line  of  money  makers. 

GRAHAM  BROTHERS 

EVANSVIUK  —  DETROIT  — *T0CIIT0N 
A  DIVISION  OF  DODGE-  BROTHERS.  Inc. 
CKAHAM  BROTHERS  (CANADA)  LIMITED.  TORONTO.  ONTARIO 


Prices 

2-Ton  (6-cylinder)  .  .  *1595  1-Ton  G-Boy  ....  *895 

IVi-Ton .  1245  %-Ton  Commercial  .  .  .  670 

(Chassis,  F.  O.  B.  Detroit) 

V4-Ton  Panel  Delivery  Car  (Complete)  ....  *770 
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your  business 


-a  newf)  cylinder 

Graham  Brothers 

TWO-TON  TRUCK 


4 


Four  speeds  forward  ,  ,  .  That  irresis-  ^  /•JflX 

tible  pull  of  the  low  low  for  hole  or  hill  /  JjO^ 

. . .  All  the  speed  you  ivant  on  the  level  Jc  .  • 

Positive,  dep 

possible  the  , 
power  withoi 

$1595 


Four  speeds  forward  .  .  .  That  irresis¬ 
tible  pull  of  the  low  low  for  hole  or  hill 
. . .  All  the  speed  you  want  on  the  level 


Positii^e,  dependable  brakes  that  make 
possible  the  fullest  use  of  the  engine's 
power  without  risk  .  .  .  Self  adjusting 


(CHASSIS  F.O.B.  DETROIT) 


Brothers 

-TRUCKS - 
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FORMER  MILWAUKEE 
PUBUSHER  DIES 


Charles  F.  Pfister,  Owner  of  Sentinel 
for  23  Years,  Suffers  Stroke  at 
68 — Sold  the  Newspaper 
in  1924 


death  on  Nov.  12  of  Charles  F. 

Pfister,  for  23  years  proprietor  of 
the  Milwaukee  Sentinel,  removed  from 
Wisconsin’s  iwlitical  and  financial  life  its 
most  dominant  and  picturesque  figure. 

He  was  a  banker,  traction  magnate, 
leather  manufacturer,  hotel  owner,  and 
molder  of  political  destinies,  and  in  all 
these  manifestations  of  an  extremely 
active  life  he  chose  to  remain  in  the  back¬ 
ground,  wielding  his  chief  influence 
through  the  columns  of  the  Sentinel. 

When  on  Feb.  18,  1901,  the  Sentinel 
passed  into  the  ownership  of  Mr.  Plister, 
many  of  his  friends  predicted  that  he 
would  not  long  hold  the  property,  believing 
that  a  man  whose  life  had  been  dedicated 
to  manifold  interests  far  different  from 
newspaper  publishing  would  find  this  new 
work  uncongenial  and  onerous. 

These  prophets,  however,  were  mistaken. 
For  twenty-three  years,  until  June  1,  1924, 
the  Sentinel  remained  the  property  of  Mr. 
Pfister.  On  that  date  he  turned  over  a 
controlling  interest  in  the  Sentinel  to  a 
company  headed  by  Judge  August  C. 
Backus  of  Milwaukee,  but  Mr.  Pfister 
remained  on  the  board  of  control  as  di¬ 
rector  and  vice-president  of  the  Sentinel. 

When  Mr.  Pfister  took  over  the  paper, 
he  sought  to  reunite  the  warring  fac¬ 
tions  of  the  republican  party  in  Wisconsin, 
but  soon  decided  it  could  not  be  done. 
•Accordingly  he  took  a  stand  with  the 
conservative  wing,  this  move  bringing  him 
into  opposition  with  the  late  _  Senator 
Robert  M.  LaFollette,  at  that  time  gov¬ 
ernor  of  the  state.  This  was  the  beginning 
of  a  quarter  century  long  fight  led  by 
the  Sentinel  against  LaFollette. 

Despite  LaFollette’s  personal  hold  on 
the  people,  the  fight  was  not  uneven,  and 
it  was  largely  Mr.  Pfister’s  leadership 
that  seated  the  war  time  governor,  E.  L. 
Philipp,  and  United  States  Senator  Irvine 
L.  l^nroot  over  LaFollette’s  stoutest  op¬ 
position. 

.Although  a  dominant  figure  in  politics 
for  years,  Mr.  Pfister  never  sought  office 
himself  and  he  shunned  publicity.  It  was 
seldom  that  his  name  appeared  in  his  own 
newspaper. 

While  his  political  activity  centered  in 
Wisconsin,  his  friends  were  national. 
Numbered  among  them  were  four  presi¬ 
dents,  McKinley,  Roosevelt,  Taft,  and 
Harding. 

In  his  dealings  with  his  editors  Mr. 
Pfister  was  willing  to  overlook  a  mistake 
— once —but  he  detested  alibis.  “Don’t 
quatsch,’’  was  the  expression  he  used  when 
he  saw  an  alibi  coming. 

Mr.  Pfister’s  mode  of  life  was  rigor¬ 
ously  simple  for  a  millionaire.  .Although 
he  had  built  a  luxurious  hotel  as  a  sort 
of  memorial  to  his  father,  and  although 
the  hotel  was  his  legal  residence,  he  spent 
most  of  his  time  at  his  beloved  “Camp 
Rest”  on  a  lake  about  30  miles  from 
Milwaukee.  His  establishment  there  con¬ 
sisted  of  three  canvas  houses,  one  for 
sleeping,  another  for  dining  in  inclement 
weather,  and  the  third  a  cook  shack.  He 
took  most  of  his  meals  outdoors  at  a 
long  table  under  the  oaks.  In  1917  he 
put  up  a  frame  house  to  afford  more 
comfortable  quarters  for  his  camp  guests, 
but  he  never  spent  a  night  in  it. 

Mr.  Pfister’s  death  resulted  from  a 
stroke  of  paralysis.  He  was  born  in 
Milwaukee  68  years  ago  and  he  never 
married.  .At  one  time  he  was  believed  to 
be  the  richest  man  in  Wisconsin,  but  his 
benefactions  both  to  charity  and  to  the' 
arts  cut  heavily  into  his  fortune. 


CLARENCE  W.  DOBBS 

Clarence  Wiley  Dobbs,  38,  a  news¬ 
paper  man,  died  last  week  at  the 
New  York  Hospital  of  pneumonia.  He 
was  born  at  Arlington,  N.  J.,  a  son  of  the 
late  James  E.  Dobbs.  He  had  been  em¬ 
ployed  by  the  New  A’ork  City  News  Asso¬ 
ciation  and  had  also  worked  for  various 
New  York  papers',  covering  the  west  side 
and  Jefferson  Market  Court. 


C.  H.  LUDINGTON  DEAD 


Vice-President  of  Curtis  Company 
Succumbs  to  Long  Illness 

Charles  H.  Ludington,  vice-president 
of  the  Curtis  Publishing  Company  and  a 
director  of  the  Philadelphia  Public 
Ledger  died  at  his  home  in  Philadelphia, 
Nov.  13,  after  an  illness  lasting  since 
.April.  Funeral  services  were  held  the 
following  day. 

Charles  Henry  Ludington  was  born  in 
New  York  on  Aug.  9,  1866.  After  study¬ 
ing  at  St.  Paul’s  School,  Concord, 
N.  H.,  he  entered  Yale  University  and 
received  there  the  degrees  of  B.  .A.  and 
M.  A.  He  was  admitted  to  the  New 
York  City  bar  in  1891. 

On  .April  24,  1895,  he  married  Ethel 
Mildred  Saltus  in  Brookl\-n.  Mrs.  Lud¬ 
ington  died  in  1922. 

In  1901  he  came  to  Philadelphia  to 
become  secretary  and  treasurer  of  the 
Curtis  Publishing  Company.  In  1916  he 
became  vice-president  and  treasurer.  He 
was  a  director  of  the  Public  Ledger 
Company  and  at  various  times  a  director 
of  the  Castanea  Paper  Company,  .Ameri¬ 
can  Electrotype  Company  and  .Ameri¬ 
can  Gas  Company. 


FREDERICK  L.  COLVER 


Founder  of  Periodical  Publishers  As¬ 
sociation  Dies  Nov.  1 1 

Frederick  L.  Colver,  65,  former  news¬ 
paper  man  and  magazine  publisher,  and 
at  one  time  secretary  and  president  of  the 
Periodical  Publishers  .Association,  died 
Nov.  11  at  his  home  in  Tenafly,  N.  J. 

.A  native  of  Milwaukee.  Mr.  Colver 
moved  to  Brooklyn  as  a  boy.  In  1884 
he  and  Edward  \\.  Bok  organized  the 
New  York  Syndicate  Bureau,  which  was 
chiefly  engagtxl  in  the  syndication  to 
newspapers  of  articles  by  Henry  Ward 
Beecher. 

F'rom  1889  until  1906  Mr.  Colver 
was  successively  advertising  manager  of 
the  Frank  Leslie  magazines,  then  treas¬ 
urer  and  business  manager,  and  finally 
president  and  majority  owner.  He  estab¬ 
lished  in  1902  the  first  Periodical  Pub¬ 
lishers  Association,  composed  of  pub¬ 
lishers  of  most  of  the  larger  magazines 
and  weekly  publications  of  national  cir¬ 
culation.  He  was  its  secretary  for  five 
years  and  succeeded  Cyrus  H.  K.  Curtis 
as  president. 

In  1905  Mr.  Colver  changed  the  Frank 
Leslie’s  Monthly  to  the  American  Maga¬ 
zine  and  published  it  until  its  sale  the 
following  year  to  the  Phillips  Publishing 
Company.  In  1907-08  he  was  secretary, 
advertising  director  and  part  owner  of 
the  Magazine.  In  1912  he  was 

connected  with  the  advertising  department 
for  the  Sunday  edition  of  the  New  York 
Times. 

The  next  year  he  went  to  Phila¬ 
delphia  as  advertising  and  business 
manager  of  Lippincott’s  Magazine,  to  re¬ 
turn  to  New  York  in  1914  to  join  the 
Boy  Scout  organization. 


DAVID  STEMPEL 


Noted  German  Type  Expert  Dies — 
Visited  U.  S.  in  September 

David  Stempel,  managing  director  of 
Schriftgiesserei  D.  Stempel,  Frankfort, 
Germany,  and  member  for  Germany  of 
the  International  Typographic  Council, 
died  Nov.  1  in  Frankfort,  it  was  an¬ 
nounced. 

Mr.  Stempel  visited  the  United  States 
in  September  to  attend  the  Fourth 
Graphic  .Arts  Exposition,  in  New  York 
City,  and  to  participate  in  the  meet¬ 
ings  of  the  International  Typographic 
Council. 

His  stay  in  this  country  was  shortened 
by  illness,  and  he  returned  to  Germany 
in  a  critical  condition.  An  operation 
failed  to  save  his  life. 

Schriftgiesserei  D.  Stempel  manufac¬ 
tures  Linotype  matrices  for  Mergen- 
Setzmaschinen-Fabrik.  Berlin,  affiliated 
with  the  Mergenthaler  Linotype  Com¬ 
pany. 


CAROLINE  V.  KERR 

Caroline  V’.  E.  Kerr,  American  news¬ 
paper  woman,  who  for  the  last  six 
months  has  been  writing  articles  for  the 
New  York  Times,  died  in  a  Berlin  hos¬ 
pital,  Nov.  11,  following  a  stroke  of 
complete  paralysis  a  week  ago. 


Cl^bttuary 


^H.\RLES  D.  Z.\CHER,  81,  circula- 

tion  manager  of  the  Buffalo  Commer¬ 
cial  until  its  discontinuance,  died  Nov.  12 
in  his  home  in  Buffalo,  two  days  after  he 
had  served  as  installing  officer  for  Chapin 
Post  of  the  Grand  .Army.  Pneumonia 
caused  Mr.  Zacher’s  death  after  an  illness 
which  was  regarded  as  critical  for  only  a 
few  hours.  Mr.  Zacher  was  a  former 
colonel  of  the  74th  Infantry  regiment  and 
a  past  commander  of  the  G.  A.  R. 

Michael  Hess,  65,  vice-president  of  the 
International  Printing  Company  at  In- 
dianajxilis,  died  at  his  home  Sunday,  after 
a  long  illness. 

Richard  Pattee,  managing  director  of 
the  New  England  Milk  Producers’  .Asso¬ 
ciation  and  a  newspaper  man  connected 
with  various  newspapers  throughout  the 
country  for  several  years,  died  at  his  home 
in  Laconia,  N.  H.,  Nov.  6,  after  an  illness 
of  al)out  a  year. 

Joseph  Lee  Godi.ey,  36,  editor  of  a 
newspaper  in  Hialeah,  FJa.,  died  on  the 
anniversary  of  the  ending  of  the  World 
\\ar,  in  which  he  suffered  wounds,  said 
by  physicians  to  have  caused  his  death. 
Godley  was  gassed  overseas.  The  Croix 
De  Guerre  was  awarded  to  him  for 
bravery. 

George  H.  Russell,  former  editor  and 
f< under  of  the  IVinthrop  (Mass.)  Review, 
a  weekly,  and  a  former  employe  of  the 
Boston  (Mass.)  Globe,  died  at  his  home 
in  Winthrop,  Nov.  3,  after  a  long  illness. 

Edwin  A.  Johnson,  75,  founder,  treas¬ 
urer  and  president  of  the  E.  A.  Johnson 
Company,  Providence,  R.  L,  one  of  the 
oldest  printing  houses  in  the  state,  died  at 
the  Jane  Brown  Memorial  Hospital, 
Providence.  Nov.  3. 

F'rank  T.  Easton,  59,  a  former  mem¬ 
ber  of  the  staff  of  the  iVm’  York  Trib¬ 
une,  died  in  Providence,  R.  I.,  Nov.  7. 
He  was  one  of  the  leading  members  of 
the  bar  in  Rhode  Island  and  has  been 
active  in  politics  and  church  work  for 
many  years. 

Mrs.  FImm.y  E.  Gordon,  62,  for  nearly 
20  years  a  proofreader  on  the  Indianapolis 
Star,  died  recently  in  an  Indianapolis 
hospital.  She  had  been  in  failing  health 
for  a  number  of  years  and  had  undergone 
an  operation  shortly  before  her  death. 
Her  husband  was  formerly  with  the  old 
Indianapolis  Sentinel  and  was  for  three 
years  employed  in  the  mailing  room  of  the 
Star. 

J.  (Eddie)  Bourke,  cashier  'of  San 
Francisco  (Cal.)  Examiner  for  the  past 
20  years,  died  Nov.  8. 

Mrs.  Elizabeth  McLaurin,  84,  widow 
of  John  J.  McLaurin,  widely  known  “oil 
country”  correspondent  of  many  metro¬ 
politan  dailies,  and  author  of  “Sketches 
in  Crude  Oil,”  died  in  her  home  in 
Franklin,  Pa.,  recently. 


Automatic  Stereotype 
Plate  Handling  Equip' 
menL  Automatic  Roll 
Paper  Lifts,  Roll  Paper 
Trucks,  Track,  Turn¬ 
tables,  Switches,  Bundle 
Lifts. 

SOLD  BY 

The  Cline  Electric  Mfg.  Co. 

Conway  Bld^.,  Chicalgo,  Ill. 

The  Capital  Lift  &  Mfg.  Co. 

Manufacturers  Columbus,  Obio 


Joseph  G.  Stu.vrt,  66,  foreman  of  the 
composing  nxim  of  the  Buffalo  Eiening 
News  for  many  years  and  also  foreman  of 
the  Dunkirk  (N.  Y.)  Observer,  died  in 
Niagara  Falls,  recently. 

Mrs.  Olive  B.  Mackin,  for  many  years 
editor  and  publisher  of  the  Plain  City 
(O.)  Advocate,  died  this  week.  She  h^ 
been  ill  for  a  year.  She  was  one  of  the 
best  known  women  newspaper  workers  in 
Ohio. 

Thomas  J.  Rya.n,  former  pressman 
with  the  Lezenstim  (Ale.)  Journal,  died  at 
his  home  in  Lewiston,  Nov.  4.  He  was  an 
ex-president  of  the  Lewiston  Pressmen’s 
L’liion. 

Seth  Godee,  for  the  last  ten  years 
credit  manager  of  the  Chicago  Evening 
Post,  died  of  a  heart  attack  Sunday,  Nov. 
6,  at  his  home  at  F'ox  Lake.  He  had 
been  employed  on  (Chicago  newspapers  for 
many  years.  He  went  to  the  Post  from 
the  Chicago  Herald  ten  years  ago,  and 
previous  to  that  he  was  in  the  employ  of 
the  Chicago  Tribune. 

Edward  Oliver  Phillips,  from  1909 
to  1923  political  writer  on  the  staff  of 
the  Chicago  Tribune,  died  Saturday, 
Nov.  12,  at  his  home  in  Chicago. 

Mrs.  Rose  Gunther,  74,  widow  of 
Otto  Gunther,  Sr.,  pioneer  Chicago 
newspaper  man,  died  Nov.  14  at  her 
home,  429  Briar  place,  Chicago.  She  had 
been  a  resident  of  Chicago  since  1876. 
.She  is  survived  by  three  sons,  Rudolph 
Gunther,  New  York  advertising  man; 
Louis  Gunther,  a  financial  publisher. 
New,  York,  and  Otto  Gunther,  head 
of  the  Gunther- Bradford  .Advertising 
■Agency,  Chicago,  and  three  daughters, 
all  of  Chicago. 

D.  C.  Broyles,  63,  publisher  of  the 
Concho  (Tex.)  Herald,  Concho  county 
judge  ai^  ex-officio  county  superin¬ 
tendent  of  schools,  died  of  paralysis  re¬ 
cently  at  his  home  in  Paint  Rock,  Tex. 

Henry  Jennings,  one  of  the  founders 
of  the  Bartlesville  (Okla.)  Magnet 
which  later  became  the  Weekly  Exam¬ 
iner  and  later  the  Bartlesville  Daily  Ex¬ 
aminer,  died  at  his  home  in  Garemore, 
Okla.,  recently. 


255,804 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

October,  1927 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  October, 
1927,  was  200,928. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


a  business  conducted 
Without  contracts 
must  deliver  the 
goods  to  succeed. 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 
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The  Saving  on  Classified  Ads  Alone 
Will  Soon  Pay  for  Your 

Ionic  No.  5 


This  column  set  in  SH  Point  Ionic  No.  5 
This  column  set  on  SVs  point  body  14  lines  to  the  inch 


SITUATIONS  WANTED— MALE 

SITUATIONS  WANTED— MALE  j 

ACCOUNTANT,  stinior  for  22  years,  avail-* 
able  for  accountants'  firm  or  as  book- 
keeper-accountant;  references;  details  upon 
request;  reasonable  salary.  Address  li*49 
Uatchelder  st.,  Brooklyn. 

ACCOUNTANT,  senior  for  22  years,  available  i 
for  accountants’  firm  or  as  bookkeeper-ac-  ! 
countant:  references;  details  upon  request:  I 
reasonable  salary.  Address  1949  Batchelder  ' 
St.,  Brooklyn. 

ACCOUNTANT  —  Books  opened,  closed, 
audited;  bookkeeping  services  for  firms 
without  bookkeeper.  Mack,  507  5th  av. 
Murray  Hill  5021. 

ACCOUNTANT  —  Books  opened,  audited, 
part-time  bookkeeping,  taxes;  reason¬ 
able.  Burdic,  Cathedral  5372. 

ATTENDANT  nurse,  unquestioned  ability, 
tactful,  companionable,  conscientious; 

ACCOUNTANT — Books  opened,  closed,  audi-  • 
ted:  bookkeeping  services  for  firms  without 
bookkeeper.  Mack,  507  5th  av.  Murray  Hill 
5021. 

ACCOUNTANT — Books  opened,  audited,  part- 
time  bookkeeping,  taxes;  reasonable.  Bur¬ 
dic.  Cathedral  53’^^ _  _ 

ATTENDANT  nurse,  unquestioned  ability, 
tactful,  companionable,  conscientious;  ref¬ 
erences.  D  22.  Herald  Tribune.  Downtown. 

references.  D  22,  Herald  Tribune,  Down¬ 
town. 

BUTLER-VALET,  useful  or  second  man,  Jap¬ 
anese,  many  years’  experience,  capable, 
competent,  conscientious,  neat,  honest,  sober, 
willing:  last  place  2  years:  best  city  refer¬ 
ences.  Hana.  Vanderbilt  4686. 

BUTLER-VALET,  useful  or  second  man, 
Japanese,  many  years’  experience,  ca¬ 
pable,  competent,  conscientious,  neat, 
honest,  sober,  willing;  last  place  2  years; 
best  city  references.  Hana,  Vanderbilt  4686. 

BUTLER,  houseman,  cook,  colored;  best  refer-  | 
ences;  capable  of  taking  full  charge  of  bache-  i 
lor’s  apt.,  wishes  position.  Audubon  7296. 
BUTLER-VALET,  companion,  experienced. 
Frenchman,  good  references:  4  years  last 
position,  desires  permanent  position.  Y  351, 
Herald  Tribune. 

BUTLER,  houseman,  cook,  colored;  best 
references;  capable  of  taking  full  charge 
of  bachelor's  apt.,  wishes  position.  Audubon 
7296. 

BUTLER-V'ALBT,  companion,  experienced. 
Frenchman,  good  references;  4  years  last 
position,  desires  permanent  position.  Y  351, 
Herald  Tribune. 

BUTLER- VALET  wishes  position;  city  or 
country;  best  references.  531  East  78th.  i 
Apt.  51.  Butterfleld  6900.  Ext.  234.  j 

BUTLER,  French-German,  first  class,  wishes 
position:  excellent  references.  M  69.  Her¬ 
ald  Tribune. 

BUTIsEH- VALET  wishes  position;  city  or 
country;  best  references.  631  East  78th. 

Apt.  51.  Butterfleld  6900,  Ext.  234. 
BUTLER.  French  -  German,  first  class, 
wishes  position;  excellent  references.  M 
69.  Herald  Tribune. 

BUTLER  -  VALET  -  COOK,  highest  refer¬ 
ences;  bachelor  apartment.  Wolff,  1142 
Longfellow  av.,  Bronx. 

BUTLER-VALET-COOK,  highest  references: 

bachelor  apartment.  WolS,  1142  Longfel¬ 
low  av.,  Bronx. 

BirrLES.  useful,  Norwegian,  city  or  country; 

highly  recommended.  Leander.  114  W.  71st. 
BUTLERS,  cooks,  housemen,  valets.  Wett- 
ler’s  Agency,  13  West  46th.  Bryant  6374. 

BUTLER,  useful,  Norwegian,  city  or  coun¬ 
try;  highly  recommended.  Leander,  114 
W.  7l8t. 

BUTLERS,  cooks,  housemen,  valets.  Wett- 
ler*s  Agency.  13  West  46th.  Bryant  6374. 
CARETAKER  —  Couple,  middle-aged,  no 
children,  will  take  care  of  house  or  estate 
for  winter;  free  light,  heat  and  rooms 
partly  furnished  essential;  A1  references. 
Aildress  Box  24,  Lake  Waccabuc,  N.  J. 
CARETAKER,  single,  handyman,  wishes 
position,  private.  D  23,  Herald  Tribune. 
Downtown. 

CHAUFFEUR-MECHANIC,  handy  around 
private  residence,  wishes  position:  city, 
country;  best  references.  Pawlowski,  134 
East  82d.  Butterfleld  7990. 

CARETAKER — Couple,  middle-aged,  no  chil¬ 
dren,  will  take  care  of  house  or  estate  for 
winter;  free  light,  heat  and  rooms  partly 
furnished  essential;  A1  references.  Address 
Box  24,  Lake  Waccabuc.  N.  J. 

CARETAKE31,  single,  handyman,  wishes  po¬ 
sition,  private.  D  23,  Herald  Tribune. 
Downtown. 

CHAUFFEUR-MECHANIC,  handy  around  pri¬ 
vate  residence,  wishes  position:  city,  coun¬ 
try:  best  references.  Pawlowski.  134  East 
82d.  Butterfleld  7990. 

I  CHAUFFEUR,  mechanic.  A1  driver,  all  cars; 

reliable,  trustworthy,  good  appearance. 

'  wishes  position  anywhere;  best  references. 

'  Regent  0474. 

CHAUFFEUR.  25.  neat,  white;  speaks  Eng¬ 
lish.  French;  last  position  4  years;  willing 
go  anywhere;  best  of  reference;  private. 
Menard.  138  West  49th. 

CHAUFFEUR,  Englishman,  experienced  on 
foreign  and  domestic  cars.  Highest  refer¬ 
ences.  Lorraine  6615. 

CHAUFFEUR,  mechanic.  A1  driver,  all 
cars;  reliable,  trustworthy,  good  appear¬ 
ance,  wishes  position  anywhere;  best  ref- 
erencts.  Regent  0474. 

CHAUFFEUR,  25,  neat,  white;  speaks  Eng¬ 
lish,  French;  last  position  4  years;  will¬ 
ing  go  anywhere;  best  of  references;  pri¬ 
vate.  Menard.  138  West  49th. 

CHAUFFEUR-HOUSEMAN  or  butler:  Swed¬ 
ish:  experienced;  references:  anywhere. 
Nystrom.  140  W.  78th. 

CHAUFFEUR — Gentleman  desirous  of  secur¬ 
ing  position  for  excellent  chauSeur.  Dor- 
nan.  Circle  2927. 

CHAUFFEUR,  Englishman,  experienced  on 
foreign  and  domestic  cars.  Highest  refer- 

ences.  Lorraine  6615. 

CHAUFFEUR  -  HOUSEMAN  or  butler; 

Swedish;  experienced;  references;  any¬ 
where.  Nystrom,  140  W.  78th. 

CHAUFFEUR-MECHANIC.  35.  15  years’  ex¬ 
perience.  wants  position;  references.  Kush¬ 
nick.  Schuyler  7619. 

CHAUFFEUR-MECHANIC  wishes  position; 

CHAUF'FEUR — Gentleman  desirous  of  se¬ 
curing  position  for  excellent  chauffeur. 
Dornan,  Circle  2927. 

CHAUFFEUR-MECHANIC,  35,  15  years' 

experience,  wants  position;  references. 
Kushnick,  Schuyler  7619. 

private;  best  references.  J.  N.,  341  E.  86th. 
CHAUFFEUR,  single,  private;  good,  long  ref¬ 
erences:  city  or  country.  M  96.  Herald 
Tribune. 

CHAUFFEUR,  single,  private;  good  refer- 
^^ences^^Carey,  Rhinelander  3397.  M  97,  Her- 

CHAUFFEUR-MECH.4NIC  wishes  position; 

private;  best  references.  J.  N..  341  E. 
86th. 

CHAUFFEUR-GARDENER,  single,  handy  aU- 
around  man.  wishes  position.  M  78.  Her- 

CHAUFFEUR,  single,  private;  good,  long 
references;  city  or  country.  M  96,  Her¬ 
ald  Tribune. 

CHAUFFEUR.  useful  gardener,  neat,  reliable, 
city,  country;  best  references.  M  84,  Her¬ 
ald  Tribune. 

CHAUFFEUR,  single,  private;  good  refer¬ 
ences.  Carey,  Rhinelander  3397.  M  97, 
H«  raid  Tribune.  _ 

CHAUFFEUR-GARDENER,  single,  handy, 
all-around  man,  wishes  position.  M  i8, 
Herald  Tribune. 

CHAUFFEUR.  38  years  old.  American.  A1 
reference;  careful  driving,  willing  to  go  any¬ 
where.  Havemeyer  0130. 

CHAUFFEUR.  Swedish:  experienced  driver  on  1 
any  car:  willing,  obliging;  references.  Tel. 
Butterfleld  1736. 

CHAl’FFEUR,  useful  gardener,  neat,  re¬ 
liable,  city,  country;  best  references.  M 
84.  Herald  Tribune. 

CHAUFFEUR,  expert  mechanic,  forelgn-do-  \ 
mestlc  cars:  long  experience:  exceptional  ! 
references.  Rhinelander  7935. 

chauffeur,  38  years  old.  American,  A1 
references;  careful  driving,  willing  to  go 

CHAUFFEUR,  butler  or  handyman,  single.  ■ 
_  English,  desires  position.  Intervale  3595.  | 

CHAUFFEUR,  Swedish;  experienced  driver 
on  any  car;  willing,  obliging,  references. 
Tel.  Butterfleld  1736. 

CHAUFFEUR,  expert  mechanic,  foreign- 
domestic  cars;  long  experience;  excep¬ 
tional  references.  Rhinelander  793o. 

IONIC  SAVES  1 

1 9  Lines  to  the  column 
152  Lines  to  the  page 

CHAUFFEUR,  butler  or  handyman.  **lps*«* 
English,  desires  position.  Intervale  3595. 

Most  people  think  of  Ionic  No.  5  as 
the  face  that  saves  the  reader  s  eyesight. 
But  it  also  saves  space,  and  space  is 
money.  There  are  few  investments  that 
will  so  quickly  return  their  cost. 

For  classified  advertising  5V2  point 
Ionic  No.  5  (with  short  descenders) 
can  be  cast  14  lines  to  the  inch  and  still 
be  clearly  legible.  The  saving  of  even 
half  a  point  to  the  line  multiplies  at  an 
amazing  rate  as  shown  in  the 
following  table:' 


Value  of  space  saved  by  changing  from  5  Vi  point  body 
to  14  lines  to  the  inch.  Large  figures  show  saving  on 
one  issue.  Small  figures  show  saving  on  365  issues 
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1  PAGE 

1 

2  PAGES 

1 

1 
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$228.00 
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$273.60 
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MERGENTHALER  LINOTYPE  CO, 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Repretentalivet  in  the  Peincipal  Cities  of  the  Woild 
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COOLEY  HEADS  ADPOST 


WITH  THE  GENERAL  ADVERTISERS 


Commercial  Photographers  Developing  $2,000,000  Advertising  Plani 
General  Motors  Net  Billion  Dollars  in  Nine  Months — Investment 
Bankers  Strike  “All  Sold’’  Clause  from  Ad  Copy 


r*  )KMAT10N  of  a  photographers'  in- 
ternational  service  bureau  to  enable 
users  of  commercial  photographs  to  get 
them  easily  and  quickly  anywhere  within 
the  United  States  and  Canada  is  being 
undertaken  by  the  Photographers’  Asso¬ 
ciation  of  America. 

This  is  the  outstanding  development  of 
the  $2,000,000  co-operative  national  ad¬ 
vertising  campaign  being  carried  on  by 
the  association. 

A  committee  is  working  out  the  details 
of  the  service,  which  will  operate  some¬ 
what  as  the  telegraphing  of  flowers  op¬ 
erates.  When  a  firm  in  New  York  City, 
for  instance,  wants  photographs  of  a 
building  or  of  work  being  done  or  of  an 
important  document  at  Los  Angeles,  Cali¬ 
fornia,  it  will,  under  the  plan,  place  the 
order  with  its  New  York  commercial 
photographer.  The  latter  will  then  ar¬ 
range  with  a  commercial  studio  at  l^is 
.\ngeles  to  take  the  pictures,  developing 
his  own  prints  from  the  Los  Angeles 
studio's  negatives  and  delivering  direct  to 
his  customer. 

The  plan  involves  the  listing  of  reliable 
commercial  photographers  in  every  part 
of  the  United  States  and  Canada.  .U  di¬ 
rectory  of  participating  studios  will  be 
published.  A  central  bureau  to  direct  the 
plan  is  to  be  set  up  in  connection  with 
the  oflices  of  the  Photographers'  Asso¬ 
ciation  at  Cleveland. 

One  of  the  chief  obstacles  hitherto  to 
the  development  of  commercial  photog¬ 
raphy  has  been  the  extreme  difficulty  of 
getting  photographs  at  a  distance  within 
the  time  limits  made  necessary  by  modern 
business  methods.  The  new  service,  sup¬ 
plemented  by  the  use  of  the  airplane  and 
of  telephotos,  is  expected  to  meet  this 
need  and  to  stimulate  considerably  the 
commercial  use  of  photographs. 

Plans  for  the  service  are  being  worked 
out  by  a  committee  of  leading  commercial 
photographers,  headed  by  Charles  D. 
Kaufmann,  of  Chicago. 


isfiH  merchandise 
*til  ifs  on  the  street 


OT  ’til  the  sheet  is  on  the  stands — does  news 
^  have  value.  News  in  the  plant  is  a  liability 
represents  expenditures  for  gathering  and  prepara¬ 
tion.  News  on  the  street  is  salable  merchandise 
— if  it* s  really  news.  The  value  of  news  rapidly 
depreciates  with  time. 

The  up-to-the-minute  newspaper  with  an  eye 
on  prestige,  ad  lineage  and  circulation  knows  that 
facilities  for  getting  out  news  while  it’s  still  news 
are  just  as  important  as  the  organization  for  se¬ 
curing  it.  In  this  type  of  plant  you  will  find 
Cutler-Hammer  Conveyors. 

Right  off  the  presses  these  conveyors  bring 
the  papers  in  a  steady  stream  directly  to  the 
delivery  tables.  No  waiting  batches — no  traffic 
problem  in  the  plant  aisles — just  swift  dispatch 
to  w'aiting  trucks  and  wagons. 


(icncral  Motors  Corporation,  largest 
users  of  newspaper  advertising  in  the 
world,  showed  net  sales  for  the  first  nine 
months  of  this  year  of  $1,028,131,492. 
It  was  the  first  time  in  the  corporation’s 
history  that  the  billion  dollar  mark  was 
passed  for  this  period.  The  record  com¬ 
pares  with  $829,449,652  for  the  first  six 
months  of  1926. 


In  an  effort  to  avoid  misleading  adver¬ 
tising  copy,  the  banking  firm  of  Gold¬ 
man  Sachs  &  Co.,  of  New  York  an¬ 
nounced  this  week  that  it  had  decided  to 
eliminate  the  clause  “all  sold’’  from  its 
advertiserhents  on  the  issue  of  securities. 
It  has  been  the  custom  to  mark  an  issue 
all  sold  in  the  advertising,  when  it  was 
meant  that  an  issue  was  fully  subscribed 
by  dealers,  not  the  public.  The  problem 
received  attention  at  the  convention  of  the 
Investment  Bankers  Association  this  year 
and  it  was  generally  agreed  that  the 
phrase  was  obsolete. 


C-H  Conveyors  can  readily  be  installed 
in  any  newspaper  plant  without  chang- 
ing  plant  layout  or  involving  alterations. 
Ask  our  engineers. 


Triplex  Safety  Glass  Company  of 
North  America,  which  has  been  doing 
some  clever  newspaper  advertising  tying 
copy  with  the  news,  has  opened  a  second 
factory  in  Hoboken,  N.  J.  The  new  plant 
adds  21,000  square  feet  of  floor  space. 
Machinery  is  being  installed  which  will 
enable  the  company  to  triple  production. 


The  CUTLER-HAMMER  Mfg.  Co 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 
1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


Thm  /fy  boys  at  the  de- 
livery  end  of  the  C’H 
Comveyora  in  the  **Scrantoa 
Times,**  Scranton,  Penn.  Ctr^ 
culatioH  approximately  43,000. 


The  Cadillac  Motor  Car  Company  has 
started  a  new  magazine  called  the  Crest, 
as  “a  medium  of  contact  between  distrib¬ 
utors,  dealers  and  owners.”  David  R. 
Erwin,  assistant  director  of  advertising, 
declared  it  was  not  intended  as  a  sales 
organ. 


CUTLER 


HAMMER 


Seven  metropolitan  newspapers  are  now- 
carrying  the  tourist  advertising  of  the 
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Member  A.B.C.  Member  A.B.P. 


What  Is  Your  Medium? 

When  you  decide  to  advertise  to  keep  your  newspaper 
before  national  advertisers,  your  next  step  is  to  select 
your  medium. 

If  you  do  not  analyze  the  available  media,  you  may  select 
a  publication  devoted  to  all  forms  of  advertising,  includ¬ 
ing  bill-boards,  street  car  cards  and  other  advertising 
knick-knacks. 

When  you  choose  EDITOR  &  PUBLISHER  as  your 
medium,  you  reach  nearly  all  of  those  who  use  newspaper 
advertising. 

In  fact,  a  survey  shows  that  EDITOR  &  PUBLISHER 
reaches  those  companies  which  invested  $100,795,000  in 
newspaper  advertising  during  1926 — 95.5%  of  the  total 
known  national  newspaper  appropriations! 

Moreover,  when  advertisers  and  agents  read  EDITOR  & 
PUBLISHER  they  are  reading  exclusively  about 
newspaper  advertising.  They  are  not  distracted  by  ir¬ 
relevant  editorial  material.  They  must  think  only  of 
newspapers  and  newspaper  advertising.  And  if  they 
want  to  keep  “hep”  as  to  the  latest  developments  in  the 
newspaper  held,  they  instinctively  turn  to  EDITOR  & 
PUBLISHER  as  the  recognized  authority. 

“What  is  your  medium?”  is  an  easy  question  to  answer. 

Through  one  medium — EDITOR  &  PUBLISHER — you 
obtain  a  95.5%  coverage  of  the  appropriations.  (And 
EDITOR  &  PUBLISHEIR’S  page  is  9  by  12 — ample  space 
to  tell  a  complete  sales  story) . 


EDITOR  &  PUBLISHER 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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BUILDING  NEWSPAPER  CIRCULATION 

Boehm  Named  Circulation  Manager,  Indianapolis  News — Warns 
Against  Careless  Selection  of  Company  in 
“Reader  Insurance”  Plan 


'J'H 


E  IndiarMpolis  Neivs  this  week  an-  organized  by  the  London  Daily  Express. 
nounced  the  appointment  of  P.  S.  The  festival  was  broadcast  from  two  sta- 


Boehm  as  its  general  circulation  manager. 

Mr.  Boehm  has  been  in  the  employ  of 
the  News  for  the  past  15  years,  beginning 
his  career  in  circulation  work  as  a  solici¬ 
tor  on  rural  routes  in  the  days  before  the 
automobile  and  radio,  when  the  newspaper 
was  the  only  means  of  outside  communica¬ 
tion  to  the  isolated  farmer. 

It  was  through  Mr.  Boehm’s  efforts 
that  the  News  established  a  system  of 
having  its  own  district  agents  in  31  of 
the  larger  towns  in  Indiana  to  supervise 


tions.  The  Bishop  of  London  read  the 
prayer,  the  Prince  of  Wales  gave  a  short 
address,  and  at  the  conclusion  of  the  cere¬ 
mony  the  10,000  ex-service  men  with 
bands  and  torches  marched  to  the  Ceno¬ 
taph  (national  war  memorial)  in  White¬ 
hall  and  placed  a  wreath  thereon. 

The  Boston  (Mass.)  Ei'ening  Tran¬ 
script  is  issuing  free  of  charge  to  its 
readers  the  new  contract  bridge  score 
pads,  containing  condensed  auction  and 
contract  bridge  scoring  rules  adopted  re- 


the  distribution  of  its  papers  by  carrier  cently  by  the  Whist  Club  of  New  York, 
and  motor  delivery  service.  Mr.  Boehm  .  -  ^  — 

was  made  country  circulation  manager  Twenty-eight  bands  from  Iowa,  South 
and  now  circulation  manager.  He  sue-  Dakota,  and  Nebraska  have  entered  m 
ceeds  John  M.  Schmid,  who  resigned  from  the  Tri-state  band  contest  sponsored  by 
the  News  some  time  ago  to  become  cir-  the  Sioux  City  Tribune.  The  contest 


culation  director  of  the  Hearst  news¬ 
papers,  with  offices  at  Chicago. 


A  warning  to  newspapers  using  “reader 
insurance”  plans  was  given  this  week  by 
W.  G.  Mercier,  circulation  manager  of 
the  Fort  IC'ayne  (Ind.)  Journal-Gasette, 
who  believes  that  the  effort  of  newspapers 
to  obtain  advantageous  rates  and  the 
competition  of  insurance  companies  for 
this  business  is  likely  to  involve  papers 
with  unreliable  companies. 

“In  order  to  obtain  the  newspaper’s  con¬ 
tract,  some  companies  are  issuing  policies 
so  topheavy  in  coverage  that  losses  are 
greatly  in  excess  of  a  safe  ratio  to  the 
premium  paid. 

“Newspapers  are  held  responsible  in 


will  commence  Nov.  14  and  last  four  days. 
The  competition  will  be  broadcast  over 
radio  station  KWUC.  Prizes  amounting 
to  $1,000  are  offered. 


SPARKS  FLEW  BETWEEN  TWO 
AGENCY  MEN 

CPARKS  flew  between  two  of 
the  contart  men  on  the  staff 
of  Young  &  Ruhieam,  Inc.,  New 
York  advertising  agency  late  last 
week,  and  there  was  lively  betting 
throughout  the  whole  staff. 

The  occasion  was  the  Yale- 
Princeton  football  game,  and  the 
reason  why  excitement  was  par¬ 
ticularly  keen  at  the  Young  & 
Ruhieam  office  is  because  of  the 
past  athletic  histories  of  John 
Strubing  and  Chester  La  Roche, 
who  contart  the  account  of  Spauld¬ 
ing’s,  one  of  the  agency’s  clients. 

Strubing  was  quarterback  at 
Princeton  in  1919.  La  Roche  was 
quarterback  at  Yale  from  1916  to 
1919.  La  Roche  is  in  charge  of 
the  Spaulding  account,  assisted  by 
Strubing. 

Considerable  money  passed 
hands  at  the  agency. 


Appointment  of  an  entertainment  com¬ 
mittee  to  lay  plans  for  the  1928  conven¬ 
tion  of  the  International  Circulation 
Managers  Association  at  Pittsburgh  was 
announced  this  week  by  Garence  Eyster, 
circulation  manager  of  the  Peoria  Star, 
and  secretary  of  the  association. 

Members  of  the  committee  are :  J.  H. 
Miller,  chairman,  \V.  L.  Test  and  W.  L. 
Drake,  Pittsburgh  Press;  Vattier  Snyder, 
H.  J.  Albert  and  R.  N.  McCoy,  ^an- 
Telegraph,  and  Ray  Foudray,  Post- 
Gazette. 


The  circulation  department  of  the  Char¬ 
lotte  (N.  C.)  Observer  is  printing  a  spe¬ 
cial  four-page  tabloid,  labelled  “The  Nut 
Cracker,”  for  distribution  among  the  car¬ 
rier  boys  and  their  friends.  The  paper  is 
devoted  exclusively  to  news  of  interest 
to  the  carriers. 


BIRMINGHAM  M.E.  WEDS 

Miss  Selina  Perry,  assistant  society 
editor  of  the  Birmingham  News,  airf 
Charles  E.  Fell,  managing  editor  of  the 
same  paper,  were  married  Thursday,  Nov. 
3,  at  the  Highlands  Methodist  Church  in 
Birmingham. 


D.  C.,  where  they  were  later  entertained 
as  guests  of  the  Norfolk  (Va.)  Ledger- 
Dispatch,  under  the  supervision  of  Stanley 
the  public  mind  for  the  policies  offered  Joynes  and  Shelburne  Pinner,  members 
by  them  to  readers.  A  newspaper  that  of  the  Ledger-Dispatch  circulation  staff. 


added  comics  and  features,  a  “love 
story”  spial,  more  and  better  local  cuts, 
and  46  instead  of  6  correspondents  were 
included  as  reasons  for  the  increase. 
More  than  30  towns  were  opened  for 
carrier  service,  and  prizes  and  contests 
for  carriers  were  given. 

“Reach  out  and  intensively  cultivate 
the  field  that  is  your  own,”  Adler  gave 
Eighteen  newsboys  from  Norfolk,  his  advice  on  circulation  building.  He 
Portsmouth,  Suffolk  and  Franklin  left  **  ^  son  of  E.  P.  .Adler  of  Davenport, 
recently  on  a  Chesapeake  Line  steamer  head  of  the  Lee  New'spaper  Syndicate, 
for  Baltimore,  thence  to  Washington, 


John  Reed,  of  the  circulation  staff  of 
the  Roanoke  (Va.)  Times  and  World- 
News,  who  underwent  an  operation  for 
appendicitis  in  a  Roanoke  hospital  re¬ 
cently,  is  reported  as  improved. 


MAKES  PROMO-nON  MOVIE 

A  motion  picture  showing  production  of 
the  Buffalo  Evening  News  from  the  time 
of  gathering  its  news  until  it  is  on  sale 
in  the  street  has  been  prepared  and  was 
shown  at  a  local  theater  recentlv. 


PLAN  SHIP  PARTY 

About  600  members  of  the  Advertising 
Club  of  New'  York  will  be  guests  of  the 
French  Line  at  a  party  on  the  new 
steamship  He  de  France.  Dec.  8. 


buys  blue  sky  policies  has  only  itself  to 
blame  when  the  eventual  crash  comes ; 
and  the  crash  will  come  unless  the  insur¬ 
ance  companies  get  together  and  stan¬ 
dardize  their  newspaper  underwritings  at 
a  fair  premium. 

“I  am  a  firm  believer  in  insurance  serv¬ 
ice  for  subscribers.  But  newspapers  must 
recognize  their  responsibility  and  select 
their  company  with  the  same  care,  and 
after  as  extensive  investigation,  as  t’ney 
exercise  in  any  other  important  business 
transaction.” 


Each  year  the  Ledger-Dispatch  gives  this 
excursion  to  carriers  who  have  obtained 
the  most  new  subscriptions. 


More  than  15,000  persons  attended  the 
“Dance  of  .All  Nations’’  given  the  evening 
of  Nov.  12  in  the  auditorium  of  the  Public 
Hall,  by  the  Cleveland  Press.  As  many 
more  were  turned  away  from  the  entrance. 
The  spectacular  presentation  probably 
drew  the  largest  crowd  that  ever  sought 
entrance  to  the  great  hall. 


Angelina  Lena,  a  7-year  old  girl,  was 
awarded  the  first  prize  of  a  $500  radio 
set  and  the  title  of  “Chicago’s  funniest 
kid”  in  the  Juvenile  Comic  contest  of 
the  Chicago  Herald  and  Examvier.  An¬ 
gelina  made  up  as  Ella  Cinders.  The 
selection  of  the  winner  was  made  by 
the  audience  of  a  loop  moving  picture 
theatre,  where  the  finals  of  the  contest 
were  held.  Contestants  impersonated  the 
characters  in  the  comic  section  of  the 
Sunday  Herald  and  Examiner. 


The  Chicago  Evening  American  is 
offering  its  readers  an  opportunity  to 
win  a  thoroughbred  horse,  the  picture  of 
which  appears  daily  in  the  paper.  A 
name  is  to  be  given  the  horse  and  the 
person  sending  in  the  best  name,  together 
with  a  letter  of  25  words  or  less  telling 
the  reason  for  his  selection,  will  win  the 
animal  as  well  as  a  limited  guest  card  for 
the  Chicago  Riding  Club,  where  the  horse 
may  be  kept  until  the  owner  decides  how 
to  dispose  of  it.  In  the  event  that  the 
W'inner  does  not  want  the  horse,  he  will 
be  given  $250  in  cash. 

Presentation  of  the  prize  will  be  made 
during  the  Chicago  Riding  Club’s  national 
horse  show,  Nov.  22  to  26. 


“Building  Newspaper  Circulation  With¬ 
out  a  Contest”  was  the  subject  of  a  paper 
read  by  Philip  D.  Adler,  editor  of  the 
Kewanee  (Ill.)  Star-Courier,  before  a 
press  conference  at  the  University  of 
Iowa,  Iowa  City.  The  circulation  of  the 
Star-Courier  practically  doubled  in  a 
little  over  a  year  under  Adler’s  editor¬ 
ship. 

-A  larger  paper,  more  telegraph  news. 


Fth^  Linotype  Mailbag 


S.  Feldesman  has  been  named  city  cir¬ 
culation  manager  of  the  Denver  Post. 


The  Danbury  (Conn.)  Times  has  just 
concluded  a  radio  picture  puzzle  contest 
of  a  new  type  with  pictures  symbolical 
of  the  prominent  broadcasting  stations  of 
the  country.  The  call  letters,  location  of 
station  and  name  of  operator  constituted 
the  correct  answer.  I’rizes  were  offered 
those  turning  in  the  most  correct  answers 
with  the  neatest  arrangement. 


“Some  Service” 

“Last  Friday  afternoon  we  broke 
a  piece  on  our  Linotype  and  at 
three  o’clock  that  afternoon  sent 
a  telegram  to  the  Mergenthaler 
Company  at  Chicago,  Ill.,  order¬ 
ing  the  broken  part  by  number. 

“Saturday  afternoon’s  train 
brought  in  the  part  by  special  de¬ 
livery  at  4:32  P.  M.,  which  is  what 
we  call  genuine  service.” 

JOURNAL-DEMOCRAT 

Syracuse,  Neb. 


Ten  thousand  ex-soldiers  and  ex-sailors 
attended  a  community  singing  festival  and 
service  on  Armistice  Remembrance  Night, 
Nov.  11,  at  the  -Albert  Hall,  London, 


-LINOTYPE^ 


The  nation^s  strength  is 
the  nation’s  health. 

Buy  Christmas  Seals  and 
help  preserve  it. 

THE  NATIONAL,  STATE,  AND  LOCAL  TUBERCULOSIS 
ASSOCIATIONS  OF  THE  UNITED  STATES 
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Is  the  Time  to 
Plan  Your  1928  Advertising 
Campaign  for  New  York 
State 


You  will  need  help  to  plan  your  next 
years  New  York  State  Campaign. 
You  will  probably  want  to  know  the 
present  dealer,  jobber  and  chain  store 
situation  and  the  methods  best  to 
pursue  to  win  their  co-operation. 


Perhaps  you  will  require  dealer  and  jobber  lists  to 
check  up  with  your  own  to  see  how  strong  your 
dealer  distribution  is  in  certain  localities.  Or — you 
may  require  information  on  how  certain  competitive 
products  are  selling,  and  what  procedure  was  fol¬ 
lowed  to  establish  their  distribution. 


W  hatever  your  sales  problem  may  be,  whatever 
assistance  you  may  need  in  the  New  York  State 
Market,  for  your  1928  campaign,  now  is  the  time  to 
ask  these  newspapers  listed  below.  They  will  not 
only  help  you,  but  they  will  show  you  the  short  cuts 
to  distribution,  and  save  you  both  time  and  money. 


Circu-  2.500  10.000 

lation  Lines  Lines 


& 


Circu-  2.600  10.000 

Ution  Lines  Lines 


*Albany  Evening  News . 

...(E) 

48.423 

,13 

.13 

•Albany  Knickerbocker  Press . 

..(M) 

36.507 

.12 

.12 

•Albany  Knickerbocker  Press . 

...(S) 

66.314 

,17 

.17 

^Amsterdam  Becorder- Democrat  . . . 

...(E) 

7.632 

.04 

.04 

tAubum  Citizen-Advertiser  Journal. 

...(E) 

6.264 

.065 

.056 

••Brooklyn  Daily  Earle  . 

...(E) 

77.886 

.26 

.25 

••Brooklyn  Daily  Earle  . 

...(S) 

89.040 

.26 

.25 

••Buffalo  Courier  Express  . 

...(M) 

110,686 

.22 

.22 

••Buffalo  Courier  Express  . 

...(S) 

161,164 

.30 

.30 

••Buffalo  Eveninr  News  . 

...(E) 

149.778 

.25 

.25 

•Buffalo  Eveninr  Times  . 

...(E) 

122.631 

.24 

.24 

•Buffalo  Sunday  Times  . . 

....(S) 

160.676 

.24 

.24 

•Cominr  Eveninr  Leader . 

...(E) 

9.048 

.06 

.05 

•Elmira  Star-Gazette  Advertiser - 

(E&M) 

34.688 

.11 

.11 

••Geneva  Daily  Times . 

,...(E) 

5,627 

.04 

.04 

*OloversyiUe  Leader  Bepublican . . .  < 

....(E) 

7,320 

.035 

.035 

•Ithaca  Journal-News  . 

....(E) 

7.668 

.06 

.06 

•Jamestown  Mominr  Post . 

...(M) 

12.004 

.04 

.036 

••Mount  Vernon  Daily  Arrus . 

....(E) 

9.866 

.06 

.06 

•Newburrh  Dally  Nows . 

....(E) 

16,304 

.08 

.08 

•New  Rochelle  Standard-Star . 

..(E) 

8.111 

.04 

.04 

•The  Sun,  New  York . 

..(E) 

278.682 

.65 

.60 

tNew  York  Times  . 

..(M) 

392.800 

.86 

.8416 

tNew  York  Times . 

...(S) 

666.338 

1.10 

1.089 

•New  York  Herald-Tribune  . 

..(M) 

302.698 

.693 

.672 

•New  York  Herald-Tribune . 

...(S) 

373.484 

.7425 

.72 

tNew  York  World  . 

..(M) 

336.928 

.696 

.58 

tNew  York  World  . 

...(S) 

690.864 

.72 

.69 

tNew  York  Eveninr  World . 

...(E) 

314.491 

.695 

.58 

•Niarara  Palls  Gazette . 

...(E) 

23.023 

.07 

.07 

•Port  Chester  Item . 

...(E) 

6.062 

.04 

.036 

•Pourhkeepsie  Star  and  Enterprise. 

...(E) 

13.999 

.06 

.06 

tRochester  Times-Dnion  . 

...(E) 

80.438 

.21 

.20 

•Troy  Record  . 

(MAE) 

23.174 

.07 

.07 

•Watertown  Standard  . 

...(E) 

18.061 

.07 

.07 

**  A.  B.  C.  Statement.  March  31,  1927. 
t  Government  Statement,  Oct.  1,  1927. 

*  A.  B.  C.  Publishers’  Statement,  Oct,  1,  1927, 
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ADVERTISING  AGENCY  AFFAIRS 


Young  &  Rubicam  Move  to  Larger  Quarters — Frank  R.  Black  with 
Ralph  B.  Dibble  Company — Fry  Gets  Degree 
from  Colgate 


Y^OUXG  &  RUBICAM,  Xew  York 
^  and  Philadelphia  advertising  agency, 
who  started  business  four  years  ago 
in  two  small  rooms  in  the  latter  city, 
moved  on  Friday  this  week  from  the 
ninth  to  the  third  floor  of  285  Madison 
avenue,  New  York.  In  the  new  quarters 
floor  space  is  increased  from  9,000  to 
16,000  square  feet  to  house  a  staff  of 
more  than  150,  which  compares  with  the 
original  firm  of  five  members. 

There  was  no  formality  connected  with 
the  removal,  which  was  the  second  in  the 
agency’s  history,  other  than  informal  con¬ 
gratulations  from  the  staff  to  Raymond 
Rubicam,  president,  and  John  O.  Young, 
vice-president  and  secretary  of  the  com¬ 
pany  which  is  made  up  of  a  legal  part¬ 
nership  of  eight  young  agency  executives. 

The  floor  plan  of  the  agency’s  new 
office  is  laid  out  in  a  form  to  obtain 
maximum  efficiency.  It  includes  50  pri¬ 
vate  offices  for  creative  members  of  the 
staff,  artists  and  copy  writers.  The  dif¬ 
ferent  departments  are  arranged  in  the 
order  of  production,  beginning  with  the 
plans  department,  and  running  through 
media,  library,  contact,  copy  and  art, 
production,  and  forward  and  checking. 


Walter  Seymour  Maas,  managing  direc¬ 
tor  of  Borland’s  Agency  in  Paris,  and 
Mrs.  Maas,  arrived  in  New'  York  Nov. 
15  on  the  lie  de  France.  He  is  making 
his  first  visit  to  this  country  to  study 
American  advertising  methods. 

Advertising  in  France  and  Europe  is  a 
fertile  field  for  America,  Mr.  Maas  said 
in  a  statement  issued  to  the  press. 

“There  is  a  tremendous  future  for  ad¬ 
vertising  in  Europe,”  he  said.  “Prior  to 
the  war  such  advertising  as  was  done  was 
largely  of  a  quack  nature.  Even  today 
much  of  the  advertising  used  in  Europe 
is  doubtful,  judged  by  American  stan¬ 
dards.  We  are  trying  to  change  this  and 
are  meeting  with  success.” 

It  was  Mr.  Maas’  opinion  that  .\mer- 
ican  methods  of  advertising  are  modern¬ 
izing  Europe.” 

“Ilue  to  advertising,  Europeans  are 
adopting  American  conveniences,”  he  said. 


Wilfred  W.  Fry,  senior  partner  of  N. 
W.  Ayer  &  Son,  was  awarded  the  honor¬ 
ary  degree  of  Doctor  of  Laws  by  Colgate 
University  on  Nov.  11.  This  honor  was 
conferred  as  a  special  feature  of  the 
alumni  day  exercises  of  the  University. 

The  degree  was  awarded  for  “Note¬ 
worthy  achievement  in  business  and  en¬ 
lightened  interest  in  the  cause  of  religion 
and  education.” 

In  addition  to  his  activities  as  chief  ex¬ 
ecutive  of  the  Ayer  advertising  agency  and 
director  of  a  number  of  other  business  and 
financial  organizations,  Mr.  Fry  is  a  mem¬ 
ber  of  the  general  board  of  the  National 
Council  of  Young  Men’s  Christian  Asso¬ 
ciations.  and  is  intimately  connected  with 
the  religious  work  of  the  Baptist  de¬ 
nomination  and  is  a  trustee  of  the  North- 
field  Schools,  Rochester  Theological 
Seminary  and  of  Colgate  University. 


Frank  Russell  Black,  well-known  in 
advertising  and  publicity  circles,  has 
joined  the  Ralph  B.  Dibble  Company, 
advertising  agency  of  Boston,  Mass.  He 
w'as  formerly  sales,  advertising,  and  sta¬ 
tistical  manager  of  the  Alabama  Home 
Companies,  of  Birmingham,  Ala. ;  a  mem¬ 
ber  of  the  staff  for  three  years  of  the 
National  Vigilance  Committee  of  the 
National  Better  Business  Bureaus,  New 
York  City;  manager  of  the  Better  Busi¬ 
ness  Bureaus  of  Washington,  D.  C., 
Springfield,  Mass.,  and  Birmingham,  .\la., 
director  of  personnel  for  two  years  of  the 
Winchester  Stores,  New  Haven,  Conn., 
and  a  member  of  the  staff  of  the  Boston 
Better  Business  Bureau. 


Herbert  Lee  Walker  and  Thomas  P. 
Brown  have  joined  the  staff  of  the  Leon 
Livingston  advertising  agency,  San  Fran¬ 
cisco.  Walker  has  heretofore  been  in¬ 


dependently  engaged  as  an  advertising  and 
sales  counsellor.  Brown  was  formerly 
on  the  publicity  staff  of  the  National  Coal 
Association,  Washington,  D.  C. 


Harold  Palmer  has  joined  Stanley  E. 
Gunnison,  Inc.,  advertising  agents  at  New 
York  City,  as  an  account  executive.  Mr. 
Palmer  was  formerly  associated  with  the 
Whitman  .\dvertisers  Service,  ami  at 
one  time  was  connected  with  Churchill- 
Hall. 


Graduates  of  New  York  University  in 
advertising  agency  and  general  advertis¬ 
ing  work  organized  a  club  on  Nov.  4  at 
a  meeting  held  at  the  Advertising  Club  of 
New  York.  The  meeting  was  held  at  the 
suggestion  of  Robert  F.  Degen,  adver¬ 
tising  manager  of  (ieorge  Borgfeldt  & 
Co.  The  organization  committee  con¬ 
sists  of  Douglas  Taylor  of  Printers  Ink, 
Otto  Kleppner,  Otto  Kleppner  Company, 
Harvey  flayer  of  the  Mayer  Advertis¬ 
ing  Company ;  John  L.  Anderson  of  the 
A.  W.  Erickson  Company  and  A1  Schmitz 
of  the  H.  K.  McCann  Company. 


P.  W.  Leonard,  Inc.,  of  Richmond.  Va., 
with  capital  stock  of  from  $5,000  to  $25,- 
000,  has  been  granted  a  charter  by  the 
state  corporation  commission  to  carry  on 
a  general  advertising,  publicity  and  pub¬ 
lishing  business.  The  officers  are  P.  W. 
I^onard,  president:  Jane  M.  Leonard  and 
M.  L.  Ferguson,  all  of  Richmond. 


.\nthcny  Pugliese,  who  has  been  study¬ 
ing  art  extensively  in  Italy,  has  now 
permanently  joined  the  Ethridge  Com¬ 
pany  art  staff. 

INDIANA  A.  P.  MEETS 


32  Members  Attend  Indianapolis  Gath¬ 
ering — Lawrence  Re-elected 

Thirty-two  representatives  of  Indiana 
newspapers  attended  the  annual  fall  meet¬ 
ing  of  the  Indiana  Associated  Press  at  the 
Qaypool  Hotel,  Indianapolis,  Nov.  8.  at 
which  by-laws  were  adopted  and  present 
officers  re-elected  for  another  year. 

Among  the  speakers  were  Louis  Lud¬ 
low,  Washington  newspaper  correspon¬ 
dent;  Edgar  T.  Cutter  of  Chicago,  super¬ 
intendent,  Central  Division  of  the  A.  P.. 
and  Merle  Sidener,  president  of  Sidener- 
Van  Riper  and  Keeling,  Indianapolis  ad¬ 
vertising  agents. 

Officers  of  the  association  re-elected 
are :  B.  F.  Lawrence,  general  manager  of 
‘he  Star  League  of  Indiana,  publishers  of 
the  Muncie  Star,  the  Terre  Haute  Star 
and  the  Indianapolis  Star,  president: 
Henry  W.  Marshall,  Jr.,  Lafayette  Jour¬ 
nal-Courier,  vice-president:  and  S.  P. 
Ochiltree,  Indiana  correspondent  of  the 
A.  P.,  secretary. 

These  officers,  with  W,  F.  Cronin  of 
the  Terre  Haute  Tribune,  E.  H.  Harris 
of  the  Richmond  Palladium,  and  Miller 
Fllingham  of  the  Fort  IVayne  Journal- 
Gacette,  will  constitute  the  executive  com¬ 
mittee  as  provided  for  in  the  new  by¬ 
laws. 


ENWRIGHT  HAS  POLITICAL  HOPES 


Former  Boston  and  Lynn  Publisher 
Wants  to  Be  a  Senator 

Frederick  W.  Enwright,  publisher  of 
the  Lynn  (Mass.)  Telegram-Neus,  and 
former  publisher  of  the  defunct  Boston 
Telegram  and  Telegraph,  this  week  an¬ 
nounced  his  candidacy  for  the  Democratic 
nomination  for  United  States  Senator 
from  Massachusetts. 

Enwright  was  released  from  prison 
camp  in  September  after  serving  five 
months  of  an  eight  month  sentence  for 
criminal  libel  of  ex-Mayor  James  M. 
Curley  of  Boston  by  means  of  a  cartoon 
published  in  the  Boston  Telegram  depict¬ 
ing  the  former  mayor  in  prison  garb. 


Over  7,000,000  people  buy  their  shoes  in 
Illinois’  retail  stores.  If  each  one  averages 
a  minimum  of  three  pairs  yearly,  and  pays 
only  $7.00  per  pair,  this  means  that  Illinois 
consumers  purchase  approximately  21,- 
000,000  pairs  of  shoes  valued  at  nearlv 
$150,000,000. 

The  manufacturer  of  a  popular  priced 
shoe  will  have  no  difficulty  in  establishing 
a  volume  business  if  he  goes  after  this 
market  properly.  Retail  and  wholesale 
outlets  are  plentiful.  In  the  newspaper 
cities  are  found  about  twenty-five  jobbers 
with  large  sales  organizations  who  are  in 
constant  contact  wdth  over  800  dealers  and 
130  shoe  chains  whose  stores  are  to  be 
found  in  every  important  shopping  com¬ 
munity  thruout  the  state. 

A  new'spaper  campaign  w  ill  immediately 
establish  your  brand  with  both  the  dealer 
and  consumer  and  if  your  shoe  has  merit 
and  value  you  will  soon  have  the  entire 
wholesale  and  retail  trade  supplying  the 
demand. 


Isn’t  it  worth  investigating  this  rich  shoe 
market?  Why  not  ask  these  newspapers 
listed  below'  to  help  you. 
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editor  attacked  for 

VICE  EDITORIAL 


WHAT  OUR  READERS  SAY 


But  Kent  Watson  of  Miami  Beach 
Beacon  Is  Only  Slightly  In* 
jured — Two  Assailants 
Arrested 


ISfiecial  to  Editos  &  Pcbusres) 

Miami  Beach,  Fla.,  Nov.  16. — Munic¬ 
ipal  and  county  authorities  have  instituted 
a  vigorous  campaign  to  drive  gamblers,  news  paper,  though  along  different  lines.  Ycur 
“cappers”  and  bootleggers  from  Miami  articles  m  your  pai«r  referring 

news  as  a  hand  bill  shows  prejudice  ana  a 
narrowness  that  could  hardly  be  piissible  with 


PUBLISHED  CONTINUOUSLY 

To  Editos  &  Publishes:  1  am  a  regular 
subscriber  of  your  paper.  I  always  had  great 
faith  in  its  reliability.  When  you  make  the 
false  statement  that  my  paper  changed  hands 
several  times  since  I  established  it  Dec.  1st. 
1924  (see  IPomen’r  Wear  Daily.  Oct.  29th), 
I  feel  that  my  confidence  in  your  paper  is  some¬ 
what  shattered.  .  ,  ■  , 

I  started  this  paper  without  any  backing.  1 
have  published  it  tor  the  past  three  years-— it 
is  just  as  much  a  news  paper  as  any  other 


Kent  Watson,  editor  and  publisher  of  the 
Miami  Beach  Beacon,  by  George  R.  K. 
Carter  and  Reuben  Leavitt,  alleged  gam¬ 
blers 


in  the  street  in  front  of  his  newspaper 
office  several  hours  after  publication  of 
an  editorial  on  Friday  Nov.  11,  demanding 
that  a  South  Beach  gambling  house  be 
closed.  His  injuries  were  slight.  Anthony 


a  high  grade  publication.  Your  readers,  wheth¬ 
er  they  be  newspaper  editors,  publishers,  or  any 
I  ther  sort  of  individuals,  want  straight  facts 
from  an  unbiased  mind,  and  they  can  make 
then  their  own  conclusions.  You  must  follow 
Watson  was  attacked  by  the  two  men  out  this  policy  in  the  main  or  you  would  not 
-  -  -  be  running  such  a  highly  successful  paper. 

After  building  it  to  what  it  now  is.  why  stoop 
to  such  vilification. 

Harby  Marcus,  Manager, 
Portland  Shopfnne  News. 
Editor’s  Note — A  responsible  Portland  news- 
_  .  paper  executive  was  authority  for  Editor  & 

Muto,  formerly  of  the  New  York  Morning  Publisher’s  statements.  The  injustice  to  Mr. 
World,  but  now  employed  by  Watson's  **  regretted.  _ 

‘‘“Sr’te^  and^Le^vftrwere  arrested  imme-  DISAGREES  WITH  TRACY 
diately  after  the  attack  on  warrants  sworn  To  Editor  &  Publisher:  M.  E.  Tracy  rt- 
out  by  the  editor.  They  were  charged  "'•"'Js  of story.  It’s  abmit  a  man  who 
•.u  f.'nrr  u........  wouldn  t  admit  anything.  A  flock  of  newly 

With  oper^ing  a  gambling  house  ^nd  sheared  sheep  came  along  cne  day  near  where 

nghting.  They  forfeited  bonds  of  $200  this  skeptical  individu^  was  standing. 

each  when  they  failed  to  appear  the  next  thought  this  was 

morning  before  Municipal  Judge  S.  Gro-  b^„'^,he«ed.  h^venT't”y‘?’’  ThTotfco^k^ 

ver  Morrow.  Bench  warrants  then  were  his  head  to  one  s  de.  spat,  and  then  said  slowly: 
issued  for  them.  "Waal,  looks  like  it  from  this  side.” 

County  warrants  charging  Carter  and  i,J^ER’!%pp7aVeVarartide*  which 
Leavitt  with  assault  and  battery,  threats  me  mad.  it  purp<  rted  to  show  that  Mr.  Tracy 
to  kill  and  operating  a  gambling  house  han  “beaten”  the  "press  agents  for  the  lumber 

also  were  sworn  out  hv  Watson  Tarter  fatfe"  by  refusing  to  back  down  in  certain 
also  were  sworn  om  ^  w  arson,  v^arter  appeared  in  his  column,  “even 

was  placed  under  $5,500  bond  and  Leavitt  though  they  brought  out  the  supposed  heavy 
under  $3,500  bond  on  these  charges,  which  artillery  of  a  $1,000,000  advertising  plan.” 
were  withdrawn  bv  Watson  Mondav  Unless  I  am  very  much  mistaken,  it  was  the 
were  wiinarawn  oy  waison  Aionaay  National  Lumber  Manufacturers  Associaticn 

morning.  ^  which  protected  to  Mr.  Tracy,  and  I  believe 

The  charges  were  withdrawn  after  the  “$1,000,000  advertis  ng  campaign”  was  men- 
county  and  municipal  authorities  had  de-  bro^wbeat  Mr.  Tracy  into  sub- 

-  -  .  .  u .  „  mission,  but  to  show  him  that  this  trade  ex¬ 

tension  campaign  was  in  the  interests  rf  giving 


dared  they  would  take  action  to  cope  with  _ _ 

the  situation  as  pointed  out  by  the  editor,  the  public  a  keener  appreciation  of  wood  and  to 

overcome  some  of  the  misconceptions  about  it 
which  Mr.  Tracy  seems  tc.  have  believed  and 
written  about  in  his  column. 

But  the  impression  gained  from  the  article  is 
clearly  that  Mr.  Tracv  refused  to  lead  his  fol¬ 
lowing  astray,  although  it  meant  a  loss  of  ad¬ 
vertising,  or  might  mean  a  loss  to  his  publish¬ 
ers.  It  makes  it  appear  that  Mr.  Tracy  said: 
“Yru  can’t  bribe  me  to  change  my  mind.” 

Very  clever  indeed,  especially  from  one  whose 
views  looked  suspiciously  like  those  of  a  man 


Watson  formerly  was  employed  by  the 
International  News  Service,  the  old  New 
York  Herald,  the  Los  Angeles  Examiner, 
the  Fort  Worth  Star-Telegram  and  the 
Associated  Press.  He  came  to  Miami  as 
news  editor  of  Cornelius  Vanderbilt’s 
defunct  Illustrated  Daily  Tab.  He  estab¬ 
lished  the  Miami  Beach  Beacon  in  August,  _  _  _ _ ^  _  _ 

1925,  and  last  February  conducted  an  who ’s^ke'beforr’he  Mw ''t¥e  V'ther  Vide,  and 
editorial  expose  that  caused  the  closing  of  other  side  was.  did  hjs  best 

several  gambling  houses  in  the  South  %  The  time.*'”^“'  ‘  *  “ 

Beach  district,  known  as  “the  underworld  It  prohabiy  never  occurred  to  Mr.  Tracy  in 
of  Miami  Beach  ”  bis  innocent  enthusiasm  for  steel  over  wtod  for 

Watsnn  issnod  the  fnllnwrincr  ctatement  residence  construction,  that  unlike  iron,  wood 
o  “  °  ®  statement  grows  and  is  the  only  inexhaustible  resource. 

-  .  ....  .  .  wood  is 

opinion 
Tracy 

.  _  reason¬ 

ing  was  somewhat  like  this:  All  the  grod  wood 
is  gone  and  the  supply  is  rapidly  being  ex¬ 
hausted;  there  must  be  some  substitute  us^  for 
dwelling  instruction. 

In  Louisiana,  I  am  told,  a  lumber  concern 
has  a  perpetual  timber  stand,  that  is,  when  it 
has  gone  through  it  once  in  legging,  it  can 
start  at  the  beginning  again. 

Some  statements  derogatory  to  lumber  ap- 


tO  Editor  &  Publisher;  and  that  in  the  sense  of  destmcticn. 

“Crime  shall  not  run  rampant  in  Miami  as  fireproof  as  steel.  It  is  also  my  opmi 
Reach  cn  Inmr  as  I  nuin  the  Rearnn  Mv  *  have  as  much  right  to  it  as  Mr.  Tn 

ueacn  so  long  as  1  own  tnc  Beacon.  My  ^e  has  to  his.  that  his  process  of  reas 

newspaper  always  shall  be  as  much  of  a  ’  . 

guardian  of  the  public  welfare  as  the 
law  enforcement  agencies  of  this  muni¬ 
cipality  and  this  county  are  supposed  to  be. 

“The  editorial  to  which  Miami  Beach 
gamblers  objected  was  not  directed  against 

specific  persons.  It  was  designed  to  rem-  _ _ 

edy  a  situation  by  forcing  the  constituted  peared  under  the  name  of  Mr.  Roger  Babson 
authorities  to  take  action.  I  withdrew  the  -'“I!',. 

1  w  ,  •  a.  z-  r»  tr  'vnen  Mr.  BaDson »  attentu  ti  was  called  to 

Charges  1  made  against  Ueorge  K.  K..  certain  thines  said  in  his  name  alx)ut  wood,  he 
Carter  and  Reuben  Leavitt  for  the  reason 
that  I  have  no  de«ire  to  make  a  personal 


issue  of  a  situation. 

‘The  assault  made  upon  me  has  served 
the  interests  of  the  public,  because  it  has 
created  so  much  of  a  sensation  that  peace 


wrote  a  courteous  letter  (I  believe  it  was  to 
the  very  same  “press  agents”),  something 
which  Mr.  Tracy  apparently  has  not  the  grace 
to  do.  Instead  rf  replying  to  the  protest,  he 
chose  to  recognize  it  by  ridicule  in  his  column. 
If  I  remember  rightly,  some  parts  of  it  were 
quoted.  Yes,  he  has  a  right  to  his  opinions, 
whether  rr  not  they  are  justified.  No  one  will 


enforcement  officers — even  though  it  may  deny  him  the  right.  Mr.  Tracy  is  to  be  for- 


be  against  their  will — have  been  forced  to 
start  a  campaign  that  will  rid  Miami 
Beach  of  an  element  that  is  undesired  by 
the  good  people  of  this  city.” 

THE  SMALL  TOWN  MARKET 

“Small  Town  America  and  ‘Grit’  ”  is 
the  title  of  two  handsome  pieces  of  mer¬ 
chandising  promotion  literature  which 
have  recently  been  issued  from  the  adver¬ 
tising  department  of  the  Williamsport 
(Pa.)  Grit,  a  weekly  newspaper.  Data 
ni>on  which  the  merchandising  statistics  in 
both  booklets  were  based  were  gathered 
by  Emer.son  B.  Knight,  of  Indianapolis, 


given  for  grabbing  and  hold  ng  fast  to  the  idea 
that  steel  is  sutwrior  for  dwelling  construction. 
It  is  a  popular  idea,  and  it  must  be  fine  to  get 
such  an  idea  when  one  has  to  write  a  column 
daily. 

The  lumber  industry  will  have  no  quarrel 
with  Mr.  Tracv  for  wishing  to  express  his 
opinions,  hut  dres  he  not  feel  obligated  to  do  a 
little  ’nvestieat'ne  before  he  writes  scmeth.ng 
with  his  own  by-line? 

.Again,  the  National  Lumber  Manufacturers 
Association  w  n  t  made  up  of  the  “press 
agents”  of  the  ilk  Mr.  Tracy  seems  to  tninlc, 
If  he  wishes  some  of  the  names  if  these  so- 
called  press  agents,  the  names  are  not  hard  to 
find-  J.  A.  Weller 


LINDBERGH  WRITES  AGAIN 

. . .  . . _ I _ _  The  by-line  of  Col.  Charles  A.  Lind- 

and  were  used  in  conjunction  with  inter-  berph  appeared  again  in  newspapers  last 
esting  information  in  word  and  picture  week,  when  on  Nov.  11  he  wrote  a  spC' 
concerning  the  paper’s  history  and  its  copyrighted  story  sent  out  to  mem 
relation  to  the  small  town  and  farm  reader  bejs  of  the  Associated  Press.  It  con 
throughout  the  United  States.  The  John  tained  the  aviator’s  impressions  on  avia 
Budd  Company  represents  the  paper  in  the  tion  in  America  and  its  future  based  upon 
lUtional  advertising  field.  his  observations  during  his  recent  flight 


Only  The  NEWS 

Can  Give  Advertisers 
the  Complete 
Indianapolis  Market 


'C' XPERIENCED  advertisers  and 
sales  executives  know  that  the  com¬ 
plete  Indianapolis  market  includes  not 
only  Indianapolis  but  the  rich  70-mile 
radius  that  it  dominates  .  .  .  From  a 
sales  and  distribution  viewpoint,  all  this 
radius  is  as  distinctly  Indianapolis  as  if 
it  were  inside  the  corporate  city  limits. 

You  can’t  reach  this  market  with 
Indianapolis  circulation  alone.  You 
can’t  reach  it  with  outside  circulation 
alone.  You  need  both! 

.  .  .  And  only  one  Indianapolis  daily 
newspaper  —  The  INDIANAPOLIS 
NEWS,  with  its  81%  coverage  in  In¬ 
dianapolis  and  its  exceptionally  thor¬ 
ough  coverage  throughout  the  70-mile 
radius — can  give  you  the  complete  circu¬ 
lation  and  coverage  so  essential  to  win 
sales  leadership  in  this  important 
market  of  2,000,000  population. 
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►UR  OVN  VORJ^ 

"  or  LetTtRS 


By  JAMES  MELVIN  LEE 


TyiAYOR  THOMPSON  of  Chicago  and 
his  crew  of  book  censors  if  they  find 
a  copy  of  “Lord  Korthcliffe’’  (J.  B.  Lip- 
pincott  Company)  by  R.  Macnair  Wilson 
in  the  public  library  of  that  city  will 
probably  consider  it  simply  more  fuel  to 
throw  into  the  political  bonfire.  The 
author  of  this  volume  and  the  man  whom 
he  describes  with  so  much  praise  are 
both  British  subjects — and  proud  of  it. 
Among  members  of  the  working  press  the 
volume  will  not  cause  so  much  e.xcite- 
ment. 

Alfred  Charles  William  Harmsworth, 
who  later  became  Baron  Northcliffe  of 
the  Isle  of  Thanet,  early  showed  an  inter¬ 
est  in  printing,  for  at  the  age  of  seven 
he  received  a  box  of  tyi)e,  and  at  the  age 
of  13  started  a  school  magazine  which 
he  himself  set  up.  In  experimenting  with 
typography  on  the  magazine,  he  learned 
the  first  rudiments  of  display. 

When  he  was  15,  he  started  reporting 
for  the  Hampstead  and  Highgate  Express 
under  the  man  who  had  presented  him 
with  the  box  of  type.  In  1888  when 
Harmsworth  was  23.  he  brought  out 
Answers  to  Correspondents,  his  first  pub¬ 
lication.  Because  of  the  business  ability 
of  his  young  brother,  Harold,  and  his 
own  resourcefulness,  Northcliffe  found 
that  Answers  within  a  little  more  than 
two  years  was  making  $100,000  annually. 
This  astounding  success  caused  his  con¬ 
temporaries  to  label  the  sheet  with  much 
the  same  terms  that  p  ^re  heaped  o"  each 
other  by  rival  American  editors  some 
60  years  ago. 

Comic  Cuts  was  NorthcHffe's  reply  to 
his  critics.  The  paper  which  duplicated 
the  feat  of  its  predecessors  was  followed 
by  Forget-Me-Not. 

When  Northcliffe  decided  to  bring  out 
the  Daily  Mail,  he  prepared  for  its  ap¬ 
pearance  on  May  4,  1896,  by  publishing 
private  copies  almost  daily  for  nearly 
three  months  in  advance.  The  397,215 
copies  that  were  run  off  on  the  first  public 
ano'-’rance  of  the  paper  under  North- 
cliffe’s  direction  proved  insufficient  to  meet 
the  demand. 

On  March  23,  1908  Northcliffe  bought 
The  Times  for  approximately  $1,600,000. 
But  the  story  of  the  Times  under  North¬ 
cliffe  has  already  been  told  on  several 
occasions  in  the  Editor  &  Publisher 
and  so  does  not  need  to  be  repeated  here. 

Wilson  traces  Northcliffe’s  activities 
and  his  success  in  arousing  the  British 
nation  to  the  ne^d  for  men  and  shells  dur¬ 
ing  the  World  War,  his  work  in  securing 
a  Ministry  of  Munitions  with  Lloyd 
George  at  its  head,  and  finally  his  feat 
of  lifting  the  veil  of  secreev  that  had 
surrounded  all  war  news.  Northcliffe’s 
belief  was  that  if  the  public  had  the  facts, 
it  was  capable  of  coming  to  a  just  con¬ 
clusion.  This  principle  guided  him  in  all 
his  newspaper  work. 

The  author  appears  to  be  writing  his 
biography  from  a  viewpoint  so  close  that 
it  may  be  distorted.  At  no  time  in  the 
book  does  it  appear  that  Northcliffe  ever 
made  any  major  mistake  in  judgment  or 
had  any  of  the  common  failings.  The 
resulting  man  is  almost  unbelievably 
perfect. 
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TWHAT  have  we  now?  Claude  C. 
_  Hopkins  writes  “My  life  in  Adver¬ 
tising.’’  On  its  jacket  one  finds  “the 
absorbing  life  story  of  a  man  who  knew 
how  to  change  the  buying  habits  of  a 
nation.’’  The  story  in  the  book  shows 
how  its  author  held  the  various  appe- 
tities  of  the  nation  in  his  palm. 

Of  the  appetite  for  patent  medicines, 
he  says,  “Now  I  come  to  a  class  of 
advertising  of  which  I  no  longer  ap¬ 
prove.”  He  continues,  “Medicine  in 
those  days  dominated  the  advertising 
field.  The  best  magazines  accepted  them 
(ads  of  patent  medicines).”  ."Vt  that 
time_  almost  nobody  questioned  such  ad¬ 
vertisements,  and  it  is  well  to  remember 
that  “every  evil  of  the  past  has  its 
logical  defense.” 

The  author  boldly  asserts  that  these 
medicine  makers  were  "high-minded” 
men  who  aimed  to  serve  humanity  by 
offering  a  general  curative  at  a  moderate 
price.  The  testimonials  came  in  by  the 
thousands,  and  it  seems  the  medicine 
“did  far  more  good  than  harm.  Even 
though  the  good  came  largely  through 
mental  impressions.” 

While  the  author  did  not  dedicate  this 
volume,  it  is  safe  to  say  his  Scotch- 
Presbyterian  mother  held  a  high  place 
in  many  a  thought,  although  he  tells 
us  his  mother  differed  with  his  religious 
views.  This  is  a  noble  tribute  to  both 
mother  and  son. 

The  elements,  or  “factors”  of  adver¬ 
tising  as  he  lists  them  in  “Reasons  for 
Success”  (chapter  XVI)  are  these;  “In 
advertising  we  serve  three  interests,  all 
of  them  allied  but  distinct.  First  ccMnes 
the  publisher  who  pays  us  our  commis¬ 
sions  (page  167)  ....  we  serve  as  ad¬ 
vertising  writers  the  advertising  agency 
(page  168)  ....  The  third  element  in 
advertising  is  the  advertiser  himself.” 

Mr.  Hopkins  shows  how  important  an 
advertiser  is  to  the  journalistic  world. 
It  is  advertising  that  aids  newspapers  to 
reach  the  multitude.  This  is  a  service, 
and  as  such  it  should  be  careful  to  ful¬ 
fill  this  trust  to  the  good  of  all.  .\s  the 
author  shows — service  is  the  key  that  is 
unlocking  the  doors  where  opportunity 
is  knocking. 

Ideas  set  forward  for  good  advertising 
are  used  in  this  book.  Its  author  asserts 
that  the  public  likes  a  j^rsonality:  you 
have  his  own,  L.  F.  Swift.  Will  Carle- 
ton,  the  section  foreman,  and  Teddy  the 
baker. 

Advertising  should  be  specific.  This 
book  is.  The  examples  are  specific  illus¬ 
trations  of  campaigns  the  author  waged : 
Reos  and  Overlands.  Pepsodent  and 
Puffed  Rice,  Goodyear  Tires  and  Palm¬ 
olive  Soap — and  numerous  products 
equally  well  known. 

The  clear,  convincing,  concrete  treat- 


One  newspaper — the  Pittsburgh 
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Pittsburgh  market,  the  fifth  hug¬ 
est  market  in  the  United  States. 
The  PRESS  has  oTerwfaelming 
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ment  in  this  book  makes  it  valuable  as 
information,  and  irresistible  as  entertain¬ 
ment. 

♦  ♦  * 

TN  the  magazine  world  the  birth  of 

Personality  is  announced  by  Double¬ 
day,  Page  &  Co. 

.Among  those  present  at  the  birth  was 
R.  E.  A'oung  who  contributes  “Mrs.  Reid 
of  the  Herald  Tribune.”  Briefly,  it  is  a 
good  personality  sketch  of  the  talented 
woman  who  works  side  by  side  with  her 
husband  in  steering  the  course  of  a  great 
metropolitan  newspaper. 

To  Mrs.  Reid  is  given  the  credit  for 
closing  the  contract  at  $150,000  for  the 
New  York  serial  rights  to  Stannard 
Baker’s  authorized  biography  of  Wood- 
row  Wilson,  together  with  the  private 
papers  of  the  war  president.  Her  first 
title  to  be  found  in  the  list  of  Tribune 
officials  was  that  of  secretary.  Now  she 
is  set  forth  as  the  vice-president.  From 
the  very  beginning  of  her  connection  with 
her  husband's  paper,  she  has  taken  a  deep 
interest  in  its  advertising  department  of 
which  she  is  director — “probably  the  only 
one  in  the  world  to  hold  such  a  position 
in  relation  with  a  great  metropolitan 
newspaper.” 

The  article  then  goes  on  to  show  how 
Mr.  and  Mrs.  Reid  have  sounded  a  fresh 
note  in  specialties  for  the  readers  of  the 
Herald  Tribune.  This  they  have  accom¬ 
plished  without  sacrificing  breadth  of 
character  of  the  news  columns  of  that 
newspaper.  Mention  is  made  of  the  fact 
that  many  attempts  to  make  the  proper 
balance  fail  when  the  newspaper  publisher 
believes  that  the  public  wants  nothing  but 
dry  facts  or  when  he  asserts  that  the 
intelligent  reader  “must  be  stuffed  with 
stupid  verses,  manufactured  sensations  and 
slap  stick  humor.” 

The  card  announcing  the  birth  of  Per¬ 
sonality  contains  also  the  assertion  that 
the  magazine  will  print  several  articles 
concerning  outstanding  figures  of  the 
newspaper  world.  One  of  these  articles 
is  to  deal  with  an  editor  who.  though  be¬ 
longing  to  the  old  school  of  editorial 
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directors,  is  strictly  up  to  date  in  the 
handling  of  news. 

W  ith  the  news  stands  creaking  under 
the  load  of  pile  after  pile  of  sex  storj 
magazines  surely  there  is  a  field  for  such 
a  worthwhile  periodical  as  Personality, 
♦  *  ♦ 

T  THINK  a  lot  of  Minnie — and  I  don’t 
care  if  the  wife  knows  it.  As  a 
matter  of  fact  she  does,  for  Minnie  is  the 
mother  cat  at  the  New  York  Newspaper 
Club,  the  literary  parent  of  five  poetic 
kittens. 

Other  newspaper  men  like  Minnie  too. 
She  gets  a  whole  column  in  The  Linotypt 
News  under  the  standing  head,  “The 
Melting  Pot.” 

How  appropriate  is  the  title  this  quota, 
tion  from  the  column  will  show : 

Retwrters  who  have  spent  the  day  appraisini 
murder  cases,  divorce  and  breach  of  promi* 
suits,  with  sneers  on  their  lips  for  the  sordid- 
ness  of  those  involved,  and  -tings  in  the  cupj 
they  have  written,  turn  small  boys  again  when 
with  Minnie  and  her  kittens.  Carti  unist*  who 
caricature  life  for  the  daily  prints,  caress  XfiB- 
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A  DVERTISERS  who 
w/1  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers* 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 
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nir  and  her  family  with  soft  unblushing  words 
not  for  publication.  “Rewrites”  and  “city  eds” 
quit  ranting  over  district  men,  assignment  books 
and  deadlines,  to  become  human  beings  with 
Minnie  and  her  childr.en. 

'  This  article  about  Minnie  in  The 
Linotype  News  is  signed  Jack  Edwards 
— but  that  is  not  his  real  name  of  course. 


of  New  York,  “The  Business  End  of  an 
Advertising  Agency,”  is  well  given  in  this 
quotation : 

Some  refer  to  advertising  as  an  art.  Some 
refer  to  it  as  a  science.  It  undoubtedly  par¬ 
takes  of  the  nature  of  both.  But  whatever 
advertising  itself  may  be.  the  conduct  of  an 
advertising  agency  is  unquestionably  a  matter 
of  business. 


\  DVERTISING  managers  of  news-  Three  pivotal  points  are  outlined  by 
papers  will  doubtless  want  for  per-  Robert  Tinsman  of  the  Federal  Advertis- 
manent  preservation  the  papers  presented 

at  the  tenth  annual  meeting  of  the  Ameri-  The  Copy  Make  It  Ring  True.’  To 
can  Association  of  Advertising  Agencies  copy  must  be  attractive;  to  be 

held  in  Washington,  D.  C,  Oct.  27,  1926.  believed,  it  must  tell  the  truth ;  to  sell,  it 
These  have  been  brought  together  in  a  *oust  be  demon^rable.  The  final  test  of 
book  of  223  pages  (The  Ronald  Press).  copy,  in  Tinsman  s  opinion  is  the 

Newspaper  publishers  do  not  need  to  1^  questions,  ‘Will  it 

told  but  it  will  do  no  harm  to  remind  Will  the  salesman  use  it. 

them  that  the  term,  “Four  A’s,”  used  so  be  used  to  build  an  ad- 

frequently  throughout  the  volume  is  un-  vertising  campaign  is  outlined  ^  Milton 
derstood  among  publishers  and  adver-  Towne  of  the  Joseph  Richards  Company, 
tisers,  as  well  as  advertising  agencies,  foe.,  of  New  lork  in  a  paper  that  is 
to  mean  American  Association  of  Adver-  -‘'hort  but  T'Sbt  to  the  point.  A  similar 


tising  .\gencies. 


remark  might  be  made  about  “The  ad- 


The  book  opens  with  an  address  de-  yertising  Agency  as  a  Creative  Force 
livered  by  President  Coolidge-a  sort  of  m  Developing  New  Advertising  by  R.  S. 
preface  to  the  volume.  The  text  proper  Simpers  of  the  McI-ain-Simpers  Organi- 
begins  with  “The  Scope  of  the  Advertis-  of  Philadelphia, 

ing  Agency”  bv  Roy  S.  Durstine  of  Bar-  The  investigations,  conducted  by  adver- 
ton,  Durstine  '&  Osborn.  Inc.  of  New  t>sing  organizations  to  collect  data  on 
York  Citv.  Among  other  things  Mr.  "hich  to  base  adverting  plans,  fall  ac- 
Durstine  retells  this  story:  T  Cherington  of  the  J 

.  W  alter  Tht  mpson  Company  of  New  Tork 

You  remember  ihe  story  of  the  politician  who  (-jj  classes : 

had  lust  bought  a  newspaper  and  who  was  in- 


had  just  bought  a  newspaper  and  who  was  in¬ 
specting  his  T'nper'y:  1.  These  which  are  designed  to  produce 

“Who  is  that  fellow  over  there?  he  asked.  simple  facts. 

“That’s  the  exchange  editor,”  was  the  an-  o.  Those  which  are  designed  to  yield  col- 
swer  ,  •  lections  of  opinions  or  judgments  of  consider- 

“Well,  fire  him,’*  said  the  owner,  I  haven  t  able  numbers  of  people, 
seen  him  do  a  thing  but  read  the  papers.”  _ 

„  ,  „  ^  T  I  rlis  paper  is  headed  Getting  at  Facts 

John  Benson  of  Benson.  Gamble,  John-  Through  a  Survey.” 

son  &  Read  of  Chicago  contributes  Con-  paper  of  direct  interest  to  newspaper 
ducting  an  Advertising  Agency  Business  publishers  is  “The  Media  Department”  by 
With  Profit.’  In  it  he  gives  sonie  prac-  Richards  of  the  Erickson  Company, 

tical  advice  on  making  the  b^l«  balance,  juc.  A  point  which  he  emphasizes 

Earnest  Elmo  Calkins  of  Calkins  &  follows : 

Holden,  Inc.  of  New  York  City  always  .  , 

.Tt-itAc  writh  i-harm _ ac  T  have  freniientlv  ^  medium.  I  say.  has  no  value,  except  as  it 

writes  Wltn  cnarm— as  l  nave  ^equemiy  properly  serve  the  advertiser  whose  prob- 

pointed  out.  rilS  Trends,  rads  ana  letns  are  under  consideration.  A  medium 

Fashions  in  Copy”  is  no  exception,  which  is  regarded  as  having  the  maximum  value 


Especially  sensible  are  his  words  about  f?r  one  advertiser  may  plainly  be  of  no  prac- 
^  .  .  tical  use  at  all  to  another  advertiser, 

sacred  cows  in  another  pasture : 

^  ^  .  .  Eugene  McGuckin  of  the  Eugene  Me- 

Cuckm  company  o(  Philadelphia  took  a 
essential  that  we  should  shoo  them  off,  for  we,  big  assignment  when  he  Consented  to 
tco,  hold  our  jobs  by  virtue  of  the  patience  of  answer  the  question,  “Where  Is  the  Ad- 

the  long-suffering  public.  ^  don  t  lets  hasten  yertisine  Aeencv  Goinsr  in  the  Future?” 
the  day  wdien  the  public  looks  at  our  copy  with  ve^ising  rvgency  '^”'8  m  ine  ruiure. 
cold  indifference  and  says,  “Is  cot  so?”  It  .  The  volume  Concludes  with  some  statis- 
is  easy  to  decide  that  the  public  wants  this,  that  ties  compiled  by  Daniel  Starch,  Ph.D., 
OT  the  other,  and  decide  wrong,  and  cherish  Director  of  Research  of  the  American 
Stuls;  “mS,”  Assodallon  of  Ad.artising  Agencies, 

wants  until  wq  offer  it  both  kinds  and  give  it  - 


mt*TultTfi^'*‘rfadfL'nil"‘'or'S^  “SUNSHINE"  PAPER’S  20th  YEAR 

distracted  by  the  worship  of  sacred  cows.  The  - 

worst  fate  that  could  befall  it  is  for  it  to  Publisher  Tells  of  Offer  Which  Made 


harden  into  formulas,  run  into  molds,  or  be-  c  o  l  ••n.  c  <->•!» 

come  standardized,  because  its  success  depends  St.  Petersburg  The  Sunshine  City 
on  its  freshness  and  variety,  on  its  ability  to  ...  ,  nr>  .i-i  p. 

differentiate  the  different  appeals  for  different  Alajor  Lew  B.  Brown,  publisher  of  the 
products  and  especially  the  different  appeals  for  St.  Petersburg  (Fla.)  Ez’ening  Independ- 
prodiicts  in  the  same  category.  ou  {jjg  occasion  of  the  newspaper’s 

On  the  subject  of  advertising  ethics  twentieth  birthday  this  month,  tells  how 
Mr.  Calkins  comments  as  follows :  1’*^  fixed  the  name  “The  Sunshine  City” 

~  .  j  ......  1  v  ..  on  St.  Petersburg  by  giving  the  Inde- 

is  not  so  much  due  to  poverty  of  ideas  as  to  Pendent  away  free  on  sunless  days. 

the  belief  that  the  blazed  trail  is  the  safest  Major  Brown  tried  to  hx  the  nickname 

to  follow.  We  hitch  our  wagon  to  the  other  on  the  city  for  two  vears  before  he  ar- 

morTor'i*«,'  .k!  '‘''’ed  'he  I^ce  pa^r  idea.  The  plan 

more  or  loss  unconscious.  It  ts  part  ox  Ihc  .•  i 

advertising  air  we  all  breathe.  There  is  a  ^as  put  in  operation  cn  Sept.  1,  1910  and 
difference  between  ado|>ting  the  garb  and  bor-  all  went  well  Until  Oct.  15,  when  there 

rowing  the  clothes.  were  twn  siirrecsive  siinlecc  dove 


A  good  lesson  for  newspaper  publishers 


were  two  successive  sunless  days. 

In  reply  to  the  sympathy  of  the  citi- 


is  found  in  this  incident  related  by  Mr.  Major  Brown  merely  reiterated  his 

(Elkins :  offer.  In  the  next  14  months  he  had  only 

four  free  paper  days.  In  1918  and  1921 
rivalry  betwwn  New  York  he  had  only  two  free  paper  days  each 
newspapers  was  fierce,  and  each  flaunted  its  17 

claims  at  the  masthead,  old  George  P.  Rowell  I'  >cars  Since  the  offer 

inquired:  was  originated,  there  have  been  only  89 

“  If  Tfce  Sun  has  the  largest  circulation  in  free  paper  days.  On  ten  or  more  of 

IS  the  circulation  of  The  World?”  paper  had  gone  to  press. 

IT  .u  L  c  f  J  •  •  The  Independent’s  offer  has  so  firmly 

for  the  benefit  of  advertising  managers  established  St.  Petersburg  as  “The  Sun- 
«.i.  I  want  to  quote  the  con-  shine  City,”  that  national  advertising 

J  I.  .  I?.y  M*-.  Cal-  agencies  discouraged  the  recent  attempt 
s.  Rotten  advertising  running  in  pub-  of  a  western  city  to  take  the  title  for  its 
ncations  alongside  of  sound  advertising  own  use,  Maj.  Brown  declared, 
will  affect  the  sound  and  cause  it  to  rot  in  _ 

ASumen'?i”fm  and  asaina,  ,ha  preaan.  DECENNIAL  EDITION 

system  of  agency  remuneration  are  given  The  New  York  Russky  Golos  (Russian 
•n  detail  by  Clarence  D.  Newell  of  Voice),  daily,  issued  a  4()-page  Soviet 
Newell-Emmett  Company,  Inc.  in  “The  Decennial  Number  Sunday  Nov.  6,  con- 
Agency’s  Position  in  the  Field  of  Busi-  taining  an  English  section  of  8  pages, 

ness  Economics” — a  sound  and  sensible  The  English  section  carried  a  survey  on 

treatment  of  the  whole  question.  “Shall  We  Recognize  the  Soviet  Repub- 

The  keynote  of  the  paper  by  Harrison  lie,”  expressing  the  opinions  of  leading 
Atwood  of  the  H.  K.  McCann  Company  Americans.  I.  I.  Kittin  is  editor. 


'V  UiK  F-.Si  ■  \ 
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Behind  New  Jersey's 
Buying  Power  -  -  -  - 

/y  LTHOUGH  New  Jersey  in  area  is  one  of 
cX  A.  the  smallest  states  in  the  Union,  ranking  43th, 
yet  in  industrial  strength  it  is  near  the  top,  ranking  6th. 

The  people  who  represent  the  wealth  of  New  Jersey 
— who  are  at  the  head  of  its  huge  industries  and 
who  control  the  earning  power  of  its  great  army  of 
employees,  or  are  engaged  in  the  extensive  commercial 
enterprises  of  the  State,  live  in  the  smaller  communi¬ 
ties,  away  from  the  metropolitan  cities. 

Each  community  boasts  of  a  strong,  semi-weekly  or 
weekly  newspaper  that  chronicles  the  events  of  all 
its  residents.  It  is  only  natural  then  that  these 
families  should  have  a  direct  interest  in  these  news¬ 
papers,  for  they  contain  the  intimate  news  of  interest 
to  them  all. 

The  advertising  value  of  these  semi-weeklies  and 
weeklies  cannot  be  overestimated.  Each  community 
has  its  shopping  centers.  All  the  outlets  of  dis¬ 
tribution  are  well  represented  in  every  trade.  Adver¬ 
tising  in  these  newspapers  not  only  reaches  this  buying 
power,  but  enables  the  advertiser  to  get  thorough  dis¬ 
tribution  in  each  community  at  the  same  time. 
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*Bonnd  Brook  Chronicle  .... 

Friday 

1,615 

.40 

*Montclair  Times  . 

.  .Wed.  &  Sat. 

8,300 

.98 

*Penns  Grove  Record  . 

. .  Friday 

1,850 

.35 

*Pleasantville  Press  . 

.  .Tues.  &  Fri. 

6,250 

.50 

*Red  Bank  Register  . 

, .  Wednesday 

7,438 

.70 

*Ridgewood  Herald  . 

.  .Tues.  &  Fri. 

3,200 

.45 

•Somerville  Unionist-Gazette  . . 

, ..  Thursday 

3,350 

.40 

•Summit  Herald . 

. .  .Tues.  &  Fri. 

2,800 

.49 

•Washington  &  Phillipsbnrg 
The  Star  Newspapers 

.  .Thurs.  &  Fri. 

5,086 

.84 

*Swom  circulation. 
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SHOfirnKMlHlREY 


By  ARTHUR  ROBB 


BULLETIN — Marlen  Pew  is  recover¬ 
ing  rapidly  from  the  illness  which  has 
kept  him  out  of  the  Shop  Talk  circle  for 
the  past  two  weeks  and  it  is  a  pleasure  to 
report  that  within  the  tiext  few  days  he 
will  again  rap  the  old  corn  cob  on  the 
table  after  "Thirty,"  round  up  the  Talkers 
of  past  cuid  present,  a)id  continue  his 
untold  tales  of  journalism. 


CHOP  TALKERS  no  doubt  noted  that 
the  Baltimore  Sun  identified  the  young 
soldier  whose  courage  in  the  face  of  the 
enemy  while  under  a  sentence  of  death 
for  desertion  gave  this  column  its  theme 
in  the  issue  of  Oct.  29.  To  complete  the 
record,  be  it  here  noted  that  he  was 
Richard  L.  Stierheim,  of  Co.  L,  315th 
Infantry,  79th  Division.  Today’s  diver¬ 
tissement  also  comes  from  Baltimore  and 
concerns  the  Sun  at  a  less  happy  period  in 
that  journal’s  long  history  than  its  virile 
and  golden  present.  We'll  let  you  have 
the  story  as  George  Garner,  long  an  im¬ 
portant  figure  in  the  Washington  Corps, 
tells  it: 

*  *  * 

the  great  mid-day  throngs  at  Times 
^  Square  or  Fifth  avenue  and  Forty- 
second  street,  not  a  dozen  persons  upturn 
their  heads  to  look  at  the  aeroplane,  the 
sputtering  of  whose  motor  even  outsounds 
the  roar  of  the  great  city.  And,  it  is  only 
curiosity  that  uptilts  these  heads — not 
amazement  or  wonder  or  even  interest. 
Yet,  it  is  only  a  few  years  ago-;-Nov.  7, 
1910,  to  be  exact — that  the  first  flight  over 
a  city  was  made,  drawing  tens  of  thou¬ 
sands  of  visitors  to  Baltimore  to  see  the 
daring  feat,  the  wonder  of  which  moved 
the  city  to  declare  a  half-holiday  and  to 
toll  Big  Ben,  the  “town  clock”  in  the  City 
Hall,  to  notify  the  people  that  the  aviator 
had  started  on  his  trip.  The  hero  of  the 
trip  was  Hubert  Latham,  now  dead,  vir¬ 
tually  the  first  man  to  fly  across  the  Eng¬ 
lish  Channel,  although  his  fuel  gave  out 
about  a  mile  from  his  goal  on  the  English 
coast  and  he  was  picked  up  by  a  nearby 
boat. 

As  a  matter  of  cold  fact,  this  first 
flight  over  a  city  was  actually  a  publicity 
stunt,  engineered  by  the  Baltimore  Sun, 
at  a  cost  of  $5,000.  And  it  was  worth 
at  least  twice  that  sum  to  the  Sun,  in 
the  belief  of  the  late  Charles  H.  Grasty, 
who,  indeed,  had  authorized  me  to  pay 
$10,000  for  an  aviation  attraction  of  any 
nature  I  might  devise. 

Not  long  before  this  flight,  the  Sun 
had  been  sold  by  the  Abell  family,  which 
had  held  it  through  several  generations 
since  it  was  started  by  “the  original 
Abell,”  and  all  Maryland  and  much  of  the 
South  was  irate  at  the  passing  of  the 
paper  to  other  hands.  Not  that  the  large 
and  loyal  clientele  of  both  readers  and 
advertisers  disliked  “Charlie”  Grasty  and 
his  associates  who  had  bought  it,  but  that 
under  the  Abells  it  had  become  an  actual 
institution  and  the  Abell  family  was  re¬ 
garded  as  holding  and  conducting  the  Sun 
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as  trustees  for  the  people.  Letters  of  in¬ 
dignation  and  protest  poured  in,  literally, 
by  the  hundred ;  a  very  appreciable  per¬ 
centage  of  subscriptions  were  canceled; 
many  persons,  especially  aged  readers, 
even  declared  that  they  had  been  “be¬ 
trayed”  through  the  sale  of  the  paper. 
Probably,  never  has  any  newspaper  held 
the  loyalty  and  confidence  of  its  readers 
and  advertisers  in  greater  degree  than  did 
the  Baltimore  Sun  under  the  regime  of 
the  Abell  family.  True,  a  few  scattering 
letters  wished  the  new  owners  well  and 
the  writers  pledged  continuance  of  their 
allegiance;  but,  in  the  main,  the  Sun 
clientele  felt  it  had  been  “betrayed.” 

*  *  * 

CUCH  was  the  situation  when,  about  2 
^  o’clock  in  an  afternoon  in  October, 
Mr.  Grasty  called  me  to  his  office  and 
broached  an  idea  in  his  mind.  I  was  Ihen 
on  the  staff  of  the  Sun. 

“We  have  got  to  do  something  to  popu¬ 
larize  the  Sun  again,”  he  said,  “and  the 
best  way  to  do  this,  I  believe,  is  through 
a  publicity  stunt.  Now,  we  are  to  have 
an  aviation  meet  in  Baltimore  at  the  close 
of  the  present  meet  at  Belmont  Park,  so 
a'n  aviation  stunt  seems  to  be  the  best 
bet.  As  one  of  the  Baltimore  aviation 
committee,  you  know  these  fliers,  and  so 
I  want  you  to  run  over  to  New  York 
and  arrange  some  attractive  feature.  I 
am  giving  you  $10,000  to  spend  and  it’s 
up  to  you  to  get  our  money’s  worth.” 

“What  have  you  in  mind?”  I  countered. 

“Nothing,”  he  answered;  “that’s  up  to 
you.  I  am  giving  you  $10,000;  go  ahead 
and  spend  it  in  your  own  way.” 

With  this  order  in  mind  and  this  news¬ 
paperman’s  fortune  virtually  in  my  pocket, 
1  ensconced  myself  in  the  4  o’clock  train 
— and  pondered.  An  airplane  race? 
Nothing  novel  in  that,  not  even  an  at¬ 
tractive  cash  prize.  A  flight  to  Washing¬ 
ton  and  back?  Even  a  horse  and  buggy 
could  make  that  trip.  At  last,  came  the 
thought  of  laying  out  a  route  over  the  city 
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for  the  aviator  to  follow,  so  that  all  the 
people  could  see  the  wondrous  sight,  es¬ 
pecially  the  school  children.  For  air¬ 
planes  were  more  than  novelties  in  those 
days ;  they  were  marvellous,  mysterious 
contrivances,  with  Death,  on  swift  wings, 
pursuing  them,  only  a  short  distance 
behind  and  ever  gaining. 

That  settled,  the  only  task  remaining,  1 
believed,  was  to  engage  an  aviator,  which, 
of  course,  would  be  easy,  and  promptly 
on  arrival  in  New  York  1  started  to  ar¬ 
range  that  little  detail.  First,  calling  up 
Jerome  Fanciulli,  an  old  friend,  then  con¬ 
nected  with  the  Curtiss  outfit,  I  outlined 
my  plan  and  asked  him  to  pick  his  flier 
to  earn  the  trifling  honorarium  of  $10,000. 
Fanciulli  was  shocked. 

“Why,  George,”  he  protested,  “that 
would  be  suicidal  for  an  aviator.  We 
would  not  let  any  of  our  men  do  it.  Why 
don’t  you  arrange  a  race  to  Washington 
and  back,  or  something  like  that?” 

In  my  obstinacy,  I  failed  to  take  his 
point.  True,  I  realized,  an  accident  to 
the  aviator  would  be  an  awful  blow  to 
the  Sun;  but  I  was  willing  to  take  that 
chance ;  why  shouldn’t  the  aviator  be  will¬ 
ing  to  take  his  ?  So,  I  started  in  search  of 
the  great,  early  fliers  who  were  participat¬ 
ing  in  the  Belmont  Park  meet.  Hamil¬ 
ton,  if  I  remember  rightly,  I  found  at  the 
Knickerbocker  Hotel  and  put  it  up  to 
him,  one  of  the  most  daring  fliers  of  his 
day. 

“No,  thank  you,”  was  the  gist  of  his 
answer.  “I  don’t  mind  taking  some 
chances,  but  I  always  like  to  have  the 
odds  a  little  less  than  100  to  1  against 
me.” 

Roland  Garros,  as  I  recall,  I  called  out 
of  a  theater,  and  dangled  the  bait  before 
him. 

“Mais,  non,”  said  Garros,  also  an  avia¬ 
tor  apparently  without  fear.  More  he 
said,  also,  but  “Mais,  non”  was  the  sub¬ 
stance  of  his  emphatic  reply. 

And  so  it  ran  through  the  six  or  eight 
men  whom  I  managed  to  corral  before 
midnight.  Each  suggested  a  race,  or  some 
similar  feature,  but  not  even  those  who 
were  willing  to  emulate  Biddle  in  his 
altitude  flights  were  willing  to  fly  over  a 
great  city. 
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CO,  bright  and  early  in  the  morning,  I 
^  hied  me  to  Belmont  Park,  to  interview 
Latham,  another  “Frenchman,”  my  last 
remaining  hope.  Crossing  the  field  to  the 
hangars,  I  went  over  my  French  again 
and  found  words  in  which  to  explain  my 
plan — and  when  I  met  Latham,  for  the 
first  time,  I  found  him  to  be  a  cultivated 
Englishman,  though  half  of  French 
parentage,  with  a  command  of  the  English 
language  at  least  equal  to  my  own.  La¬ 
tham  was  a  man  of  refinement  and  wealth, 
who  had  taken  to  aviation  in  order  to 
keep  out  in  the  air  as  defense  against  a 
fearful  illness  which  threatened  him,  and 
had  turned  his  attention  to  the  Antoinette 
monoplane  with  the  same  devotion  he  en¬ 
tertained  for  his  elongated  cigarette 
holder.  In  short  time,  we  became  close 
friends,  and  I  recall  him  as  one  of  the 
finest  men  I  ever  have  known. 

Briefly  I  sketched  my  little  plan  and 
awaited  his  “Mais,  non.”  Instead : 

“I  do  not  know  Baltimore,”  he  replied; 
“is  there  any  water  around  it?” 

I  told  him  the  location  of  the  harbor 
and  rivers  and  of  open  fields ;  then ; 

“Are  there  any  wide  streets,  or  any 
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parks,  in  which  a  man  could  land,  if  his  an  auto,  vve  traveled  through  the  streets 
motor  went  back  on  him?”  over  which,  as  nearly  as  possible,  he  was 

Those  features,  I  described  likewise  and  to  steer  his  course.  That  was  all.  His 

concluded:  brain  seemed  to  take  it  in  like  a  homing 

‘‘There  is  $5,000  in  it  for  you,  if  you’ll  pigeon  and  that  one  trip  was  sufficient, 

do  it” — craftily,  one  may  note,  thinking  Moreover,  the  late  Henry  Winans,  the 
either  to  save  $5,000  for  the  Sun  or  to  great  Russian  railroad  builder,  confined 


meet  any  demand  for  greater  cash  induce¬ 
ment. 

‘‘I’ll  do  it,”  said  Latham,  and  held  out 
his  hand,  and  in  that  simple  fashion  our 
gentlemen’s  agreement  was  confirmed. 

Greatly  pleased,  I  called  Grasty  on  the 


to  his  home  as  an  invalid,  asked  Latham 
to  call  and  offered  him  $500  to  fly  behind 
his  house,  so  he  could  look  out  of  the 
window  and  see  the  marvellous  spectacle. 
Not  only  did  Latham  pick  out  this  house 
on  St.  Paul  street  from  among  literally 


mysterious  thing,  unknown  even  to  sight 
by  most  of  the  people.  In  this  flight 
they  saw  the  great  wonder  and  gathered 
some  dim  idea  of  the  real  meaning  of 
aviation  to  the  world  in  the  future.  The 
good  feeling  engendered  for  the  Sun  was 
worth,  in  every  way,  many  times  $5,000 — ■ 
indeed,  many  letters  were  addressed  to 
the  Sun,  in  which  the  writers  suggested 
that  this  $5,000  be  made  up  by  popular 
subscription,  and  volunteered  to  join  in 
the  movement. 

Among  my  treasures  is  a  beautiful  sil- 
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phone  and  proudly  detailed  my  achieve-  thousands  of  residences,  but  also  he  made  ver  loving  cup,  an  exact  duplicate  except 


ment.  But  he  gasped — I  almost  could 
hear  him.  The  idea  was  fine,  but  was  too 
charged  with  tragic  possibility ;  I  had 
better  consult  one  of  the  other  owners  of 
the  Sun,  then  in  New  York  City.  This 
talk  was  more  encouraging — “Go  to  it,” 
was  the  burden  of  his  comment.  Then, 
Grasty  instructed  me  to  have  some  lawyer 
prepare  a  contract  for  Latham  and  the 
Sun,  through  me,  to  sign,  so  that  the 
aviator  would  not  be  able  legally  to 
wriggle  out  of  his  agreement;  to  which 
Latham  laughingly  agreed.  Incidentally, 

I  dictated  the  contract  myself  to  a  hotel 
stenographer,  and  Latham  and  1  met  at 
the  Knickerbocker  that  night  and  signed 
it  in  a  solemnity  immediately  followed  by 
a  hearty  laugh.  Even  by  that  time  I 
would  have  taken  Hubert  Latham’s  word, 
without  witnesses,  for  anything  under  the 
sun,  and  it  pleases  me  to  think  that  he 
entertained  the  same  confidence  in  me. 

Immediately  followed  the  ballyhoo.  A 
facsimile  of  the  contract  was  printed  in 
the  Sun.  I  wired  literally  thousands  of 
words  from  New  York,  and  in  Baltimore 
the  best  staff  men  were  assigned  to  smear 
the  story  with  local  color.  The  Associated 
Press  carried  all  the  legitimate  news  of 
the  event,  the  papers  of  cities  and  towns 
in  Maryland  and  adjacent  States  also  gave 
it  great  space,  and  by  the  time  the  Bel¬ 
mont  Park  meeting  closed  and  the  Balti¬ 
more  meeting  opened,  the  Sun  had  gained 
tremendous  publicity.  And  that  luck,  too, 
was  with  it  was  shown  in  the  fact  that, 
just  prior  to  the  opening  of  the  Baltimore 
meet  at  the  Halethorpe  field,  a  small 
blizzard  struck  the  city  and  injured  every 
airplane  except  Hubert  Latham’s. 


figure  8  for  Mr.  Winans,  who  was  tre¬ 
mendously  pleased. 

The  day  of  the  flight  dawned  cloudy, 
cold  and  windy — about  as  mean  and  dis¬ 
couraging  a  day  as  the  weather  man  could 
provide.  “It  can’t  be  done,”  was  the 
chorus  of  the  visiting  aviators  who  ac¬ 
companied  Latham  to  the  roof  of  the 
Belvedere  Hotel,  to  ascertain  the  direction 
and  strength  of  the  wind.  Not  that  these 
men  were  jealous;  on  the  contrary,  never 
was  there  a  more  unselfish  and  cordial 
group  of  rivals  in  any  line,  on  earth  or 
sea  or  in  the  air.  They  simply  believed 
that  Latham  faced  the  impossible,  just  as 
did  Col.  Lindbergh  in  his  wonderful  flight 
over  the  Atlantic  Ocean,  in  sleet  and  fog. 

We  arrived  at  the  Halethorpe  field, 
about  eight  miles  outside  the  city,  about 
fifteen  minutes  before  the  noon  hour  and 
Latham  at  once  climbed  into  his  “bus.” 
His  great  cigarette  holder  was  charged 
with  a  monogrammed  cigarette,  he  nodded 
his  head — and  was  off.  Thrice  he  circled 
the  field,  and  my  heart  was  in  my  mouth, 
in  fear  that  something  had  gone  wrong. 
Then  off  he  sailed  toward  the  city  and 
the  news  was  phoned  into  town.  The 
City  Hall  bell  rang  out,  the  schools  ad¬ 
journed,  business  was  suspended  and  two 
million  eyes  were  turned  to  the  heavens. 
Probably  95  per  cent  of  these  eyes  never 
had  seen  an  airplane — it  was  a  wonder, 
indeed,  in  those  days.  On  swept  Latham 
from  the  west,  over  the  southern  part  of 
the  city,  up  to  Baltimore  street.  East¬ 
ward  on  Baltimore  street  he  flew,  as  true 
to  his  course  as  a  ship  to  its  chart;  east¬ 
ward  to  Patterson  Park,  and  then  to 
Broadway;  north  on  Broadway  to  North 


in  inscription  of  that  presented  to  Latham 
by  the  Sun — “Presented  to  George  Garner 
by  the  A.  S.  .\bell  Company,  The  Sun 
and  Evening  Sun,  in  appreciation  of  his 
services  in  arranging  and  bringing  to  suc¬ 
cessful  conclusion  the  record-breaking 
flight  of  Hubert  Latham  over  the  city  of 
Baltimore,  Nov.  7,  1910,”  and  so  on. 

Moreover,  Latham  sent  me  from  Eu¬ 
rope  a  beautiful  little  pin  of  Roman  gold, 
a  miniature  reproduction  of  his  beloved 
Antoinette,  so  perfect  that  the  finest  de¬ 
tails  can  be  discerned  only  through  a 
magnifying  glass.  And  his  pleasure  was 
deep  and  genuine  when  I  sent  him  in  re¬ 
turn  a  Baltimore  Sun  reporter’s  badge,  in 
silver — one  of  those  old-time  shields  with 
which  the  scribe  was  wont  to  adorn  his 
vest  or  his  suspenders. 


Oregon  Editors  Agree  on  Bible  and 
Reference  Works 

The  Bible,  a  dictionary,  a  thesaurus, 
and  a  volume  of  quotations  should  form 
the  backbone  of  the  newspaper  editor’s 
five- foot  shelf  of  books,  according  to 
twenty  editors  queried  by  Robert  W. 
Sawyer,  editor  of  the  Bemi  (Ore.)  Bul¬ 
letin,  in  preparing  an  address  which  he 
delivered  recently  before  the  Oregon  Edi¬ 
torial  Association. 

Who’s  W  ho,  the  World  Almanac,  an 
encyclopaedia,  the  Editor  &  Publisher 
Ye.\r  Book,  are  other  favored  volumes. 

Historians — Bryce,  Gibbons,  and  Car- 
lyle^are  preferred  to  writers  on  other 
subjects.  Scott,  Dickens,  and  Mark 
Twain,  among  novelists,  and  such  Eng¬ 
lish  poetic  classics  as  Shakespeare, 
Tennyson,  Longfellow,  and  Whittier, 
were  suggested  for  the  editor’s  leisure  by 
those  voters  who  considered  that  the 
editor  had  leisure. 


N 


T  ATHAM’S  end  was  a  conspicuous  in- 
stance  of  the  irony  of  fate.  To  ease 
the  mind  of  his  mother,  who  lived  in  dread 
that  he  would  be  killed  by  a  fall,  Latham 
gave  up  flying,  and  soon  threafter  went 
to  Africa  to  hunt  big  game.  In  attempt¬ 
ing  to  shoot  a  buffalo,  his  gun  failed  him 
and  the  wild  beast  killed  him  on  the  earth 
over  which  he  had  dared  death  a  hundred 
times. 

Aviation  owes  much — the  world  owes 
much  to  Lindbergh  and  Byrd  and  the 
great  present  day  fliers.  It  owes  more  to 
Latham  and  Hamilton  and  Garros  and 
their  comrades  in  the  Belmont  Park  and 
Baltimore  aviation  meets.  They  were  the 
pioneers,  gentlemen  all,  sans  peur  et  sans 
reproche. 


ational  l^eadership 

in 

RADIO 


The  Sun  publishes  more  Radio  Advertising 
than  any  other  newspaper  in  the  country. 

During  the  first  ten  months  of  this  year 
Radio  advertisers  placed  1,052,708  lines  in 
The  Sun.  This  was  40  percent  of  ail  the 
Radio  Advertising  placed  in  all  the  nine 
standard  newspapers  in  New  York. 

In  both  National  and  Local  Radio  Adver¬ 
tising  The  Sun’s  lineage  is  far  greater  than 
that  of  any  other  New  York  newspaper. 


NEW  YORK 


avenue.  Then,  near  St.  Paul  street  was 
TDROMPTLY  at  the  close  of  the  Bel-  made  the  detour  for  the  benefit  of  Mr. 
mont  Park  meet  I  took  Latham  to  Winans,  after  which  the  original  line 


again  was  taken  up  and  followed  with 
undeviating  detail.  And  at  last  he  re¬ 
turned  to  Halethorpe  and  alighted  in 
characteristic  nonchalance. 


Baltimore,  where  he  was  welcomed  by 
Grasty  and  a  large  group  of  citizens  of 
high  social  standing.  In  private  wires  I 
had  described  what  manner  of  man  he 
was  and  Baltimore  was  prepared  to  re¬ 
ceive  him  in  the  best  social  circles.  -mTi?\n7i5  ,..oo  c..,- 

Throughout  his  visit  he  was  most  hos-  ,  ,  P  ,  ,  ,  .  c,  m 

oitablv  entertained  cessful,  or  more  fruitful  m  profitable 

But!  never  was  Grasty  at  ease.  All  result.  Furthermore,  unlike  almost  all 
the  other  aviators  and  their  companions  such  publicity  stunts,  it  was  of  real  value 
had  impressed  on  him  and  others  the  reck-  people.  For,  as  has  been  said,  in 

lessness  of  the  proposed  flight  and  Grasty  f^ose  days  an  airplane  was  a  wonderful, 
was  mighty  nervous. 

“Of  course,  Latham  can  explain  it  to 
11.”  Iv  I-  rjined  to  me,  “if  ne  .li.-ides  not 
to  fly;  but  we  can  never  explain  it  to 
the  people.” 

As  a  matter  of  fact,  until  he  was  well 
under  way  on  the  adventure,  Latham  and 
I  were  the  only  persons  who  actually  and 
confidently  believed  he  would  make  good. 

On  his  first  day  in  the  city,  Latham 
and  I  first  went  over  a  map,  showing  the 
course.  I  had  planned;  then,  getting  into 


Our  Customers  IVrite  Our  Ads 

REDFORD,  MICH., 
RECORD 
Says — 

"OUR  DUPLEX  MODEL  "A"  FLAT 
BED  PRESS  worked  perfectly  at  top 
speed  and  we  were  more  than  pleased 
with  the  rapidity  with  which  we 
were  able  to  put  our  extra  on  the 
Dempsey-Tunney  Battle  on  the 
streets  in  the  Redford  district.** 


DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


The  insignia  that 
presents 


r  e 
GOOD 


service. 


Ormr  400  newspapers  Aseovered 
e  simple  end  pmcticel  solution 
to  their  checldng  proof  prob¬ 
lems,  when  they  accepted  enr 
NEW  and  Complete  Checldns 
Preof  Service.  Under  this  plsm 
the  Pubtimkmra'  offiem  is  rmlimvmd 
entirely  of  aU  dotml  work. 

Less  expensive — 

Greater  results. 

(Two  months’  trial  tost  offar) 


DheMlvertising 
CHECKING  BUREAU/nc.  ^ 


Have  you  a 
friend  in 
Kansas  City 

Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Ellkhart  Truth 

Elkhart,  ImL 

Ask  them  about  it 

CLINE  ELECTRIC  MFC.  CO. 

Chicafvt  111  WmI  Wamhinyton  Straat 
N.W  Yorki  47  West  34th  Strrat 
San  Frandacoi  First  National  Bank  Building 


7e  Ms<ilsoa  At*. 
NEW  YORK 


83S  Se.  CWrk  St. 
CHICAGO 


Btdtmlo,  ThmlWondtrlCity  of  Amsriem 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  BuffiJo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  Evening  news 

Road  in  4  out  of  S  Buffalo  Homos 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New  York,  N,  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boatoe 
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GILLICK  NEW  HEAD  OF 
TYPE  COMPANY 


Succeeds  Berry  as  President  of  Amer> 
ican  Type  Founders  Company — 

,  Former  Chief  Now  Is 

Chairman 


Joseph  F.  GiU-ick 


Joseph  F.  Gillick,  vice-president  of  the 
American  Type  Founders  Company,  was 
last  week  elected  president  and  general 
manager  stKceed- 
ing  F.  B.  Berry, 
who  retired  and 
was  named  chair¬ 
man  of  the  board. 

All  other  officers 
were  re-elected. 

Mr.  Berry,  who 
has  been  with  the 
company  since  its 
formation  nearly 
forty  years  ago, 
became  president 
a  year  ago  in  suc¬ 
cession  to  Robert 
W.  Nelson.  Mr. 

Berry  is  75  years 
old.  He  said  that  he  resigned  as  presi¬ 
dent  from  a  desire  to  relieve  himself 
of  some  of  the  responsibilities  of  man¬ 
agement.  He  was  an  incorporator  of 
the  Cleveland  Type  Foundry  in  1879, 
which  organization  was  later  merged  to 
form  the  .■American  Type  Founders  Com¬ 
pany.  Officers  of  the  company  said  that 
no  change  in  control  or  policy  was  in¬ 
volved  in  changes. 

Mr.  Gillick  has  been  with  the  com¬ 
pany  for  more  than  20  years,  during 
which  time  he  has  been  associated  with 
all  departments  of  the  business.  Be¬ 
ginning  in  the  Jersey  City  plant,  he  was 
later  placed  in  charge  of  the  old  Bruce 
type  foundry  in  New  York,  which  was 
later  amalgamated  with  the  central  plant 
in  New  Jersey,  .\bout  12  years  ago  he 
was  elected  assistant  treasurer  and  for 
the  last  several  years  has  been  a  vice- 
president.  _ 

ELIMINATES  MAT  WRINKLES 


ton  had  a  wide  experience  in  paper  mills 
in  the  United  States  and  Canada  ranging 
from  the  chemical  laboratory  to  plant 
management. 

RETURNS  FROM  WORLD  TOUR 

Joe  Mannix,  veteran  Minneapolis, 
Minn.,  newspaper  man  and  globe  trotter, 
returned  to  Minneapolis  last  week  from  a 
world  tour  which  started  ten  years  ago. 
Mr.  Mannix  whose  full  name  is  Joseph 
T.  Manni.x,  began  his  new'spaper  career 
in  1876.  Just  before  leaving  on  his  world 
tour  Mr.  Mannix  completed  ten  years  of 
service  as  Minnesota  state  printer.  Dur¬ 
ing  this  tour  Mannix  visited  20  countries 
and  traveled  200,000  miles. 


OHIOAN  INJURED 

R.  C.  Binder,  composing  room  fore¬ 
man  of  the  Youngstouti  (O.)  Telegram, 
was  painfully  injured  when  struck  by 
a  trolley  car  in  Youngstown  recently. 
His  left  foot  was  amputated  and  he  was 
badly  bruised  and  shaken,  but  will  re¬ 
cover. 


McMURTRlE  WITH  LUDLOW 

Douglas  C.  McMurtrie  has  been  ap¬ 
pointed  director  of  typography  of  the 
Ludlow  Typograph  Company,  Chicago. 
He  also  will  supervise  advertising  and 
publicity  activities.  He  is  the  author  of 
many  books  on  typography  and  has  been  a 
frequent  contributor  to  tbe  periodicals. 


NEWSPRINT  STOCK  DAMAGED 

Several  thousand  dollars’  damage  to  the 
paper  stock  in  the  basement  of  the 
Marlboro  (Mass.)  Daily  Enterprise  and 
Hnndon  Sun  was  caused  by  the  terrific 
rain  storm  which  swept  Massachusetts 
Nov.  4. 


ISSUES  NEW  TYPE  FACE 

The  .American  Type  Founders  Cora- 
pany  has  announced  the  issuance  of  the 
Broadway  Series,  a  new  type  face,  in 
sizes  from  12  to  48  point.  The  Broad¬ 
way  Series  is  the  first  of  twelve  “modern¬ 
istic”  types  by  this  company. 


Columbia  (S.  C.)  State  Chief  Machin- 
ict  Evolves  Effective  Method 

A  means  of  overcoming  wrinkles  in 
dry  mats,  occasioned  sometimes  when  the 
roller  leaves  tlie  end  of  the  form,  has 
been  worked  out  by  the  chief  machinist 
on  the  staff  of  the  Columbia  (S.  C.) 
State. 

He  dresses  off  about  one  point  on  the 
bottom  of  the  chases,  foot  sticks  and 
side  sticks.  This  has  taken  pressure  off 
the  chase  and  put  it  on  the  type  where 
needed,  relieving  the  strain  on  the  mould¬ 
ing  machine. 

“This  has  entirely  overcome  the  trouble 
with  wrinkles,”  says  the  current  bulletin 
of  the  Southern  Newspaper  Publishers 
Association,  “and  gives  a  deeper  and 
better  mat.  It  will  also  permit  the  use 
of  a  lighter  mat,  if  desired. 

“It  also  gives  good  results  with  any 
combination  of  blankets,  such  as  two 
very  thin  corks,  or  cork  and  felt  or  cork 
and  cardboard.  It  also  saves  the  edges 
of  the  corks  where  they  first  begin  to 
crack.” _ 

MucNAUGHTON  SUCCEEDS  BEARCE 


Become*  Engineer,  New*  Print  Service 
Bureau — Latter  Join*  Int’l  Paper 

George  D.  Bearce,  for  the  past  seven 
and  a  half  years  engineer  in  the  News 
Print  Service  Bureau,  will  on  Dec.  1 
become  connected  with  the  manufacturing 
department  of  the  International  Paper 
Company.  On  the  same  date,  William 
G.  MacNaughton,  who  has  been  secretary 
of  the  Technical  Association  of  the  Pulp 
and  Paper  Industry  since  December,  1921, 
will  join  the  staff  of  the  News  Print  Ser¬ 
vice  Bureau  as  engineer  and  all-round 
technical  assistant. 

The  methods  worked  out  by  Mr. 
Bearce  for  checking  and  comparing  the 
operating  efficiencies  of  paper  machines 
and  steam  plants  have  been  widely  used. 

Prior  to  becoming  secretary  of  the 
Technical  Association,  Mr.  MacNaugh- 


Putest,  catily  opentted, 
moM  aocunte  and  dund>k  flat 
raariiw  box  you  buy.  Pcr> 
feedy  balancad.  New  design  lod< 
up  bar  allow*  tor  quick  change 
when  regulating  thidenest  of  casts. 
Positive  quick  lock  •  up  at  (out 
points  on  box  with  mie  fever 
movement.  Write  for  ootrpleta 
catalog  of  Goss  Stereotyping 
Macfainery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Classified  Advertising 
for  Quick  Results 


Modern 

Composing  Room 
Furniture 

a*  made  by  ns  will  speed 
np  production  and  reduce 
costa — a  real  saving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
yonr  regular  dealer  in 
printers’  supplies  or  write 
ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses  ' 

The  Santa  Ana  (Cal.) 
Register  is  installing  a 
General  Electric  75- 
h.p.  alternating-current 
drive  on  a  Hoe  press. 

GENERAL  ELECTRIC 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addres*  NENSCO.  Worcester. 


Hoe  Combined  Saw  Table  and  Mono-Rail  Trimmer 


I IT’S  A  HOE,  IT’S  THE  BEST 
R.  HOE  &  CO.  Inc.  504-520  Grand  Street,  New  York  City 


This  Machine  combines  the 
advantages  ol  the  Hoe  Ped¬ 
estal  Saw  Table  and  the  Hoe 
Mono-Kail  Trimmer. 

The  Trimmer  is  supplied 
with  either  Style  "A”  Cut¬ 
ter  Head  for  trimming 
Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper.  "The 
Hoe  Patented  Mono-Rail  principle 
allows  the  Operator  to  follow  the 
work  beyond  the  Cutter  Head  permit¬ 
ting  more  speed  and  greater  accuracy 
in  trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 


Sharon  Bldg.  7  So.  Dearborn  St. 
SAN  FRANCISCO  CHICAGO 


Pere  Marquette  Bldg. 
NEW  ORLEANS 


7  Water  St. 
BOSTON 
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Employment— Equipment— Services 


editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Time  —  .50  per  line 

3  Time*  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Tiroes  —  .60  per  line 
Count  six  words  to  the  line 


CIRCULATION 


EMPLOYMENT 

Situations  Wanted 


EMPLOYMENT 


Situations  Wanted 


Greatest  Results  per  Dollar  e.xpende<i  in  cirru-  Business  Mailer,  15  years’  experience,  now  Reportorial  or  publicity  work,  in  Washinifton. 

lation  building  campaigns,  23  years  oi  leader-  with  Metropolitan  daily,  desires  connection  with  Young  man,  excellent  political  and  newspaper 

ship.  Myers  Circ.  Organization,  Box  288,  greater  opportunity.  Capable  of  taking  full  background  and  Washington  experience.  0-628, 

Waterloo.  Iowa.  charge.  Has  enviable  record  as  editorial  execu-  Editor  &  Publisher. 

I  ;  ~  TTi  _  .  ZT  3  Z  tive  and  business  and  circulation  builder.  Best - - 

Suiwnor  Ciculatron  Buil*«— The  W.  b.  ^eii-  references.  D-600,  Editor  &  Publisher.  Reportei^Young  woman,  college  graduate,  age 

dall  Companv.  104  North  Bailey  avenue.  Louts-  -  26,  wants  work  as  reporter  on  newspaper  in 

Circulation  and  Promotion  Manager  seeks  East.  0-603,  Editor  &  Publisher. _ 


dail  Company.  104  North  Bailey  avenue  Louis-  - ; -  26,  wants  work  as  reporter  on  newspaper  in 

ville.  Kentucky.  The  circulation^iiilding  or-  Circulation  and  Promotion  Manager  seeks  East.  0-603,  Editor  &  Publisher. 

fit  e‘^fuc«s\^ful  c?r\ufition' campl^^  Eastern  or  Southern  connection  .Vccustomed  Salesman  "Plus.”  Energy  and  tact  constitute 

campaigns  tor  nearly  ,  ^  keenest  opposition.  0-631,  Editor  &  the  “plus.”  Am  32,  (niristian,  have  sold  mer- 

- ; - : -  PiiMisher.  chandise,  and  services  fer  13  years;  have  tra- 

Thc  World’s  Largest  Circulation  Biifldin?  Or-  “7]  '  ;  ~  TT'^  IT"  ”  veled  consistently,  negotiating  with  publishers 

fanization — TTie  onlv  circulation  buildinir  serv-  Circulation  Managrer  available  at  cmce.  Iwenty  ^nd  job  plants  throughout  country.  Am  prac- 


-  •7K  «««••  Uw%m  Tbc  World’s  Largest  Circulation  Building  Or-  'T,  I  !  71  TTi  I  T  veled  consistently,  negotiating  with  publishers 

J  ’  AH  liHA  gamzatjon — TTie  only  circulation  building  serv-  Circulation  Manager  available  at  once.  Twwty  and  job  plants  throughout  country.  Am  prac- 

4  Timet  •  P  j  in  Xewspaperdom  furnishing  publishers*  vears  experienw  on  morning,  evening  and  Sun-  tj^al  sales-promotion  advertising  man  and  now 

Count  SIX  words  to  affidavits  of  the  exact  results  of  its  every  papers.  Familiar  with  all  meth^s  of  available  for  Eastern  connection,  offering  pos- 

vukit*  Boact  charge  at  same  rate  per  line  campaign.  The  Charles  Partlowe  Company,  distribution,  office  detail,  promotmn,  audit  rec-  sibilities  upwards  of  $5,000.  D-627,  Editor 

«,r  iLertion  1%  earned  by  frequency  of  In-  Occidental  Building,  Indianapolis.  frds._  etc.  References.  D-619,  Editor  &  Pub-  &  Publisher. _ 

sertion.  Minimum  Contract  space,  thrM  -  **'• _  Stereotyper  wants  work  anywhere.  Ejeperi- 

lines.  The  Editor  *?“•*'*••*" EDITORIAL  arculation  Manager,  now  employed  as  assist-  dry  mats.  Albert  A.  Ehl,  Solon. 

right  to  classify,  edit  or  reject  any  adver-  _  _  _  ,  ant,  desires  to  change.  Previously  employed 

tissBsnt.  »  •  circulation  manager  on  daily  and  Sunday. 

- - - -  Proniotiatt  A  disbeliever  in  premiums.  Office-owned  routes  MECHANICAL 

BUSINESS  OPPORTUNITIES  i™,*  aty  Local,  and  Personals  with  “"e' en^  VnToyf^i^U'TeVer^  —  ■ 


^  _  Stereotyper  wants  work  anywhere.  Experi- 

Circulation  Manager,  now  employed  as  assist-  5"'!^  dry  mats.  Albert  A.  Ehl,  ^lon, 


- -  ~  .  ,  lull  lorms,  instructions. 

BuUetin  of  Periodical  Publishing  Properties  for  Wakefield.  Mass. 

sale  will  be  sent  those  desiring  to  invest  in  ..  - __ 

the  publishing  business.  Harris-Dibble  Co.,  345  CMDI 


Madison  Ave.,  New  Y'ork. _ 

Desirable  Evening  Papers  occupying  exclusive 
fields.  There  are  avail.-ible  through  this  agency 
several  desirable  evening  newspapers  tccupying 


a  veavie-sa.,  v-irauaiion  manager,  now  cuiiJioycu  a.  assiai-  t  -  - - - 

-  -  ant,  desires  to  change.  Previously  employed  _ 

_  .  as  circulation  manager  on  daily  and  Sunday. 

PrOBBOtiaa  A  disbeliever  in  premiums.  Office-owned  routes  R^ECHANICAL 

- ; - — - rr  promotion  my  specialty.  Past  and 

Increase  City  Loetds  and  Personals  with  present  employers  my  best  references.  D-587, 

“Wakefield  Plan,”  by  which  Wakefield,  Mass.,  Editor  &  Publisher.  Equipment  for  Sale 

Item  got  3-5  cds.  daily  at  less  than  cost  one  -  — — - - - : - 

reporter.  Returnable,  full  refund.  Send  $1  Circulatioa  Manager — Employed,  18  years’  ex-  two-way  press  for  sale.  Sixteen 

full  forms,  instructions.  G.  E.  Campbell,  Daily  perience,  organizer,  producer,  record  for  effi-  Chases,  eight  column,  twelve  em.  Seven  and 
Item,  Wakefield,  Mass.  ciency.  Reference.  D-593,  Editor  &  Pub-  “3"  horseviower  motor.  Rollers,  blankets,  ex 

_ _ _  _  lisher.  cellent.  Cash  or  terms  at  bargain  price.  Max 

_  e-kxrmawrai'i'  - - - -  Miller.  The  Dispatch.  Kokomo,  Indiana. _ 

EMPLOYMENT  classified  Advertising  Builder— 10  years’  ex-  Job  Presses,  Paper  Cutters,  Wire  Stitdiers, 

-  - -  -  -  -  —  ;  perienM.  now  employed,  Eastern  metropolitan  etc.— A  complete  line.  Overhauled  and  guar- 

U..l_  daily,  increasing  volume  from  $50,000  to  $100,-  anteed  machines  at  bargain  prices.  ^sy 

neip  waniea  000  within  three  years  aeainst  difficult  opposi-  terms.  Hoffman  Type  &  Engraving  Co..  114 

.  — —  —  — —  tion :  seek^s  opportunity  with  live,  growing  news-  E.  13th  St..  N.  Y.  City. _ 


EMPLOYMENT 

Help  Wanted 


exclusive  fields  and  earning  handsome  dividends  E  ditorial— One  of  the  big  newspapers  of  the  paper.  Good  endorsements  of  ability,  ambition,  , , -  - ,c~ — ••  „  j - - - r - 1 - r- 

on  the  price  asked.  We  also  have  some  very  Middle  West  is  looking  for  a  human  interest  hone«ty,  character.  Young  man,  married,  family,  ..i,.!?^  tSI  r  .  p  -  i « 

desirable  weeklies.  And  have  just  listed  a  one-  editorial  writer,  cne  whose  writing  appeals  to  healths-:  effective  personality;  aggressive,  en-  c,  r??®  Press  Co.,  153 

third  intere-t  in  a  class  magazine  requiring  the  present  age;  containing  ffie  touch  of  youth  thiisi.Vstic  nature.  Services  available  December  ^^r^auiina  St..  Lhicago,  111. _ 


$3,000  cash  and  offering  a  good  position  to  the  and  life.  Such  a  man,  say  from  ace  35  to  40.  15.  Write  or  wire  D-633,  Editor  &  Publisher. 

purchaser  as  advertising  manager.  J.  B.  Shale,  who  is  now  doing  good  work,  can  secure  a  very  - 

Times  Bldg.,  New  York.  fine  connection  in  a  city  with  desirable  living  Editor — Young,  expericnceil  all  desks,  metr 


Used  Gaea  Mat  Roller  for  wet  matt  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 


Times  Bldg..  New  York.  fine  connection  in  a  city  with  desirable  living  Edftor— Young,  expericnceil  all  desks,  metro-  So.  Paulina  St..  Chicago.  Ill. 

- - - - ; - — -  conditions.  Applicants -must  give  details  of  their  nolitan,  small  dailies,  ready  now.  Near  New  -■  ■  — = 

Middle  West  Propertiee-Excluiive  listings,  expenence  and  send  samples  of  work.  All  com-  S’ork  preferred.  D-601.  Editor  &  Publisher.  Eaniotnent 


Micldle  west  rrDperiie»--i^*eiu...t  ....... .a,...  iciiv-c  .oiu  3cmu  01  .vui  n.  no  euiu-  yorg  preterred.  U-bOl.  tditor  «:  ruDlisner.  W.nv.J 

No  damaging  publicity.  Personal  service  in  munirations  will  be  treated  confidential.  D-614,  _  _ E.quipmeHt  W Antea _ 

every  deal.  Evenrthjng  confidential.  Higi  Editor  &  Pubbsher. -  Editorial  Executive,  who  can  produce  a  news-  Flat  Stereotype  combination  saw  and  trimmer 

grade  newspaper  b.mds  for  ?«''•  C  ^e  n.  Manager  who  has  done  unusual  evf.rriiody  must  have,  wants  to  connect  —full  newspaper  size  plate— wanted.  Pedestal 

Knox.  851  nn.-ird  of  Trade.  Kansas  Lity.  .mo.  promotion  work,  wanted  on  evening  u°  ui^u®  ®  ‘^P*  Preferred,  not  necessary.  The  Bridgeport 


Omar  D.  Gray,  best  known  newspaper  broker  daily,  22,000  circulation.  State  salary  de- 

in^he  United  States,  writes  from  Sturgeon,  and  pve  detais  rf  effective  carrier  proH 

.v-niivu  ,  motion  work  you  nave  done.  D-629,  Editor  & 

‘Tcaii  sell  a  daily  in  the  Middle  West  in  Pnbishen _ 

a  community  of  250,000,  which  Plant  Executive — For  the  man  between  the 


D-605,  Editor  &  Publisher. 


Herald,  Bridgeport.  Cenn. 


sired  and  give  detais  rt  effective  carrier  pro-  •  t  v-  •  a.  • 

motion  work  you  nave  done.  D-629.  Editor  &  Edi^al-Voung  man  25  intensive  experierKe 

Piihisher  as  editor,  expert  on  features,  executive  tram- 


“I  can  sell  a  daily  in  the  Middle  West  in  D-626.  Editor  &  Publisher. 

a  community  of  250,000,  which  n®*.  Plant  Executive — For  the  man  between  the  - 

near  $70,000  a  vear  for  five  years,  at  $7U0.uui^  pf  25  and  35,  who  has  initiative,  knows  Editorial — Yming  college  woman  with  eight 


but  before  I  can  give  you  any  part  culars  on  mechanical  side  of  newspapering,  and  can  years’  experience  on  news  staff  of  daily  paper 

this  you  would  nave  to  convince  me  in  aa-  handle  men.  there  is  an  excellent  opportunity  covering  community  of  60.000.  is  going  south 

vance  that  you  would  be  in  shape  to  ""“"ve  mechanical  superintendent  of  a  rapidly  »con  and  would  like  to  locate  there  permanently, 

this  proposition,  although  cn  a  j!oo<t  portion  newspaper  plant  in  Michigan.  Replies  Familiar  with  reporting,  proof  reading,  writing 

of  it  I  could  be  of  great  help  in  arranging  confidential.  D-62S,  Editor  &  Publisher.  heads  a^d  editing.  Some  acquaintaince  with 

terms  locally.  advertising  work.  Excellent  references  as  to 

“In  a  Tennessee  county  seat  town  of  3,5W,  Solicito^A  progressive  New  England  news-  cr-operation  and  dependability  M  Berry 

I  can  sell  a  weekly,  clearing  $4,000  a  year,  for  paper  has  immt^iate  oj^ning  for  an  aggressive.  ®21  Warren  Street  Pittsto"  P^ 

$15  000  $4  000  down.  A  gcod  buy  tor  some  experienced  sol-citor  who  knows  merchandising  _  at  eet,  r  ston,  ra. _ 

?ne;getic  newspaper  man  Must'ha'^^  i„1riali^e‘a„7I,^^e°nf  n^ntjsl 

“I  went  to  Bowling  Green,  -  Xov.  12.  c'  /‘‘J**  'l®' '  \ and  habits  good,  seeks  permanent  prst.  Two 

to  visit  an  uncle  and  when  m  that  splendid  Copy  chwrs  positively  barrH.  successes  in  20  years;  reporting,  editing,  make- 

county  seat  city  1  worked  four  hours  and  state  experience,  age.  D-638,  Editor  &  Pub-  „p.  Urge  and  small  dailies;  trained  in  economic 

consolidated  the  two  weeklies  th***®*  \  - - - - —  management  in  highly  competitive  news  field. 

subscnotion  list  and  of  ™  Street  Circulator  wanted  for  morning,  after-  Exceptional  references.  Write  or  wire  D-624, 

the  ‘^Wilsn^  ?o  Sunday  papers.  If  you  arfa  hard  Editor  &  Publisher. 

r'^'f  '^Tv2man'^amf'^M*r5  \V  F  Mayhall  of  worker  and  can  promote  boys  and  men,  this  rj  IT  ~  ~  ^  ~ 

?!,•  T  Th;.  »n  thV  Times  a  weekly  >*  »  position.  Tell  me  of  your  past  expert-  Newapxper  Man  of  wide  expenence  and  ma- 

the  Times,  ^his  gives  to  the  T  mes  a  weekly  references.  Address  D-608.  E^tor  JOflKment.  but  young  enough  to  publish  an 

circulation  exceeding  4,500  cop.es.  1  here  is  ^  p  olisher  up-to-the-minute  paper,  desires  to  form  per- 

room  in  Bowling  Green  for  only  one  wwkly  ■  _  manent  connection  with  afternoon  daily  or  large 

paper  and  any  man  who  attempts  to  sUrt  an-  .  weekly  where  there  is  a  field  for  constructive 

Other  paper  in  Lomsiana,  Mo.,  rr  Bow.ing  Situations  Wanted  work.  Is  a  virile  ^itorial  writer  and  high  grade 

Green,  Mo.,  where  I  have  effected  consolida-  - - - - — __  news  editor.  Will  accent  reasonable  salary  to 


paper  and  anv  man  who  attempts  to  an-  ^  weekly  where  there  is  a  field  for  constructive 

other  paper  in  Lomsiana,  Mo.,  rr  Bow.ing  Situations  Wanted  work.  Is  a  virile  ^itorial  writer  and  high  grade 

Green,  Mo.,  where  I  have  efferted  consolida-  - - - - — __  news  editor.  Will  accept  reasonable  salary  to 

tions  of  newspapers  in  less  than  a  month.  Advertising  Solicitor  seeks  connectioin  vicin’ty  start.  Prefer  Middle  Atlantic  States  or  South, 
should  be  tapped  for  the  simples,  and  it  any-  Xp*  York  City  or  Philadelphia.  D-632,  Editor  but  will  consider  any  good  offer.  D-612,  Editor 
body  attempts  such  a  project  I  exp^  to  go  riiblisher.  Ptihlisher. 

personally  to  these  cities  and  fight  such  a  move.  -  - 

”I  am  going  to  kill  a  lot  of  surplus  news-  Advertsing  M«nager-S«Jicitor,  now  employed,  Eifitor,  ten  years’  syndicate  experience, 

papers  m  the  next  five  years  and  clear  up  t  lassifijyl  Manager,  producing  record-breaking  connection  with  publishing  house.  Ex- 

some  fields  so  that  some  deserving  newspaper  accomplishments  past  several  years  for  large  tensive  contacts  and  best  references  Available 
men  can  make  some  money  hnd  then  these  pub-  Eastern  newspaper,  2nd  in  field;  desire  change  after  December  1st.  D-630,  Editor  &  Pub¬ 
lishers  can  print  real  newspapers  for  their  to  Display.  Over  ten  years  general  exfjeri-  Ji^her. 

cemmunity.  I  think  I  am  the  only  man  in  ence;  wide  knowledge  of  merchandising.  — - - - ; - ; — 

the  world  who  spec  alizes  in  consolidating  news-  local,  national,  classified;  copy  writing,  layouts.  Printer,  employed  on  New  York  City  daily; 
papers  in  the  same  city.  While  I  do  not  al-  Ready  December  15.  Young  man.  married,  competent  anywhere,  composing  room  country 
ways  succeed  I  am  doing  very  well  in  this  family,  healthy;  enthusiastic,  aggressive;  likable  weekly  up:  want  steady  situation,  suburbs  or 


line  of  endeavor.” 


Collectiona 

Accounts,  Notes  collected  everywhere. 


personality.  References.  Write  or  wire.  D-634,  vicinity  city.  D-637.  Editor  &  Publisher. 

-  Editor  Sc  Publisher.  ■« 

TT  Zm  ;  ~ -  PromoHon— HTie  adveitising  and  circulation 

AdvertisIn^Resourceful  advCTtising  manager  promotion  department  should  be  an  important 

_  local  or  nat’onal.  vigorous  business  getter,  thor-  fog  in  the  machinery  of  every  progressive  news- 

No  general  newspaper  training.  Also  cotispic-  paper.  It  means  increased  advertising  linage 


charges  unless  collected.  Established  25 ’years.  record  as  department  store  advertising  and  circulation  if  properly  handled.  My  nine 

Bank  reference  Mar’s  Collection  Agency  promotion  manager.  Man  of  wide  ad-  years’  experience  thoroughly  qualifies  me  to  lake 

Somerset  KV  t-oiiection  Agency,  verfising  acquaintance,  good  personality,  fine  Charge  of  this  department  and  operate  it  suc- 

’  _  character,  initiative,  energy  practical  achieve-  cessfullv  and  economically.  Married.  Age  35. 

- - - ment.  Now  on  leading  New  York  daily.  D-615.  Write  or  wire  for  deUils,  D-636,  Editor  4  Pub- 


NewtpAper  Wanted 

Small  Daily  or  grood  weekly  in  East,  buy  out 


Editor  4  Ptihlisher. 

Assistant  Circulation  Manager  wants  position 
on  trade  magazine.  Familiar  with  engineering. 


Reporter— 27.  six  years’  experience.  Federal, 


ri?ion“  0^,11 ‘"h7s?Sess^d"‘1^S^^^^^  Zs\7«c»ion.’hri  a^d  Xr'^'McT'fi^'i  I  aW.  ^ur.  beat,:  sports.  Married  no  chil- 

D  6"o  Fd  frl  *  *•  Particularly  fitted  for  promotion  work-has  been  d""-  .  °i? 

D.6.0,  Ed.trr  4  Publisher.  averaging  returns  of  two  to  seven  per  cent  on  request.  Available  soon.  D-604.  Editor  4  Pub- 


" _ ^ _ ■ _ _ avrraifing  returns  of  two  to  seven  per  cent  on 

- - - - - r  --—  -  — = -  H«re''t  mail  solicitation.  D-635,  Editor  &  Pub- 

CIRCULATION  _ 

'  -  -  ~  ~  Busine»  Manager  or  assistant  to  publisher. 

Promotion  economical  operator  without  sacrifice  of  effi- 

_ _ _  ciency.  Exner>nce  covers  selling,  manage- 

apcuUtkm -When  quick,  additional  circulation  ‘‘'J'J*™'  of .  mechanic.al  departments  38 

coverage  becomes  necessary,  remember  that  i^®p?,Ki?*ul  Address  D-621,  Editor 

our  twenty  years  in  this  one  line  of  endeavor  55 _ L.  ..  *uor. _ 

li.  ytwr  proof  aeainst  experimenting.  Write  or  Btninen  Manager  of  a  daily  paoer  in  a  town 
Jtre  Coast_  Cir^lation  Service,  Bell  of  30.000  for  the  past  27  years  weks  con- 

W.  Block,  Cincinnati,  Ohio.  nection  with  daily  paper  in  town  of  30  to 

-•  -  -  ■  Z  I  _ -  50,000.  Know  all  angles  of  newspaper  publish- 

ChxulaUan  BuBdera— Blair  &  Austin,  1504  Ten-  mg  and  am  also  practical  printer.  Consrlida- 
tre  ?ve.,  Reading,  Penn.  Originator,  of  Sale,-  tion  of  two  papers  let  me  out.  Best  references, 
manship  Club  Campaigns.  0-623,  Editor  4  Publisher. 


Outline 

Your 

Experience 

in  a  Claaaified  ad.  Valuable 
contacts  are  made  through  this 
department. 


North  Carolina  Daily 

Evening  only,  and  exclusive  in 
its  field,  can  be  purchased  (or 
$30,000 — one-half  cash  and  bal¬ 
ance  on  agreeable  terms. 

A  real  small  city  opportunity 

Palmer,  Dewitt  &  Palmer 

Newspaper  Properties 

350  Madison  Ave.,  New  York 


WE  DO  NOT  ADVERTISE  OUR  ClIENTS  OR 
“PEDDir  THEIR  PROPERTIES 

BUT 

We  have  a  carefully  aelected  list  of 
newspapers  ranging  in  price  from  $5,000 
to  $10,000,000  that  are  open  for  nego. 
tiation  only  through  personal  interview 
or  by  correspondence  after  we  are  satis, 
fled  as  to  the  customer’i  sincerity  of 
purpose  and  responsibility. 

Newspaper  consolidations  have  been 
our  specialty  for  17  years. 

HARWELL  &  ROCKWELL 

(.Both  Former  Publishers) 
Successors  to 

HARWELL  A  CANNON  (Est.  1910) 
NEWSPAPER  BROKERS. 
Southern  Office  Times  Building 

Birmingham,  Ala.  New  York 

CONNECT  THE  WIRES  ^ 


WEEKLY  Newspaper  for 
sale.  Control  for  $8,000 
cash.  Inventory  ovct  $21,- 
000.  Location  within  three 
hours  of  New  York  City. 
Town  and  business  growing 
steadily.  Ask  about  our  No. 
2134. 


FCRNALO’S  EXCHANaC,  INC. 

SCCURITV  BlOO.  SPRINaPIgLO.  MAgg. 
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Editor  &  Publisher  for  November  19,  1927 


$155,000  SUIT  SETTLED 


$  $ 


DOLLAR 

PULLERS 


$  $ 


Ont  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  far 
payment. 


Mat  Service’s  Case  Was  Against  De* 


partment  Store  and  Utica  Daily  Press 


phonograph,  radio  or  automobile  battery, 
automobile,  furs  or  automobile  truck  is 
offered  in  part  payment  for  new  merchan¬ 
dise  by  the  following  enterprising  mer¬ 
chants.” — D.  P. 


“Radio  log”  chart 


'T'HE  Davenport  (la.)  Times  has  begun 
a  weekly  half-page  feature  to  run 
through  to  Oiristmas.  It  is  a  specially 
designed  “radio  log”  chart  that  can  be 
clipped  out  of  the  paper  and  pasted  on  a 
cardboard  for  use  while  tuning  in  stations. 
About  the  chart  appear  advertisements  of 
the  radio  dealers  in  Times  territory. — 
D.  A. 


For  the  best  amateur  forecast  by  a 
reader  as  to  the  date  of  the  winter's  first 
snowfall,  the  Boston  Evening  American 
offers  three  tons  of  coal.  Three  tons  of 
coke  will  be  given  for  the  second  best 
forecast ;  two  tons  of  coal  for  the  third ; 
two  tons  of  coke  for  the  fourth;  one  ton 
of  coal  for  the  fifth,  and  a  ton  of  coke 
for  the  sixth.  The  forecast  must  include 
the  date,  the  hour  and  the  minute.  The 
local  U.  S.  weather  bureau  meterologist 
will  be  the  judge  of  the  prediction.  This 
is  an  interesting  feature  that  could  be 
worked  into  an  interesting  and  timely 
story,  and  also  could  be  worked  in  con¬ 
nection  with  a  page  of  announcements  by 
coal  companies. — Clarence  L.  Moody, 
Quincy,  Mass. 


With  the  re-opening  of  school  and 
revival  of  interest  in  music  lessons, 
try  for  advertising  from  music  teachers 
and  music  schools.  Run  some  general 
copy  in  center  of  page  telling  of  advan¬ 
tages  and  pleasures  to  be  derived  from 
music.  Around  this,  group  ads  of  various 
teachers. 


Sparkling,  Brilliant  Sports 
Stories  by 

DAVIS  J.  WALSH 


written  exclusively 
for 


INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


The  suit  for  $155,000  brought  recently 
by  the  Standard  Corporation  of  Chicago 
against  H.  G.  Munger  &  Co.,  department 
store  proprietors  of  Herkimer,  N.  Y.,  and 
the  Utica  (N.  Y.)  Daily  Press,  for  viola¬ 
tion  of  copyright  law  has  been  settled  by 
negotiations  between  the  Standard  Cor¬ 
poration  and  Munger  &  Co.  and  an  order 
has  been  granted  by  Judge  Cooper  of  the 
United  States  District  Court,  on  applica¬ 
tion  on  plaintiff’s  attorneys  discontinu¬ 
ing  the  suit  as  to  Munger  &  Co.  and  the 
Utica  Daily  Press. 

The  suit  was  based  on  publication  of  a 
number  of  advertisements  by  Munger  & 
Co.  in  the  Utica  Daily  Press.  Munger 
&  Co.  alleged  in  defense  that  their  con¬ 
tract  for  the  use  of  material  furnished 
by  the  Standard  Corporation  did  not  pre¬ 
clude  the  use  of  material  in  Utica,  N.  Y., 
while  the  Standard  Corporation  claimed 
that  it  could  be  used  by  Munger  &  Co. 
only  in  Herkimer,  N.  Y. 

The  plaintiff’s  attorneys  stated  at  the 
outset  that  the  Utica  Daily  Press  was 
made  a  defendant  on  account  of  technical 
legal  requirements  only  and  there  was  no 
intention  or  e.xpectation  of  enforcing  any 
claims  for  damages  again  the  Utica  Daily 
Press.  The  newspaper  was  not  considered 
responsible  for  use  of  material  furnished 
to  it  by  Munger  &  Co. 


A  ten-weeks’  Gassified  Ad  Writing 
Contest,  with  cash  prizes  totaling  $100, 
proved  a  valuable  aid  in  attracting  readers’ 
eyes  to  the  classified  section  of  the  Cape 
May  County  Times,  Sea  Isle  City,  N.  J. 
Two  prizes,  one  of  $5  and  the  other  $2.50, 
were  awarded  each  week  for  the  best 
classified  ads  written  by  readers.  Con¬ 
testants  were  permitted  to  send  in  only 
one  ad  each  week.  Each  ad  was  limited 
to  25  words  and  each  ad  had  to  be  written 
about  some  business  advertised  in  the 
classified  section.  Interest  in  the  contest 
was  kept  at  high  pitch  by  the  awarding, 
at  the  close  of  the  contest,  a  special  prize 
of  $25  for  the  best  of  the  prize-winning 
ads.  The  winning  ads.  together  with  half 
a  dozen  or  more  deserving  honorable 
mention,  were  printed  each  week  in  a 
front  page  article  on  the  contest,  thus 
giving  the  advertisers  whose  business  had 
t^en  chosen  as  ad  subjects  additional  pub¬ 
licity.  One  advertiser  was  so  pleased 
with  a  first  prize  ad  built  around  his  busi¬ 
ness  that  he  sent  the  winner  a  personal 
check  for  $5.  As  the  paper  changes 
contract  classified  ads  monthly,  where 
changes  are  not  furnished  by  the  adver¬ 
tisers,  many  valuable  ad  changes  were 
also  secured. — Adolph  C.  Wilsey. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


^"PHE  Sunday  magazine  section  of  the 
Ncio  York  World  is  running  a  series 
ef  composite  interviews  with  celebrities 
and  semi-celebrities  under  the  heading: 
“That  Was  My  Lucky  Break.”  These 
Sunday  features  attempt  to  point  out  on 
what  seemingly  unimportant  events  the 
success  of  the  various  individuals  inter¬ 
viewed  hang.  A  good  idea  for  out  of 
town  papers  would  be  to  localize  the  idea, 
making  it  either  a  daily  or  Sunday 
feature.  Successful  business  men  and  pro¬ 
fessionals  would  only  be  too  glad,  for  the 
most  part,  to  see  their  names  and  pic¬ 
tures  in  the  paper  in  a  story  as  construc¬ 
tive  as  this. — W.  F.  D. 


Get  your  furniture,  fur  and  automobile 
dealers  to  f  ‘ure  a  “Trade-in  Week” 
with  special  offerings  and  play  it  up  big 
for  single  or  double  page  lay-outs.  List 
all  the  merchants  taking  part  in  the 
“week”  together  in  the  middle  of  the  page 
and  group  the  ads  about  the  list.  Explain 
the  purpose  of  the  week  such  as  “a  special 
week  wherein  an  extra  large  cash  allow¬ 
ance  on  your  old  furniture,  piano  or 


The  community  chest  plan  to  end  the 
increasing  procession  of  drives  in  behalf 
of  social  service  and  charity  has  been  a 
success  in  many  small  cities  as  well  as 
large  ones.  In  one  small  city  of  the 
northwest,  Walla  Walla,  Wash.,  the  work 
is  done  by  business  men  without  remuner¬ 
ation.  The  Daily  Bulletin  of  that  town 
gives  the  cost  of  maintenance  and  collec¬ 
tion  as  less  than  5  per  cent,  over  95  per 
cent  going  to  recipient  organizations.  One 
drive  of  this  character  is  preferable  to  a 
dozen  of  indiscriminate  nature,  and  the 
plan  is  a  most  excellent  one  too  for  a 


For  Serials  That  Sell 
Newspapers 


“THE  LOVELOEN,”  by  Beatrice  Fairfax 
“THE  CONSTANT  FLAME,”  by  Wini- 
fred  Van  Duzer 

“BBOADWAY,”  by  Philip  Dunninr  and 
Oeorpe  Abbott 

“WHEKE'S  EMILYl”  by  Carolyn  Welli 
“THE  CAT8PAW,”  by  Hobert  Terry 
Shannon 


“HEK  HtrSBAND'S  SECRETABY,”  by 
William  Almon  Wolff 


‘THE  CHEERING  THRONG.”  by  Fred 
Macliaac 


And  Other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 


KING  FEATURES 
SYNDICATE,  Inc. 


241  WEST  58th  STREET 
NEW  YORK  CITY 


‘Today’s  News  Today” 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


Bernarr  Macfadden'i 
Physical  Culture  Page 


A  daily  feature  of  the  Graphic  Syn* 
dicate  Service. 


Articles  and  advice  on  the  preserva> 
tion  of  Health  through  Natural 
Methods. 


This  daily  factor  in  many  leading 
newspapers. 


Can  be  obtained  as  a  separate  fea¬ 
ture  if  so  desired. 


Graphic  Syndicate,  Inc. 
350  Hudson  Street 
New  York  City 
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“My  first  Christmas  in  This 
munity,”  written  under  the  signature  "of 
early  settlers  makes  interesting  stori^ 
for  the  Christmas  edition.  One  new2 
paper  gave  these  assignments  to  membei| 
of  the  local  high  school  ioiirnalij 
students  early  in  November  and  ^ 
students  wrote  splendid  local  copy-, 
C.  C.  J.  •• 


think  about  them?  What  will  they  sugg^ 
as  a  remedy  for  “Too  many  laws?”  Do 
they  really  believe  there  are  too  many 
laws?  Send  a  reporter  to  interview  some 
of  them.  Then  throw  your  columns  op« 
for  a  general  discussion. — Fred  L.  W. 
Bennett. 


newspaper  to  promote  in  any  town  or 
city  where  it  has  not  as  yet  been  put  into 
operation. — T. 


GENE  CARR 


Now  With 
the 

United  Feature  Syndicate 


A  NEW  STRIP 
Released  December  1. 


UNITED  FEATURE 
SYNDICATE 

World  Bldg.  New  York 


NEW  YORK  STATE 

Westchester  County’s 


Fastest  Grovnng  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Members  ef  A.  B.  C. 

Westchester  Newspapers,  Ine. 

Franklin  A.  Marrinm,  Ftm. 


Mount  Yomon — Now  RooboUs 


DO  YOU  NEED 
A  TRAINED  MAN? 


The  Personnel  Bureau  ot 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  m^ 
wants  to  help  you  find  hinu 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave.,  Chicago,  1 
Ill.  J 


NO  CHARGE  TO 
EMPLOYERS 


For  some  time  now  there  has  been  a 
outcry  over  too  many  laws,  but  so  far 
few  remedial  suggestions  have  been  madt 
One  way  to  check  the  passing  of  laws  it. 
to  demand  that  a  new  law  shall  requim.’ 
say,  a  two-thirds  majority  instead  of  a 
bare  majority ;  that  the  legislatures  meet 
less  frequently,  and  so  on.  These  are 
practical  suggestions.  What  do  the 
prominent  citizens  of  your  community'' 
think  ahniit  them?  What  will  thev  " 


